HAW TTYTb




KapTa no3nunoHnpoBaHUA

[loporou
Q BABAEBCKUNI
OTe4eCTBEHHbI g ATV TE O KPAGHbLHA 3apybexHbii
@
poccusa O 17PE mitka ()

[lelieBbin




HenMuHr

* HaseaHue: HAW Y Tb

* [lpenmyulecTBa: TBepaoe, 3anoMuHaroLeecs, bpockoe
Ha3BaHWe, CBOMM Ha3BaHMeM bpocaemM BbI30B UMMNOPTHbLIM
TOBapaM KOHKypeHTaM (npe3peHune)

* Pewwaemble 3agayn: OTedecTBEeHHbIV, 3NUTHbIW LLOKOoaa no
NpUeMreMon LieHe

» Tex. Xapaktepuctuku: [lnzanHepckasa kKopobka ¢ MacCcBHOM
NUTKOU BHYTPU



LiIBeTa cumBoOsbl 1 0bpa3sbl

e LIBeTa: Xoxnoma, 30M10T0
» CumBornbl: KopoHa, 3Be3fa

» Obpasbl: TEMHOKOXasi MOENb U CBETIOKOXXasA MOAENb,
bpyTtanbHOCTb, accounaumng ¢ [NyTuHbIM, 3KO-Ka4eCcTBO.



Brand mantra

[laTpuor
*bpyTanbHOCTb
*Gentleman




PoP & PoD

POP POD
Mass market distribution strategy Homeland made
Price Small towns distribution

Premium chocolate King size



Reasons to believe

* NIHrpeaAneHTbl OT MECTHbLIX PEePMEPCKUX XO3ANCTB
* DKO-MPOU3BOACTBO

* PeI'IyTaLI,VIFI KOMIMaHNN B UHOYCTPUN



Role model

Personality Visual identity
0ernoBou YernoBek XoxJfioma
CaMOCTOATENBbHOCTb 30J10TOU LLIPUAT
LLIEHUT Ka4eCTBO [1YTuH (accoumnauyuns)
noobosb K PoanHe CpoenaHo B Poccuu

MoZenu



