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. MpepnocTaBfigeM B apeHay AOMONHUTeNbHbIEe
MpPOoOaXk B TOProBbIX TOUKaX Ha yAO6Hble Ons
CPOKMU
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C 2001 roga oka3blBaeT yCcnyrm B o6n1acTtum
TOProBOro MapKeTmHra, noMorasa
npoum3sBoguTenam m3 chepbl FMCG yBenmymBaTthb
OOBbEMbI MPOoAAK.

Halwla KoMaHOa cerogHa HacyMnTbiBaeT boniee
5000 yenoBek. 310 NpodeccmoHanbl B Tpena-
MapKeTuHre, BTL, npogakax, aHanmTmke,
yNpaBneHnM KpPYnHbIMW MPOEKTaMM

MNCCUH

Cnoco6bCcTBOBaTb AOCTYMHOCTMU
TOBaApPOB MACCOBOIO Crpoca No
BCeW CTpaHe, Oa)Xe B CaMblx
yAaneHHbIX ToYKax

LLEHHOCTI

B cBOeMn paboTe mpexxae BCero
Mbl LLlEHVM MtoAeN, pa3BMBaEM
2PPEKTUBHOCTD,
TEXHOJTOMMYHOCTb U
KINMEHTOOPUMEHTMPOBAHHOCTb



|—| a M s7?&Ili)/l'llx-\-rlib‘KETING

npuv NnapTHepCcTBe C

NOBEPAOT . | «nuenTos I
pu ‘9

DOJ1Iee o o

Rues w7 DYCAIPD k<3

D @
SPORT parmalat Beaas Aaua

(ACTALs (Campins

70N "

m KraftHeinz

MOPMEP
york(‘ Wi 6aby K,
MILFORD JIyKOIllko
RETCKOE NATAMAE




APEHOA XOTOOHOW MOSIKM

Mbl NpensiaraemM BbIBECTM MPOLYKT 33 Flpl/IBbIL-IHbIl;I CbOpMaT MoK N KOMMYHNLIMPOBATL C
I_IOTpe6l/lTeJ'IeM Hepe3 HeCTaHdapTHbIe O0MOJIHNTESIbHblIEe MECTa MpoOaX— OoTAeJIbHble
XonoannbHUMKKM A 6peH,D,-TeanbI.
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OCHOBHDbIE
[MTPEMMYLLECTBA

YTO Bbl NMOJIYHAETE
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YBenuueHue npoaax, npm
COXpPaHeHUU perynsipHoOn LeHbl

Mcnonb3ysa MapKeTUHIOBbIV U
MHBECTULMOHHbIV OIOOYKETbI B CHET
OyKnpoBaHMA [JOMOAHNTENBHOIO
MecTa lNpooaxk 1 apeHabl XO, Bbl
dakTnyeckun yeenmumTte offtake ot
20%* oTKa3aBLLUWCb OT LLeHOBOIO
NpPOMO (Mnun 1+1)

2

BbiCcTpoe pacluMpeHUue KBOT ANA :

-HOBUHOK
-C€30HHbIX SKU
-InOut

5

CokpaweHue OPEX:

-aMopTM3aLms
-06Cny>KmMBaHme
-XpaHeHue
-yTUAM3auma

Z

B pamMkax apeHbl Bbl monyyaeTte 2
BM3MTa MepYaHgan3sepa Kaxayo
Heoento BECIJTIATHO

HanonHaemocTtb AMI

5 MpoekKT “nop knio4”

Mbl 6epeM Ha cebd Bce
TEXHMYECKME N MAPKETUHIOBbIE
MpoLecchl, CBA3aHHbIe C
YCTAHOBKOW M OBCNY)XMBAHMEM.



KaKUMW KaTeropuam Mbl pabotaemM?

ANKOronb KPEenkKni

BL1HO 1 LUaMfaHcKoe

CblIpbl

KonbacHble mM3aenma 1 MACHbIE
JennkaTecsol

Maco

MNTnua

KoHOounTepckme M3aenna KOPOTKOro
CpOKa XpaHeHus

[oTOBad eda

ST &

0

S
|

=

: iirm*:am 5&

Macno, ManoHe3s

MooYHble NPOaYKTbI
Be3ankoronbHble HanmnTk

MMBO U HaNUTKKM claboanKorofibHble
eTtckoe ntaHue

OBOLLM

Anuo

Pbi6a 1 MOpenpoayKTbl OX/1aXKaeHHble
DpyKThI, Aro0b
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KAK Mbl PABOTAEM?

3aKa3uunkK
HampaBnaeT 3anpoc
Ha pa3MelleHune (He
MeHee 30-Tm gHewn o
CTapTa), B KOTOPOM
HeobXxoOMMO yKa3aTb

+ TC (Bce
MHTEepecytoLLme)

* [epwuopn
pasMeLleHna

+ ALOpecHyto
nporpamMmmy

* Karteroputo

e HammeHoBaHWA
TOoBapa

CornacoBaHus

Npownssoanm
ayouT Hanuyus
MecTa nog AMI1
(kaTeropum um
LeHTpanbHasa
annes)

CormnacoBbliBaeM
OMMM c Nnp
BHyTPU TT

Cuntaem
HarMosIHAeMOCTb
OMTI

Lenaem Kpeatms
N OTPUCOBKY
npeanoXeHma ang
corflacoBaHusa ¢
6anepamMmum cetem

BYKUHr

OnnaTa BykuHra
BTC

MNpepocTtaBneHue
BCEW HY>KHOM
B TC oT4eTHOCTU

MpoeKTHbIM
JokymMeHTOO60p
oT

BpeHAUHr

N NTOrMcCTUKa

NpownsBoaunM u
MOHTUPYEM
6peHONHr

OcyLlecTBigeM
LOCTaBKy MO BCEWN
Tepputopumn PO

Norpy3soyHo-
PasrpysoyHble
paboThl

UHcTannauusa

Nponssognm
MOHTaXX U
nogkitoveHme
obopynoBaHUs
BHYTPW TOProBbIX
TOoYekK
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MpepocTtaBneHue
OTYETHOCTM

2 BU3UTa B HeOeso * BO3MOXKHOCTb
MNpPenocTaBUTb
doTooTyeT OaHHble no offtake

PerynapHbii
MOHUTOPUHI U
obcnyxmBaHue XO



[EOPTADOUA MNMPOEKTA

CaHkT-MNeTepbypr

MockBa

BopoHex

MepMmb
HwkHuin Hoeropop
ExaTepuHbypr
YenabuHck
Omck
KasaHb
Ya
Camapa
Bonrorpapg

PocTtos-Ha-[l1oHy

Hosocubupck

KpacHoapck

TOPIroBbiX TOYEK




KAKOE XO Mbl MPEOJSIATAEM?

Frigoglass Easy Reach

FabapuTbl: 654X710X1429 MM

TeMnepatypa: +2..+7t, C
CBeTogmogHaga NoacBeTKa

Pa3mMepbl NOMOK:
Ba3oBaga 543x402 MM,
CpenHasa 535x340 MM,
BepxHaga 535x275 Mm

npm
rMapTHepCTBe C

FabapuTbl: 702x740x1980 MM

Temnepartypa: +2..+7t, C
CeTogmonHasa noaceBeTKa

Pa3Mepbl NOMoK:
Ba3oBaga 610x340 MM.
OcTanbHble 610xX410 MM.
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FabapuTbl: 660X693x2126 MM
OgHoaBEPHbIN

Temnepartypa: +2..+7t, C

MoTpebneHne aNeKTPO3HEPrnM:

3, 6KBTM 33 cyTKM

© NOJSIOK
BHyTpeHHUe rabapuThl:
585x535x1974MM/ o6beM 608 1.

Fa6apuTbl: 650X761x1769MM
Temnepatypa: +1..+7 t, C

Mnowanb yctaHoBKKM Bcero 0,51 M2,
O6LWwmm obbeM — 255 .

3 nonkun: 570x310 Mm.
570x350 MM.
570x420 MM.

Hum»xHee ocHoBaHMe: 570x530 MM.



o o ® ® o ® YTO BJIMAET HA CTOMMOCTDb YCIIYT U:

feorpadua NoKpbITUA
Mepuop pasMelleHna

Ce30HHOCTb

EHOBAY
ONMUTUNKA

. JononHUTenbHbIN CepBUC
ApeHpa 1 xonogumnbHKKa =25 000 py6. B MecaLl

CNoXXHOCTb 6peHanHra

KaTteropuga pasmMeuleHma MI1
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r. MockBa

yn. Bytneposa a.17 bL, “Neo Geo”, 6nok «G» odpuc 5155

sales@datamarketing.ru

http:/datamarketing.ru/




