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Hemae rpowien Ha |[M




U4 noBepTaloTbCA rpoLui?

2.




Return of investment




LLlo Take npnbyToK?

[1=0I1-COoOT

* [1-T1pndyTtok
* Ol1-0O06’eMm npoaax
» COT - CobiBapTicTb



O6’em npoaax

Ol =CH*Kn*Ycr

* OM1-06’em npogax

* CY - CepeaHin Hek

e Kn — KinbKICTb KNIEHTIB
* YcT — YHacTtoTta nokynok



KnieHTwn

Kn = Leads * %KpcC

* Kn—-KnieHTtn
* Kpc - KoHBepcig



Leads

Leads = Tpa®IKk * %
KoHBepcCia canty



KnieHTwn

KnieHTn = Tpadik * KoHBepcia canty *
KoHBepcia cuctemu npopax



[TpnbyTOK

[TpnbyTok = CepegHin Yek * Tpadoik * %
KoHBepcia canty * % Koneseprtauil * HacTtoTa
- CobiBapTicTb



Co0biBapTICTb

* Cost of lead = BapTicTb Tpadoiky *
KoHBepcia canty

* Cost of sale = Cost of Lead * BapTicTb
KOHBEPCIl cucTeMU

* Cost of Sale = BapTicTb KnieHTa



[TpNOYTKOBICTL

CLV > COS



3 UmMdppu WebAnalytics

« BapTicTb Tpadoiky
* % KoHBepcii
» MpnBYTOK 3 KriieHTa (CLV)



BapTicTb Tpadiky

* BapTicTtb SEO = Mica4yHa nnata / KinbKICTb
* adWords = BapTiCcTb Kniky



% KoHBepcCIl canTty

* Goals
e User funnels
* HanbinbLu BiaBIiAyBaHI CTOPIHKN



IB 31 3HN>KKOHRO

[lpogax gonap




be3KkoWwToBHUN ayauT

* 3HaNTN BY3bKe MICLIE IHTEPHET-MAPKETUHTIY
* [lopaxyBaTtu Cost of Lead, Cost of Sale
* HacTpoITn Google Analytics

* LLlo noTpibHO maTu:
— Google Analytics
— Customer Lifetime Value

* 15 XBUJTMHHA KOHCyJ'IbTaLI,iFI



