
2020 is here!

ANN & DASHA



2016





SHAPING WHAT WE DO 
AROUND WHAT THE 

WORLD NEEDS  

GROW 
DISRUPTIVELY 

BEING ACCESSIBLE 
EVERYONE 

EVERYWHERE



14|15 2125 (+7)

+1395

+610



 CUSTOMER FLOW IS THE FIRST STEP 
TOWARDS 2020!



7



ATTRACTION CONSIDERATION VALUE DELIVERY BRAND ADVOCACY

CUSTOMER

AIESEC

ENABLER



9



Open Accepted In-Progress Approved Realized Completed

Effort of
Members

ATTRACTION 
PHASE

CONSIDERATION 
PHASE VALUE DELIVERY PHASE BRAND ADVOCACY 

PHASE



WHAT IS THE BASIS?

WHAT’S STAYING THE 
SAME?



why



HOW



what



INNER & OUTER JOURNEY 



LDM





Aiesec 2010



future



dream



31st of December 2016 

How do you imagine your LC?
Which changes do you want to bring to LC?

Imagine you meet your interns, what they are 
saying to you ?

How many members do you have in your lc? HOW YOUR PROJECT CONTRIBUTED IN THE 
LC? 



Sit in your lcS
Sharing time



What are your main insights 
about your Lc?

What are your ideas to make 
these changes happen?



actions



What will be your next steps for 
the better lc?


