Marketing research

, Chapter 13 —
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Marketing research
Chapter 13 — nonresponse error and
questronnarre screening — step 9.

TR

There are 2 kinds of error in survey researeh
el Samphng error
a0 Nonsampling error

= |
= - which is defined as all errors in a survey except thosc

due to the sample plan and sample s1ze
all types of nonresponse errot,

1)
2) data gathering errors.
3) data handhng eITors, (4) data analys1s errors

\,

(5) 1nterpretat10n eIrors
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POSS1ble errors in the ﬁeld data collectlon

Nonsamplmg Errors

Fieldworker Errors Respondent Errors

] ]
; ' ! !

D000 0I00NNNIDIG o' venne Voo

entional Unintentional Intentional Unintentional
EITOrS Errors Errors Errors
1. Cheating 1. Interviewer 1. Falsehoods 1. Misunderstandings -
2 Leading characteristics 2. Nonresponse 2. Guessing
respondents 2. Misunderstandings 3. Attention loss

3. Fatigue

4. Distractions
5. Fatigue
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- '- Fleld data collection qualltv control L
ES OF ERRGRS ConTrOoL MECHANISMS

mtentional field-worker errors
Cheating } { Supervision
Leading respondent Validation
Unintentional field-worker errors

nierviewer characteristics Selection and training of interviewers
Misunderstandings Orientation sessions and role playing
Fatigue Require breaks and alternate surveys

mtentional respondent errors

Assuring third-person anonymity and confidentiality
- Incentives

ERSETIDOHE 1 Validation checks

Third-person technique

J Assuring third-person anonymity and confidentiality
Incentives

Third-person technique

Nonresponse

' 5

Unintentional respondent errors

Well-drafted questionnaire
Direct questions
Well-drafted questionnaire

Misunderstandings

Suessin ; i i
= Response options (e.g., “unsure”)

Attention loss X

4 : Reversal of scale endpoints

Jistractions

iy Prompters

_ =711 1
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Data Collection Errors with Online Surveys

. Multiple 3ubmissions by the'same resp'ondent :
* Bogus respondents and/or responses :
. Mlsrepresentatlon of the populatlon o
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Marketing research
Chapter 13 — nonresponse error and
questronnarre sereemng = step 9

Nonresponse error

Nonresponse is defined as a failure on the part of a
prospective respondent to take part in the survey orto
answer specific questions on the questionnaire.

here are 3 different types of potential nonresponse error:

A prospective respondent may refuse to participate in the
survey

T
®
® A respondent may break off or stop answerrng in the
middle of the survey | |

@

A respondent may refuse to answer a partleular questron |
but continue to answer followmg questrons
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Marketing research
Chapter 13 — nonresponse error and
questionnaire screening — step 9

- Measuring

nonresponse error

The response rate essentially enumerates the
percentage of the total sample with wh1ch
1nterv1ews were completed |

Response rate is ¢

number of comp.
number of eligib!

.eﬁned as the ratio of the
leted interviews to the

e units 1n the sample.
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Measurmg nonresponse error

CASRO

completions
Response Rate Response rate = P

completions
completions + ineligible )
x (refusals + not reached)

Formula

completions + ’

Here are the calculations.

400
' 400

00 + 300
Calculation of

CASRO P ..

= 70.0%

Response rate =
400 +

| (100 + 200)
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Dtscusswn question: On your fi rst day as a student marketmg intern at the
= O-Tay Research Company, the supervisor hands you a list of yesterday s

@ felephone interviewer records. She tells you to analyze them and to give her

= areport.
-
-

Ron Mary Pam Isabelle  Designation
'CompletedZO 30 15 19 C '
- .Refused 102 8 9 R
’Inehglble 154 1415 IR
20 102128 B
*’Dlsconnected 0 1 200D

NA

Well, get to it!
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Reducing Nonresponse Error

o Mall surveys:
» Advance notlflcatlon
 Monetary incentives
e Follow-up mailings
¢ Telephone surveys:
* Callback attempts
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Unreliable Responses

Unreliable responses are found when conducting
questionnaire screening, and an inconsistent or

unreliable respondent may need to be ellmmated_
from the sample
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