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KoM6MHMpPOBaHHDbIX YPOK C
BMAEOMNOAAEPXKKOU, C NPUMEHEHUEM
TEXHOAOINMU KPUTUYECKOTO MbILUAEHMUA.

LleAn:

COLLMOKYAbTYPHbIM aCMEKT = 3HAKOMCTBO C MHEHMUSAMM
GPUTAHCKMX U POCCUMCKUX MOAPOCTKOB O POAU PEKAaMbl B
UX YKU3HU;

Pa3BUBAIOLLMMA ACMEKT — Pa3BUTUE KPUTUYECKOTO MbILLAEHUS
Yyepe3 Wu3yvyeHUe WHPOPMALIUKU, MOCTAHOBKY BOMPOCOB W
BblAGAEHWE npobAeM, KoTopble HeOOXOAMMO  peLunTh;
pasBUTME  CMOCOOBHOCTM K  CAMOCTOSATEAbHOCTH, K
MEPEKAIOYEHUIO BHMMAHUSA B PasAMYHbIX BUAAX PeYvYeBOM
AEATEABHOCTU, K TMAAHUPOBAHUIO CBOEro BbICKAa3bIBAHUS;
pa3sBUTUE YMEHWUS COTPYAHMYaTb W paboTaTb B rpynne;
Pa3BUTME TBOPYECKUX CMOCOBHOCTEN;

BOCMUTATEAbHbIA acneKT - $opMUpPOBaHME MOTPEBHOCTU U
CNOCOBHOCTM K TMOHMMAHMUIO YYXXOM TOYKM 3peHUsA Ha
NpobAeMbl, CBSiI3aHHblE C BAUSIHUEM PEKAaMbl Ha >KWU3Hb
MOAPOCTKOB, BOCMUTaHMUE YBAXKMTEAbHONO OTHOLUEHUSA K
cobeceAHUKY M ero B3rAsiAaMm;

y4eOHbIM aCMeKT — COBEpLUEHCTBOBAHME peYeBbIX HABbIKOB
no Teme «PekAamMay; pa3BUTME YMEHUIN YUTATb U ayAUPOBaTb
C LLeAbIO MOAHOIO MOHUMaHUS TEKCTOB.

PeueBoi MaTepuaA — peyeBoi MaTEpPUAA LIMKAR 3.

CpeacTBa = UMTaTbl O pEKAAMe, KOMMbIOTEP, 3KPaH, NPOEKTOP,
BUAEOPPArMeHTbl C PEKAAMHBIMU POAMKAMM, AUCK C 3arUCbiO
TEKCTOB U MY3blKU K YPOKY, TEKCTbl AAA UYTEHUS, AETCKME
Npe3eHTaLMM CBOUX CODBCTBEHHbIX PEKAAMHbBIX POAMKOB.



Xoa ypoka

I The beginning of the lesson. Greeting the class. The teacher’s
introduction to the lesson. The theme and the aims of the
lesson.

Hello, my dear boys and girls. Glad to see you.Today we have guests at the
lesson. That's why you have an excellent chance to show how you
know English.VWe are going to work individually and in groups.

(3By4MT My3blKa M3 3HAKOMbIX PEKAAMHbIX POAMKOB). - Do you recognize
these tunes? -You are right.This is advertisement. Look at the screen.
You can see some quotes. Read them and think of what they are about
and what the subject of our lesson is.

“The best advertisement is a good product” Alan H. Meyer.
American advertising executive

“Advertisement is the mover of the trade’ folk wisdom

“Advertising is the tool of the seller that help him to affect you
and make buy his goods”, ‘“Any advertisement won’t help to
sell the thing that is impossible to sell”’ (from the Parkinson’s
laws)

- Well, you are right. Today we are going to discuss the problems of
advertisement, its advantages and disadvantages. Is it annoying factor
for you, may be, you like it very much? You’ll have an opportunity to
use your lexical and grammatical knowledge in new situation.

To my opinion the proverb that you can see on the screen “All is not
gold that glitters” suits our lesson quite well. Now try to translate
it. Do you know any Russian proverb which has the same meaning?
And | want you to prove it at the end of the lesson.

I1.Warming up. Speaking.

We are going to get some knowledge, which helps you express your
opinion about advertisement. But first answer my questions, please.

- What do you usually do, when they show a commercial: do you switch
off TV or change the channel or watch it?

- Do commerecials irritate you?



- Do you like any ads? Do you have a favourite ad?
- Do you buy something new that has been advertised?
I1l. Group work. Speaking.

You have already divided into two groups.The first group will protect ads.
The participants of the second group are their opponents. Their task is
to give bad points of advertising. Good luck!

Good points: give true information, famous people endorse products,
teach you how to get the best value for your money, truthful, help you
choose best products, help to improve your taste, are creative,
informative, clever, funny, full of humour, fantasy, present an honest,
realistic image of a product, people seem to be happy consumers.

Bad points: do not talk about the products’ defects, make you buy one
thing instead of another, are misleading, show life unrealistically, put
pressure on consumers, are impossible to check, are silly, annoying,
convince people to buy things they don’t need.

IV. Reading./ Listening
(Reading / Listening for detail)

Here are four British teenagers’ views on advertising. (Two texts are for
reading and two texts are for listening) Read and listen to the
viewpoints and say what bad and good points British teenagers see in
advertising.

For reading:

The best thing on TV is the adverts. Some of them are wonderful — really
funny. to be honest, | like them more than the programmes.Why have
programmes if we have adverts? Watching commercials for me is like
watching a thrilling television serial. It’'s great! Commercials are
creative and informative. Watch, they are full of fun, humour and
fantasy! Best of all | enjoy ads that show a TV celebrity advertising a
thing, a product or a service. Everything a famous TV personality
recommends is worth buying, isn’t it?

Rose (15),Wales

According to the latest research, adverts aimed at children are not
working.Why!? Because lots of children like adverts that sell things that
only adults can buy like cars or expensive mobile telephones. Most of
these advertisements are rather informative



and of good quality. But sometimes they sell stuff that nobody needs and
some are played so often that you start hating them.

Sue (14), England
For listening:

Watching a film on television is really like watching twenty commercials with a
film sandwiched in between. Some ads are really clever or make you laugh.
But some ads are so annoying and when there is a commercial break, that’s
the time for me to rush to the refrigerator. | prepare a snack and come
back just in time for the start of the film.You don’t love all the ads, either?
Go and get some food!

Ted

Ads are annoying! Around |5 minutes in every hour of TV are full of ads. The
most annoying thing about adverts is that they come on when you are
watching a really good film, they really spoil it! Besides, in adverts kids seem
to always be healthy, happy and well-off. All the women seem to be young
and beautiful. All the men seem to love their household chores. All the
teenagers seem to have a wonderful time at parties and at school. and all of
them seem to enjoy large family gathering. But that’s not true at all!

Phil

V. Speaking.
And what do you think of advertising anyway?
a) | don’t take advertising seriously!

On the one hand ...

But on the other hand ...

When | ...

Besides, in adverts ...

What’s more ...
b) Advertisements are misleading!

They ...

More than that ..

They also ...

In brief ..



c) The best thing on TV is the adverts.
Watching commercials for me is like ...
Commercials ...

They ...

Best of all ...

Besides, ...
Vl1.Video./ Speaking.

Now, watch some ads and say, what you think about them. Express your
attitude toward these ads.

VII. Checking hometask. / Project work./ Speaking.

Each group had a task to create a project “My advertisement” and present
it.

(YYacTHWMKM nepBoOM rpynmbl, MPOCMOTPEB PEKAAMHbIA POAMK BTOPOWM

FPYNMbl, BbIPaXKaloT CBOE OTHOLLEHME K HEMY U HaobopoT)

VIII. Group work. Speaking.

Now | want you to work in groups again. Try to prove that the proverb
“All is not gold that glitters” suits our lesson. You are given three
minutes.

IX. Conclusion.

Dear pupils! I'd like to thank you for your work.You were really great!
You have worked hard and have come to different conclusions about
ads. But | think advertising is a part of our life.VWe must admit the fact
that sometimes ads help to choose something.

Now | want you to draw up your feelings and impression. What do you
think of our lesson? (Yyawuecs ¢ NoMoLLbIO CUMBOAMYECKUX 3HAYKOB
PUCYIOT «BMeYaTAeHUs» ob ypoke.
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