


Is its ability to successfully compete on the 
market;

To receive economic benefits relative to its 
competitors



1. What Is Competitiveness?
2. Criteria  
3. Methods Of Assessment
4. Management Of Competitiveness





Market share

 
Competitiveness and uniqueness of the products/ services

The financial, industrial, technological and innovation 
potentials

The brand

Efficient management



Methods for the 
assessment





To conquer and 
retain a competitive 
edge

To be superior over 
competitors




