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TEMA 2. ep>xaBHum PR |
nep>kaBHa rnponaraHga.




[IJIAH JIEKLII 2.1.

PR i nponaraHga a9k popmMuy nepekoHyBaHHS.

[lponaraHga B ToTaniTapHoOMy, aBTOPUTAPHOMY Ta 1
OEeMOKpaTU4YHOMY coLiymax. |

AHani3 nponaraHau.



llnan ceminapy

1. Ilpomaranma ¥ KOHTpHOpOIIaraHjaa.

2. Ilpomaranga B TOTaJIITApHOMY,

ABTOPHUTAPHOMY Ta JICMOKPATUYHOMY
COILIlyMax.

3. AHani3 nponaraHju.
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1. TlponaraHga v KOHTpNponaraHaa sk
doopmun nepekoHyBaHHA



[lepexonysants (HaMoBANHHS)

IIepcBa3isi.
Bix jar. persuasio — yMOBIISIHHS; J1aT. persuadere —

HaMOBJISITH, IIEPEKOHYBATH; aHIJI. persuasion [pa sweizn].
IEPEKOHYBaHHS, HAMOBA, YMOBJISTHHS).

CB110M€ BXKWBAHHS TIEBHU3X KOMYHIKAaTUBHHUX 3aCO01B
(IUCBMOBOTr0O 200 YCHOTO CJI0Ba, 00pa3y TOIIO) 3 METOIO
€(hDeKTMBHOTO BILJIMBY Ha YMICh MIEPEKOHAHHS, BIPYBaHHS,
MOIJISIJIN, PIILICHHS.

3100yTTs YHEICh MIATPUMKH, CXBaJICHHS IPONOHOBAHUX
IOIISAIIB, CIIOCOO1B ITOBEIIHKH, HAaMIpPIB, YXBall.

[TeprroyeproBuM 3aBIaHHSAM TYT € HE JTOBEACHHS
CIYIIHOCTI IIEBHUX MOIVISAIB, CKUIbKH PE3YJIbTaTUBHE
IIEPEKOHYBaHHSA B [[bOMY SIKOMOTa OLIBIIOTO Yucia 0ciO.



Yu € “‘nponazanoa”’ HeKOpEeKMHUM
“nepexonysanHAM " ?

- IlepexonyBanns (Persuasion) — 1BOOIYHA 1HTEPAKTHBHA
KOMYHIKallis, sika rnepeadadae 3a0BOJICHHS HOTPeO SIK
“repeKoHyBaJIbHMKA , TaK 1 “IepeKkoHyBaHoro’” (persuader
and persuadee), TOOTO BOHM MalOTh Yac BiJ 4aCy MIHSATHUCS
MICISIMU.

 IIpomaranaa — 11¢ ogHOO1YHA KOMYHIKalIlls, sIka nepeaoadyae
(opMyBaHHS y “pO30POIIArOBaHOIO’’ IIEPEKOHAHb, BIPYBaHb,
BUT1JIHUX IPONAraHIucTy.

- I[Iponaranpaa 3aBxxau nepeadoadae ooOpa3 Bopora, ToOTO TICHO
IIOBsI3aHa 3 NPONaraHAuCTCHKUMM BlITHAMH.



e

THE ESSENCE OF PROPAGANDA

Stereotypes are at the heart of all propaganda efforts.
Their purpose is to create the perception that our
actions are always ethical and honorable, while those of
our opponents are always unethical and dishonorable.
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LlepkOoBHa eTUMONOriA TePMIHY

Big nat. Propagare (ykp. — supouw,yeamu, riyiekamu,
guxosysamu),

Briepwe exumo y 1622 p. Nanoo Pumcbknm
[puropiem XV, akmun cteopus Sacra Congregatio
de Propaganda Fide (3i6paHHA KapauHaniB 3
nUTaHb NponaraHau BipWU, MiCiOHEpPCbKOI
RisANIbHOCTI)

B 1988 p. nana IeaH lNaBno Il nepenmeHyBaB
KoHrperauito nponaraHau Bipu Ha KoHrperauiro
€éBaHrenisauil HapoaiB («AnoCToribCbKa
KOHCcTUTYLiAA Pastor Bonus»). Oyonroe
KapanHan-npedgekT



ITPOIIATAH/IA —
BU3HAYEHHA

®OPMA KOMVYHIKAILII, IKA MA€ HA METI
®OPMYBAHHS ITEPEKOHAHD (BIPYBAHD,
[TOIJIAAIB TOIIO) HACEJIEHHSA (HAPOIHUX
MAC) IIOJ0 LIJIAXIB PO3BSI3AHHS [IEBHOI
[TPOBJIEMU, CITPSIMOBAHA HA TTO3UTUBHE
ABO HETATUBHE CITPUMIMAHHS HA PIBHI
MACOBOI CBIIOMOCTI IIEBHOI PEJIITII,
[JTIEOJIOT'IL, [TIOJITUYHOI CUJIN, TIEPCOHU
TOLIO




IIponazanoa — maninyn0B8aHHA
NOBEOIHKON «PO3NPONACOBAHO20 )

—Jowett & O'Donnell, Propaganda
and Persuasion




KOHTPITPOITATAH/IA
BU3SHAYEHHA

° OpoIlara’ja y BIAIOBIAb HA MpoOIIaraHay; CTaBUTh 3a
METY PO3BIHUYBaHHS (AUCKPEAUTALIIIO) 1M,
IIEpPEKOHAHb (BIPYBaHb, IIOIISIIB TOIIO), SIK1 HABA3YE
“BOoporka Iponarasja’ 3 MPUHIIMIIOBO 1HIIUMH,
IPOTHUIICKHAMH 34 3MICTOM CMHUCJIAaMH, IIIHHICHUMH
OpP1€HTALIISIMM TOIIO



PROPAGANDA —

NATO DEFINITION
ANY INFORMATION, IDEAS, DOCTRINES OR
SPECIAL APPEALS,

DISSEMINATED TO INFLUENCE THE
OPINIONS, EMOTIONS, ATTITUDES OR
BEHAVIOUR OF ANY SPECIFIED GROUP

IN ORDER TO BENEFIT THE SPONSOR,

EITE

SR DIRECTLY OR INDIRECTLY




Yopra nponacanda (azimauis)

* 1H(OpMaIIHE MaHINYJIIOBAaHHS BUMHKAMM OJIHIE]
oco0u ado rpymu 0c10, BBEICHHS 1X Y CTaH
AE30pIEHTALIl] Yepe3 HaJaHHs IM IIpPaBIUBOil, ajie
HEIIOBHOI, OJJHOO1YHO CKEpOBaHO1 (HEe30aJIaHCOBAHO1)
1H(hopMaIIii.

* CTBOpEHHS BUT1IHOI IS c€0€ TPOMAaJICHKOI TYMKH
o0 NpoodaeMu abo 00'ekTa;

» Crioc10 1H(OPMAILIIMHOTO BIJIMBY HA HAIIPSIM
AKTUBHOCTI JIFOIEH.



V 3axionomy npomecmaumcokomy ceimi
nponazanoa 3a36Udall ACOUIOEMbCI 3
oe3inhopmayiero

- In western conception P. 1s the manipulation of

information and has a pejorative connotation, being

associated with lies, deceit, distortion (Jowett and
O’Donnel, 2006)



Jlezungopmayus u unghopmayuonunas o6ioxaoda

4 mas 2014 roma MUJ1 PO:

"B To Bpems, KOTJla yKpauHCKHE KapaTeyu MPOBOJIST CBOM OIEepalliu B
BocrouHoi YkpanHe, OCylIeCTBIISASA 3a4UCTKU B OJJHUX HACEICHHBIX
IyHKTaX W OJIOKUPYS JIpyrye, Ha 3arajie BBeJieHa (pakTuueckas
MH(pOopMallMOHHAas 0JI0KaJla Ha MPOUCXOASAIINE B TOM CTpaHe
Tparun4ecKue COOBITHUS.

[TokazarenbHO, 4uTO Aaxe B Kpyrax ObCE HUKTO HE 3HAET, YTO
CErofiHs Ha YKPAUHE JIbETCA KPOBb, U BOWCKA CTPEJISIFOT IO
0€30pYKHBIM JIFOJISIM.

O kakoi cB00OjI€ CjI0Ba U CBOOOJIE MPECChl MOKHO TOBOPUTH B TAKUX
yCIOBHUSX?".



IIponaranga i “Bejuka OpexHs”

Benunka opexHs ( Grol3e Luge, aHan. Big

Lie) — NPUNOM.
BusHayeHuun Yy
KHW3I , 10 po3ain ( Mein

Kampf, 1925 p.) gk «BpexHsi HAaCTINbKK
HaxabHa, Lo HIXTO HEe NOBIPUTbL Y Te, WO
XTOCb MaB CMIMMINBICTb CNOTBOPUTU
peanbHICTb Tak 6E3COPOMHOY.

Cawm liTnep 3sBnHyBayyBaB Yy “Benukin
OpexHi» eBpeiB.



The Ministry of Information GB (I&1I1 WW)
1. “news is the shocktroops of propaganda”

2. propaganda should tell “the truth, nothing but
the truth and, as near as possible, the whole
truth.”



AMEPHKAHCBKA BOEHHA IIPOIIAT'AH/IA

- Ilepma CpiToBa BiiiHa - Creel Committee - The
Committee on Public Information, - CPI - an
independent agency of the government of the
United States created to influence U.S. public
opinion regarding American participation in
World War 1.

— Over just 28 months, from April 13, 1917, to August
21,1919

— 1t used every medium available to create
enthusiasm for the war effort and enlist public
support against foreign attempts to undercut
America's war aims.



AMEPHKAHCBKA BOCHHA
ITPOITATAH/TA

* lpyra CeiroBa BiliHA

- The United States Office of War
Information (OWI) -
agency created to consolidate government
information services.

* It operated from June 1942 until
September 1945.



CtaBneHHAa oo nponaraiam y CLUA

Y CLWWA po Il CB — cuHoHim peknamu Ta lNP;

Micnga ll CB TepmiH “nponaraHpa” y CLUA Ta
IHWKMX KpalHaxX 3axoay BUXOOUTDb I3 YXKUTKY B
NO3UTUBHOMY CEHCI, OCKINTbKM aCOLIl0ETbLCA 3

i4eOoriIoriYHO BOPOXMMU HALU3MOM U
KOMYHI3MOM.

MigmiHoeTbesA MNP Ta iHWwuMu “I1”°, a Takox
“cTpaTteriyHMMM KOMYHiKauigammn’




- 2. TIPOTTATAHTA B TOTAJIITAPHOMY,
ABTOPUTAPHOMY U
JTEMOKPATUYHOMY COLIIYMAX




Totalitarianisi

Hotalltanranism

Government establishes complete control of all aspects of the state
(political, military, economy, social, cultural)

Highly nationalistic (flags, salutes, rallies, uniforms)

Strict controls and laws

Military state (secret police, army, military)

Censorship (opposing literature and ideas)

Propaganda (media — radio, newspapers, posters)

One leader (dictator); charismatic

Total conformity of people to ideas and leader

Terror and Fear



AN

Characteristics of

Totalitarian Regimes
* Police not limited by laws

* Leaders are unpredictable, never
allowing the people to feel completely
safe

* New media technology used to
spread propaganda

Slide 12



Indoctrimation & Propaganda

Totalitarian states rely on indoctrination—
instruction in the govt.’s beliefs — to mold
people’s minds

Party leaders in the USSR lectured workers &
peasants on the ideals of communism

They stressed the importance of sacrifice &
hard work to build the Communist state

Govt. supported youth groups trained future
party leaders

Govt. also spread propaganda to sway
people’s beliefs & actions

Soviet newspapers (ex. Pravda) & radio
broadcasts glorified achievements of
communism, Stalin & economic programs

Under Stalin, art was also used for propaganda

Socialist realism = artistic style that praised
Soviet life




Characteristics of Dystopian Society

m Propaganda is used to
control citizens

m Information, independent
thought, and freedom are
restricted

m Figurehead or concept is
worshipped by the
citizens of the society

m Citizens are under
constant surveillance and
have a fear of the outside
world

m Citizens live in a
dehumanized state




IIponaranjaa opraHiiyHo nos'sizana 3
inmuvu 5 “I1” - The 5 ‘P’ word

Publicity
public relations
psychological operations

public diplomacy
perception management
Lle ece pi3Hosudu «rnporna2aHou»?




- 3. AHAJII3 TTPOITATAHJIN




L{ini ananizy nponacanou

* O30poiTH rpOMasiH IIPOTH BILJIUBY
“mMACTYIHUX KOMYHIKaIi (insidious
communication

* BuBuuTH 1npaBuia €(PEKTUBHOI pUTOPHUKH
(HepEKOHYBaHHS)

* PO3BHHYTH METOJIM YCHIIITHOTO BKUBAHHS
nponaraHay B MUISX O13HECY Ta ypsayBaHHS



Misiceoenuuu nepioo

» The Institute for Propaganda Analysis

» 3apOINOHYBAB CIIMCOK 13 7 TUIOBHUX
IpUHOMIB IIporarasjm (“‘seven common
propaganda devices”).
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The Fine Art

of Propaganda




Cim munosux nponazanoucmcoKux
npuiiomis - Seven devices

1.
2.

AN S

“HakieroBanHs apaukiB’” - The name calling

“biucky4l y3aranbHeHHsT - The glittering
generalities

“Ilepenoc’ - The transfer
“CsimueHHs oueBu OB’ - The testimonial
“I'pa B mpocToHapoaHicTh” - The plain folks

“IlepecmuxkyBanHs KaptT’ (uryiaepctBo) - The card
stacking

“IlepennoBHEHUN BaroH ~ (3aKJIUKW OPUEIHATUCS OO
HaTOBITY, 10 OuLIbIIOCT1) - The band wagon
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TYPES OF PROPAGA NI

s Name Calling < Bandwagon

s General Terms * Either/or fallacy

s Transfer » Appeal to emotion
% Fine Print % Ad nauseum

% Testimonial

+* Plain Folks

TN

% Card Stacking
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Siphastes

. A d Hominerm

Latin term meaning "against the man."” It is discrediting an opponent instead of his or her
argument. For example: "You're a Liberal, you cannot be correct.”

- Faulty Cause and Effect

The belief that‘t event B occurs just after event A, then A causes B. For example:
"Whenever I wash my car, it rains the next day. Therefore, washing my car alters weather
patterns.”

q Erther-0Or

Suggestlng that there are only two possibilities for any given srtuatlon, rather than more. For
example: "Either you accept Naturalism, or you are superstitious.”

Gu:lt By Association

Attemptlng to discré&dit an idea, person, or belief by associating it with an undesirable

person or a group. For example: "I can't believe you are a Christian! Hitler was a
Christian!"”

s Loaded Question

A Loaded Question is a question phrased so that it forces an answer based on a false or
controversial premise. For example: "Why are woman such bitches and whores?"

seen on: facebook.com/atheistmemebase www.atheistmemebase.com



5 n102iuHUX nOMUNIOK, AKUMU

31082HCUBAIOMb nponazanoucmu (1)

* 1. Aprymenrams “go moauan’ (ad hominem).
Hanpukiazn: “X10a uen 1oepan Moxe Ka3aTH
mpaBay?” .

- 2. IIpeacraBiieHHS TOTO, IO IEpEAy€e NOA1, K i1
OpUYUHM (“TIICIIS [bOTO, 3HAYUTh BHACIIIOK
bOro”’; «post hoc propter hocy).

- 3. HaBs13yBaHHS KOPCTKOI aJIbTepHATUB «ADO —
a00. Tpetrboro He nano»!. Hanpuknan: «Ado Bu
OroIXKy€e€TeCh 3 HaMu (J110epaiaMu) ado 3
KOMYHICTaMM ! ».



) 102TYHUX NOMUTIOK, SAKUMU
37108IHCUBAIOMB Nponazanoucmu (2)

4. MipkyBanHs “3a acomarniero”. Cipoda TUCKPEAUTYBATH TIEBHI
NONISIIN JIMIIE TOMY, IO 1X HOALISIB KOJIMCh IEBHUHN “‘MEP30THHK .
Hanpuknan: “Xi10a XpucTusHa MaroTh pariro. Amke ['itiep Tex
OyB XpUCTUSHHUHOM .

- 5. “IlepeBaHTaX€H1 3alIUTAHHS .

Hampuxknang: “Yci aroamu Ha [bOMY CBITI € 200 3JI0YMHISIMU 200
HEBUHHHUMH. AJle, SIKIIIO HEBUHHUX HE ICHYE, TO BUXOAUTH yCI JIFOAU
€ 3JIoYnHIIMU!”.

[ToMuska moJsisira€ B HEKOPEKTHOCTI 3alUTaHHs, 00 “3JIOUMHLISAM
TpeOda MPOTUCTABUTH “HE3JIOUMHIIIB” (TOOTO THX, XTO HE BUMHSB
3JIO4MHY , @ HE ““HEBUHHHUX .



V 3axionomy npomecmaumcokomy ceimi
nponazanoa 3a36Udall ACOUIOEMbCI 3
oe3inhopmayiero

- In western conception P. 1s the manipulation of

information and has a pejorative connotation, being

associated with lies, deceit, distortion (Jowett and
O’Donnel, 2006)



Jlezungopmayus u unghopmayuonunas o6ioxaoda

4 mas 2014 roma MUJ1 PO:

"B To Bpems, KOTJla yKpauHCKHE KapaTeyu MPOBOJIST CBOM OIEepalliu B
BocrouHoi YkpanHe, OCylIeCTBIISASA 3a4UCTKU B OJJHUX HACEICHHBIX
IyHKTaX W OJIOKUPYS JIpyrye, Ha 3arajie BBeJieHa (pakTuueckas
MH(pOopMallMOHHAas 0JI0KaJla Ha MPOUCXOASAIINE B TOM CTpaHe
Tparun4ecKue COOBITHUS.

[TokazarenbHO, 4uTO Aaxe B Kpyrax ObCE HUKTO HE 3HAET, YTO
CErofiHs Ha YKPAUHE JIbETCA KPOBb, U BOWCKA CTPEJISIFOT IO
0€30pYKHBIM JIFOJISIM.

O kakoi cB00OjI€ CjI0Ba U CBOOOJIE MPECChl MOKHO TOBOPUTH B TAKUX
yCIOBHUSX?".



IIponaranga i “Bejuka OpexHs”

Benunka opexHs ( Grol3e Luge, aHan. Big

Lie) — NPUNOM.
BusHayeHuun Yy
KHW3I , 10 po3ain ( Mein

Kampf, 1925 p.) gk «BpexHsi HAaCTINbKK
HaxabHa, Lo HIXTO HEe NOBIPUTbL Y Te, WO
XTOCb MaB CMIMMINBICTb CNOTBOPUTU
peanbHICTb Tak 6E3COPOMHOY.

Cawm liTnep 3sBnHyBayyBaB Yy “Benukin
OpexHi» eBpeiB.



[lepenoc (Tpancghep) - Transfer

[IpommaraHauCT MEPEHOCUTH HA 00'€KT, 32
KWW BIH MPOIIAry€, pucH, sIKOCT1 TOTO
00'eKTa, IKMIA KOPUCTYETHCS B JIaHIN
ayaUTOP11 TOBAror0, aBTOPUTETOM.

“Hac marpumye LlepkBa”.

“Hac marpumye Hapon™

[Ipamopu, XpeCTH, 1IKOHH, HOPTPETH BIJOMUX
TIOACH Ha 3aJHUKOBI M1]1 4aC IPOBECICHHS
MAaCOBHUX aKII1 TOIIO.



“Ilepenosuenuu 6azou’”

EdekT npueiHaHHS 40 OUIBIIOCTI.

[Ipuiiom, SIKHMM e€KCILTyaTy€e€ 0OOyMOBIICHE
MIPKYBaHHSIMH II€PCOHAIBHOI O€3MeKH OaKaHHS
JTYOJIMHU TTPUETHATUCS 10 “TYpTYy EPEMOKIIIB™
(HATOBITY TOIIIO)

[Ilock 4K KOroch CiiJ NIATPUMYBATH, IIIOCH TpeOda
BXKMBATH (CHOXKUBATH), “00 1€ poOaaTh yc1”

CaMe Ha [IbOMY I'PYHTYEThCS BILIUB
ONPHIIOAHECHHS JaHUX COI10JIOTTYHUX OIUTYBaHb
00 ““TIEPEMOXKIIIB”



5 THITOBHX ITPHHOMIB

POCIHCBHKOI IIPOITATAH/TH

HTTPS:/WWW.YOUTUBE.COM/WATCH?V=A6
653G78X20
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Real Battie goes Tor the Aysterical - 1 has arcady detomme
Aysaerical - attempt to deteg Russia to tx knees at any cost
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