Product Placement

[lpogakT-NNENCMEHT



MpopakT-nnencmenT (aHrn. product placement, 4OCNOBHbIN NepeBos
pasMeLLleHME NPoayKUUnN) — NPUEM HESIBHOM (CKPLITOW) peknambl,
3aKNYaoLWKMNCs B TOM, YTO PEKBU3UT, KOTOPbIM MOSIb3YIOTCA repon B domnbmax,
TENEeBU3NOHHbLIX Nepeaavax, KOMMbOTEPHbIX Urpax, My3blKkanbHbIX Knunax,
KHUrax, Ha UNncTpaunsax U KapTuHax, MMeeT pearbHbIi KOMMEepPYeCKUA aHanor.




“CnoptnoTto-827(1982).A.l'angan

 Kowrionon A, Jauetine
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Terminator 2: Judgment Day(1991) n Pepsi.[l.KamepoH




“‘UpoHna Cyabbul.lNpogomkeHne’(2007) n Boaka Imperia. T.bekmambeToB




Mepsoe nosiBrneHune.«MpubbiTve noesna Ha Bok3an Jla-
CboTax».BpaTtbs JTiombep.Bo3amMoXXHO nepBbin npumMep B
cTopuw.




Mopsik Mona.MepBbin cneuunanbHbIn
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HerpamoTHbIM NPpoaaKT-NIENCMEHT

The Flintstones ¢ curapetamun Winston n nmusom Busch




O6noxkn pomaHa Generation “I'1” nagatenscraea “9kcmo”
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[TnokaTt Generation “I17(2011) n 6peHabl.B.[MH36Ypr
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NPU YHYACTHUK “KAPO NPOAAKLWH" M Rambler

GENERATION “NI”
NPOU3BOACTBO KWHOKOMNAHUK “PYM”
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Black Star n Leon ”C|/|6|/|p0|<as'-| Konnekuua”.




Need for Speed.Underground 2(2004) n Burger King




“BopoHnHbI"(2009-H.B.) n mornoko “IlpocTokBalUNHO”
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AmoparnbHasa peknama Burger King B
CaHkT-lNeTepbypre n nonaganHue 8 CMW.
You won't starve to death in this city

(Tbl He Byaelb ronogaTb 4O CMEPTU B 3TOM
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