Obecne4YyeHHOCTb TEXHUKOM

*YpoBeHb aBTOMOBUNM3auun B Kutae:
114 aBTomobunen Ha 1000 yenosek

B NHaouu:

25 aBTomobunen Ha 1000 yenosek

*Kon-Bo TtenesunsopoB Ha 1000 yenoBex:

Kutan: 307 wrtyk

NHona: 60 wtyk

[lo gpyromy KpuTepuio - COBOKYNHOMY KOSTMYECTBY
TEeneBn30poB B CTpaHe - nuaepamu sensatotcs Kutam (400
MIH.), MHaus (63 MnH.),



Pa3BUTOCTb
MHOPACTPYKTYP
bl

*54% OT 00Lero naccaxmponoToka aBTOMOBUIIbHbIE
nepeBo3kun, 31,5% g nepeBoO3ku

14,5 BO3aYyLWIHbIE NEPEBO3KN,

Ko poporn Kntas asnsitorcs Hanbonee 3arpyXeHHbIMU B
Mupe.

KonnyecTBO BbICOTOK U BbILLEK 1,7 MJTH NO CPaBHEHUIO C
nHamen 400 TbiC.



BBI1 Kutas

Kutan - BBIN Ha gywy HaceneHus

Pestome = nporHoa X Ckavatb &
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CTPYTKYPA HACEJIEHUA
China Population (LIVE)

1,418,854,499

China Population (1950 - 2019)

= China Population

*73,4 % HaceneHus B Bo3pacTte oT 15 go 64 net

*15-64 roga, My>XX4nHbl>KeHLWnHbI=1,06

*[010-BO3pacTHas CTPYKTypa: Kornokono-obpasHas
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http://www.worldometers.info/world-population/china-popula
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CTPYTKYPA HACENEHUA

[ 17.6 | 73.6 | so

|:| - percentage of population under 15
|:| - percentage of population between 15 and 64 years old
|:|- percentage of population 65+

In absolute figures (estimate):

e 246,459,899 young people under 15 years old ( 132,758,761 males / 113,701,138 females)
e 1,030,779,150 persons between 15 and 64 years old ( 529,745.850 males / 501,047,313 females)
e 124,056,714 persons above 64 years old ( 59,569,083 males / 64,487,631 females)

We prepared a simplified model of the population distribution pyramid which is broken down into 3 main age groups. The groups are
the same as we used above: population under 15, between 15 and 64 and population which is over 65 year old.

male female



CTABUJIIbHOCTb BAJIKOTbI
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AHanus KOHKYpPeHTOB

China smartphone market shares Q2 2018

Q2 2017 share

Vendor

Q2 2018 share
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AHanus KOHKYpeHTOB

Huawei market share hits record high of 27%

China smartphone estimates by vendor, Q1 2012 to Q2 2018
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AHanun3 KOHKYpeHTOB

highest sales revenue among all brands.

2017 Q4-2018 Q4

Counterpol
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AHanus KOHKYpPeHTOB

n terms of overall sales, OPPO ranked first with 76.37
million units, but down 6% year-on-year; VIVO ranked
second with sales of 74.64 million units, up 3%
year-on-year; Huawei and Honor ranked third and fourth,
respectively, with 64.90 million and 54.27 million units.
At the same time, they achieved double-digit growth of
29% and 13%, respectively. Apple ranked 5th with 52.7
million units, down 5% year-on-year; Xiaomi increased
7% year-on-year, ranking sixth with 47.96 million units.



AHanus KOHKYPEeHTOB U PblIHKaA
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hard-landing, shipments decline by 21% in
Q1 201 8 Share this article
Palo Alto, Shanghai, Singapore and Reading (UK) - Thursday, 26 April 2018 n n n

Smartphone shipments in China suffered their biggest ever decline in Q1 2018, down
by more than 21% annually to 91 million units, a number first passed some four years
ago in Q4 2013. Eight of the top 10 smartphone vendors were hit by annual declines,

" : o i : ; Tweets )
with Gionee, Meizu and Samsung shrinking to less than half of their respective Q1 T

2017 numbers. Huawei (including Honor) managed to grow shipments by a modest 2%, [ Canalys Retweeted
maintaining its lead and consolidating its market share to about 24% by shipping over @ Steven Kiernan
s : = @StevKiernan
21 million smartphones. Second-placed Oppo and third-placed Vivo bore the brunt of
Tech analyst @Canalys suggests that the

the overall decline, with shipments falling by about 10% to 18 million and 15 million cybersecurity market is in transition as

. . . . : h heir IT buying behaviour,
respectively. Xiaomi was the only company to buck the trend, growing shipments by :;T:ZS:;;;T::; he;:dwa;y:ngd :Of::;:r
37% to 12 million units, and overtaking Apple to take fourth place. deployments for services in the public cloud and

other subscription offerings.”
zdnet.com/article/cybers...
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AHanus KOHKYpPeHTOB
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Chinese mobile payments services market is projected to grow 21.8% from 2017 to hit $96.73 trillion (£75.96 trillion) in
2023, driven partly by increasing demand for e-commerce.

China has a growing middle class with an appetite of all
forms of modern technology and gadgets. As a result,
Chinese mobile payments are expected to witness three-
fold growth. The number of active mobile payment users
is expected to double by 2023.

Chinese consumers do not have the history of credit
card use as in the US or UK. Furthermore, the wide
adoption of e-commerce has facilitated the rapid
expansion of mobile payments in China.

A few companies are leading the market. Alibaba
through its dominance of e-commerce. Tencent through

China’s mobile payments market projected to grow
21.8% to $96.73 trillion

its mobile social media and messaging platform.
WeChat and QQ connect mass market audiences.

The companies also lead the Chinese mobile payments market with their respective eWallet products AliPay and WeChat
Pay. Together with a growing middle class in China has accelerated the growth of mobile payments in the country.



AHanun3 KOHKYPEHTOB WU  Growth opportunities
pPbIHKa

The Frost & Sullivan report highlights a number of growth opportunities including:

¢ Senior citizens in China make up 10.8% of the population or 150 million people. The report says this is a huge
potential market for mobile payments in China.

e Despite the growth of mobile payments across the country, there are still underserved pockets such as the rural
region population

Cross border payments

China has also seen an increase in cross-border payment transactions. This is primarily due to growth in sectors such as
e-commerce, travel and overseas education. Cross-border transactions amounted to $6.66 trillion in 2016. E-commerce
plays an important role in these transactions. The future growth of e-commerce will be a key contributor to mobile
payments in China.

Frost & Sullivan reported that nearly 65% of Chinese tourists have used mobile payments abroad, approximately six times
higher than the average non-Chinese traveller.

“In China, e-commerce is a powerful incentive for users to purchase smartphones that enable mobile payment features.
The social aspect that mobile payments brings can serve as an integral step in building trust and learning about digital
services, especially in rural communities,” said Ms Mei Lee Quah, Industry Principal Analyst, Information &
Communication Technologies (ICT) Practice, Digital Transformation at Frost & Sullivan.

The market for mobile payments services in China is expected to grow at a rate of 21.8% from 2017 to 2023. This
represents a three-fold rise from $29.93 trillion to $96.73 trillion. The total number of active mobile payment customers is
expected to reach 956 million by 2023 from 562 million in 2017. Frost and Sullivan believe this will attract additional

mirantimamimta frmsma mankhila maineaanta maavliat mavdiaimania

https://www.paymentscardsandmobile.com/research/seeing-through-invisible-payments-solutions-for-anytime-anywhere-payments/

https://www.paymentscardsandmobile.com/chinese-mobile-p
ayments-market-projected-to-grow-21-8/




Mnocbl N MUHYCbl KOHKYPEHTOB:
AHanus KOHKYpPeHTOB
1. Huawei:
+ COBpEMEHHbIN An3aunH
+ XopoLuas kamepa
+ Yno0OCcTBO MCNOMb30BaHUS
+ bpeHa 3apekomeHgoBan cebs Ha MMPOBOM PbIHKE

- OtcytctBme YTII

2. Xiomi:

+ KauectBo cOopKun

+ CpegHas ueHoBas KaTeropusi

+ MHOro ToBapoB-KOMMIEMEHTOB

+ XOpOoLIO pa3BuUT NMOCT-NMPOAAXKHbIN CEPBUC

- OtcytctBume YTII
- Nnoxon Habop akceccyapos

3. Oppo:
+ Hnskasa ueHa

- OtcytcTBMme finger-print dyHKUMN
- Huskaa noaneHoCTb K 6peny



NonutTukKka n aKOHOMMUKa

Below table provide the Duty and Sales tax for China:

)

Average
Duty Rates Duty Sales Tax(GST) | Threshold on goods
Rate
17%(CIF + Duty
0% to 100% (Some + Duty and VAT are exempted if
electronic productsare | 12.47% | consumption both duty and VAT are less than
duty free) tax RMB 50.

Tapundbl Ha UMMOPT ANEKTPO-TEXHUYECKOIO
obopynoBaHua cHMxeHbI ¢ 12,2% no 8,8%




NMonutTukKka n aKOHOMUKa

*BefieHne caHkuunm co ctopoHbl CLUA oTHocuTtenbHo Kutas
NoBbILLIAET KOHKYPEHTHO-CNOCOBHOCTb NHAUNCKNX
CMapTdOHOB Ha MeX[ PbIHKE

*[lonnTnyeckne acnekTol:

1) y4acTBYET N cTpaHa B BOEHHbIX Aencteusx — HET
2) BO3MOXEH N roc.nepesopot? - HET

3) H0aHCbl B peknamHon gestenoHoctn — LUEH3YPA,
CBA3AHHAA C MNOJIMTUHECKM CTPOEM
(KOMMYHWN3M)
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OCoO6EeHHOCTN MapKeTUHra u peKnambil

1.Uenb peknambl B Knutae: [JoctuxeHne HanborsbLlLen LWMpOTbl oxBaTa. Tak, B Kutae
xuset 6onee 1 300 000 000 yenoBek, U3 HMUX peKnamMy OOMKHbI YBUAETL nopsiaka 1
000 000 000 yenosek. PeknamHoe obpalleHne aapecoBaHO Kaxgon CEMbE.

2.Bbicokne TpeboBaHua K Hapy>xHoW pekname! [leno B ToM, YTO NOMMMO TpeboBaHum
peknamopgaTensd K HeN, CyLLEeCTBYIOT eLE N 0bLEeCTBEHHbIE, TOYHEE
agMUHMUCTpaTmBHbIe. OCHOBHbLIM N3 KOTOPbIX SIBMSETCA TO TpeboBaHue, YTO Takas
peknama gormKHa yaayHo BnucbiBaTbCs 00K ropoga v ykpaiwlaTb ero, MUMeTb BbICOKYH
XYLOOXECTBEHHYI0 LLEHHOCTb. M306pakeHne npu aTOM He oTAendeTcd OoT camom
KOHCTPYKUMKN. U Te e TpeboBaHNs NpeabsaBnsoTCs N K HEW.

3. icnonb3oBaHMe BbICOKOro YpOBHS 4OBepusA K rasete. [1efnio B TOM, YTO K OT/findato ot
3anagHblX HApPOO4OB, BOCTOYHbIE HAPOAb! UCMbITLIBAOT BONbLLLIOE AOBEPUE K ra3eTamMm.
Jltogm o4yeHb cunbHO BEPAT nponaraHge. B cBasm ¢ aTum, peknama B rasetax
CUNTAETCA OYEeHb MPECTUKHOU N 3PP EKTUBHON.

4. bonblloe BHUMaAHUE yoendaeTcqa ynakoBke TtoBapa, npumBriekaTtesibHoOCTn ero
BHELLUHEIO BUAA.

5. lcnonb3oBaHue HETPaOMLIMOHHLIX KaHaNoB AOCTaBKM pPeKiaMbl, MECT €€
pasmeweHus. OT NpsiMbIX paccbIfioK, B TOM YUCIE M NO ANEKTPOHHOW No4Te, A0
pasMeLLeHnda pekriamMmbl B 00LWECTBEHHbIX YOOPHbIX.



OCoO6EeHHOCTN MapKeTUHra u peKnambil

[lpurnaweHne MHOCTPaHLUEB HA CbEMKMU

KWTAaNCKUX peKnaMHbIX KamnaHnu

— 00ObI4YHOE SABrIEHUE, OS] KOTOPOro YacTo UCMNOSMb3YTCA NPOXMBaKLLNE 30eChb
naosan (MHocTpaHLubl). Kak npaBuno, aTo genaeTtcs rno HECKONLKUM MpUYnHaMm:

- caernartb O4HY peKnamMy U and BHYTPEHHEro pbiHKa, N A4 BHELLHEN TOProeIun,

- NOKa3aTb MeXAyHapoaHOCTb KOMMNaHUKU (akTep-naoBan n3obpaxaet npogeccnoHana
BUHOOENWUS, NpoByeT BMHO U AOBOSIbHO KMBAET rOflIOBON);

- NOKa3aTb npenmyLwiecrteso otedeCTBeHHOro Haa MHOCTpPaHHbIM.
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