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HoBocTHasa neHTa GLOBALTEAM 3a CeHTAOPb.
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HoBocTtn KomnaHun.

CkaHpganbl, HTpurn n PaccnenoBaHus

ocTaBuM Ans TenekaHana HTB.
NEW

B GLOBALTEAM MOryT ObITb TONLKO
XopoLune HoBOCTHU!

. GLOBALTEAM | Taparmupyen
International Marketing Consultants Inc.

KayecTBO U MHHOBaLUun



HosocTtn KomnaHun. INpoekTsl.

B ceHTAOpe B Hawwen KomnaHnm nponsoLuno MHOro BCEro MIHTEPECHOrO:

no6aBUNCb HOBbIE MPOEKTLI, NOSIBUNUCL HOBbIE COTPYAHUKM, NPON30LLIIN KaapoBble
N3MeHeHns, 4o6aBMUNUCbL HOBble aMBULUMO3HbIE LENN 1 3ada4u, HO AaBanuTe 060 BCEM MO
NOPAAKY... [Mpopomkaetca akTuBHas paboTta B 06nacTu LLEHOBOIO
MOHUTOPWUHra. 3a npoLuealnm mecsu, NOMMMO
nrnaHoMmepHon paboTbl No NpoekTy «CeabMon KOHTUHEHT»,
Obln peanu3oBaH 1 caaH B cpok KnneHTy npoekT X5 Retail
Group. HecMoTpsi Ha BCe CNOXXHOCTU, MEHEeAXep AaHHbIX
npoekToB AHHa CTaHkeeBa 3aBepLunia NPoeKT n
npenoctaBuna KnneHty Heobxoanmyo MHGoOpMaLmio.
AHHa, Tak gepxaTb!

Hawa KomaHga gaxe v He oJymaeTt ocTaHaBnNMBaTbLCA Ha
OOCTUTHYTOM, MO3TOMY C PagoCTbio coobLLaem, 4YTo Ha
TEKYLWMN MOMEHT Mbl MOSYYUn ewle 0gmMH NOCTOAHHbIN
rogoBOM MPOEKT NO LLeHOBOMY MOHUTOPUHIY «340p0Bast
doepmar. B pamMkax HOBOro rnpoekTa nnaHupyeTcs
NOCTOAHHbLIN MOHUTOPWUHI CTOMMOCTU OXaXX4eHHOoN n
3aMOpPOXEHHOW NTULbI, MsiCa, TOTOBOM NPOAYKLNU U
[envkaTecoB B 4 KpymnHbIX ropogax Poccuw.
MeHemkepoMm npoekta HasHadeHa Onbra benkuHa.
[laBaunte noxenaem eun ycrnewHomn peanusaumn!
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HosocTtn KomnaHun. INpoekTsl.

[MonHbIM XO040M NPOAOSTKAETCA HACTPOMKA 3KCKIMO3NBHOIO

Bcepoccuinckoro MepyeHaaianHra CoBMecTHO ¢ AnKoronbHom Cubmpckoii g’@ AnKoronsHas
Moynno @4“.‘ Cubupckas
: 53 Tpynna

Haww konnern CeetnaHa PomaHeHko, ApTem benkuH n Hukonau
3apybuH co 100%-1 BOBNEYEHHOCTbIO TPYAATCS Haa npoueccaMmm JaHHOro
NnpoeKkTa 1 CNpaBnATCA CO CINOXHbIMM 3a4av4amMun, BO3HMKaKLWMMK Ha
CTapTOBOM 3Tane.

B xoae 3anycka npoekTta no Mockse, bnarogapsi cnaxeHHon padote HR-
otaena n Hukonasa 3apybuHa 3a HenosHbIn MecsiL Bblfio NepekpbITo 60

OTKPbITbIX MapLLPYTOB U3 68, HA TEKYLLNIM AeHb NoAO0p NpoaosKaeTcs.

AKTMBHas paboTta no NOUCKy nepcoHarna Ha npoekT BeAETCS TakKe U No
OpYrMMm ropogam.

[na paboTbl Hag NPOEKTOM NpuUrnaLlarTca HOBble CneunanucThl,
3a0eNCTBYOTCA AONOSTHUTENBbHLIE PECYPChI, peanna3yroTcs HoBble naeun. B
npolecce 3anycka n otnagku npouecca pabotsl, Hawa KomnaHus, B nuue
ee COTPYAHMKOB, NpnobpeTaeT KonoccanbHbIN ONbIT U HABbIKK
opraHu3auum KpynHomacLwTabHbIX MepyeH4an3nHroBbiX NPOeKToB, Kak
Gbl HE Dbl TAXKENO Ha CTapTe, BCe BMECTE Mbl CMIPaBUMCS C
TPYAHOCTAMMU U HANOEM PELLEHME aNs Bcex Npobnem, Beab Mbl — 0gHa
KomaHpaa, KcrwaH,u,a — GLOBALTEAM!
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HosocTtn KomnaHun. lNnaHbl.

11 HOSA6ps B YKeHeBe COCTOATCS NeperoBopbI ¢ HaWMMU
MHOCTPaHHbLIMU NapTHepamu. Llenb -npoaBumkeHne Hallero
nporpamMmHoro npoaykta GLOBALSCORE Ha pblke T-ycnyr Ha
EBponenckom pblHKe.

Ha cerogHAWHMN OeHb Halla KOMNaHUS akTUBHO MPUHUMAaeEM =
yyYacTune B TeHOEepe Ha IKCKMI3UBHbLIN MepYeHOan3uHT OT '
OOHOW 13 BeayLWmx TabayHbIix KoMmnaHum - JTI. NogrotoBkon

KOMMEpPYECKOro npeanoxeHmna saHnmaetca Makcum ®ponos.
[aBanTe Bce APY>XHO noxenaem emy nobenbl U NOMOXeM, Npu
HeobxogmmocTu!

Japan Tobacco International

BenyTtcs neperoBopbl C CETbIO rmnepmMmapkeToB «Kapycernb» o

peanusauum KpynHomMacwTabHOro MOHUTOPMHIOBOMO NpoeKTa ICAPYCEAD

runepmapker

no 30 ropogam Poccun.

Npet paboTta coBMecTHO ¢ KomnaHuen «MTC» , KpynHenLwmnm
oneparopom MobunbHoM cBsi3n B Poccumn, Ha npeameTt
peanusauum KpynHomacLwTabHoro npoekTa « TanHbINn
NnoKynartesb».

lapaHTupyem 5
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HosocTtn KomnaHun. Kagpel.

C 1 ceHTADpPSA NpoeKT No 06CnyXMBaHMIO MepYeHaans3nHra Ha TeppUTopun
CeBepo-3anagHoro pernoHa, peanmsoBaHHbIn Anga Coca-Cola Hellenic,
nepewen nog ynpasneHne Hatanon BaraHosown.

B xoge 60pbbbl C KOHKYPEHTHBIMW NOCTaBLUMKAMW aHaNOrM4YHbIX YCIyr,
Hawen KomnaHnen 6bin oTBoEBaH KaHan NKA B CaHkT-[NeTepOypre n
yBenuyeH o6beM NoKpbiBaeMbIX MapLLPYTOB B ABa pa3a. [ns paboTsl
aTOM orpomHon komaHabl B CI1b 661N apeHgoBaH COGCTBEHHbLIN
NOCTOSAHHbLIN odpmc Ha Knesckon.

Hatanbs, nosgpasnsiem Tebsi ¢ BCTYNSIEHNEM B HOBYHO JOSMKHOCTb U
Xernaem ycnewHoun paboTbl n npodeccrnoHanbHOro pocral

B ceHTAOpe Npon3oLwnm usMeHeHnsa B ynpaBreHnm MepyeHaan3nHroBbIiM
NPOEKTOM, peanu3oBaHHbIM Anst KoMnaHun Pernod Ricard Rouss. C oKTA0ps
NPOEKT nepewlen nog ynpasneHne AnekcaHgpbl [poBOTOpPOBOW.
[aBanTte noxenaem en NPoAyKTUBHOM paboTbl U AanbHENLLEro pa3BnUTUS
B KomnaHum!
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HoBoctu KomnaHun. Kagpbl. HoBble nuua.

CeHT4a6pb 6bIn 60rat Ha HOBbIX COTPYAHUKOB, Tak MONPMBETCTBYEM HOBbIE NLIA B HALLEN
KomaHpge.

C 12 ceHTs6ps B 4OMKHOCTU «[TPOEKTHbLIN MEHEKEP »
npuctynuna k pabote EkarepuHa Konbinosa.

KaTs pabotaeT ¢ komnaHmen Coca-Cola Hellenic no npoektam
obcnyxmBaHusa mepyeHgansmHra B KOXKHOM permoxe,
dOMHaHCUCTOB N ONepaTopoBs.

HR-oTAEn NONOSIHUIICS B CEHTABpE ABYMS HOBbIMU

| ——
. = pekpyTepamMmu:

 — |

- K pabote npuctynunu Anekcangpa betextnHa n Onbra

ArogkuHa. ccanon

—_— Cawa Beget paboTty no nogdopy nepcoHana Ha nNPoeKTbl Mo

| CeBepo-3anagHomMy permoHy.
—_— Onbra HabupaeT COTPYAHUKOB MO NPOEKTaM LEHOBbIX

===
. — MOHUTOPUHIOB W1 YCMELLHO 3aKpbIBAET MapLUPYTbl HA NPOEKTE

ACI B Mockse.

apaHTupyem 7
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HoBoctu KomnaHun. Kagpbl. HoBble nuua.

S 28 CEeHTAOPSA B 4OMKHOCTU « AHANUTUK» NPUCTYNWIT K
. S— pabote JlorsnH BukTop.
| ————
. p— 26 CEHTABPA K CBOMM 00513aHHOCTSIM B AOIMKHOCTU
= 1)
pu— «KopnopaTuBHbIN TpeHep» Npuctynuna TatapHMkoBa
[fanuHa.

YKenaem HOBbIM Kosineram Kak MOXXHO CKOpee BIUTLCA B HaLL A PYXHbIW KONMEKTUB U MPOSABUTb
cebsa B KomnaHun Hanny4wmnm obpasom!!!
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HosocTtu KomnaHuun. ictopua ycnexa B GLOBALTEAM.

Haw cerogHswHmMin 063op 06 ycnewHbIX NMYHoCcTaAX KomnaHum nocesiLeH
OLOHOMY N3 BeAyLLUNX MEHeIKepOoB NpoekTHoro otaena — AHHe CTaHKkeeBOW.
AHHa npuwina B GLOBALTEAM 5 neT Ha3ap, B Hosibpe 2011 roaga, Ha AOMKHOCTb
hr-meHepkepa. nutenbHoe BpeMsi 3aHMManach ycrneLHbiM nogbopom
nepcoHana BbICLLIEro U CPpeAHEro 3BeHa, a Takke 3akpbiBaa BakaHCUKM Ha
MaclUTabHbIX NoneBbIX NpoekTax. HekoTopble, U3 yncna nogodpaHHbIX AHHOW
cneunanunucToB, No cerogHAaLHUM AeHb paboTtatoT B KomnaHuu.
[MpoekTHasa aeaTtenbHOCTb AHHbI HAa4Yanack B OKTA0pe 2014 roga ¢ npoekTa HR noaaepkku
MepYeHaan3uHra, peanm3oBaHHoOro angd Pernod Ricard Rouss. MaclutabHOCTb NpoekTa
NCYNCNSAETCSH
39-10 permoHamu u 250-t0 eanHMuamm nepcoHana. He cmotpst Ha o6bem, AHHa ero 3anyctuna u
yCrneLHo NpoaosmKkaeT BECTM Mo HacToswee Bpemsi. B 2015 rogy 4obaBunuchb NpoekTbl «Xopeka»
n «Jloanntnx», peann3oBaHHble Takke ans Pernod Ricard Rouss.
B 2016 rogy AHHa OKoH4aTenbHa ywna na cdepsl nogbopa nepcoHana n ctana MeHeaKXepom
NPOEKTHOro otaena. Ha cerogHAWHWM AeHb, N0 MUMO BEAEHNA NPOEKTOB MO ayTCOPTUHIY NS
Pernod Ricard Rouss, AHHa aKkTUBHO y4acTBYET B OCTWXeHUn rnobanbHom uenun Hawen KomnaHum
— 3aBOEBaHNN pbiHKa LLEHOBOIrO ayauTa, a UMEHHO, YCreLwHO peanusyeT NPoeKT LLEHOBOIo
MOHUTOPUHra ans komnaHmm «CeabmMmon KOHTUHEHT». K TOMY XXe, Ha TekyLlen Hegene Obin caaH
NPOEKT LeHoBoro ayamnTa ans X5 Retail Group. Mo gaHHOMY npoekTy neped AHEN CTOANU
AO0BOSbHO CMOXHbIE 3a4a4n 1 CxXaTble CPOKKU, HO OHa X HE ucnyranacbh U nposisuna cebs
Hauny4ywmnm obpasom.
[Ms059 Ha ycnewHyo aesatenbHOCTb AHHBLI B KOMNaHun, Kaxkabi U3 Hac AOMmMKeH OblTb YBEPEH, YTO
%ﬁﬁe«m ATO-MMEHHO TO MECTO, rae ANsi KaXKAOoro eCTb BO3MOXHOCTb PACKpbITb CBOU 9

ternational Marketing Consultan Kaue

afianTbl 1 Hoctutb HOBBIX BbicoT!!!!




HosocTtn KomnaHun. Nosgpasnsanku.

Ewe pas oT Bcen ayLum no3gpaBnsem CEHTADPbCKUX
NMEHUHHWUKOB:

TatbsaHy PomaHoBYy

ApTtema TutoBa

=
| iina )
= Anekceqa HocoBa

Onbry bernkuHy

EkatepuHy TepeHTbEBY

Konnern, 6ygbste 300poBbl, CHaCTNMBbI M NMYCTb BCe Baluu Luenu B XXn3Hu byayT
AOCTUTHYTbI!!
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HosocTtn KomnaHun. Nosgpasnsanku.

B Nnn4HOM XXN3HM HaLLINX COTPYAHMKOB TOXE NMPONCXoaAaT npUATHbIE CO6bITI/IF|, Nno3TOMY B
ceHT9|6pe Mbl NO34paBnAsin HE TONIbKO MMEHNHHUKOB. ..

—
. — BoposkoBy VpuHy nosgpaensem ¢ 6pakocovyeTaHNeM 1 Nepees3fom B Tennble
g kpas, a uMeHHo B KpbiM. ycTb Kaxabli AeHb OyaeT HanofHeH cYacTbeM,
PagoCTbio U CEMENHBIM YIOTOM !
N
. — BonbluakoBy EBreHuto nosgpaensiem ¢ bpakocodetaHmem!
—

rlyCTb Bawl AOM 6y,u,eT HaroJiHeH COJIHE4YHbIM CBETOM U TEMJ10M, MYCTb HUKOIAa
He NOKMHET ero NboBb 1 cHacTbe!
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