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TpeHObl HA PbIHKE MY>XCKOU
npoayKunn

* VIHrpeOneHThl:

— MuHepanbl U HaTypanbHbIe 3KCTPaKThI
— VIHrpegueHTbl ynnoTHAKOLWME BOOC

— NHrpeaneHTbl yxaxxnBaroLmne 3a Koxeu
rOf10BbI

— YXaxkuBaroLme KOMMNOHEHTbI B CTAUNUHIe

CARE LINE MAN




TpeHObl Ha PbIHKE MY>XCKOW
npoayKumnm

 [IpoayKTbl MO yxo4y 3a BofiocamMu Angd My>K4nH
3aBOEBbLIBAIOT BCE OONbLLUNMN CErMEHT pbiHKa (9%

BCEro KOCMETMYECKOro pbiHKA)

MANUFACTURERS' SALES OF HAIR
STYLING PRODUCTS AND SPRAYS IN
THE GLOBAL MARKET,
2003 TO 2008
10,000 Sales and Growth
9,000 ® CAGR of 3.3% since 2003
8,000 =  Sales are up by 2.9% from 2007

7,000 =  Marginal decline in the growth rate
during 2008 and 2009
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Source: Kline & Company
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TpeHObl Ha PbIHKE MY>XCKOW
npoayKumnm

* /lIHHOBaUWMWK Ha wWwar onepexXakT noBegeHne
KITMEHTA-MY>K4YUHDbI.
— Yxopq 3a rybamu
— Makunsxx ong MyxudmH

* IHrpeaneHTbl NPOTUB NEPXOTU U
aHTMBO3PAaCTHbIE UHIPEONEHTHI
npnobpeTatoT BCE OONbLUYIO MNONYNMAPHOCTb

CARE LINE MAN




KntoueBble hakTbl 0 My>X4YMHaX

* 86% npunobpeTatoT NMUYHbIE KOCMEeTUYECKue
NPOOYKTb

* 63% nNpunobpeTatoT NPoayKTbl pa3paboTaHHbIe
cneymanbHO A8 MY>X4YUH

* 51% umeroT bonee 3 yxaxxmBarLLMX NPOoaYyKTa
Ons1 BONOC

CARE LINE MAN

nk: XXypHan «Men’s Health»
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KntoyeBble akTbl O
MY>KYMHaX

 Hanbonee BaxkHble KpUTEPUU BbIOOPA
npoaykra

— 66% WHrpeaneHTobl
— 79% 3anax

— 91% Oxngaembin pesynsraT

CARE LINE MAN

ovHuK: XKypHan «Men’s Health»
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[Touemy Care Line Man ?

*  MpPUEMIIEMBIN PbIHOK
. OTNNYUTENBbHbIE NOTPEDHOCTU MYXYMH

« [s 3aBepLUeHns cnekTpa npeanaraembix
yCnyr

CARE LINE MAN

-,
~ .




-
- .- >

OTnunyunTenbHblIe
NOTPEOHOCTN MYX4YMH

DoJiee nNoTHag Ko)ka ronosbl

bonbLue npobrem, CBA3aHHbIX C
KO>XeW rosioBbl

noTepsi BOS10OC

MY>XXECTBEHHbIN 3anax

ynobCTBO B UCMNOMb30BaHUK
npoaykTa

CARE LINE MAN




XapaKkTepUCTUKa KOXU
rONOBbl MY>X4YMH

BbipaboTka TecTocTepoHa ycunmBaeTcsl B
Te4YeHuUn nepmnopaa NnorioBoro co3peBaHus.

A = 4-neTHUn pebEHOK
B = 7-11-neTHnn pebeHOK

C = KacTtpupoBaHbliit
MY>K4MHA

PERCENT OF ADULT MALE AVERAGE

D = B3pocnas xeHwunHa
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Koxa
[Tocne nonoBoro

CO3peBaHUS:

. Koxka ctTaHoBUTCSA TosnLwe

 YcunuBaeTcsd BblaeneHune
KOXXHOro cana

YCKOpPEHHbIU POCT BOJIOC

\ CARE LINE MAN
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Care Line Man

* JInHMA No yxoQy v CTaUnuHry
* B ayxe dounocogoum Care Line
* My>xeCcTBeHHbIM 3anax U BHeELWHUN BUA

CARE LINE MAN




CARE LINE

TRIPLE X GEL

MAGNIFY

200 ml@- 6.8 FLOZ
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Care Line Man

— [luTaloT KOXY ronosbl
— CmMsdAryaroT BOSocChl

— KpeMHumn ynnoTtHAeT BOSIOC N KOXY rofoBbI

CARE LINE MAN




KomMnnekchl

Hydrate\ Combat\ Fortify\ Magnify\
«YBRaxHsn!» «Mobexpan!» «YKpennan» «Yamsnan!»
BOIOCHI U TENO [NpoTrB nepxotu OT BblNageHUs BONOC CTaIVHI

CARE LINE MAN
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KomMnnekchl

. E>XXegHEeBHbLIN KOHTPOIMb

yBITa>XHEHUA
NHrpeaueHTbl: FopHbIn XpycTanb, Kapbo-lI'mapaTtopsl, [poTenHsbl
Bambyka
Pesynbrar
. nobexxgaeT NnepxoTsb: NaBopaTopHBbIX
: - nccneaoBaHUN
NHrpeaneHTsl : FTopHbIn XpycTanb, Canan n LUnHk MNMnupntmoH YKpennsitoLero
JTOCbOHAa:

. Npngaet obbem u cuny Younenue pocra
NHrpeaneHTsl :KpacHbin XXeHbleHb, ButamuH H, KadpeuH, peaynbrar >
[opHbIN XpycTanb n MeHTOnN. 3aMeTeH YyXe Ha

4 neHb!

. Bbl yknagbiBaeTe — Mbl 3a00TUMCS.
NHrpeaueHTsl : FTopHbin XpycTanb u Ponboc

CARE LINE MAN
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Hydrate

«YBNaXHaun!»

CARE LINE FOR MEN
A
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YBRaXXHALWMNA KOMMEKC

. E>XXegHEeBHbLIN KOHTPOIMb

yBI1aXXHEHUA

NHrpeaneHTbl: FlopHbIN XpycTanb, Kapbo-ImapaTopbl,
[MpoTenHsbl bambyka

Kapbo N'vgpatopt:

BambykoBble
[TpoTenHbI




YBNaXXHALWMN LHaMNYHb

YBnaxkHSAOLWMIA WamMnyHb A8 BONOC U Tena

« Kapbo-rmapaTtopbl BOCCTaHaBNMUBAOT 1 NOAOAEPKNUBAKOT
OanaHc BNa)HOCTU BOJ1OC.

« bamOyK pereHepupyeT U NUTAET BOSOCHI.
* [opHbIN XpycTanb YKPENNA€eT BOSOCHI.

* [lpnpoaHble MUHeparbl NUTAKT KOXY rofioBbl U
CrnaXkmBarT KYTUKYIY BOoca.
« [lns1 BONoc un tena

. Oowbem: 1000mn mn 250mn

\ CARE LINE MAN




Combat

«[lobexaoan!»




KoMnneKkc NpoTMB NeEPXOTH

. nobexxgaeT NepxoTb:

NHrpepueHTol : TopHbin XpycTtanb, Canau n LinHk
MnpnTmoH

Canau

LinHK TnputroH




LlamnyHb «KombaTt»

LLlamnyHb NPOTUB NEPXOTH:

« Canaun cHumaet pa3fpaxeHune, yCrnokamBaeTt n cMdar4yaeTt
KO’KY IOJ10BHbl.

« LInHk MnputnoH HopmanuayeT BblpaboTKky rpmbka Tmna
Manacesuns, nepen3dbITOK KOTOPOro BbI3bIBAET NEPXOTh.

* Mdarkaa ounwarowiaa gpopmyna ¢ LUunHk INuputmoHom
yCcrnoKanBaeT KOXY rofioBbl U yaandaeTt BuanMblie
NPU3HaKN NepPXoTH

= Oobem: 1000mn 1 250mn

\ CARE LINE MAN




Fortify

«YKpennan!y




YKpennaoLwmnm KoOMnnekc

. Npupaet obbem n cuny

NHrpegueHThl :KpacHbin XXeHblieHb, ButamunH H, KadeuH,
[opHbIM XpycTanb n MeHTon.

Pe3ynbraTr

nabopaTtopHbIX
nccnegoBaHUm JInnocombl

YKkpennswLiero
NoCbOHa: MeHTon
YcuneHue pocTa KpacHbiv
BONOC Ha 25%, KeHbLleHb
pe3ynkTaT 3aMeTeH Butamut H

y>Xe Ha 4 aeHb!
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YcuneHune pocta Bonoc Ha 25%
3a 4 OH4

TexHonorna YkpenneHus:.
* YKpennaLwun lwamnyHb
* YKkpennsawLwmn rnocboH (odopmrieH nateHT EC)

* //lcnonb3ynute BeCb KOMMJIEKC OANA OOCTMXEHUS
HaunyJwlero pesynsrara

CARE LINE MAN




YKpennawLwmn WwamMnyHb

LuaMI'IyHb NMPOTUB BbiNageHNA BOJ10C

» KpacHbin XXeHblUeHb YCUNUBAET KpoBOODpalLleHne, TEM
caMbIM CTUMYIMPYA POCT BOJIOC.

* [OpHbIN XpyCTanb YKPEnnaeT BONOChHI
 MeHTONn oKasblBaeT oxna)garowmm n CTUMynupyroLwmnm

9P PEKT

* ButamunH H ctumynunpyet BbipaboTKy KepaTuHa ans
YKPENNEHNSA BONOC U YMEHbLLAET NOTEP0 BOJIOC.

* [MpupoaHble MuHepanbl: MTUTAOT N YBNAXHAKT KOPHU
BOJ1OC.

. O6bem: 1000mn m 250Mn

\ CARE LINE MAN
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L 06bEM: 75 Mn

YKpennaLinm nocboH

JlocboH NPOTUB BblNMaAeHM4A BOJ10C C
HAaTypalibHbiIMU UHTPpEOUEHTAMN.

« KpacHbIn JXeHblUEHb YCUNMMBAET KPOBOODOpaLLEeHNE, TEM
caMblM CTUMYNUPYA POCT BOMOC.

* [opHbIN XpycTanb YKPEeNnnAeT BOMNOChHI
* MeHTONn oKkasblBaeT oxnaxgarLwmm n CTUMynupyroLnm

apdeKT

« ButamunH H ctumynunpyet BbipaboTKy kKepaTuHa ans
YKPENIIEHNSA BONOC U YMEHbLLAET NOTEPIO BOIIOC

CARE LINE MAN




YKpennaLinm nocbOoH

NHCTPYKUMS NO MPUMEHEHMIO:

« [1na npodpumnakTtuku: 1 - 2 pasa B Hegento
e [1na nevyenus: 3 - 4 pasa B Heaent B TedeHnn 11 Heaenb
« [1na nogaepkaHuga: 2 -3 pasa B Hedernto

BbIMbITb BOSOCHI preI'IJ'IFl}OLLI,I/IM LHaMMyHEM U BbICYLLUUTb
nonoteHuem. HaHecTtn n BMaCCUpPOBaTb KPYyroBbiMA
ABUXEHUAMU B KOXY INOJ10BblI. He cmbiBaTh.

CARE LINE MAN
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Magnify

«Yonsnanm!»




T [aIVASIVILE

: Bbl YKIiaQlbIBa€T€ — Mbl

3aboTumcs.
NHrpeaueHTsl : FTopHbin XpycTanb u Ponboc

Kap6o ['mbpaTtopsl
Poinboc

CBoboaHble pagukarnsbl
CTannuHrosble NONMMeEpPHI




[enb TponHoro lencreua

YnbTpa CunbHbIW refb NpuaaeT MHTEHCUBHLIN DNEecK.
« ®dakTop dukcauum 20

* Ponboc pobaBnsieT MArkoctn n 6punnmaHToBoro bnecka
Bosfiocam

* [OpHbIN XpycCTanb YKpennsaeT BONOChHI

« Kapbo-ruapaTtopbl HOpManuayoT 6anaHc Bra)XHOCTY
BOI10C

O6bem: 200 mn

CARE LINE MAN
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MuHepanbHbIN Kpem

YHuBepcanbHbIN CTaUNMHIOBLIN KPEM C €CTECTBEHHOWU
donkcaumen n 6neckom.

« ®akTtop dukcaummn 10.

* Ponboc nobaBnsieT MArkoCcT u bpunnmaHToBoro drecka
Bosfiocam

* [OpHbIN XpycCTanb YKPEnnaeT BONOChHI

« Kapbo-ruapaTtopbl HOpManuayoT 6anaHc Bra)XHOCTY
BOI10C

# Content: 100 ml

\ CARE LINE MAN




[ NnHa
«MaTtunpyrowmm SpdeKkT»

MaTtupyoLwasa cyxaa rnmHa CUnbHOM oukcauun.

« QakTop pukcaummn 16 (cnaduin bneck)

* Ponboc pobaBnsieT MArkoctn n 6punnmaHToBoro bnecka
Bosfiocam

* [OpHbIN XpyCcTanb YKpennaeT BONOChHI

« Kapbo-ruapaTtopbl HOpManuayoT 6anaHc Bra)XHOCTY
BOINOC

O6bem: 100 mn

CARE LINE MAN
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Marketing Materials

Brochure:

— for consumer & sales
— Size: A6 — lots of pictures —
— brief in text

«Sales suitcase
Care Line Man-u-al
Photography

CARE LINE MAN




