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Fashion-0u3Hec:
KYNIXaHTUHT U
TPEeHACETTUHT

empatlka



TpeHaceTTuHr (trendsetting):

® TEXHONOrA BbiABIIEHUA

* CO3[aHue 1 BHeapeHUEe MOOHbIX
TeHAEeHL M BO BKycax LieneBou rpynmbl

® BOMMOLLEHMNE TEHAEHLIUN B HOBOM
BOCTpebOBaHHOM MpoayKTe
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ELEY KISHIMOTO TOPSHOP UNIQUE DOLCE & GABBANA GIAMBATTISTA VALLI JIL SANDER
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Ctpyktypa trend-book: uBeToBOM NporHo3

HeutpanbHble

ELEPHANT

pantone o

i6-1107

HeuntparnbHble OTTEHKM NPUOBPETAIOT B 3TOM Ce30He Bonee Tennoe 3ByyaHue,
XeNnToBaTyo AbIMKY.

OpaHxeBble U KpaCHble

DESERT FLOWER
pantone &
16-1529

HoBas nanuTpa, nepeknukatoLasca ¢ ToHaMu 0ceHHe-3MHero ce3oHa 2008-09.
CnunBOYHO-BaHUMbHbIE 1 aBPUKOCOBLIE NAcTENM NepeTekatoT B 60ee 3K30TUYHbIE
KOpansoBble, @ TOMaTHbIE KpAaCHbIE TOHA NPOHM3aHbl OPaHXEBO-KPACHBLIM CUSIHUEM.

‘.. “empatika

e®% MANAGING THE BUTTERFLY EFFECT




Ctpyktypa trend-book: TeKCTUNbHbLIN NPOrHO3

AxypHble

Pabe Msrkue, YyBCTBEHHbIE MOMOTHA B KNACCUYECKNX
T PO30BbIX OTTEHKAX AENUKATHO OKYTbIBAIOT HALLK -,
Tena. §
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CornacHo 3aKkoHy JlaBepa oAuH U TOT Xe KOCTIOM OyaeT:

HenpunuYHbIM — 3a 10 neT O CBOEro BPEMEHMU;
beccTbigHbIM — 3a 5 neT;

cmenbIM - 3a 1 ropa;

HapAOHbIM - B CBOE BPeMS;
BbileAWNM U3 MOAbl — FOAO0M MO3Xe;
oTBpaTuTenbHbIM — yepe3 10 ner;
CMeLHbIM — yepe3 20 nerT;

3a0aBHbIM — Yepe3 30 nerT;
npuyyanuBbIM - Yepes 50;
o4yapoBartenbHbIM — yepe3s 70;
poMaHTHM4eckum — yepes 100;
KpacubIM — yepe3 150.

(Laver 1945)
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Quam ex Magea ViniucrGli Gerards Mereatorls Doenino Richando GajfthaGeographic s cpterancm bomaninn srtium amcton a¢ fautori fusima, i veterh amicitip 5 familiaritat Gers curabat AN D, Laxrmt.
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Poccusa
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MANAGING THE BUTTERFLY
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Utoru:
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TeHOEHUMUS wmm LIEHHOCTD
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Ob6wemunpoBbIie TeHAEHLUM
=

«MeCTHbIX KONOPUT»
=

WHanBuayanbHOCTb An3anHepa
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VIHCTRYMEHTD|
KPDACOT bl
mics Vogue
A 1D AAA BOAOX
[aaus nreqs

7

supermodels.nl
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Moaenupyure,
bypbTe
n3obpetaresibHbl,
CTPEMUTECH K
COBEpPLIEHCTBY W

caMu 3agaBauTe
) TeHOEeHLUUN.
Yaoauu Bam!

C noboBsblo,
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