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Envisioning™ Cards

MeTtoauka bbina pa3paboTaHa
adMEePUKaHCKNMH npenogaBartendaMmu N3
YHuBepcuteta BalwuHrrona - bartuen
®pngmaHom u Hasngom [eHapu (Batya
Friedman and David G. Hendry, The
Information School, University of Washington,
Seattle) B 2012-0M rogy.

*«Envisioning» — NNaHpoBaHUe;
«Envision» — pycoBaTb B BOOBpakeHuu, npeacrasnaTs cebe.



CyTb MeToAuKM Envisioning Cards

» KapmoyKku — ceoeao poda HeKkue rnoockasku. N3obpaxeHna Ha HUX Mpu3BaHbI
BbI3bIBaTb OnpeaenéHHble accouuauun,

« CMbICN B TOM, YTO AM3aliHep CMOTPUT Ha U3obpaxkeHne Ha KapTovke 1 OOIKEH
MOHATb, Ha Kakue acnekTbl Npu paspaboTke npoaykTa HyXHO ob6paTuTb
BHUMaHMe.

NMpobnema: o00pa3bl He Bcerga nMNOHATHbI 0e3 nognucen. Ho npwu
NPOEKTUPOBaAHUMN aBTOPbl Aenann pacyeéT Ha TOo, YTO Mo M30bpaKeHUo BCE

OOMYKHO ObITb ACHO.
HecornacoBaHHOCTb MeXay TEM, Kakme accoumnaunm Bbi3biBaeT N300paxxeHne u

KaKOBO €ero 3Ha4yeHme Ha CaMmoM [A€Erie.

3apgaHue: NOCMOTPETbL HA N30DpaXXeHUe Ha KapToyke M NonpoboBaThb MOHSTH,
4YTO OHa O3HayYaer.
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N YR “ Stakeholders - Time - ValueS - Pervasiveness

Perceptions of a Value

Sometimes stakeholders have Investigate a value. In user
different perceptions of the studies, have participants
definition of a specific value (e.g., write a brief (1-2 sentence)
some may define privacy as hav-  definition of that value as it
ing control over your information relates to the system. Identify
vs. those who define privacy as any substantive differences in
being left alone). participant perceptions.
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