Communication and Mass media

Lesson /



The history of societies can partially be written as the history
of media communication.

We have seen how social life changed between hunting and
gathering societies and industrial societies and how
technology is one guiding feature of social change.

One aspect of that technology is the means of
communication.

Toplumlarin gecmisi kismen medya iletisim tarihi olarak
yazilmi$ olabilir.

Biz sosyal yasami avcilik ve toplayicilik toplumlari ve sanayi
toplumlarinda ve nasil teknoloji sosyal degisimin bir kilavuz
ozelligi arasinda nasil degistigini gorduk.

Bu teknolojinin bir yonu bir iletisim aracidur.



The major developments in human culture and consciousness are linked to
changes in our modes of communication. The evolution from

The Age of Signs (no speech or writing, only sounds and bodily gesture)
The Age of Speech : Oral cultures-prehistoric cultures.

The Age of Writing : writing starts to appear around 5,000 years ago.

Insan kultlrd ve bilincinin blaylk gelismeler iletisim bizim modlarinda
degisikliklere baglidir. Gelen evrim

Isaretler Yasi (hicbir konusma ya da yazma, sadece sesler ve bedensel jest)
Konusma Yas: Soézla kalturler-tarih dncesi kultarleri.
Yazma Ya$: yazma 5000 yil dnce etrafinda goriinmeye baslar



The Age of Print : First printing press. Impact of alphabet.
Printing speeds up with the Industrial Revolution.

The Age of Electronics : From late 19th century. Rise of
recorded music, The Cinema Century .

The Information Age : Digital, high tech, computing, mobile
phones, Ipods.

Baski Yas: llk baski. Alfabesinin etkisi. Baski Sanayi Devrimi ile
hizlandirir.

Elektronik Yas: 19. yuzyildan itibaren. Kaydedilmis mauzik,
Sinema Yuzyil Yukselisi.

Bilgi CaQi: Dijital, yuksek teknoloji, bilgisayar, cep telefonlari,
iPod.



What are the mass media?

The term “mass media” refers to the technology, organizations and
products involved with communication with large mass audiences without
any face-to-face personal contact.

Audiences : group of listeners or spectators.

The main media of mass communication include satellite television, radio,
newspapers and magazine, books, cinema, DVD’s, computers, mobile

phones and the Internet.

Terim "medya" teknolojisi, kuruluslarin ve herhangi bir yliz-ytze kigisel
temas olmadan biyuk kitle izleyici ile iletigim ile ilgili Grinleri ifade eder.
Kitleler: dinleyici veya seyirci grubudur.

Kitle iletisim baslica medya uydu televizyon, radyo, gazete ve dergi, kitap,
sinema, DVD, bilgisayar, cep telefonu ve Internet bulunmaktadir



There is little doubt that new media technology has made a
massive impact on contemporary society.

Uses of the media : communication, buying and selling
products, all kinds of research, finding information, reading
the news, entertainment, banking, sharing photos and videos,
playing game...

Yeni medya teknolojileri, cagdas toplum Uzerinde blylk bir
etki yapmigtir kusku yoktur.

Medya kullanir: iletigim, satin alma ve satis trunleri, her tirlG
arastirmayi, bilgi bulma, haber, eglence, bankacilik okuma,
fotograf ve video paylasimi, oyun oynarken ...



There are very wide debates about the media and their
significance in contemporary society.

Some have an optimistic view seeing the media as playing a
positive role, while others are more pessimistic.

Cagdas toplumda medya ve 6nemi hakkinda cok genis
tartismalar vardir.

Digerleri daha kétimser ise bazi olumlu bir rol oynamaya
olarak medyayi gérme iyimser bir gérinumbu var.



Optimistic view

- Widening consumer - More media user
choice : there are now participation : blogging
hundreds of digital cable and citizen journalism,
and satellite TV channels,  Vvideo and photo sharing
websites. ..for people to websites like Youtube,
choose from. Facebook and Myspace

are all giving consumers
more opportunities to
participate in using and
producing media
content.

- More access to
information : everyone
has access to huge
amounts of informations :
ex : to check symptoms of
illIness on-line.



e TuUketici tercihlerini

Genigletilmesi: dijital
kablo ve uydu TV
kanallari, web siteleri
yuzlerce kiSi secim icin
... Simdi vardir.

Bilgilere daha fazla
erisim: Herkes bilgilerin
blyuk miktarlarda
erigimi vardir: ex:
on-line hastalik

belirtileri kontrol etmek.

e - Daha fazla medya
kullanici katilimi: blog
ve Youtube, Facebook
ve Myspace gibi
vatandas gazeteciligi,
video ve fotograf
paylasim siteleri tim
tiketicilere medya
icerigi kullanarak ve
Ureten katilmak icin
daha fazla firsat
veriyoruz.



Pessimistic view

- The lack of regulation
and control : the
global nature of the
new media means
there is a lack of
regulation or control.
This means
undesirable things like
Internet crime,
violence, racism can
thrive virtually
unchecked.

- Social isolation : there

will be an increase in
social isolation, with
people losing the
ability to
communicate in the
real world as they
spend less quality
time with family and
friends, and more
wrapped up in solitary
electronic media.



e Dizenleme ve kontrol

eksikligi: yeni medya
kiresel dogasi
yonetmelik veya kontrol
eksikligi var demektir.
Bu internet suc gibi
istenmeyen Seyler gelir,
siddet, irkcilik
neredeyse kontrolsiz
Ureyebilir.

* Sosyal izolasyon:

insanlar aile ve
arkadaslar ile daha az
kaliteli zaman gecirmek,
ve daha yalniz
elektronik ortamda
sarilmis gibi gercek
dinyada iletiSim
yetenegini kaybetme,
sosyal izolasyon bir artig
olacaktir.



The mass media and socialization

* There is a wide range of agencies involved in people’s
socialization, and the media are only one influence on the way
people might think and behave. Nonetheless, the media are
now major influences in socialization, not least because they
play such a central part in many people’s lives.

* Oradainsanlarin sosyallesmesi ilgilenen kurumlarin genis bir
velpazede ve medya insanlarin distiinmek ve davranmak
olabilir yolda sadece bir etkisi vardir. Bununla birlikte, medya
pek cok insanin hayatinda boyle bir merkezi bir rol oynar
cunkl en azindan, sosyallesme, simdi buytk etkileri vardir.



Ex: there are 27 million televisions in British homes, with the typical
viewer watching television for about 33 hours a week.

Around 90-95 percent of those over age 4 watch television.

Young people between the ages of 5 and 16 spend on average nearly 6
hours a day in front of a TV.

=) agency of secondary socialization and informal education because they
become important sources of information.

Or: Ingiliz evlerde 27 milyon televizyon yaklasik 33 saat bir hafta boyunca
televizyon izlerken tipik izleyici ile vardir.

4 yas izle televizyon lizerinde yaSayanlarin yaklasik ylizde 90-95.
5 ile 16 yas arasindaki genclerin ortalama yaklasik 6 saat TV énilinde bir
glin gecirmek.

=) Ikincil sosyallesme ve informal eQitim kurumu onlar 6nemli bilgi kaynagi
haline clinku.



ACTIVITY

1- List all the ways you think the mass media influence you in life, such as your
lifestyle and identity, attitudes, opinions, tastes in music and fashion and
your view of different social groups, such as women and men, the
disabled, the elderly.

2- Do you think the media have a large effect on your beliefs and values, your
sense of identity and your consumer choices? What other influences on
your beliefs and values might also be important?

1 - Bu tur yasam tarzi ve kimlik, tutum, goris, muzik ve moda tadi ve bu tir
kadin ve erkek olarak farkh toplumsal gruplarin, engelli, sizin bakis gibi
kitle iletisim hayatinizda sizi etkileyen digunidyorum tim yollari listeleyin
yasl.

2 - Eger medya inang ve degerler lizerinde blyilk bir etkisi, kimlik duygunuz
ve tlketici tercihlerini oldugunu disiniyor musunuz? Inang ve deQerlere
ne diger etkiler de 6nemli olabilir?



Consequences of media

The media can contribute to the formation of impressions about other
social groups.

These impressions are often created by the media presenting stereotypes
of different groups.

Stereotype : is a generalized, oversimplified view of the features of a social
group, allowing for few individual differences between its members.

Medya diger sosyal gruplar hakkinda izlenimler olusumuna katkida
bulunabilir.

Bu izlenimler genellikle medya, farkli gruplarin kaliplasmis sunarak
olusturulur.

Klige: kendi Uyeleri arasinda birka¢ bireysel farkliliklara izin veren, bir
toplumsal grubun Ozellikleri  genellestirilmis, basitlestirilmis
gorinimudur.



Stereotypes

Problem : stereotyping often distorts and exaggerates some
characteristics of some individuals in a group, and assumes
they apply to everyone in that group.

EX : All young people are lazy , Teens are disrespectful of
adults, all Italian are in the Mob, All blonds are
unintelligent....

Sorun: stereotipleme sik sik bozan ve bir gruptaki bazi kigilerin
bazi ozellikleri abartan, ve o gruptaki herkes icin gecerlidir
varsayar.

EX: Tum gencler tiim Italyan mafyadaydi olan, Gencler
yetiskinlerin saygisiz, tembel, tim sariSinlar akilsiz vardir ....



Images of men and women

The mass media create and reinforce gender stereotypes in a number of
ways.

When women appear in the mass media, it has traditionally been in a
limited number of stereotyped roles. These include :

The image of slim, seductive;

In their relationships with men, such as bosses, husbands and lovers;

- In the housewife/mother role.
- Kitle iletisim yollar bir dizi toplumsal cinsiyet kaliplarini olugturmak ve
glclendirmek.

- Kadinlarin medyada goriindiigiinde, bu geleneksel kaliplagmig roller
sinirli sayida olmustur. Bunlar, agagidakileri igerir:

- Ince, bastan cikarici bir goruntu;
- Boyle patronlar, kocalari ve sevgilileri gibi erkekler ile iligkilerinde;
- Ev kadini / anne roliinde



Men

* The masculine stereotype of the physically well-built, muscular, strong,
handsome, brave, independant, unemotional male still often appears in
the media.

=) The media frequently expose people to images of « perfection » in
magazines, on Ty, in films, which in most cases do not conform to the
reality of their everyday lives.

Fiziksel olarak iyi inga edilmis, kash, glicll, yakisikl, cesur, bagimsiz, duygusuz
erkek erkeksi klise hala sik sik medyada gorindr.

=) Medyasi sik sik «mikemmellik» gortntuleri insanlari maruz dergilerde, Ty,
cogu durumda, glinliik yasamlarinda gercege uymayan filmler,.
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THEORIES



Theory 1- Harold Lasswell

 Harold Lasswell
(1902-1978)

* Communications
theorist




LASSWELL

* The pioneering media analyst Harold Lasswell said that the goal of media research
is to answer the question :

* Who says What, in Which channel, to Whom with What effect?

What = information

Which Channel = the media, the medium
Whom = audience

What effect = consequences

Oncii medya analisti Harold Lasswell medya arastirmanin amaci soru cevap oldugunu
soyledi:

Kim hangi kanalda, ne etkisi ile Kime ne diyor?

Ne = bilgi

Hangi Kanal = medya, orta
Kime = izleyici

Ne etkisi = sonuclari



Theory 2 - Hypodermic syringe

The earliest theory of the media
at the turn of the century is the
simplest propaganda theory of
the media. It assumes that people
are passive and the media
message has a direct impact upon
them.

\

/ ) ) | J
}///////Mr N
/ ,

Yuzyilin bagsinda medyanin erken
teorisi medyanin basit
propaganda teoridir. Bu insanlar
pasif ve medya mesaj onlara
dogrudan bir etkiye sahip |
oldugunu varsayar. \
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* The hypodermic model compares the media message to a
drug injected by syringe. The model is based on the
assumption that the audience passively and directly accepts
the message and does not critically engage with it any way.

* Hipodermik Siringa ile enjekte edilen modeli
bir ilag icin ortam mesaji karsilastirirModel
seyirci pasif ve dogrudan mesaji kabul eder ve
elestirel onunla herhangi bir sekilde mesgul
etmez varsayimina dayanmaktadir.



Hypodermic syringe

* |t suggest that:

* - media messages are presented to members of a
mass society, who receive them more or less
uniformly; (interpreted more or less the same
way by all members of the society)

* - these messages are stimuli which influence the
individual strongly;

* - the stimuli lead individuals to respond in a
similar uniform fashion

Uniform Message =) stimuli =) Uniform response



* Bu Oneririz:

* - Medya mesajlari, daha fazla veya daha az
esSit onlari aldiginiz bir kitle toplumunun
uyelerine sunulan; (toplumun tim utyeleri
tarafindan az ya da cok ayni sekilde
yorumlanir)

* - Bu mesajlar gucla bireyi etkileyen uyaranlar
vardir;

* - Uyaranlara benzer bir muntazam sekilde
vanit bireylerin yol



Theory 4 - Theory of moral panics

The concept of moral panics was first popularized in 1972 with Stanley
Cohen.

Moral panics: a condition, episode, person or group of persons emerges to
become defined as a threat to societal values and interests. Its nature is
presented in a stylized and stereotypical fashion by the mass media.

Ahlaki panik kavrami ilk Stanley Cohen 1972 yilinda poptler oldu.

- Moral panikler: bir durum, bolim, kisi veya kigiler grubu toplumsal
de@erleri ve cikarlari icin bir tehdit olarak tanimlanan olmak icin ¢ikar.
Dogasi kitle medyasi tarafindan stilize ve basmakalip moda sunulmustur.



Stanley Cohen investigated an emerging youth phenomenon in the UK in
the 1960’s: that of the Mods and Rockers.

These young people appeared around the town centres of several south
coast holiday resorts in England.

Although Cohen discovered that the amount of serious violence and
vandalism was relatively little, he found that the media blew it up out of all
proportions.

=) the media saw the Mods and Rockers as terrorising the town and being
“hell bent on destruction”.

Stanley Cohen 1960 yilinda Ingiltere'de ortaya cikan bir genclik fenomeni
incelenmigtir: Mods ve Rockers soyledi.

Bu genc insanlar Ingiltere'de de giiney kiyilarinda tatil kdyleri sehir
merkezleri etrafinda ortaya cikti.

Cohen ciddi siddet ve vandalizm miktari nispeten daha az oldugunu
kesfetti ragmen, o medya tiim oranlarda disari havaya ucurdu bulundu.

=) Medya kenti terorize ve "imha cehennem bukilmuis" olarak Eklentiler
ve Rockers gordum.
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Moral Panics

The subject of the panic is usually not a new phenomenon, but something
which has been existence for many years and suddenly comes to society’s
and media’s attention.

: Poisoned candy — the poisoned Halloween scare of the early 1980’s

Terrorism
Football hooligans

Panik konusu, genellikle, yeni bir olgu degildir, ancak aniden yillardir varhgi
olmustur ve bir Sey, toplumun ve medyanin dikkatini geliyor.

Orn: Zehirli candy - 1980 erken zehirli Halloween korkutmak
terorizm
Futbol holiganlari



Moral Panics

Cohen argued that when societies entered times of anxiety and crisis,
« folk devils » were created through moral panics to reassert dominant
values.

The media played a central role in stirring up concern, often amplifying the
problem.

Cohen toplumlar kaygi ve krizin kez girdiginde, «halk Seytanlar» egemen
degerleri yineledi ahlaki panik yaratilmistir savundu.

Medya genellikle sorunu ylkselterek, endige uyandirmaya merkezi bir rol
oynadi.



A small group of people commit some act of deviance

4

the media’s new values pick up on an interesting story: a
problem group is identified

the media produce headlines, stories to interest readers

v

to maintain readers’ interest, original deviance is
amplified through exaggerated and sensationalized
reporting.

the group is labelled as fot devils and stereotyping
occurs

a moral panic develops.



Insan kucuk bir grup sapmanin bazi eylemde

medyanin yeni de(erler ilging bir hikaye lizerine almak: bir sorun grubu
tanimlanir

medyanin ilgi okuyucularina basliklari, hikayeler Gretmek

okurlarin ilgisini korumak icin, 6zgiin sapkinlik abartili ve sansasyon
raporlama yoluyla guclendirilir.

grup halk seytanlar olarak etiketlenmis ve stereotyping olusur

ahlaki bir panik gelistirir



The effects of the mass media on
audiences : other approach

The content of media has some effect on audience. People are conscious :
human beings, not robots. They might not swallow everything they come
across the media, and they might respond in a variety of ways that they
read, hear or see.
Ex: they might dismiss, reject, ignore, criticize, give a different meaning to
a media message.

=) not passive. People can form their own judgements on media content.

Medya icerigi izleyici Gizerinde bir miktar etkisi vardir. Insanlar bilincli:
insan degil robotlar. Onlar medyada rastlamak her Seyi yutmak
olmayabilir, ve onlar, okuduklari cesitli sekillerde tepki duymak ya da
gorebilirsiniz.

Orn: Onlar, gérevden reddetmek, gérmezden, elestirmek, bir medya
mesaji farkli bir anlam verebilir.

=) Pasif degil. Insanlar medya icerigi kendi yargilarini olusturabilirler.



Into the future ...

We are living in the middle of the most dramatic communications
explosion of all time. New technology is changing the mass media so
rapidly that new developments are occurring almost daily.

The media have become a gigantic international business, with instant
news from every part of the globe.

Biz tim zamanlarin en dramatik iletiSim patlama ortasinda yaSiyoruz. Yeni
teknoloji dylesine hizla yeni geliSmeler neredeyse her giin meydana
geldigini kitle medya degisiyor.

Medya diinyanin her yerinden aninda haber, dev bir uluslararasi i haline
gelmigtir.



Into the future

* The speed of technological change is now so great that the world is said to
be rapidly becoming a « global village ». This means that the whole world
has become like one small village, with everyone exposed to the same
information and messages through mass media which cut across all
national frontiers.

* Teknolojik degisim hizi artik diinyanin hizla bir «kiiresel bir koy» olma
soyleniyor o kadar buyuktlir. Bu herkesin tum ulusal sinirlari kesen kitle
medyasi araciliiyla ayni bilgi ve mesajlari maruz ile bitiin dinya, bir kiictk
koy gibi oldugu anlamina gelir.



Felix Baumgartner breaks sound
barrier




