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Procter & Gamble (P&G) —
amMepukKaHcKas
TpaHCHaUMOoHalbHas
Koprnopaumnsa ¢ OrpOMHbIM pacnorioxeHa B
KONMMYECTBOM U3BECTHbIX LInHUMHHaTKY, WiTaTa

TOBapHbIX 3HAKOB. Procter&Gamble Orano CLLA.
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cTopua komnaHum Procter
AMepuke Tonnbl Noaen
CTpaHa no crnyxam Hax



P&G cuynTaeTca KOMNaHMeNn-oCHOBaTENEM CUCTEMbI YIPaBreHusi bpeHaamu.

B 1931 rogy TepMuH «bpeHa-MeHeIKMeHT» BrepBble NOSABUIICH B CIyXebHoU
3anuncke COTPyOHMKA pekriaMHoro otaena komnanmm Henna Mak3npos.

B HacTosiLee BpeMsa KOMNaHUu NpuHaanexmT 23 bpeHaa ¢ MUPOBbLIMU
npogaxamu, npesbiwarnwmmMm 1 Mmnnuapa aMmepukaHCKUX 4os11apoB, a Takke
eLle 20 bpeHO0B ¢ npoga)kamu Bbille 500 MUITITMOHOB AO0NNapoB. MIMEHHO 9Tu
43 BpeHaa ABNATCH NOKOMOTUBOM pPOCTa KOMMaHum n obecneymsaroT
eXxerogHbln PpocT nNpogax B pasmepe 10 %.
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[MpoAayKuua KoMnaHuu:
KocmeTnyeckue cpeacrtsa, [lapdromepHblie cpeacrtsa, ToBapbl TIMHYHOU
rmrnerbl, ToBapsbl a5 yxoaa 3a AomMoMm, ToBapbl Ans 3adoTbl O

3nopoBbe, CpeacTea angd yxoda 3a pebeHkom, Kopma ans )XMBOTHbIX,
Mano, CtupanbHble NOPOLLKMW.
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OcHOBHbIe noapasaeneHus:

Fabric & Home Care (MOlOLLME cpeacTea) — NPOU3BOACTBO CTUPASbHbLIX MOPOLLKOB, MOKLLNX U
YUCTALLUX CPEACTB; B 3TUX KaTeropmax kKomnaHmsa saHnmaeT 25—30 % MUPOBOTIo pPbiHKA; OCHOBHbIE
ToproBble Mmapku — Tide, Ariel, Downy, Gain, Cascade, Dawn, Febreze, Mr. Clean, Swiffer; oona B
BbIpy4ke B 2016 rogy coctaBuna 32 %, B YUCTOW NpubbInn — 27 %.

Baby, Feminine & Family Care (OeTckaqa v XeHckaa rurmeHa) — ogHopasoBble noary3Hukn (30 %
MMPOBOIO PbIHKA), CPeaCcTBa KEHCKOU M'MrMeHsl (25 % MMPOBOIo pbiHKA), TyaneTHada dymara u
bymakHble rnosioteHua (Tosnibko B CeBepHon AMepuke, 40 % pblHKA); OCHOBHbIE TOProBbIE MApPKN —
Luvs, Pampers, Always, Tampax, Bounty, Charmin; ons B Bbipy4ke B 2016 roay coctaBsuna 28 %, B
4YucTom NpubbINn — 26 %.

Beauty (KpacoTta) — cpeacTtBa a4 yxoaa 3a BOsioCaMu U KOXeun, 4e3040PaHTbl; OCHOBHLIE
ToproBble Mapkn — Head & Shoulders, Pantene, Rejoice, Safeguard, Old Spice, Olay, SK-II; gonsa B
Bblpy4dke B 2016 rogy coctaBuna 18 %, B YacTtom Npmbbinin — 20 %.

Grooming (yxopn 3a cobomn) — cpeacTea ansa 6putbs (Gillette, Venus, Braun, Fusion, Mach3,
Prestobarba; 4onst HAa MMPOBOM PbIHKE COCTaBIAET 65 %) 1 BbITOBas TeEXHMKA (Braun); Aons B
BbIpy4ke B 2016 rogy coctasuna 11 %, B YUuCTOn Nnpmbbinn — 15 %.

Health Care (300poBbe) — TOBapbI 4N yXo4a 3a poToBOU MosiocTblo (Crest, Oral-B), BUTAMUHbI,
apyrue nuuiesble gobaBku 1 6e3peuenTypHble niekapcTsa (Prilosec, Vicks, B napTHEPCTBE C Teva
Pharmaceuticals Ltd); gona B Belpy4yke B 2016 rogy coctasuna 11 %, B Ynctom npubsinm — 12 %.



[lovepHmne KomnaHmn

Gillette, Ferrara Candy Company
Braun, Wella AG, Clairol

Procter & Gamble - Rakona
Procter & Gamble (Belgium)
Procter & Gamble (Germany)
Procter & Gamble (France)




®UHAHCOBBIE NOKasaTenu 8 Mnpa gonnapoe CLUA4I15]

roa 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016
Obopot 35,28 | 35,76 | 37,15 | 38,13 | 39,95 | 39,24 | 40,24 | 43,38 | 51,41 | 56,74 | 64,42 | 72,44 | 79,26 | 76,69 | 78,94 | 70,46 | 73,14 | 73,91 | 74,40 | 70,75 | 65,30
Yucrana
PO 2,981 3,305 (3,472 | 3,683 | 3.363 | 2,612 | 3,910 | 4,788 | 6,156 | 6,923 | 8,684 | 10,34 | 12,08 | 13,44 | 12,74 | 11,80 | 10,76 | 11,31 | 11,64 | 7.036 | 10,60
AKTUBBI 27,76 | 27,60 | 31,04 | 32,19 | 34,37 | 34,39 | 40,78 | 43,71 | 57,05 | 61,53 | 135,7 | 138,0 (1440 | 1348 | 128,2 | 138,4 | 132,2 | 139,3 | 144,3 | 129,5 | 1271
CoDOCTBEHHbIN

11,76 | 12,14 | 12,49 | 12,35 | 12,67 | 12,56 | 14,42 | 17,03 | 18,19 | 18,48 | 63,17 | 67,01 | 69,78 | 63,38 | 61,44 | 68,00 | 64,04 68,71 | 69,98 | 63,05 | 57,98

Kanutan




dunHaHcoBbIe nokasarenu (HeayaupoBaHHbLIE)

CYMMH B MWIINMapaax, 3a NCKNYeHHEM CYMM Ha aklHiIO

2017 2016 2015 2014 2013
Yucran MNpogaxa 565 1 $65.3 $70.7 §74.4 §739
OnepaumonHbie [loxoast $14 0 $134 $11.0 S$139 $13.1
YucTor npubuinu, otHocAwenca Kk P&G B $1 53 $105 $7.0 $11.6 S113
Mapxa yscToM NpubbinK OT NPOAOITKAILLENCS AEATENBHOCTH 15 7% 15.4% 11.7% 14.3% 14.0%
PassogHerHan YucTan nprbbinb Ha ODLIKHOBEHHYIO aKLMIO OT $3 69 $3.49 $2.84 $3.63 $3.50
NPOAOITKAIOLENCH AeATENBHOCTH' :
PassogHenHan Yucran npuboinb Ha oaHYy 0OLIKHOBEHHYI0 $5 59 $3.69 $2.44 S4.01 $3.86
axumio’ x
Onepaymortibih [leHexHoin MNoTox $1 28 5154 $146 S140 $149
OuengeHabl Ha ogHY ODBIKHOBEHHYIO KLMIO $2.66 $2.59 $2.45 $2.29

$2.70
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2017 YACTbBIE NMPOOAXWU T10 2017 OBbEM INPOOAX HA PbIHKE
CEMEHTAM BU3HECA? 3PEJIOCTb

. [leTckue, XXeHcKue u cemenHblie 3ab0Thl
28%

Kpacota 18% @ Passutuie PoiHki 65%

@ Txanv u gomawHmil yxon 32%

@ PassuBaowmecs PoiHkv 35%

3apaBooxpaHeHue 12%

@ Xonvs 10%




2017 OBbEM INMPOOAX MO N’eEOrPAOGNYECKUM PETTMOHAM

. CesepHou Amepuxe Ha 45% ¢ Espona23%
JlaTtwHckan Amepnka B% ‘ Asnarcko-TuxookeaHckuid PermoH 9%
‘ ‘ Bonbuow Kntan 8%

Wuamu, Brscxkrero Bocroka w Adpuxm (IMEA)
7%




OTtvyeT 0 poxopax PG »

100B Banosas npubbink TTM 4915%
OnepaunoHHaa Mapxa TTM 16,73%
758 KoathduuueHT NnpubbiNnbHOCTH TTM 12,61%
o Mpubbinbk HA UHBECTULIMK TTM 9,54%

B Obwwuh poxon » Yucras npubbins
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Mepwon po: 30.06.2014 30.06.2013 30.06.2012 30.06.2011
O6wwi goxon 83062 82581 83680 81104
Banosas npubbinb 41001 41544 41289 41245
OnepaunoHHbie goxoabl 15288 14330 13292 15485
Yucran npmbbinb 11643 11312 10756 11797



OTyeT 0 ABMXEeHUWN OeHeXHbIX cpeacte PG »

158 OJeHeXxHblid NOTOK Ha akuui TTM 452
Adoxoa Ha akuuw TTM 27,87
108 OnepauuoHHbIe AeHeXHble cpeacrea 41.39%
5B
I l B [leHexHble cpeacrea
- ] s = . i, W Yucroe U3MeHeHUe AeHEXHbIX CPeacTs
-5B T T T
™ ) 3P N
Mepwon po: 30.06.2014 30.06.2013 30.06.2012 30.06.2011
Mepwon: 12 mecsiues 12 mecaues 12 mecsues 12 mecsaues

OdeHeXxHble cpeacrsa or
onepauynoHHOM OeRATEeNbLHOCTH
OeHeXHble cpeacraea
MCNOoNb3OBaHHbLIE ANA -4107 -6295 -1093 -3482
MHBECTHLMOHHON OEATENLHOCTH

OeHeXxHble cpeacrea,

13958 14873 13284 13330

MCnonb3oBaHHbIe B PHMHAHCOBOW -7279 -7071 -10410 -10122
OeATeNnbLHOCTH

Yucroe naMeHeHHne OeHeXHbIX

cpeacrs 2611 1611 1668 -111

* B mnu. USD (3a ncxmodyeHuneM akuwmit)



Banaxncosbin oTyeT PG »

2008
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Koa®dUUUEHT CPOYHOW NUKBUAHOCTU MRQ 0,78
Koa®dMUUMUEHT TeKyLLEeW NUKBUAHOCTU MRQ 0,97
KoadUUMEHT A0NTOCPOYHOU 38A0MKEHHOCTU K
aKUMOHepHOMY Kanurany

MRQ 28,26%
KoahduumeHT obLien CyMMbl 3a40MXEHHOCTU K
aKUMOHEepPHOMY Kanutany

MRQ 53,72%

B WVTO0ro akruebl » Wroro obs3arenscrea



B ntore MoXHO caenartb BbIBOA, YTO B CPEOHE
N JONrOCPOYHOU NepcnekTnae akumm P&G nMerT
OYeHb OonblUyKd  YCTOMYMBOCTb, OKU3HeC
KOMNaHun  gmBepcnduumpoBaH, a roToMy
3aBMCUMOCTb OT PasfnnyHOro poga Kpu3ncoB He
o4yeHb Bbicokad. OgHaKo n3-3a crarHaumm pocTa
doMHaHCOBBbIX nokasarteneu " obLlero
3aMeasieHns1 NoTpeduUTENbCKON aKTUBHOCTU B
CLUA, oxmpgatb  YBEPEHHO  BOCXOAALLEW
OVUHAMMKN akUMN HE NPUXOONTCS.



PeknamMmHble
nnakatbl P&G
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il EXTHA
e ™ CSTOCKING WEAR!
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Wonderful wear from 1 pair washed NIGHTLY
with IVORY FLAKES! Report these girls!

N —

K “AMAZING WEAR" — )
/  says active business-woman.
“These stockingstook a pound-
ing—subway-riding,work,golf.
1 washed them every night with
Ivory Flakes. They wore 111%
miles,"” says Miss Anne Buckley.

\"THRILLED'“ Miss K. /\n)

derson, Restaurant Hostess, "' §

danced the shag and broke my

*mileage clock’ when it said ‘94
s

miles,’ but my lovely sto

went on and on! Three cheers
\ for Ivory Flakes each night

SEE? IT REALLY PAYS to wear good stockings like
these McCallums—and wash them nightly with
Ivory Flakes. If you do this 0 reason in
the world why (barring accidents snags) you
can't help your pretty silk stox s last longer.
5O DON'T LET YOUR STOCKINGS PILE UP and then
wash them with any old soap. Wash stockings
i y jet a big blue box of
s today! Start tonight!

e T |

EXCITING TEST!

A “pedometer” counted
the miles each girl walked in 3.thread
These lovely

McCallum stocking
stockings got nightly Ivory Flakes
care—and what record wear they gave!
One pair outlasted a shagging session
which broke the pedometer!

M€ CALLUM, famous makers of these luxury
stockings...advise [VORY FLAKES...99*%00% pure

when Gerrold
s aparament in
aspiring indus-

/ o
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Just One Cake of Camay
Brings Your Skin a Lovelier Look!

All cyes admire the girl whose skin is beautiful. Compliments
come to you when your complexion’s right. And you can
possess a softer, smoother, lovelier skin with just e cake
of Camay! Renounce all careless cleansing! Start today
on the Camay Mild-Soap Diet! I¢’s no trick at all. Twice daily
fingertip Camay’s lather over your face. Massage. Rinse warm.
For oily skin, splash cold. Camay—so mild it cleanses withowt
irritation—-can make your skin so much smoocher, lovelier!

“Pecple bre always commenting on my
skin”, confesses Shitley. “T've been getting
cest compliments ever since 1 wear
Camay Mild-Soap Dice. Why, the
firsa cake of Camay 1 used seemed w0 bring.
out 3 aew smoothness ... a radiant glow.
Camay’s wooderful!”™

After their June wedding at a picturcsque
church an hour out of town, the Harts

HOUSEWIVES EVERYWHERE GREET

SUPER-SOAPY OXYDOL

No other soap powder
GETS WHITES SO WHITE
without bleaching!

No other soap powder
GETS YOUR WHOLE
_WASH SO CLEAN!

OXYDOI.

A Camay Beauty Bath gives all of your skin

the finest kind of complexion cdre. Bathe every
day with new Bath-Size Camay, and give

your arms, your legs and your shoulders
a true beauty treatment from head fo heels. And
you will rise from your bath clean and refreshed—
= just touched with the flower-like fragrance

of Camay, the Soap of Beautiful Women.

@gt\n

COMPLEXION CARE
FROM HEAD TO TOE!

MORE LUXURY-
MORE LATHER

FILL OUT
THIS
ENTRY BLANK
TODAY Y

A BIGGER CAMAY—
JUST RIGHT FOR YOUR BATH!

N P/

Zize, Camay

QOV your CAMAY 551“7)’3411;, /

TRADEMARK AKG, U, 8, PAY. OFF,

Day Today!

(/1
L

...a cheer for
the Girl with a
CAMAY COMPLEXION!

ODAY i the ds
liverseades
may be ¢

d.
of the giel wh
Kind wo

Aod its no wdle decam thas ¢
of Besutiful Woncs,

Camay is the =

at besucy soup thet you Bave
hice sad faiotly
sentedeihe modern way 1o care for yos skis.

® TRY CAMAY AND CONVINCE YOURSILH}
Toel the silkes caress of Camay's rich |..m'
against your cherk! Use Camay every
ing and sight. T

Crvamy.white
=03 coloning-PUREI

THE SOAP OF BEAUTIFUL

Wi you'd ever expect! $o ger o

WOMEN




Drench your hair in luxury
« with Liquid Prell...

the exira-rich shampoo!

Menkahsm\budnm

van pasgebocen tol peuber, een perfekt et e juiste abiscep
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“Look, Mom—no cavities!”

< Srest —=g

Crest Toothpaste stops soft spots
from turning Eato cavitios—
means far Jess decay for grownups
and elsikiren,

Wellaflex ~ Ihr Haar verrst
nicht, 428 Sie Haarspray nchmen
Man sieht es nicht. Man fohlt es
nicht, Ske selbst spdren es nicht
einmal beim AusbOrsten.

Und doch gibt e theer Frisur
mtOrlichen Halt

Wellaflex - seidiq glanzendes
Haar, zart und geschmeidia. Ein
flachtiger Dufthauch.

Der natarliche Halt der Frisur
= Ihr Gehelmnis.

sgriine fiir fettiges Haar, sgeibe fr

trockenes und strapazicries Haar.
Wellaflex bekommen

beim Friseur, in der Drogerie, in der

Parfimeric.

WOMEN HAIL IT

FOR vour I
Jd ~ice THINGS !
= i

Wellaflex — Ihre Frisur ist Ihr Geheimnis

Wellaflex: srote filr normales Haas,

s Hesre Todiay/

An Immediate Success Wherever Introduced! behaues SO much llke natul’a"y Cur’y ha"’!w

A MIRACLE DISCOVERY

B mdll\ st\ln"lu gproducts that
takedny hairas sul()usl\ as I'do.”

das unsnchtbare Haaxspxay
fiir selbstsichere Fnsuren &= -

WELLA- wmsqpqm-;snmwmxsr

GIMBELS OPEN DALY, INCLUDING SATURDAYS, Wi 4: OFEN THURSOAYS ol 9

at Gimbels! Procter & Gamble’s new “l.ilt”-—l:;
the home permanent that looks. .. feels...|:

<

%ﬁm

complete home
permanent kit

$ Hk
I refill kit

call Gimbels suburban numbers:

PAN TENE

SSLOUS CARE FOR SEAUTIILY 11
und n Mom's Basernent

The reason is simple. Fairy liquid lasts a very long time.

In fact it lusts 50% longer than the next best

knew before you, a little goes a very long way. h @
TRUST FAIRY CLEANING POWER

selling brand. So as your mother and grandmother
TRUST PR) Vil by




