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HeXHbIn KpeaTuB



HabnoaeHue

[lake camMble coBpeMeHHbIe BEHOUHIU
(annapartbl No NpoaaXmn CHEKOB) MHOrAa
0AaloT OTCEYKU, N NPOAYKT B HUX 3aCTpeBaet.
Takoe ObIBaeT, Korna MexaHu3m

HeJoCTaTOYHO NPOKPYYMBAETCS, U NPOAYKT
He Bbinagaer.

B 3TOM crny4yae ectecTBeHHada peakuugd
4yenoBeKa — COBEPLUUTbL HEDOMbLLOW aKT

BaHAanv3ama v BblIoUTb CBOIO MOKYMKY U3
annaparal E-MARKETING



Nnesq

HEeXXHOCTb MOXXHO U HY>KHO MPOoABNATb
KO BCEM.

[1axke No OTHOLLEHWUIO B BEHONHIOBOMY
annapary!
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[1poekKT

« Ha ogHOU N3 g4eek BeHANHIOBOIo
annapara «3aBuc» ToBap.

* BeHaunHr yctaHoBneH B 3ane TL c
60MbLLION NPOXOANMOCTLIO.
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[1poekKT

* [lpoxogqaline MmmMmo BeHaAWHra noau oyayr,
3amedaTb «3aBUCLLUNN» TOBap.

* PaHo unn no3gHo, KTo-To nonpoobyeTt
TONKHYTb annaparT, YTobbl TOBap BbiNan.

 HO BMECTO 3TOro... ToBap Ha4yHeT
3aaBuratbcsi obpartHo Brnybb BeHauHra!
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[1poekKT

 Ha BeHAWHre Ha4YHET CBETUTLCA U MUTATb

coobuweHune:
«MonpobyunTte ObITL HEXHee!»

« Korga yenosek nornaguTt BEHANHIOBbLIN
annapart U1 CKaXKeT eMy YTO-TO NMPUATHOE,
TOBaAp HA4YHET Bble3XaTb U B KOHLIE
BbliNadeT B JIOTOK A1 BblOauyu.
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Cnacuboo!
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