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WHAT IS MEDIALOGY?

-

Media Database Processing and Analysis Technology Online Media Analysis System
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What is such a system?

An information-analytical system is a complex of hardware, software,
information resources, and methods used to ensure the automation of
analytical activity to justify management decisions.
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The return on investment is established and is denoted by the
abbreviation ROI, which stands for Return of Investments.

The question arises: how can such an indicator be calculated in
order to make a forecast of how profitable these or other investments
will be?

The answer is very simple.

There is a formula

PR VALUE OF MEDIA = COST OF AN ADVERTISING UNIT * MENTIONED AREA
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