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o AHHOTaUuA

O6bIYHO CYETUYMKM HA cauTax UCNOb3YIOTCS NINWb A5 OLLEHKN
oxBaTa ayauTopumn. Ho coBpeMeHHble MHCTPYMEHTLI Beb-
aHaIMTUKN NO3BONAIOT NMOWUTK AaNiblUe: CerMeHTUpPoBaTb
ayanToputo, onpeaensaTb Lenn Ha cante, pa3MedyaTb
CCbIJIKU. B pe3ynbraTe KayecTBo TpadmnKa MOXHO U3MEPUTh:
KakK MMHUMYM, MO A0JIe «KOTCKOKOB>», a fiydlle — Mo 4Ynucny
KOHBEPCUN B AOCTUXEHUE LLenen canTta.



YTto paer Beb-aHanutTuka

[TONy4YnTb NOJTHYIO U
06BbEeKTUBHYIO KapTUHY
paboTbl canTa

1

[TOCTpOUTb Ha OCHOBE 3TOMU
KapTbl 6bonee adPeKTUBHYIO
? nporpamMmMy MapKeTUHra

N, B HaCTHOCTU, OLUEHUTDb
KayecTBO Tpaduka



cnonb3o0BaHue Beb-
aHANINTUKUN He
obecneymBaeT NOJSIHOU
SICHOCTM.

HO CTaHOBUTCA ropasao
scHee, yeM b6e3 Hee.
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5? Te3ucol nogapobHee (ans
pror; yTeHun)

OT KJINKOB K KOHBEPCUAM
CoBpeMeHHbIN noaxoa K Beb-aHannTUKeE - 3TO HEe MPOCTO YYEeT MacChbl MOCELEHNI, @ aHaIn3 peLUeHns
canToM bmsHec-3agad. OT yyeTa ymcia BU3IUTOB M MPOCMOTPOB CTPaHMUL, MOXHO NEPENTU K YUYeTy KOHBEepCuii
— CKOJIbKO MOJIE3HbIX AENCTBUI BbINMOSHAIOT NPUBIEYEHHbIE NOSIb30BaTeN Ha canTe. KOHBEPCUM MOXKHO
CYNTaTb, N AEATENbHOCTb MO NPUBEYEHUIO NOCETUTENEN Ha CalT aHaNM3MpoBaTb UMEHHO C TOYKWN 3pEHUS
YPOBHSI KOHBEPCUIA ANS pa3fMYHbIX UCTOYHMKOB Tpaduka. MIMEHHO B TaKOM MAE0N0rnMmM OpraHM3o0BaH
6ecnnaTHbIn cepBuc Beb-ctatuctukm Google Analytics. MpaBuabHO OpraHM30BaB PEK/IaMHY KaMnaHuto,
MOXHO 6yneT yaobHbiM 06pa3oM cpaBHMBATb Pa3/INYHbIE UCTOYHUKN MPUBNEYEHNS NOoCeTUTENEN U NX
Ka4yeCTBO C TOYKM 3PEHUSA KOHBEPCUM, TO eCTb bu3Hec-apdekTUBHOCTN paboThbl canTa. Ansa Toro, Ytobhl
caenaTtb 3TO NMpaBUIIbHO, €CTb PS4 XUTPOCTer — cneumanbHO GOpMUMPYyeEMble CCbIIKM Ha CanT, cneuuanbHbIn
KO aHaNUTUKM Ha AMHAMUYECKMX CTpaHuuax camTta, auHammdeckme dunbTpbl.

CerMeHTUpYH U BIaCTBY#H
Google Analytics No3BonSET HE TO/IbKO OLIEHNBATb KOHBEPCUM AN Pa3HbIX YacTel KaMnaHnu, HO U
aHanM3npoBaTb NOBeAEHME ayaANTOPUN CaliTa Mo onpeaeneHHbIM cerMeHTaM. Hanpumep, nosifibHble
NMosb30BaTe/IM MOMYT COCTaBNSATb AECATYH0 YacTb 06LLEl ayaAnTopumn caiTa, U npu 3ToM obecrneumBaTb
NoJIOBMHY MPOCMOTPOB CTPaHuL. Bblaenns 3TOT CErMeHT ayAUTOpPMM U MOCMOTPEB Ha ero NoBeAeHME, MOXHO
NMoNyYnTb HOBbIE UAEN O TOM, KaK HYXHO M3MEHUTb COAEPXAHUE U MPOABMXEHNE CaliTa AN AOCTUXKEHUS
6onblmx ycnexos. C ApYyroi CTOPOHbI, OTAENbHO aHaIM3UPYs MPUBJIEYEHHYO ayaUTOpUIO, KOoTopas BbIiCTpo
YXOAUT, MOXHO Jlydlle pa3obpaTb B TOM, KaK ee yAepXnBaThb.

O6beauHsAn U BacTBYM
Google Analytics nHterpupoBaH ¢ Apyrumm nHctpyMmeHtamm Google - AdWords, Website Optimizer, Ho ¢ ero
NMOMOLLbI0 MOXHO paboTaTb U C ceEpBMCaMM APYrMX NOCTaBLMKOB. Bonee TOro, Xopowmnn NHCTPYMeHT Beb-
aHaNUTUKM NO3BONSET 06BbeAMHUTL MHMOPMaLMIO O Pa3/IMYHbIX cnocobax NPoABUMXKEHUSA M MCNOJb30BaTb UX
B KoMmnsiekce. Hanpumep, ncnonb3dysa B AdWords n AHgekc-AnpekTte KA4deBblie C/ioBa, KOTopbie 6blin
a(pdheKkTMBHEE BCEro B OpraHM4yeckoM NonckosBoM Tpaduke.

Big picture
Monb3ysack Beb6-aHaNUTUKON ANS NPUHATUS peLIeHUA NO KOHTEHTY U MPOABUMXEHWUIO CaliTa, cneayeT NOMHUTb
paMKU MPUMEHUMOCTU STOM TEXHOIOMMWN: pasfiMyHble TUMbl peKIaMbl YCUIMBAKOT pa3/inyHble 3Tanbl
"BOopoHKM npogax". OTcnexmnBaHne KOHBEPCUM Ha caliTe, Mbl B 6oNnbLUel CTeNeHN noslydaeM MHGopMaLuio o
dbVHaNbHbIX 3Tanax NnpueaedyeHms "knmeHta".



g [MpocTenwinn nokasartenb
KayecTtBa TpadmkKka — OTCKOK

Bounce rate B pycckoun Bepcumn Google
Analytics Ha3BaH «MnokKa3aTe/lb 0TKa30B».
OTO MoJib30BaTesin, AJinHa ceccum
KOTOPbIX paBHa HY/0: OHN He OTKPbISIN

BTOPYO CTpaHuULy cauTa.

Entrances Bounces Bounce Rate
343,044 244,284 71.21%
% of Site Total: 100.00% % of Site Total: 100.00% Site Avg: 71.21% (0.00%)
Page
1, @' lodnoklassniki 11,199 25.30% q
2. (@ /manul 10,032 9459%1
3. @/ 7,997 _ -65.86%
4. (@ /susan_Boyle 7,009 23.87% q
5. (@ /search/date/desc/1?search_by=subject_tagid&search_string=1092 5,885 -10.35%

(? ssputnikovye-karty 5,635 17.88% 4
Ishow/post/2596 4,054 23.09% q

/vrotmnenogi 3,134 18.53%

©  © N,

Isvidetel-iz-fryazino 2,931 4.28%%

& B B

10. | (& /photofun 2,638 h.12 11%
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PeuenT: Kakue KJ1Io4YM nydiue

Bo3bMUTE KKOYEBLIE C/10BA, NO KOTOPbLIM K BaM NPUXOAAT

NOCETUTENN C MOUCKOBbLIX MalnH. OTCOPTUPYNTE MX MO
nokasaTesto bounce rate. Icnonb3ynte nosiyyeHHbIV TaknMm
06pa3oM CMUCOK «KayeCTBEHHbIX» C/I0B AJ15 NMOKYMNKWU
AeleBblX HU3KOYACTOTHbIX K/IMKOB B CUCTEMAX KOHTEKCTHOM
peKnaMmbl.

Ad Group: Not-bouncers

Cam 1! {kevword-kpacaseL} Active — Pause ad group | Delete ad group
o -

key “MHTEep
yxe oueHunu gocee Ha Netlore.ru

NetLore.ru

1 0f 3 - view all
Summary Keywords Placements (2)
Mar 16, 2009 to Apr 5, 2009 » Change range In this ad group, keywords trigger ads on search and the content network. You have no placements. Learn more
+ Add keywords: Quick add | Keyword tool Edit keywords | Diagnose keywords "' | Search this list ~Customize columns
Pause I Unpause I Delete I Edit Keyword Settings I
I~ Keyword Status 2 Current Bid Hide Settings Clicks v Impr. CTR Avg. CPC
Max CPC Sort by: Bid | URL
e v Settings
[ |cAea (8] Bigis betow first page bid estimate of $0.20 $0.01 P;’:It"]t MaxCRC 1041 43675 9:24% 3003
e v Settings
[~ ynAuka @ Bid is below first page bid estimate 07$0.30 $0.01 ?053.1 ]Max cPC 23 1,853 1.24% $0.01
S v Settings
[~ napa kpogt | Wi — page bid estimate of $0.05 $0.01 Default Max CPC 10 288 3.47% $0.01

[ Edit]

Cost

$1.04

$0.34

§0.10

Explore the tabs to view details and
fine-tune your account. [Close]

Ad Variations

1-30 of 195 keywords.  Next »

Avg. Pos



MIGLIEEG M Goal Conversion

Source

Visits
31,978
% of Site Total: 80.17%
Dimension:
1. google
2. search
3.  ya_direct
4. yandex
5.  begun
6. aol
7. ask

(entrance)
Iproduct/show/House-2/
/

Iproduct/show/Galileo/
Iproduct/show/Twilight/

Iregistration/

(entrance)

Inewsi?choise=1
Iproduct/show/House-2/
Ipreduct/show/Papiny_dochki/

KJIMKOB K KOHBEpPpCUsaAM

67
]
67 b
10 (exit)
; 26 (39%) /
4 proceeded to Register iperson/show/Elena_Berkova/
3 /agreement/
2 Iproduct/show/House-2/
Register
51
25 55.43% funnel conversion rate
19
3
1
1
1

-

N NN O =

Goal1: Register
1.14%

Site Ava: 1.18% (-4.06%)

~
~

Goal2: Add new content bits

0.08%

Site Avg: 1.09% (-93.12%)

Goal4: Affiliate outbound click
1.65%

Site Ava: 1.41% (16.77%)

Goal3: Add new product/person
0.00%

Site Avg: 0.08% (-100.00%)
i»|' & Individual Source: I Goal Cor vlcompared to site average

2.86%

28,236 -20.29% q
1,055 -59.75% q
1,018 -27.00% q
816 77.23%
775 -52.06% q
60 -100.00% ﬁ
15 _ 76.94%

Goal Conversion Rate

Site Ava: 3.77% (-24.14%)



Book page
21,651

[

0 (0%)

proceeded to Book order button pressed

Book order button pressed
0

EEssssssss—————— | )

0 (0%)
proceeded to Book Order

Book Order
79

0.36% funnel conversion rate

PeuenTt — Bbli6Op Mexay
LleJZ1IeBOU U pa3BJieKaTeJ/ibHOM

PEKJIAaMHbIMU MJioLWaAKaMM

MpuHUuMn

OnpenenuB UenNnM CBOEro camta WU cuyMTasds KOHBepCcUu
nocetTntenem B AOCTUXEHME Uenen, MOXHO CpaBHMBATb
KauyecCcTBO pa3/IMYHbIX peK/laMHbIX KaHasoB.

NMpunMmeHeHue

YTO BbIFOAHEE — [oporas peksaMa Ha Y3KOoTeMaTU4YeCcKux
naowaakax wau gewesasi Ha pa3BfiekaTesnbHbIX? [locTaBuB
CCbIIKM cneumnanbHOro dopmarta, nocyuTamTe He TOJIbKO
KIIMKN C KaXAoro peKkNaMHOro WUCTOYHMKA, HO U  UX
KOHBEpPCUIO B nokynaTtenen. Tenepb MOXHO CPaBHUTb He LEeHY
K/IMKa, a LeHY KOHBEPCUU.
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NMpumMmep — oueHKa oTAaum oOT

TOBAPHbIX KaTaJioroB

MpuHUMN
Koo cuyeTtuymka Ha CTpaHuuax 3/1eKTPOHHOro MarasumHa
MOXeT nepepasaTb WMHPOpMaAUUIO O LEHEe TMOKYMKH,
coBeplwleHHON AaHHbIM noceTuteneMm. WHCTpYMEHTHI
Beb6-aHaNIMTUKMN NO3BOJISOT 3KCMOPTUPOBATb AaHHblE
NO KOHBEPCUU NoceTuTenem C pasfinyHbiX UCTOYHUKOB
Bo BHewHen

B 3/IEKTPOHHYI Tabnuuy.
Tabnnue MOXHO COMOCTaBUTb MX C 3aTpaTaMu Ha

Tpaduka
pa3sMeleHne Ha KaxKaoM UCTOYHMKKE.

NMpnMmeHeHue

Bnagenewl >MNeKTPOHHOro MarasuHa, pasMellalolmica B
HECKOJIbKMX TOBApPHbIX KaTasiorax MOXeT COMOCTaBUTb

LeHbl pa3MeleHns U obHapy>XuTb, Kakon BO3BpaT Mo
npoAaxkam AaeT KaXKAblh noTpayvyeHHbIN Ha pa3MeLleHuns

py6sb.



KauyecTtBO eue nogapobHee?
YBbl, OTC/IeANTb «XBOCT>»

KaMNaHUN HEeJ1b3A
\ XBOCT N0 OKOHYaHUU KaMNaHUU Ha rpacmke — BUAUMO, BepHyBLUUECS
/ m?mugw._._.\
@
— ® ® ) ® @ [ T ——
| February 2, 2009 [ February 9, 2009

_utma |ID 6poysepa — 2 roaga
_utmb ID ceccum — 30 MUHYT
_utmc KOHTponb ceccuun rnpu nepesanycke bpoysepa
_utmz pedrepan — ODHOBRSAETCHA Ha KaXXA0W CTpaHULUEe — 6 MecsLEeB

_utmv

ecnun ncnone3oBanun SetVar — 2 roga

_utmx

ansa Website Optimizer — 2 roga



OLueHUTb KayecTBO MOXXHO,
CerMeHTUpys ayamtTopuio

Manage Advanced Segments » Edit Advanced Segment

Out of a total of 343,026 visits...

I listview
» Visitors Bounces ‘Lesstnan" lTO—
or ‘

» Traffic Sources |

=) 342,981 visits

» Content

» E-Commerce [ Add "or" statement

» Systems
and

» Site Usage Condition Value
s

= 45,197 visits

» E-Commerce

» Content | or [
> Goals [ Add "or" statement
Drag and drop dimensions and metrics and

into the boxes to create a visit segment
Add "and" statement

Learn More about Advanced
Segmentation and how to build a custom

advanced;segment ...this segment matches 45,197 visits

8et3 Advanced Segments:‘i Branded visits Netlore+Virusvideo ¥ i

Mar 1, 2008 - Apr 22, 2009 ~

Mpumep NnpuMmeHeHnsi — 6peHanpPoBaHHbIe
AR EIE] = |

' |
DI
2,000

._.
- / 1,000

=

o—

"9
[ Sep 1, 2008 - Sep 30, 2008

| Dec 1, 2008 - Dec 31, 2008 | Mar 1, 2009 - Mar 31, 2009
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Dimension: | Source ¥

google

All Visits

OTckok MeHble 70% 1 Gonblue Tpex cTpaxny

% of Total

yandexdirect

All Visits

OTckok MeHble 70% 1 Gonblue Tpex cTpaHny
% of Total

begun

All Visits

OTckok MeHblwe 70% 1 Gonblue Tpex CcTpaHny
% of Total

ydirect

All Visits

OTcKoKk MeHble 70% 1 Gonblue TpeX CTpaHuy

% of Total

CermMmeHTbI: oons

KayeCTBEeHHOU ayaAuTopum

Visits 4

22,201
2,679 5%

12.07%

170

10 -

5.88%

3.85%

17

1 -

Pages/Visit

4.00

197.14%

1.71

7.00

310.34%

Avg. Time on Site

00:02:15
00:13:16

487.44%

00:03:27
00:25:00

740.90%

00:00:23
00:05:38

1,350.17%

00:02:44
00:01:59

-27.58%



\Big picture: He 3abbiBauTe,
~ YTO KOHBEepCcus — 3TO eLye
He BCHl «BOPOHKa npoaa»




"4 MNamsaATKa - nepsble Warn

YcTtaHaBnumBas cyetumk Google Analytics, He 3abyabTe:

* YcTtaHoBUTb koA ans ydeta AJAX-cobbiTvi, 3arpy3kn ¢annos, BHELWHNX
CCbINOK, cobbiTni Bo Flash-Moaynax, TpaH3akuun 3-KoMMepLumm

+ Co3paTb pe3epBHbIM Npoduab 418 AaHHbIX 6e3 hunbTpoB

«  OTdwunbTpoBaTh agpeca cBoero odwuca

*  YKasaTb Uenu canta C «BOPOHKaMnU» K HUM

*  YTOYHWUTb ANMHY CeCCUn, ecnum canT npegnonaraeTt AOirMe BU3UTDI
+  PasmeTtutb Yepe3 URL Builder BHelWwHMe peKknaMHble CCbIKMK

« Co3paTtb Npodunb AN paclUMPEHHOro yyeTa K/oUYEBbIX CNIOB B KOHTEKCTHOM
peknaMe

+  CoxpaHsaTb NonHbIM agpec pedepep (Mo ymonyaHuto oH obpesaeTtcs nocne
BOMNPOCUTENbHOIO 3HakKa)

° «CKknentb» gaHHble, ecnu Y BaC HECKOJIbKO AOMEHHbIX MMEH

+ Cs#sa3aTb 3KayHT ¢ 3kayHToM AdWords, ecnun nonb3yeTtecb UM

° [obaBnTb B CNMcok 3KayHTOB AOCTYINOM A/ CBOUX TEXHOJIOIOB U
MapKeToJ10ros, B 4HaCTHOCTM — CBOUM CrneunaancrtoB rno SEO

«  HacTpouTb y4yeT 1 aHanm3 3anpocoB K BHYTPEHHEMY MOUCKY calTa

HE HAaCTPOMB KOPPEKTHbIX COOP HYXHbIX AAHHbIX Cpa3y, Bbl HE CMOXETE UX
BEPHYTb M MoTepsieTe AaHHbIE...
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NpaBuabHaaA pa3MeTKa
CCbIJ1OK

Google Analytics URL Builder

Fill in the form information and click the Generate URL button below. If you're new to tagging links or this is your first tim
If your Google Analytics account has been linked to an active AdWords account, there’s no need to tag your AdWords linl

tag my links?
you automatically.
Step 1: Enter the URL of your website.

Ihttp://netlore.ruj
(e.g. htto/fwww.urchin.com/download. html)
Step 2: Fill in the fields below. Campaign Source, Campaign Medium and Campaign Name should always be used

Website URL: *
(referrer: google, citysearch, newsletter4)

(marketing medium: cpc, banner, email)

Campaign Source: * |virusvideo
Campaign Medium: * Ibanner
Campaign Term: | (identify the paid keywords)
Imanul (use to differentiate ads)
(product, promo code, or slogan)

Campaign Content:
|virusvideo

Campaign Name™:

Step 3
| iGenerate URL:| Clear |
Ihttp://netlore.ru/?utm_source=virusvideo&utm_medium=banner&utm_conte
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® Advanced
Field A -> Extract A " Referral
Field B -> Extract B " Campaign Medium

Output To -> Constructor | Custom Field 1

Field A Required ®ves ONo
Field B Required @ Yes C, No
Override Output Field ®ves ONo

Case Sensitive O Yes S} No

e NMpuMep HAaCTPOUKUN — KaK
pa3BoOpauMBalOTCH KJIlOuYeBble

cqoBa ?

MpuHUuMn

[lokynass KOHTEKCTHYI pek/laMy, Bbl MOXeTe

B

pa3peLnTb MCNoJib30BaHue KLIMPOKUX>»
K/JlOYEBbLIX CNOB, HO B OT4YeTax He 6byaer
YKasaHo, N0 KakuM ¢pasaM MoCETUTENN Ha
CaMoOM Jefne npuxoannu.

NMpnmeHeHue

OTYETE YyKa3aHO C/I0BO «BMAeo». Ecnm uyepes
aHanUTUKy MpoaHanM3MpoBaTb, MO KAKOMYy Ha
caMOM pJene cnoBy Obl 3anpoc, TaM MOXET
0B6HapYy>XWUTbCSA CNOBO «MNOPHO». Bbl HaBepHsKa
NOBbICUTE KayecTBO Tpaduka, «3aMUHycOBaB»
3TO CNOBO.



Cnacmbo
AnekcaHap [arumH
WWW.promao.ru
Ccbi/lIKa Ha cKkaydmBaHume

danna éyger B
gagin.livejournal.com



