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We build on our Swedish core We want to become a place We want the people to feel

beliefs and values, IKEA where the many people meet, good and enjoy themselves.
common vision. reflecting local specific to be truly

relevant.

Source: INGKA Centres direction, stylus (2016) Hybrid Retailing Source:INGKA Centres direction Source: BI Research, Customer care
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Be
at heart
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Great
feeling to
have a

brand
platform



Let’'s talk
. about
.. identity






THIS IS MEGA




with unique
community's
fingerprint
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Visual Identity System

LOGO
Me@l)
®
<
IMAGERY

i Y5y

K ﬁi S

PATTERNS
—avvy »
e 1:3 "":: o,
A8 Saa v, B
Ko A ez S T
0 IR
ey o £
. =2
2N, T
Seyspo
SARIES
o S; 4¢ »
W ‘_'\;' A

TYPOGRAPHY

COLOURS

PF Din Text Cond Pro Family
supporting Latin
& Kupunnuyy in
LIGHT, REGULAR,
MEDIUM, BOLD

ILLUSTRATIONS

SHAPES
7
. ,agr‘),
s B
LAYOUT PRINCIPLE

®
0

6 o

A

!

B



C
C
O
C
O
C
O
C
O
O
O
(
O
O
O |
O«
0

Ple
OOOOOOOOOO OAWVOOOOO
OOO OO Qo
O . 00 o
o O o%
O O
O
S O
0 © 00

oow oO
o

O O o - oooo



Almost
LIVING
CORAL




What do we
want
and our

feel... .
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Something
“a la revolution”?
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Encourage
engagement

Role of 3 &" Values
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Brand



Are u ready for
the tour?

We start at 15.00




