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Geomarketing picture

Catchment area

Key indicators

Financial result

open: 04.07.2010
Total area: 12700 m2
Scles area: 10067 m2

2014 FY excl. VAT

2015 FY excl. VAT

Turnover : 1535 m RUR 1114 mRUR
Transactions: 853 300 471 801
ATV: 1735 RUR 1655 RUR
Rank Sth ploce 171h ploce
Property characterisfics

Building type: $tgnd glone

Parking places: 550

Core players:

Catchment area characterisfics

Share of turnover fall into catchment £0.0%
Turnover in catchment {excl., VAT) 0,665 D RUR
market valve (excl., VAT) 17,86 0 RUR
Castoroma market share 3.7%
Popuilation 1146574
Number of households 240995
Dacha owners 242 543
Number of dacha houses 77 400

KEY AREAS
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1 _|Kirovskiy 61,7 235005 2007 18,0% 8% 7 km
2 | Octyabrskiy 72,5 $757.7 102,5 9.2% 3% 12 km
3 | Sovietskiy 65,3 2 83.6 7.5% 3% 7 km
4 | Demskiy 27.5 1 7%, 71% 7% 10km e
5 | ordzhonikidzevskiy £3.0 2 56,6 51% 2% 23 km | Accomodation type
& | Leninskiy 20,5 1 §5.0 4,5% 47 12 km |
7 | Kafininskiy 77.4 5135, 43,1 4,47 2% 23 km _
8 |Zubovskiy 2,5 102,5 7.8 0.7% 8% 11 km .
7 | Chesnokovskiy 2,1 56,7 6,7 0.67% 8% 10,5 km = -
10 | Avdonskiy 2,0 52,5 6.2 0.6% 8% 20km -
11 | Zhukovskiy 1.5 60,0 4,6 0.47% 8% 20km e
12 | Bulgakovskiy 2,4 $7.1 45 0,4% 5% 24 km P = T AT Bicae s
13 | Yumatovsky 1.4 57.6 3.6 0,3% &7 25 km [P,
14 | Russko-Urmashskiy 1.5 61,3 3.0 0.3% 5% 25 km ‘ ‘ TR
15 | Taptykovsky 0.7 27.% 2.2 0.27% 8% 17 km S
14 | Kirillovskiy 1.1 463 1.6 0.1% 3% 35 km B -
17 | Olkhovskiy 0,4 15,6 0.5 0,1% 57 25 km
* Source CSS ond cash #ills m Personal apartment & Rental apartment
n Private house s Other
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STRENGTHS

» CpeaHum yek 1 788pybnen ( 6 mecTto)

* KonnyectBo wTyK B Yeke 8,8 ( +7,1%)

* MoTBaumsa coTpyaHMKOB

* OTpaboTtaHbl OCHOBHble 6a30Bble NpoLecchbl
* CHmxxeHne SLM Ha 800 Thicsiy py6nen B mecsiy

S.W.O.T

WEAKNESSES

* Hu3knn npodeccnoHanbHbIN YPOBEHb
COTPYAHUKOB

* He Bce BHyTpeHHME NpoLecChbl OTNaXeHbI
e CTpyKTypa cTOKa

* Bbicokui ypoBeHb GAPs

* Cymma SLM 16 139 960
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OPPORTUNITIES

* B 2017 ropy 6yneT peanusoBaHa nporpamMmma
nepeceneHnA rpaxxaaH u3 BeTxoBa Xunbs ( 6onee
460 gomoB). 12 500 yenoBek nony4at HOBbIe
KBapTUpbI

* BHyTpeHHuMe npouecchbl ( AocTaBKa, CEpBUCHI AJst
nokynarenem)

* Pabota co cTpyktypoi cTtoka ( 20\80, SLM, Gut the
tail)

e CHuxkeHme SLM

*Cut the tail -0 Ha koHeL, 2017 roga
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THREATS

* KoHKypeHuusa waroBon goctynHocTtu( Jlepya)
* TekyLwmn oOroBop apeHAHoOM nnatbl

castorama




FACTORS

Sales 2016 |

Benchmark >
improvement

Internal projects >

Competitors impact >

Inflation >

DIY market growth >

uo >

[ Sales 2017 }

. MARGIN 2016 |

. MARGIN 2017 |
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Stores sales density YTD P9

Sales Sales
Sales Sales density ranking
Stores Sales, kRUR ranking Space density ranking difference
Samara 7111 769848 18 8317 92,6 18 -
Rostokino 7129 922784 15 9 362 98,6 16 1
Voronezh 7135 1005171 13 9022 1114 12 1
Perm 7136 1788780 3 9 071 197,2 3 -
Toliatty 7140 1011355 12 8981 1126 10
Schelkovo 7146 1986184 2 9 031 219,9 2 -
Saratov 7161 1103982 9 10 165 108,6 13
Central 8588104 63 549 134.3 =
Ufa 7128 905 333 16 8 979 100,8 14
N.Novgorod 7131 1578574 - S 844 160,4 < -
Omsk 7134 587 246 20 8 887 66,1 19 1
Ekaterinburg 7138 846772 17 9113 92,9 17 -
Chelyabinsk 7139 1111021 8 9 790 1135 8 -
Orenburg 7167 1052668 10 9 307 113,1 9 1
Eastern 6081614 55 920 108,8 -
Absolut 7110 1015387 11 S 104 1115 11 -
Pulkovo 7114 1203349 7 9 595 125,4 7 -
Rostov 7118 1324694 5 9 719 136,3 6 1
Kotelniki 7121 2250972 1 9632 233,7 1 -
Krasnodar 7125 993 100 14 10 030 93,0 15 1
KrasnodarNT 7126 623994 19 10 070 62,0 20 1
Scherbinka 7158 1324526 6 8 760 151,2 5 1
Westem 8736022 66 910 130,6
TOTAL Stores 23405740 186 779 125,3
Average casto Store 1170287 9 339 125,3
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Select

Sales Benchmark STORES 2016

01 January 2016
ibepure A3 EN | PERIOD 15 October 2016
REGION STORE CATEGORY SALES TRAFFIC ATV
diff s & 2
between cmm T : rang ranking | LFLforavr
shareof| budget S| Comet s (sharein | sales | place - . |transaction | place AlVrasking | plae |aridespieces LFL for avr
NAME | CODE NAME NAME salesinrub  |commeon | realisation S s common | ranking | evolution = ranking | evolutio| ATV rub LFLATV St k[ artide price in
sales in% sales place | wvslast place | nvslast 3 rub
LFL < lastyear | transaction
v v v v v v v v e!vm v grm v v Yea v v 4 Ye‘ v v v v ‘ v v
CASTORA| 0 TOTAL TOTAL 24838401937 100,0% 92,2% -0,8% -0,8% -100,0% -3,9% 1538 3,3% -1,7% 5,1%
West 0 TOTAL TOTAL 9182828998 37,0% 973% 53% -0,8% 6,1 233,7% 2,4% 1631 2,8% -1,1% 3,9%
Central | 0 TOTAL TOTAL 9028299032 363% 883% -2,6% 08% -18 -120,6% -6,2% 1628 3,9% -4,6% 8,%%
East 0 TOTAL TOTAL 6476294625 26,1% 916% 6,1% 08% 53 -213,1% -3.4% 1477 2,5% 0,3% 1,7%
West 7110 Absolut TOTAL 1064405495 = 43% | 910% | 24% @ -08% 3.2 12,5% 1 1 -5,3% 1 0 1491 8,1% 13 0 1,7% 6,3%
West 7114  Pulkovo TOTAL 1263189955 | 51%  1032%  76%  08% B4 44,9% 7 2 5,3% 9 5 1683 2,2% 8 4 0,6% 1,5%
West 7118  Rostov TOTAL 1401060238 | 56% @ 954% | 50% @ -08% 58 33,4% 5 1 0,6% 3 2 1346 4,4% 17 2 -2,5% 7,1%
West 7121  Kotelniki TOTAL 2348602203 | 95%  1123%  7,0%  08% @ 78 77,4% 1 0 5,8% 1 0 1899 1,2% 4 4 3,1% 4,4%
West 7125 Krasnodari  |TOTAL 1052345749 | 42%  889%  11%  08% @ 19 6,0% 14 3 0,9% 7 1 1325 2,1% 19 3 -1,2% 3,3%
West 7126 Krasnodar 2 TOTAL 661446977 2,7% 87,5% 1,7% -0,8% 2,5 5,7% 19 i 2,2% 20 0 1417 4,1% 15 -1 -2,9% 7,1%
West 7158 Scherbinka  [TOTAL 1391778381 56%  892%  83%  08% o1 53,8% 6 1 14,8% 15 4 2219 -5,7% 1 0 -3,6% 2,2%
Central 7111 Samara TOTAL 808 167 135 3,3% 76,0% | -31,5%  -08% -30,7 -187 6% 18 -10 19 -10 1578 7,2% i1 -1
Central 7129 Rostokino TOTAL 968 869 338 3,9% 87,8% 2,8%  -08% 2,0 -14,3% 15 1 12 2 1357 3,0% 16 -1
Central | 7135 Voronezh TOTAL 1058598781  43% @ 924%  50%  -08% 58 25,3% 13 2 13 0 1502 7,7% 12 0
Central 7136 Perm TOTAL 1880999578 7,6% 87,6% 0,1% -0,8% 09 0,8% 3 0 4 0 1813 0,5% 5 -1
Central | 7140 Togliaty TOTAL 1061191385 | 43% | 933% @ 45%  -08% 53 23,0% 12 1 8 -1 1338 7,3% 18 2
Central 7146 Schelkovo TOTAL 2090893 621 8,4% 90,6% 2,2% -0,8% 3,0 22,3% 2 0 2 1 1981 1,0% 2 0
TOTAL 1159579194 47% 10,0% 9 1 10 2 1588 2,4% 10 2
956 052 567 3,8% 879% 09% -08% 17  43% 1788 76% 0 71%  05%
East 7131 N.Novgorod  |TOTAL 1661453513 = 6,7% 170 | 1169% 0
East 7134 Omsk TOTAL 618575416 2,5% 735% | -13.7% @ 08% -13,0 -49,7% 20 -9,0% 17 -1 1129 -5,2% 2 -1
East 7138 Ekaterinburg  |TOTAL 891853419  3,6%  895% | 04% 08% 04 -1,6% 17 1 -1,4% 14 1 1308 1,0% 20 3
East 7139  Chelyabinsk TOTAL 1168672442 4.7% 957% | -135%  -0,8% -12,7 91 8% 8 3 -9,2% 6 -4 1228 -4,7% 21 -3
East 7155 Kapitoly TOTAL 66 443 068 03% | 1536%  -878% -08% | 870  -2408% 2 1 -£7,9% b) 4 1432 0,6% 14 3
East 7167 Orenburg TOTAL 1113244200 45% 93,2% 9,7% -0,8% 10,5 49 6% 10 4 10,2% 16 2 17719 -0,4% 7 2

-Big ATV 1 788 ( 6 mecTo0)

-LFL marasuHa Bbiwe 4emM cpegHnM No KOMMnaHum
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Sales Benchmark. SubDept 201

6

JaHHble Kamezopuu umerom MakKcumanbHbili nomeHyuan 0aa pocma TO

! F G H M N o P Q R T U AE AG AH Al AL AM AN  AD AP AQ
Select language v 01,01,2016-15,10,2016
extepeannal. EN PERIOD
REGION STORE SUBDEPT SALES MARGIN TRAFFIC ATV
= = S
e - store'ssales | company Store = ; I'b:e margin rate | transaction St | mac I:vlli i apiec:es :iecs in
NAME CODE | NAME | CODE NAME salesin rub common | realisation and | ranking 2 ranki |evolut| ATV rub LFLATV evolu| .
i n% LFL sales LFL AR | R onvs in% LFL | ng s in one one )
| yu last o i place | tra_nsa:, transactio
v ¥, v 2 b v v v b | 771 o adl |\ B v v ] | g v v hal| d| B nv
CASTORAMA 0 TOTAL| 0 |[TOTAL | 24838401937 | 100,0% | 92,2% -0,8% -0,8% 19,0% -3,9% 1588 3,3% 8,2 -1,7%
| |CASTORAMA 0 TOTAL| 11 |DECORATION 1935101345 7,8% 91,3% 0,5% 0,5% 24,3% -6,7% 1199 7,7% 3,7 -2,5%
| |CASTORAMA 0 TOTAL| 12 |PAINT 1730342716 7,0% 100,6% 7,8% 7,8% 27,3% 8,1% 454 -0,3% 2,7 -2,8%
| |cASTORAMA 0 TOTAL| 14 |[LIGHTING 1276854883 5,1% 93,3% -0,7% -0,7% 25,3% -6,7% 853 6,5% 4,3 -0,8%
CASTORAMA 0 TOTAL| 21 |COOLING AND HEATING | 763115967 3,1% 80,3% -14,6% -14,6% 11,1% -1,9% 1708 -12,9% 2,7 -6,6%
CASTORAMA 0 TOTAL| 22 [TOOL | 2222226499 8,9% 95,0% 1,7% 1,7% 18,0% -6,5% 702 8,8% 2,5 3,8%
CASTORAMA 0 TOTAL| 23 |[PLUMBING 1045516314 4,2% 98,2% 5,8% 5,8% 20,2% 1,3% 681 4,5% 5,5 1,0%
| |CASTORAMA 0 TOTAL| 24 |ELECTRICAL | 909846040 3,7% 94,2% 1,2% 1,2% 19,5% -9,0% 444 11,3% 4,1 7,2%
CASTORAMA 0 TOTAL| 25 |HARDWARE 853263917 86,9% -6,3% -6,3% 34,1% -8,5% 265 —2496 3,9 7,4%
| |CASTORAMA 0 TOTAL| 31 BFLOORING AND TILLING 29153273889 11,7% 91,8% 0,7% 0,7% 16,5% -7,5% 2218 3,8% 3,1 4,8%
: CASTORAMA 0 TOTAL| 32 |[BATHROOM 1928950929 90,5% -3,7% -3,7% ) -11,2% 1540 3,4% 1,8 -1,7%
| |CASTORAMA 0 TOTAL| 33 |[KITCHEN 905 153 217 3,6% 83,4% -9,2% -9,2% 23,1% -11,6% 1831 2,3% 2,6 -6,7%
CASTORAMA 0 TOTAL| 34 |STORAGE 482258 215 1,9% 89,4% -3,2% -3,2% 22,1% -11,6% 139 9,5% 1,7 -1,2%
| |CASTORAMA 0 TOTAL| 41 [JOINERY 1815275105 7,3% 88,7% -2,4% -2,4% 15,3% 0,4% 1203 -2,8% 7,2 -4,2%
CASTORAMA 0 TOTAL| 43 § 2755534653 11,1% 98,1% 7,6% 7,6% 6, 1,0% 1244 S,ﬁ 3,2 -3,4%
| |CASTORAMA 0 TOTAL| 51 RDEN 3262137603 13,1% 90,7% -5,8% -5,8% 18,7% -8,7% 839 3,2% 4,7 -1,8%
| |East 7128 |ufa 0 |[TOTAL 956 052 567 . 87,9% 0,9% -0,8% 1,7 16 1 16,2% -6,3% 18 -1 y 6 0 8,8 7,1%
East 7128 |ufa 11 |DECORATION | 52538231 5,5% 85,0% 2,0% 0,5% 1,5 17 4 22,3% -7,2% 20 1 1309 9,9% 7 -2 4,1 -1,8%
East 7128 |ufa 12 |PAINT | 64 532 092 6,7% 86,9% 5,7% 7,8% 2,1 17 -1 27,0% -1,7% 19 -2 626 7,5% 3 1 2,8 -2,2%
| |East 7128 |ufa 14 |LIGHTING , 30767 639 3,2% 98,3% 8,4% -0,7% 9,0 19 2 25,2% -16,0% 20 0 BBS 29,0% 10 7 44 2,9%
| |East 7128 |ufa 21 |COOLING AND HEATING | 24 840532 2,6% 54,6% -40,0% -14,6% -25,4 17 -7 12,8% -27,2% 20 -3 2230 -17,6% 4 -2 3.2 -2,3%
East 7128 |ufa 22 |[TooL | 92960719 9,7% 81,5% -1,9% 1,7% 3,7 12 2 14,4% -16,0% 19 -2 891 16,8% 2 1 2,4 6,1%
East 7128 |ufa 23 |PLUMBING 35 200 083 3,7% 84,9% -0,1% 5,8% 6,0 16 0 19,9% 0,1% 18 0 753 -0,2% 6 2 6,0 -1,9%
| |East 7128 |ufa 24 |ELECTRICAL | 25 059 585 2,6% 89,8% -1,1% 1,2% 2,3 19 0 20,5% -10,0% 20 1 460 9,9% B -1 4,0 12,1%
| |East 7128 |ufa 25 26207 543 2.7% 81,1% 0,1% -6,3% 6,4 18 0 31,3% -10,8% 20 2 308 12 2% 2 3 44 20,2%
East 7128 |Ufa 31 BFLOORING AND TILLING l 94 285 891 9,9% 84,5% 2,0% 0,7% 1,3 17 -1 15,7% N-12,2% | 20 | 0 2699 |(16,3% § 1 6 9,8 | 10,5%
| |East 7128 |ufa 32 |BATHROOM 56770023 5, 81,5% -A,IT -3, 0,4 18 1 K -5,6% 18 2 1514 1,5 9 0 18 -3,6%
East 7128 |Ufa 33 [KITCHEN 31481777 3,3% 85,4% 6,3% -9,2% 15,5 16 3 22,3% -3,5% 18 2 2134 10,2% 4 4 2,5 4,.2%
East 7128 |ufa 34 |STORAGE 8601894 0,9% 67,4% -23,8% -3,2% -20,6 20 0 19 8% -14,6% 20 1 108 -10,7% 18 | 7 1,7 -4,3%
East 7128 |ufa 41 |JOINERY 82 793 987 8,7% 78,0% -1 5% -2 4% 0,9 11 -1 1,5% 16 1 1605 | 22 9% 1 0 B8 0,3%
East 7128 |Ufa 43 JBUILDING I 138903 154 21,0% 7,6% 13,5 9 5 3,0% 12,6% (16 | O 1613 7,5% 2 1 1102 | 9,6%
East 7128 |Ufa 51 RGARDEN I 190 879 998%| 20,0% 0,9% -5,8% 6,7 4 16,3% -5,3% | 10 | 1 1080 6,6% 1 0 | 49 0,1%
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Sales benchmark. SubDepit.

]

[ Store 7128

-

N L

N\ [ O\

Ranking store | Target GAP Potential of Grow
16th th
J L 13 VAN 3 places L 171 972 614rub./
BULDING (potential grow LFL 15%, 23 013 000 rub.) 1

Actions:
YBenuuntb TO B KaTeropusix nsonsiums\cyxume ctpouTesnibHble CMecHu
BHyTpeHHUe ce30HHble Npomo
CneumnanbHble NpeanoXxeHus OoT NOCTaBLYMKa
OTtpaboTaHHble BHYyTpeHHUe npouecchl( 3aka3bl\Gaps\ nononHeHue)
lNnaH no Topuam Ha roa ( Bxoa ToBapa Ha Topeu\3aka3s)

~

FLORING AND TILING (potential grow LFL15%,

17 520 000rub.)

.. ‘B @@

Actions:
YBennyeHue TO B KaTteropusix KOBPOSIMHJIMHONEYM
U3meHeHMe BbiKnagku ( NTOMEHATb Ha NO3UTUBHYIO CTOPOHY FIUHONEYM)
OTpaboTaHHble BHYTpeHHUe npouecchi( 3aka3bl\Gaps\ nononHeHue)
MNnaH no Topuam Ha rof ( Bxoa ToBapa Ha TopeLu\3akas)

/
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Sales benchmark. SubDepit.

L GARDEN (potential grow LFL15%, 31 944 000rub.)

-

/ Actions: \

BHyTpeHHUe ce3oHHbIe [pomo

NMnaH ce3oHHOCTU

YBenu4yeHme 3aKa3oB B KaTeropusix CornacHo Ce3o0HHOCTHU
OTtpaboTaHHble BHYyTpeHHUe npouecchl( 3aka3bl\Gaps\ nononHeHue)
lNnaH no Topuam Ha roa ( Bxoa ToBapa Ha Topeu\dakas ToBapa)
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Page 10

Store Organigram

UFA
Store director J

Natalya
Zakharova

Kingfysher

Employees Faced

customers
Casto Staff 92 %
Leasing 10 42
TOTAL 151 165
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STAFF COSTS 2017

2016 2016 2016
(TOTAL) 2016 (TOTAL) (TOTAL) 2016 (TOTAL) (TOTAL)
Forecast Growth F | _ F 2016 vs
Budget item %to | ForecastRUR | 2016vs | 203:: Bud | pd 2016,
Sales B 2015, % pp
PM1300 Sales - 100,00% 1144431209 100,00% 1316311724 15%
‘Additional payments (0,72%) (8 240 782) (0,68%) | (8935 958) 8,40%
‘Holiday (0,34%) (3 893 958) (0,34%) | (4521224) | 16,10%
Salary FTE (3,06%) (34 969 809) (2,79%) | (36742270) | 5,10%
‘Social taxes (1,33%) (15 271 496) (1,02%) | (13442 439) | (12,00%)
PM2390 Store staff payroll costs ex (5,45%) (62 376 044) (4,83%) | (63 641890) 2,00%
'PM2395  Store staff bonuses & incenti (0,29%) (3 280 350) (0,30%) | (3936014) | 20,00%
PM2400 Store temporary staff costs (0,12%) (1362 828) (0,05%) (699 200) (0,07%)
PM2405 Store staff travel & accommod (0,24%) (2786 572) (0,18%) | (2391000) | (14,20%)
'|PM2410 Store other staff related cos (0,63%) (7 210 415) (0,60%) | (7 845000) | (8,80%)
PM2435 Store staff costs ‘ (6,73%) (77 016 209) (5,95%) | (78513 104) | 1,94%
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PL 2017

Budget item ACPAPS 2016% tolac by pg aptg Rur| B 21T %10 1 gyg 2017 RUR LFL
Sales Sales
PM1300 Sales 100,0% 1144 431 209 100,0% 1316 339 110 15,0%
PM1500  Gross margin 16,3% 186 026 437 17,9% 235 500 690 26,6%
PM1600 Rebates 8,9% 101 312 929 8,9% 117 154 180 15,6%
PM2220  Distribution & home fulfilmen 0,2% 2 000 000 0,2% 2 650 000 32,5%
PM2270  Delivered margin 24,9% 285 021 838 26,6% 350 004 870 22,8%
PM2275  Stock shrinkage & dam 1,4% -16 000 000 1,2% -16 000 000 0,0%
PM2280  Stock provisions 0,4% -5000 000 0,4% 5000 000 -200,0%
PM2335 Stock losses 1,8% -21 000 000 0,8% -11.000 000 47,6%
PM2385 Net margin 22,8% 260 866 228 21 4% 361 004 870 38,4%
PM2435  Store staff costs 6,1% -17 016 209 -5,9% -18 313 104 1,1%
PM2440 Store property lease costs 12,3% -140 699 021 14,0% 183 919 767 30,7%
PM2460  Store property repairs & main 0,6% -6 968 049 0,6% -1 536 000 8,2%
PM2465 Store energy & utilities A,1% -18 951 674 A1,5% -19 176 000 1,2%
PM2515  Store property costs -21,8% -249 096 045 A18,7% -246 318 767 1,1%
PM2595  Store other costs -2,0% -22 610 519 -2,0% -26 000 000 15,0%
PM2645 Store costs -30,5% 48722112 -26,6% -350 631 871 0,5%
PM3235  Advertising & marketing costs 0,6% 6712 34 0,6% -1700 000 14,7%
PM4075 1T costs 0,5% 5876 105 0,5% -6 750 000 14,9%
PM4080  Foreign exchange differences 0,9% 10 136 733 0,6% 8176 000 19,3%
PM4930 Retail property depreciation 0,1% 1175835 0,1% -1 352 000 15,0%
PM5075 Retail profit -8,2% -93 898 405 0,2% 2746999 -102,9%
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Sales budget Summarize

INTERNALS FACTORS EXTERNALS FACTORS
m Sales P8F LFL | Benchmark Internal Competitors | Stores s Market  Range  Range Unified Cutthe Websitel Growth Total TOTAL TOTAL
Sub Universe 2016 2016 | Improvement Project  Impacts | Growth| xel Inflatior  Review  Extensionhigue offe  Tail Ext factors, 8 E R Growth, RUR  LFL

WSU3050 -38%| 626%  000%  07% |553%| 39%  000%  065% 000% 039% 000% 005 53% (MRl e
500684281 215%|  558%  000%  09% | 46%| 46%  000%  05% 000% 046k  000% 005 60% |[IREET il
507995016 -22.8%|  546%  23%  23% | 5ae%| 5% o00%  05%  000% 05  000% 005 67% [l s kel b e
®Me17  Lgw|  530%  000% 2% |32%| 50w o00%  0S6%  000%  050%  000% 005 63% (R T TTrT T
M40 3% | 55%  000%  060% | as%| 47 000%  058% 000% 047 000% 005% 61% [RRELC A
90759912 -156%| 616% 267 0% | 7om%| 39%  000%  06% 000% 039% 000% 005 5% ML r I Pk
513192357 -2L6%|  615%  000% 7% | 436%| So%  o00%  055%  000%  050%  000% 005 64% [RRrbl iRl s
GLTUDLITICI 73746912 -200%|  530%  000%  079% | 451%| 49%  000%  056% 000% 049%  000% 005 63% [Tl BELY R T 1
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