4 Absolute Truths About
Modern Automotive Social
Media
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A Quick Breakdown

When it comes to strategy on social
media, there are things that work and
things that don't.

Some things that worked yesterday
don't work today but may work again
tomorrow. A lot of it has to do with
goals. Style, demographics, brand, and
intentions have a lot to do with it as
well.

Opinions about the "right" and
"wrong" ways of doing social are often
in conflict. There are, however, four
things that any reputable social media
company would agree upon.
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Facebook can be fun.
Twitter and Google+ can be informative.
We don’t care about any of that. This is business.

#1
THIS IS BUSINESS
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It’s About Messaging

Let’s just assume that funny cat videos
and internet memes from 9gag are
behind us. There are still too many
attempts to fit into the social media
community. This is the wrong |
approach. Your message and the way ‘ ‘
you present it should be about ;
standing out and gaining popularity
with the locals through creativity and
understanding the audience.
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3 Types of Content

Think of social media like television.
You have to educate, entertain, and
inform to keep the audience tuning in
but you have to add in commercials for
revenue. To stay relevant while getting
benefit out of it, your content should
be one of the following:

e Automotive Related

* Localized
* Dealership Relevant

Album: Timeline Photos
Shared with: 8 Public

@ Tag This Photo
9 Edit Locat
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Tell a Story with
“Advertisements”

Even if you earn the right to put your
ads in front of the local community by
participating appropriately, you still
have to craft a story around your posts.
You can’t just say, “Check out this

certified pre-owned Camaro” B cong v e san syt ot bonve S @ i

forth in this worid. We appreciate and relate to those who prefer the
‘our sedans, trucks, and SUVs, but there are many of you out there
k. For you, we present this certffied pre-owned 2010 ¥ Tag This Photo

Say Someth”’]g about |t. Make |t fhowh;a«ecanmakeyoustanaoutonmemad. 0 il
BSES: Dttp:/meessssssssam/ vehicie/2010-Chevrolet-
meaningful. Include a story. ‘
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Social media isn’t about you.
It’s about “me” and “my community”.
Turning it into a broadcasting tool is a path to failure.

#2
PARTICIPATE SOCIALLY
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Converse

If someone takes the time to speak to

you on any social media platform, you,

as a local business, have a
responsibility to reply to them. It
doesn’t matter if the conversation is
not relevant to your business.
Respond. Sometimes, a like is enough.
Most of the times, you should reply to
comments with comments.

Rusty Waliis Volkswagen
) Like

VW Facts: The Bugatti Veyron, was designed and engineered by Volkswagen, (VW owns
Bugatti).

The Interesting part here, is, that VW's production costs exceed the price of the car. That
means, that, VW looses money with each Veyron sold. A far trade to make the fastest car on
Earth?

Lke

mment - Share

e ke th.

Kerry G Davis Now 1 leava ths post *drops mic*
Like * Reply - ¥31 - ab L i

B Rusty Walls Vulumqnn LOL. That was funny.

Like * 3

Raj Reddy Yes, Staphan Smith &'s not uncommon with halo cars, These create brand
recognition and boost sales of other cars in the corporation. Think of & as advertising costs. The
Veyron has gotten so much free press that in the end the ss i probably negigible.

Like - Reply - &5 2

123 Rusty Wallis Volkswagen Your awesomely knowledgeable! We ke that (1

Lke
Jake Michael Hebert Fastest top speed yes bol not fastest in a mile The GT-R own that one

Lke * Reply - 2 burs 39
B Rusty Walls Volkswagen Other vehicies wil surely be fast I ther own way, at top
speed the Bugattl wins hands down. (2t
ke

Jeremy Rincon Buddy not here to argue when | know the truth and all | can say s cool the
buggati specs and google the nissan gtr specs and then will seee whats the truth
Like * Reply - 31 [
2] Rusly Wallis Volkswagen Okay to be fair we wil state the Bugatti as “one of the
fastest” cars i the worl

. Kerry G Davis That's how you do it lol
ke * Reply - &1 hour 3

5 Rusty Wallis Volkswagen 1 think I am going to have to make & *3 thing", just looks too
cool when written ke that. Kerry G

F o

Kerry G Davis Actualy the Bugatti wins that against a stock GTR. BUT TO GET THE FACT
RIGHT.......GTR does 0-60 In 2.8 and the Bugatti does &t In 2.6 stock.....check your facts
Like - Reply - &1

B Rusty Wallis volmwaqen And the winner is

ke * 3 g

' Jake Michael Hebert Kerry G Davis not that 1 need it but would you care to Jump In on this fol
Like * Reply * €31 3

B Rusty Wallis Volkswagen Kerry dropped the mic (2
about 19

Like

Jake Michael Hebert And anybody can look up a 0-60 time lol but idk you o you may be
knowledgable i car

Rusty Wallis Volkswagen The GT-R & fast and many still debate £, but the Bugatti has
our vote...obviously.
L2

' Jake Michael Hebert Jeremy that's a stock GT-R my friend big differance kol

Lke * Reply

u Rusty Wallis Volkswagen That is a big difference!

Lke
&

. Jeremy Rincon Gt r 0-60 2.7 ......bugatti veyron 0-60 1.8 check va car facts out

Lke * Reply * 31

u Rusty Wallis Volkswagen The Bugatti s fast and many debate just how fast It is.
Like urs 3

Jeremy Rincon Nope chack
ke * Reply ' 91 4 ’

B Rusty Walls Volk‘waqen Lova that you know your stuff Jeramy Rncon! Keep rockin'
Lke 31

one out again buddy the gt r would get stoped in that mile

i was owned by VW

Lke * Reply

hen Smitht

H Rusty Wallis Volkswagen So gld you shared and enjoyed the info
ke " 31

Stephen Smith No doubt he wil and may have akeady been familar with that fact. Cheerst A
very pleasant Thursday to you as wel.

Lka * Reply ¢

& Rusty Wallis Vollswagen That rocks! We love sharing facts and wil do more in the
future. Thanks for the well wishes tool
Lka

" } Stephen Smith Sorry, that was dracted at a frend of mine who & an avid super car fan.

[ Rusty Wallis Vollswagen Ah, wel that's okay, we hope your friend enjoys the VW fact
that we shared! Have a great Thursday (¢
Lke a0

Staphen Smith Raj Reddy. Were you aware of this?

B Rusty Wallis vomswaaen Yes of course we are, we think &t & super awesoma!

Lka " 31 " 6
&

E Rusty Wallis Voltswaneﬂ loses*

Lka * Raply

veyron yet lol. Only super sport and ts 2.6

. Kerry G Davis Jeremy they said they were going to. They never did come out with a super

tock GTR & NOT faster than a Veyron. The GTR is one of 3 production cars
with a stock 0-60 under 3 seconds. The Veyron has the highest top speed of any stock
production car as it recently beat out the ssc ukimate aero.
&3 * Reply tes ag

. Jeremy Rincon @ K:rm check ya facts buddy

Lie * Reply * 24 mi 30
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Liking and Commenting as
the Page

Your page itself should have certain
other pages that it likes. It can like local
schools, businesses, organizations,
media publications, charities,
celebrities, as well as OEM pages. Once
you have a nice collection of pages that
you like, visit your news feed as the
page and start participating. It’s an
easy way to get more exposure for the
brand.

C/'cf(f' It may be freezing outside, but we have memories of spring on our
patio to keep us warm! SPRING IS ON THE WAY!

o1 DePaula Chevrolet, Ashley Elyse, Sara M. Kelly, Dave Gibson and 3 others
like this.
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Albany NY at night.
Tagging Other Pages

A Facebook change in February now
allows a potential boost in exposure
when you tag other pages in your
posts. It’s possible for those who like
the other page to now see your post in
their news feed as a result of the
tagging. Warning: do not abuse it.
Facebook is smarter than that. If
you’re over-tagging, it will stop
working.

o WIEA
ts

g
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#3
QUESTIONS VS CONVERSATIONS

If you ask a question, mean it.
If you ask a question, care about it.
If you ask a question, make sure to converse.
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You’re Not an
Evil Genius

People will see content on social media
that asks questions and gets hundreds
of replies. They’ll think, “that’s how I'll
make my page popular!” This is a trap.
People know. They get it. They can see
right through your ploy. If you’re asking
people to “Caption this” or wondering
“What are you doing this weekend”
then you may get replies but you’ll also
turn off a lot of people.
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Make Questions
Meaningful

It’s not just about getting people to
talk. Make it count. If you ask people
for help with something, even if it’s for
someone else like a local charity,
you’re much more likely to get organic
exposure as a result. Start
conversations instead of just asking
random questions that your fans will
realize are only there for engagement.

ernet Sales Group

oy Dealer Authority shared a link
JA February 1

DEALER
AVTHORITY

Alright, Facebook. We need your help. We're down to our last
three logo options. Please voice your opinion. Which would you
choose if you were the boss? #BeTheBoss #AutoMarketing

e e A e e X

—— AUTHORITY——

DeEALER
AlITHANADITYVY

Crowdsourcing Our Logo: Which Would YOU Choose?

dealerauthority.com

Organic Reach: 794 people (95%)
Paid Reach: 42 people (5%)

836 people saw this post

er 140 logo

26 P27 P 1

&) Boost Post +
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Asking to an Empty Room

It’s a telling sign if you ask a question
and nobody answers it. In fact, it could
make your page and your overall social
media presence an embarrassment. Be
sure that if you’re going to go down
the road of starting conversations and
asking questions, that you’re confident
people will respond.
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#Ha
IT’S PAY TO PLAY

Social media is free.
Successful social media costs.
Thankfully, it doesn’t have to cost a ton.

g
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It’s Really Expensive!

Actually, it’s not. A basic social media
campaign can be effective at $150 per
month. A strong one can get into the
thousands, but there’s a plateau factor
if you're doing it right. Depending on
the potential audience, you will hit a
point to where more money starts
yielding a disproportionate ROI.

TRUECar
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“Boost” and “Promote
This Page” are Traps

Facebook has to make entry into social
media advertising as easy as possible,
which is why they added the “Boost”
and “Promote this Page” buttons. They
need it to be simple. Unfortunately,
they made it to where advertising this
way is so simple that it’s actually pretty
darn ineffective.
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Dozens of Effective
Advertising Campaigns

* Demographic Targeting
*  Graduates

New Silverado Sidebar | g Clicks to Website ebsite C 28 V'JL:_SF'ES} 6,051 24.6 30
i New Arrivals New Siverado News Feed b~ Clicks to Website et L 8,652 155 186
A . .
E m a | | Ad d ress Ta rgetl n g Ad Preview # Edit Creative  Targeting # Edit Targeting
° Se rV|Ce Customers Potential Audience for this ad: 15,200 people
I Chevrolet = Location: Albany (+50 mi), New York, United States
. —7'8 e 8 e . i s = (Category: partner categories DLX Auto powered by Polk > New vehicle shoppers (In market)
b4 PFOSpeCt LIStS ! Search the largest selection of #Silverados in Upstate New York. Find > Make > Chevrolet car or DLX Auto powered by Polk > New vehicle shoppers (In market) >
your next truck now. Make > Chevrolet truck
* Lease Expirations
Performance # Edit Pricing
o
Polk Data Targeting P—
* Owners 133 Total Actions
124 Website Clicks?
* Buyers |
| 8 Post Likes?
* Conquest ;
| 1 Post Comments
° Slmllar Audlences See full actions report

¢ Limitless Possibilities
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Closing Notes

DO Social Media

BE Social, Be the red apple
Educate

Inform

Entertain

Tell a story

Converse with your audience
Like/Comment as your page
Small ad budget

Stay nimble, Evolve
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Closing Notes

At the end of the day, social media or
any digital marketing service must
have the end goal of delivering more
customers to your showroom. Dealer
Authority was born from the desire to
focus on that individual success
indicator. We aren’t here to make your
social media fun or exciting. We're
here to help you sell more cars.
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About
Subi Ghosh

Subi Ghosh has been working in
dealerships for the past 6 years.

She recently accepted a position with
Dealer Authority as the VP of
Marketing in an effort to provide a
unique, hands on, strategic experience
for dealers. Dealer Authority is a digital
marketing company that works with
dealerships who want a
custom-tailored Social and Search
Strategy.

@subil0l
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