TanbgaHCKne
DErNOHbLI



*AOMUHUCTPATMBHBLIN LEHTP: BeHeuuns

«[lnHaMn4yHO pasBunBaroLLasiCb 0bnacTb

*Typuctnyeckas nHaycTpums

* OTNNYHbIN YPOBEHb YHUBEPCUTETCKOrO 06pasoBaHma u
MHHOBALMK




Va I I e AOMUHUCTPATUBHLIN LEHTP: AocTa
ABTOHOMHasa obnacTb

) CambIt ManeHbKn permoH B Utanum
d AO Sta CTparterm4yecknn rugpopecypc




Tre nt| no AItO_Ad |ge * [1BE€ NCTOPUKO-KYNLTYPHbIE 0bnacTu

*Hemeukun n UTanbsaHCKUA




» TockaHCKUI ananekT
*Rinascimento
Toscana  ‘Mefisax
*TockaHckne Anbnbl 3aHUMaKOT 20% TEPPUTOPUN pernoHa, 70%
3aHATbI XonMamMmu 1 nuib 10% - paBHUHBLI.




« CTpaTermyecknm nNyHKT UTarbAHCKON SKOHOMUKN U
. NHAOYCTPUN
Pliemonte . «ynsryprwii uerm
*bbiBWas ctonuua Mtanuu (Regno di Sardegna [ 1861-1862
*DpaHLuy3Kkas apxuTekTypa
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Emilia

« Ctonuua “Made In Italy”

RO Mmad g Na « Manble n cpegHue npeanpuaTus




Lombardia

* KpyrnHeunLwunim npombILLIIEHHbIN

LeHTp Utanuu

=ER ) B *BCE OTPAaCsIM NPOMbILLIIEHHOCTH

e T *POU3BOACTBA TEKCTUMS
S o NP *TSKENOTO

MaLLUNHOCTPOEHUS U

3aKkaH4yMBas

aBTOMOBMNAMMU

*Marketing, advertising, It

technologies
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