MapKeTUHI NpekKky couujanHu

AnekcaHgap ATaHacoB

E-MapkeTuHr Bo TproBcku LieHTap
iBrand.MK

@AleksAtanasov




Old Marketing is Archery. New Marketing is Ping Pong.

Use Targeting and Use Human Engagement
Interruption to Convince and Dialog to Drive
Preference and Loyalty
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TpaauunoHaneH vs HoB

MaPKETUHT

[MpeknHyBame HacnpoTu 3apaboTyBame
Ha BHUMAaHWETO

EAQHOHaco4YHa HacnpoTu ABOHACO4YHa
KOMYHUKauUuja

HeedeKTuBEH HaAcNpoTu TapreTmpaH
MapPKETUHT U MePrNBU pe3ynTaTu
EAQHOKpaTHM aKTUBHOCTU HACNpPOTU
rpagexse ogHOCU, 3aeaHnLa Ha
obokaBaTenu U CoONnCTBEHN MeanymMmu



OHnajH peknamMmmpaHtEeTO Hajronema
onacHocTt 3a 1B megnymure?

US Online Ad Spending, 2011-2016
hilhons and % change

201 2012 2013 2014
Online ad spending M % change

ote: eMarketer benchmarks its US online ad spending projections against
the IAB/PwC data, for which the last full year measured was 2010
ource: eMarketer, Jan 2012

wwweMarketer.com




TexHuKM 3a oHNajH MapKEeTUHT

Fig 34. Experts, Effectiveness Ratings
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TexHuKM 3a oHNajH MapKEeTUHT

1. SEO n BeO6 aHanuTukKa

2. bnor, white paper, e-KHUrM U TEKCTOBU, BUOEO
KaHanu — content marketing.

3. OgpxyBare 0gHOCK CO KynyBa4u
npeky E-newsletter U email MapKeTUHr

4. CoumjanHu megmymm — LinkedIn, Facebook 1
Twitter.

5. ONnTuMmn3npame Ha nepdopmaHcuUTe Ha
cajToT.

6. NMnateHu ornacwu.



CouwujanHn meanymm

1.naHcKn npuoA: cTpaTteruja, Lenu,
KaHanu.

2.Pecypcu n KomyHuKaumja: oyuet u
MeHaiep, cneumjanuct 3a CM.

3. CogpXunHa: nporpama 3a ob6jaBu
4. Meperse n aHann3sa Ha pe3ynrtaTurte



OpueHTauuja cnpema Len

[ToourHyBaw-€ Ha CBECHOCTA
3a nponssof, NoHyaa, bpeHa

CTekHyBaH-€ HOBU KynyBa4u

3agpxyBake Ha
NocTojaHaTa NoTpoLlyBayka
basa

KopucHM4Ka nogapluka
[Toronema npogakba




Community manager

- FacoT Ha KoMNaHujaTa 1 pacrnonaraar Co
MCKNy4YnTenHa crnocobHOCT 3a NoBp3yBaH-€
(KOMYHMKaLMNCKN U coLMjanHn BELLUTUHN)

- 3Haar 3aj LUTO CTOMME, LUTO KoOMNaHujaTa
NpeTcTaByBa N KOja BpedHOCT Tpeba aa ja
nctakHeme. JlecHo npeHecyBaH-€ Ha
Ba)KHW rMopaku (Mmaar cTpacT 3a OpeHaoT n
cnocobHu ce aa oarosopart 24/7)



30LUTO KyrnyBa4ynTe ce
“cnpujatenyBaat” co bpeHa0BU Ha
CM

O0a um “Oadam waHca” u 0o3Haam rioesekKe ripeo oa ce
roceemam

O0a UM rioKaxkxam Ha opyaume OeKa ce ghamurie co “Kyn”
napmHdep (acouujaumja co jak bpeHa npen npujarenute
— nmam Apple, Nike UTH)

M.H. 8pCKU 3a “crioH3opcmea” (oBa ce CEerMeHTUTE KOU
BbpkaaT nonycTu, HarpagHu Urpyn n cneuujanHy NoHyan).

8pPCKU 3a 3abasa (cermeHTUn Ko bapaaTt eKckry3nBHa u
3abaBHa coap)kmHa, HOBU MPON3BOAN, COBETU U CN).



“3a ga ongete gen on 3aegHVUAaTa,
MOpa Aa CTaHeTe aKTUBEH 4YJ1eH BO
Hea.”

- Brian Solis



My Starbucks Idea

GOT AN IDEA? VIEW IDEAS IDEAS IN ACTION

Share ﬁ O]+

Follow us on

Hithere, | | to make a comment.

|deas so far

Search |deas

B >HARE:,
VOTE.
PRODUCT IDEAS D'SCU SS.
25,230 Coffee & Espresso Drinks S E E .

1,738  Frappuccino® Beverages
7,746 Tea & Other Drinks
11,679 Food

5,864 Merchandise & Music
7,949 Starbucks Card

867  New Technology

Share your ideas, tell us what
you think of other people's ideas
and join the discussion.

8,126 Other Product Ideas




@ Sneakerpedia

Home Browse Missing © Add




Kage ce kynyBaduTe?

51% oA Facebook haHOBUTE € NnOBeKe BepojaTHO Aa
KynaTt og OpeHAOBUTE KOU ru criegat Ha Facebook

79% op Twitter cneabeHuLMTe e NoBeKe BepojaTHO Aa
r'm npenopavaar 6peHaoBUTE KOU 'Y crieaatT

Shopping Browsing Gaming Multimedia Social WS Email
H#sm



30LUTO MapKeTUHr npeky CM?

* 930.000+ npodunnun Ha
Facebook*

18- 24 33%

 3ronemMyBah-€ Ha BPEMETO 534 %

nomMuHaTo Ha NIHTepHeT . R = B
» MOXHOCT 3a rorema - J B
NHTepakLumja, 3anoyHyBaHe =& O
OUCKYCUM R
e [IBOHaco4YHa KOMYHMKaLWja 33% oy

B } \Ufh:.[bakers
QLA T Pacipe for focal Markating Succen

CO KynyBauuTe

« 3ano3HaBaH-e Cco
noHyoaTa

 3rofieMyBaH-€ Ha
npogaxbaTta

- BocnoctaByBak€ Ha
COMNCTBEHMW KaHamnum 3a
npomouunja n 3aegHuLUa
Nnvonmka HA BOneHNnoT



MIHQopmMaununTe He HaoraaTt Hac

Google : Search

(You look for information)

Social Media : Share

(Information look for you)




Facebook ads vs Paid search

Q4 vs. Q3 2011 KENSHOO social )
KENSHDO search @

Facebook Ad Budgets Grow 109%
Pald Search Ad Budgets Grow 27%

FACEBOOK

PAID SEARCH
—

Week [
Q3 R4

Source: Kenshoo Social, Kenshoo Enterprise, Kenshoo Local, #Kenshoo, Inc. 2012

Note: Scales have been adjusted for illustrative purposes to show growth rates on a relative basis. Actual volume
not depicted on this chart, Paid Search reflects ads across global search engines such as Google, Bing, Yahoo, AOL,

Baidu, and Yandex.
Sampfle Size: 100 billion+ global Facebook Marketplace Ads and 400 billion+ global Paid Search Ads,




LLITO rm MOTMBUPA KOPUCHUUNTE Aa
“IlajkHaT” KOMMNaHwuja, bpeHa

WHAT HAS MOTIVATED YOU TO “LIKE” A GCOMPANY,
BRAND, OR ASSOCIATION ON FACEBOOK?
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To learn more about the company

For education about company topics

To nteract {2.0., share ideas, provide feedback) © 2010 ExactTanget




Facebook cTpaHuua Kako mini-hub
FACEBOOK FANS SITE VISITORS (MO.)

19,800,000 1,800,000

22,700,000 270,000

= 16,900,000 290,000

3,000,000 325,000



47% KOHBep3unja Ha dpaHoBU co Welcome Tab

Motori.com.mk » [lobpogojaoste

" AA HE CE PACTIPABAME, "N
AKO CAKAL MOTOPY,
KAVMKHV g Like FOPE

’: A
= Wall

£ Info

‘_LJ Friend activity
m Dobpopgojaoste
[[@) Photos

LJ News

& Twitter

About

JobpoaojaoeTe Ha dejcbyk
CTpaHaTta Ha www.motori.com.mk




ANnKaunmmn 3a Kpenmpase Ha noceoHn
TaboBU

- MHcTanauunja npeky



“KnBoTtoT” Ha eaeH NocCT

[lpoceyHaTa objaBa
aAonupa ao 17% opn,
daHoBuUTE

[locToT ce 3aapxyBa
BO news fEEd BO npoceK ® Homepage/Newsfeed

DS RERE ™ T
KomeHTapuTe ce 4x = opsiTocis
NOMOKHU of Like-oBuTe

Facebook cneau noBeke T —
MepKU 3a ga oapeau
Aflnlty () COMSCORE  cusemee oo o SRS gUDDYEMEDIA

-~/




NFO — news feed optimization

1. Affinity - the number of times 2 people (or a person and a page) have
interacted

2. Weight - the number of times users have interacted (commented, liked) with
the content in question

3. Recency - the time since the content was posted, note that Facebook moves
and changes very quickly.

[MpmnBuneru 3a npukaxysara Ha wall:

1. Upload Ha Buaeo
2.  ®otorpacum

3. JInHK

4.  Crartyc

5. KomeHTap

6. Like



AKLWMW 3a 3rofiemyBaHm€ Ha
MHTepakuuja u goaHoBU

MynTumMmegunjnHa cogpxuHa — dpotorpadouu,
Buaea

[1 cTumynmpame paHoBUTE Aa nocTupaar,
Facebook group, Live video co Vpype

KomMmeHTnpame Ha andymu v NMHKOBMU (ce
nojaByBa BO Top news)

CTtartycu co 5 1 noBeke najkoBu ce nojaByBaaTt BO Top news
Like other pages - partnership

®dpekBeHLMja Ha NOCTOBU - BUCTUHCKUOT
TaJMUHT



Facebook ads

1. Design your advert Select Existing Creative Design your advert FAQ

Destination  ‘'ijgrand'

Type ) Sponsored Stories |
© Facebook Adverts '

© Page Post Advert
) Facebook Adverts for Pages

Page Post Selection "I you're good at something, never do it for f...

Preview
‘iBrand’ "If you're good at something,
A never do it for free.”
The Joker, The Dark Knight

3ano4yHK eHOCTaBHO...
CaMo 3anoyHu!
ibrand.mk

gh10 | )2 - Share




Mepere n aHanuaa

Google Docs — cnegewe Ha Tue Co rorem
reponse rate 1 NOBTOpPYBaH-€ Ha CITNYHU

Facebook insights
EdgeRankChecker

Fangager

Vitrue, Facebook page grader

oeHTuduKyBaHe 1 HarpagyBaH-€ Ha
HajakTUBHUOT MeceyeH dhaH



fa
cebook & =
= S



