“The pace of change
will never be this slow agaln”



2017 Initiatives Driving Application Architecture and Infrastructure Changes

Digitizing our own product and services

Customer experience projects

Base: n=83 Gartner Research Circle Members

Ecosystem integration (via public APIs)

Move to (SaaS) CRM

loT Business Solutions

Move to post-modern ERP

Mobile, chatbot and/or VPA apps

Q. What are the key business initiatives driving your organization’s application architecture and infrastructure changes in 2017? Please select all that apply.
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2016 Marketing Technology
Budget Allocation

For 5G, organizations
will be willing to pay...

Mean Percentage Shown
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Services software software  grom internal
to develop, as a service asa IT
implement sevice
and integrate
marketing 10% to up to 20%
applications

Up to 10% higher
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1 same cost as
4G

i1se: n=192 Gartner Research Circle Members / External Sample / Excludes ‘Not sure’

higher than 4G

Channels Available for Business Users to Contact the IT Service Desk
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20% to up to 30%
higher than 4G

30% or higher
than 4G

74‘%’ expect their organizations
would be willing to pay more for 5G

Q. What price do you expect your organization will be willing to pay for 5G capabilities initially? (E.g. think in terms of your own context: chips, services, modules, or devices)
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Magic Quadrant for Business Intelligence and Analytics Platforms
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Linkn Xauna

Peak of Inflated
Expectations

Plateau of
Productivity

Expectations

Innovation Trough of
Trigger Disillusionment

Time




expectations
Mobile Coupons

Social CRM: Social Marketing ®
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Source — Gartner
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Perdormance S-Curve

Gartner's Hype Cycle

Extended Hype Cycle Curve
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No Mercy / No Malice

Best and Worst Brand Moves of 2018

The most and least impressive action taken by a management team to support or erode
enterprise equity, so far in 2018, both happened on the same day — September 5th.




