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Windows Co-branding — Jumpstart Co-branding Spectrum

Sharing messaging, names, logos, screens, icons, product

renders, and sound library.
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Windows Co-branding - Even Split

Share the spotlight

These executions try to balance both I ¥ondons e B B Windows T
identities as much as possible, very often

looking for the neutral ground in the middle.

In some cases, for this scenario, both partners
come together to build a new and aligned
identity for a specific execution, leveraging
some key characteristics of each brand.

Then, when it comes to the actual
implementation, most assets get slightly
tweaked based on the channel they will be

used in. Doing so, in a Windows chanr.1el, the Windows and contoso and
Partner logo and name come first, while the | %
Partner logo and name would come first in Contoso rOCk' WIndO\NS rO(:k!
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Partner channels. Still, the messaging and

visuals are consistent across.



Windows logos
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Choosing the right logo

By default, our logo & blue—our core color, the color of open
skies and limitiess opportunities. But we also use it in white
to improve contrast and readabiity.

Sometimes, it can appear in black for high-contrast
experiences or black and white executions; or in gray for

more neutrality n co-branded executions when all third-party symbo logotype
logos are treated in the same shade of gray. In order to align
3c much 3c we can with our default in-product experiance,

thelogo and symboi should not be used in any other colors.

Between blue and white, we choose the color that will

BR Windows 11 o= Windows10

madmize the contrast ratio between the logo and the

background, always meeting our accessibdity requirements.

In general, the Windaws logo should only be used in

conjunction with the software product itself, ar with devices

Use the Windows logo when Usethe Windows 11 logo whenever if needed, use the Windows 10 logo
that actually run the operating system, not with other devices
communicating about the overal talking specifically about  Windows whenever talking specifically about
like peripherals and accessories, nor to show compatibility for brand, several offenings within the 11, Windows 11 features, or Windows Windows 10, Windows 10 features, or
other software products.
P Windows product family, o7, and self 11 devices (except for lkaT devices and Windows 10 devices (except for ioT
contained VR/MR headsets. seif-contained head-mounted displays). devices and seif-contained head

Throughout this document, we usually illustrate proper
2 > mounted deplays). Otherwise, usethe
usage using one Windows logo. Stil, the same rules

y to all Windows logos, induding adition lodaps.

When referring to a previous version of Windows logo and refer to Windows 10

in text.

Windows (eg., Windows £.1) usethe
Windows logo and refer to the specific
version In text. Do not add “8.1" or “10°
to the Windows logo or use retired

logos.



Windows logos

There is more...

Edition logos

In general, Windows executions should lead with the
Windows or Windows 111

Bm Windows 11 Pro

Under rare circurmnstances @ is acceptable to use one of
the edition logos shown on this page.

These logos are reserved for when there i a need to
dearly demonstrate, at the indvidual device level which
edition of the OS is pre-installed, n the final stages of
the purchase journey, and when not doing <o could set
the wrong expectations or create confusion for the
customer.

a8 Windows10Pro

We do not use these lockups for things like signage.
Descriptive language ke business-ready PCs” has
proven to be more comprehensible to ¢ .3

The logo lockups shawn on this page are the only
approved edition logos. We should never ceate new
ones without the approval from the Wind brand,
product marketing and legal teams.

Sizing

As one of the most prominent brand
elementsin theworld the Windows logo
should be sized appropriately. We estimate

the ideal height of the symbol by usingthe
goldenratio. The symbol height in the logo
should be roughly 1.6180% of the width +
height of your layout. The symbol height
should never bemore thandoublethis
amount. The smallestacceptablesizeis
0.22”,5.5mmor 15.5px.

Clearspace

Maintain at leastonesymbolof clearspace
around
the logo.

Minimum sze

0227 /ssmm/155pe | [ Windows

R Windows 11



Our
symbol

Our symbol
starts the doing

ing the brand symbol on it ran mbol exception
Using the inproducticon Using the brand symbol an its own Brand symbol exceptions

In general the Windows symbol should

ed Some exceptions do exst for using the brand symbol on
In-product, our brand symbol has been

from the W ogo. its own when the context is dearly bra Wind
adaptedslightly to fitsmoothly withnearby
icons. This design mayonly be usedas the * The Windows symbol may be used when referring

Start buttonwithin Windows itself 1t should directly to the Start button (eq, in tutorial content)
never be used outside of the taskbar related to the OS and physical keyboard shorteuts

* It may be used in sma executions, such as a

list of tech specs or a social media profile picture,

provided the name “Windows™ is in direct procdmity
1o the symbal

Srang wymboel >
it may be used when Windows is called out next to

ot 4] s (e.g, macOS or Android) being
compatible with a product, provided the name
"Windows™ is in direct proximity to the symbal. More

other

complete compatibility information stil needs to be

provided in plain text



Gallery do nots

These are not great things,

don’t do them :
Windows
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Logo sizing in co-branding

Establishing hierarchy

To ensure that we speak with one voice, it is important that
we use our logos to lead and endorse each other's message.
Doing s0, we also need to make sure that the brand hierarchy
of our executions makes it cear to our customers wha the
message is coming from, and what to expect accordingly. in
other words, where would we place the execution on the Lo

brandingspectrum?

Preferred relative sizing
Windows logo height = partner logo height

Co-funded relative sizing

When Windows is leading:

Partner logo height = 80%-100% Wendows logo height

When Partner is leading:
Windows logo hesght = 80%-100% partner logo height

Minimum relative sizing
When Windows s leading:
Partner logo hesght = 50% Windows logo height

When Partner & lexding:
Windows logo height = 50% partner logo height

CONTOSO
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Logo placement in co-branding

Location. Location. Location.

When people read from left to right and top to bottom, we
would use the same logic to place logos in co-branded
executions. The leading logo would be the closest to the top-
left corner. The guidance on this page would be adapted
based on the reading direction in a market.

Windows Q) contoso

n Q) conros:

Logo placement Clear space
We usually position the Windows logp in a corner,
centered on thesame plane as the partner logo vertically,
or left-algned horzontally.

We should always maintain at least one symbo! of clear space
around the logo.

When we position the Windows logo in the top-keft corner for
aWindows-led execution, the partner logo usually goes

either directly to s night {with our required clear space), or in
any of the other corners.

When we position the Windows logo in the bottom-left
comer for a Windows-led execution, the partner logo usually
goes either directly to its right (with our required clear
space), or in the bottom-night corner.

/. PARTNER ' BB Windows

Partnership bar

When we want to message that the brands have a longer-
term partnership established (so not for usual co-branding
marketing or advertisement), we use the partnership bar.

The partnership bar usually has a height of twice our symbol.

The preferred spacing between the logos and the partnership
bar = equal to the size of our symbol. The ']
would be equal to the wdth of the first “"W* in the logotype.
If the partner logo uses ™ or * bugging, the required spacing
does not take those into consideration.

The color of the partnership bar can either be blueifits a
shared color b the logos, a dark gray, or white.




