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Tabn. 1. CrpyxTypa aKTHBOB HEKOTOpPbLIX OTpacnei Ha pybexe Bexos

Marepwansubie Toproswie [pyrwe
aKTHBbI MapKu  Hemarepuanbibie aKTMssl

KOMMYHansHOE X03AKCTBO 70 0 30
TAXENan NPOMBLIWNEHHOCTD 70 5 29
dapmauesTka 40 10 o0

PO3HWYHAA TOProBNA 70 15 15
Hedravas orpacns 20 15 65

WHDOPMALMOHHLIE TEXHONOM NN 30 20 50
ABTOMOGUNECTPOEHUE 50 30 20
DUHAHCOBbIE YCNYTK 20 30 50
MpoayKTHI H HANUTKM 40 99

lNpeamers! poCKOwWK 25 70
Wcrounnx: V-RATIO







2. [NomHaTME peLleHm No CAUIHMIO M MOTAOLLLEHMIO
KOMMOAHMM

$117 muaanapaos Caugrme AB InBev 1 SABMiller

B ceHtabpe 2015 1. KpynHEMLLIAS B MUPE MEXKAYHAPOAHOS MMBOBAPEHHAS KOMMNAHMA AB InBev
(poccumckoe noapasaeseHmne KoHuepHa «CAH MHbBesy, BeinyckatoLLLee Mmapku nmea BUD,
«KAMHCKoEe), «Cnbumpckasa kopoHay, Stella Artois, «TOACTIKY U ApYyTHUe) 3anyCTUAQ MNPOLLECC
CAMAHMA C KOHKYpUpYloLLLen SABMiller. Dkcreptbl HA3bIBAKOT 3TY CAEAKY KPYIMNHEULLEN 3A BCIO
MCTOPUIO CPEAM MPOM3BOAUTEAEMN HAMMTKOB. [TPOLLECC CAMAHUA AOAXKEH 30BEPLLIMTLCH BO
BTOPOM NMOAOBMHE 2016 roaa. CYMMA CAEAKM COCTABUT MPUMEPHO 117,4 MUAAMAPAQ
AOAAQPOB. Hepes YyeTbipe roAd 33 dOEKT OT CUHEPTUM BYAET PABEH 1,4 MUAAMAPAO AOAAQPOB
e>XXEeroaHo.



3. OOOCHOBAHME KPEAMTOCMOCODHOCTU



Rank ' Brand name

Brand

value ($m)
2015

1 1 Apple Technology UsS 128,303 104,680 AAA

2 2 Samsung Conglomerate South Korea 81,716 78,752 AAA-

3 3 Google Technology Us 76,683 68,620 AAA

4 4 Microsoft Technology UsS 67,060 62,783 AAA

5 5 Verizon Telecoms us 59,843 53,466 AAA-

6 7 AT&T Telecoms us 58,820 30% 45,410 AA+

7 8 Amazon.com Technology US 56,124 24% 45,147 AAA- | AAA-
8 6 General Electric Technology US 48,019 -9% 52,533 AA+ AA+
9 13 China Mobile Telecoms China 47,916 50% 31,845 AAA- AA+
10 9 Walmart Retalil us 46,737 44 779 AA+ AA+
11 12 Coca-Cola Beverages UsS 35,797 6% 33,722 AAA+ AAA+
12 10 IBM IT Services UsS 35,428 -15% 41,513 AA+ AA+
13 11 Toyota Automobiles Japan 35,017 0% 34,903 AAA- | AAA-
14 15 Wells Fargo Banks us 34,925 15% 30,242 AAA- AAA-
15 1 I 4 BMW Automobiles Germany 33,079 14% 28,962 AAA AAA
16 14 T (Deutsche Telekom in Germany) Telecoms Germany 31,108 2% 30,607 AA+ AA
17 19 Volkswagen Automobiles Germany 31,025 15% 27,062 AAA- AAA-
18 18 Shell Oil&Gas Netherlands 30,716 7% 28,575 AAA- AA+
19 27 Walt Disney Media uUs 30,698 30% 23,580 AAA+ AAA+
20 30 ICBC Banks China 27,459 20% 22,803 AA+ AA+
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2. (Maakoe ropnbIilKo OYThISIKK

rPaHEHbIM




1. YNPpOBAEHUME AKLMOHEPHOM CTOMMOCTbIO
KOMMNOHWM

Nike

Prada
Acer
Avon
Bulgari
Chanel
Estee Lauder




2. PacnpeaAeAeHne pecypCcoB BHYTPM MAPOYHOTO
NOPTAOEAS



Branded House

Google

Google books
CnOt :SIC' groups
Google videos
Google maps
C()'\ ISIC translate

Branded House: all sub-
brands use the same master
brand and only differentiate
in their descriptions. EqQ
Cooqgle

HO XAV +

House of Brands

PeG

@ I'ol‘;is Pampers

House of Brands: consist
of various brands, each
sub-brand operates
independently and

obLain seperate market
share and profits. Eg
Procter & Gamble

OXxAVE
Hybrid

ety

Certeds W oy Sgiloie

Hybrid: Some companies
combine the two types
mentioned above, such as
Coca Cola and GE. This type
enjoys the advantages of
both; however it requires
higher brand management
standards and more
resource inputs.




3. MOHUTOPUHT 2D APEKTUBHOCTHN DPEHAMHIC

4. KareropmaAbHOE pacLUMpeHmne bpeHAQ



= METOA OLLEHKM MOHECEHHbIX 3ATPAT HO
CO3AQHUE U MPOABMXKEHME DPEHAQ

= MeToA OLEHKM HEODXOAMMBbIX PACXOAOB
HO BOCCO3AQHME MAPKM —
BOCCTOHOBUTEAbHbIX 3ATPAT



*METOA IKCTPAMOAILMNMU
AHAAOTUYHBIX MAM TTOXOXKMX
CAEAOK

*MeTOA PEAAbHbIX OMUMOHOB



. [MToOrHO3MPOBAHME AEHEXHbIX MOTOKOB

2. OLEeHKAa reHepUmpyeMbIX BPEHAOM
AOXOAOB

3. OnpeAeAeHne CTaBKM AMCKOHTUPOOBAHMS




= MEeToA LLEHOBOM MPEMMU

= MeToA OCBOOOXAEHUSA OT POJATU

= DKCNEPTHbIE METOADI



ABUALLUOHHAS
ABTOMOOGUABHAOS
UHCTPYMEHTAAbHASA
MeTaAAyprudeckas

MNoTpebuTeAbCKUX TOBAPOB
AAUTEABHOIO NMOAb3OBAHMUS

MNoTpebuTteAbCKkMx TOBAPOB
MACCOBOIo CrNpocd C MAAbIM
CPOKOM UCMOAb3OBAHMUS




