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[ IpOKASITbIE BOMPOCHI

® AelCTBUTEABHO AU MMEEeT MEeCTO CHUMKEHUe

ARPU 1 napeHne pAoxopaHocTH B
onepaTopcKkom busHece! EcTtb AM yrposa
AAAbHEMNLLEMY Pa3BUTUIO MHPPACTPYKTYPb!
LMPPOBOM AOCTABKU YCAYT U KOHTEHTa!
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TWC COO: Beware of Over-the-Top Services
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250TB = H Igh ' NEW YORK -- Content providers should be leery of working with over-the-top Internet video
500TB: H |gh ! services that threaten advertising and subscription revenue streams, Time Warner Cable Inc.

7 5 OTB H h i (NYSE: TWC) chief operating officer Landel Hobbs said Wednesday.
. Al ‘
. g Hobbs, speaking here at the Digital Hollywood Media Summit, did not name specific providers
1 OOOTB . H |g h such as Boxee or Netflix Inc. , both of which want to deliver content directly to viewers through
set-tops or other devices connected to a high-speed Internet connection.
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-Thisis |  But the warning from the COO at the nation's second-largest cable TV operator is noteworthy,
-Pricing g ggesting that the cable industry may look to combat over-the-top Internet services that bypass
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B siomae hgve%iffe service providers such as Time Warner.
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® OnepaTopbl AENCTBUTEABHO UCMbITHIBAIOT

CAOXKHOCTHU ¢ P2P 1 HaroKeHHbIMK
ornepaTtopaMu — UHOEe NMPOPUAUPOBAHME
TpadmKa, boree AAUHHbIE CECCUU U
6oAbLIMM 06bEM TpaduUKa, Yem
NpeAYCMOTPEHO AU3ANMHOM CETEM.

[ IpMepHO Kak TeAepoHHble ceTu U dial-up.
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® HukTo He pasopsaeTcs M HUKTO He

paboTaeT HUXKe cebecToMMOCTMW.
OnepaTtopbl NPOCTO 3aBMAYIOT, TOTOMY YTO
KOrAa-TO, HAYYMBLUMCb TOProBaTbh TOAbKO
MUHyTamu u 6ariTaMu, NPO3EBaAM MOMEHT
BO3HUKHOBEHMUSA ayAUTOPUM STUX MUHYT
Kak boAee LLeHHOro akTMBa



[ IpOKASITbIE BOMPOCHI

® MpumeHUMBI AU KOHLLENUMN KAAMHHOTO

XBOCTa» B aMoxy LUPPOBOIro
PacrnpocTpaHeHUss MeanakoHTeHTa! He
ABASIETCA AU TPAAMLIMOHHAA CUCTEMA
KOKOH» YCTapeBLUUM CPEACTBOM,
HarnpaBAE€HHbIM Ha 3dPEKTUBHOE
MCMOAb30OBaHME TaKUX AePULUTHbBIX

PECYPCOB KaK 3PMpHOE BpeMsl U MeCTa Ha
NOAKaxX B MarasmHax!
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® MoaAep*aHWe NOAHOro akTUBHOIO
KaTaAora A€MCTBUTEAbBHO AOPOrO:

® AMLLEH3UMOHHAA AOTMCTUKA:

® noaAep>Kka MyAbTUPOPMaTHOCTH;

® MecTa Ha noAkax marasuHos aaa DVD:
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® Pecypcbl cTpeMUTEABHO AeLleBeloT, a

“KOHTEHTLLUKMN ', MOAb3YSICb CAOXKMBLUMMCS
BAMSIHUEM, MPOCTO COMPOTUBASAIOTCS
TEHAEHUMUAM, AULLb Obl COXPaHUTDb Status
quo.



[ IpOKASITbIE BOMPOCHI

® AsAseTca A AOPOroBU3Ha KOHTEHTA M

TpeboBaHue DRM npenatcTeuem K
PACMpOCTPaHEHUIO MAATHOIO KOHTEHTa!



YT10-TO He Tak ¢ DRM!?
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Sony BMG Plans to Drop DRM |

The last major label will throw in the towel on digital rights managemen

prepare to fight Apple for valuable download revenues @ ﬁ g 8 d @ @ P A

ENGADGE

by Catherine Holahan

ECHANOLOG

soxeeBatiessig e [TUNES going primarily DRM free? (Update: yes, it is! 3G
Sooge:hoLewn o downloads, too)

Facebook's Holocaus Paul Miller

Controversy

e e S Upgrade My Library

Tech Funds: What th¢

Buying Now This Is a special offer to upgrade your entire music library of previously

purchased songs, albums and music videos now available in ITunes Plus.
You will be charged $0.30 a song, 30% of the current album price and

$0.60 a music video to upgrade. Just click Buy and new versions of all your
music below will be downloaded in Tunes Plus. This page updates
automatically as we add more music in ITunes Plus. Please check back
often!

For more information about Tunes Plus, read our FAQs.

While Phil hasn't mentioned it in the keynote just yet, it looks like iTunes might be getting a big catalog overhaul, with most major
labels finally offering up DRM free tunes. Our tipster mentioned DRM free goodies from Virgin, Sony BMG, American Recording
and more (iTunes Plus has mainly been limited to EMI and some independents so far), and that most previously purchased songs
are now upgradable for the same old price of $0.30 a song. We're still digging around on the iTunes Store trying to figure this out --
it's offering to upgrade our library, but the transaction won't go through yet — and we'll obviously know more if it gets a keynote
mention. Let us know if you have any luck picking up those non-EMI MP3s on your end.
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® DRM ot nupaTcTBa He cnacaer, a

KOHKYPUpOBaTb C NMpaTaMU NMpU HbIHELLIHEW
MOAEAU COTPYAHUYECTBA ONEPaTOPOB U
npaBoobAapaTeaer TaxKeao. [pakTuka
rapaHTUMHbBIX NAATEXEU CHUXKaAET
NOTEHLUMaAbHbIA PbIHOK, A “‘3arpaAUTEAbHbIE
Tapudbl’ — pelueHne oT 6e3bICXOAHOCTM!.
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® KTo ocHoBHas »kepTsa undpposoro

NMUPATCTBA U €CTb AU 3PPEKTUBHDbIE
cpeAcTBa 60pbbbI ¢ HUM!



[ loTepu oT nupaTtcTBa
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MPA Member Company Revenue Loss
United States vs. International (USD$M)

1993 1994 199

O International

$2,306 $2,407
1,363
1850US$ : 2072Us$
447US$ 529US$
Download Copy Bootleg
% of Potential Market Lost to Piracy
81%
73%
66% g2% 2%
51%
32%
29% 22%
China Russia Hungary Poland Thailand Mexico Taiwan Spain India  Brazil

led HS/DVD/VCD or
| from friends of a

Internet without paying
s from friends or family.
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® “KanHunueckmx” nupatos HeMHoro (~10%),

OCTaAbHble — "‘BOPbl MOHEBOAE”’, NIPOCTO
NUpaTbl — €AUHCTBEHHbIE, KTO MOXET
YAOBAETBOPUTb NMOTPebHOCTH
noAb3oBaTeAs B longtail. [ loAb3oBaTeAlo
HY>KHO AaTb KYNUTb MPOAYKT M B35ITb 32
HEro CTOAbKO, CKOAbKO MOAYYMUTCSH B3SITb.



[ IpOKASITBIE BONpOCHI

® HackoAbKko akTyaAbHa npobAeMa yxoaa

TeAe3pUTeAen B UHTEPHET U NpeBpaLlaeT
AV 3TOT NEPEXOA HEKOrAAQ MAaCCUMBHbIX
TeAe3puTeAen B aKTMBHbIX! HacKoAbKO
MHTEPAKTMBHbLIM MOXKET CTaTb
TeAeBuAeHue!



ercTBO B MHTEpHET!

Chart 1.6 Which of the following capabilities would you be willing to pay for, assuming each was available at a
price that you considered reasonable? Check all that apply.

Pay-TV operator making content available on mobile TV [T

Pay-TV operator making content avaiable on PC I

Accessing 3rd-party content on the TV [

Accessing e-mail on the TV I

Using interactive servicesonthe TV
Transfer content froma TV to a portable device to view

; |
outside the ho
Uploading your ow n v%’eo cgr‘ﬁent onto a personal :
—_—r ]

channel
Communications features on the TV screen [

Transferring contentfromaPCtoa TV I
Surfing the Internetonthe TV I

Playing games on the TV (without a game console) ™/ i moo0?;’n mn mnnn e
None of the above/Not w iling to pay for any of these
services

0% 5% 10% 15% 20% 25% 30% 35%
Respondents (%)

(Source: ABI Research)
n=829

SU-MCV-101 Survey
December 7, 2007
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® CywiecTByeT AU CEroAHSA U AOAXKHO AU

NOABUTbLCA HOBOE pacnpeAEeA€HNE POAEU
npu obCAYy>KMBaHUM MOTPEBUTEABCKUX
3aMpOCOB NOAb30OBaTEAEM-TEAE3PUTEAEN!



Value chains

NHHOBaUMOHHaA mogenb (

' ymakoBKa

mpomssoznetso &g man  BrOAdband video services supply chain

Content

KpynHble u Google, AHagekc I
HesaBuUCUMble Facebook v np.
cTyauu

Content Ad
manipulation insertion

Data

analysis
& mining

Diqital asset

management

Content
Content Content aggregation/ Service Delivery/
creation ownership content management Distribution devices
management
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® Yero He xBaTaeT coBpeMeHHOMY

PbIHOYHOMY U OTPaCAEBOMY
PEMYAUPOBAHMIO AASl TOTO, YTOODI
MaKCMMaAbHO 3P PEeKTUBHO OTBEYaTb
33Aa4aM pa3sBUTUSA OTpacAen!?



CeroAHs Mmbil...

® MpukpblBaem Bce MHHOBALMOHHbIE YCAYTM
HEMOAXOAALLUMMU AAS 3TOTO AMLLEH3UAMM

® Mpoun3soAUM pacTaMOXKKy BBO3UMOrO
KOHTEHTa NO CTPaHHOU CXeMe

® He uMeem 0AHO3HAYHO TpaKTyeMol

CUCTEMbI NMPaBUA AASS MHOTMX BUAOB
CEPBUCOB



TO AeAaeTcs Yy Hac!
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[ luumTe Nucbma

® info@yvidimax.tv

® 17 (495) 959-3746






O6 Accoumaumm

® Pabouas nAowaaKa No rapMoHU3aLMK

OTHOLLUEHUU AAS BCEX YYACTHUKOB
value chain

Accoumnayunsa lNocTtaBLymKoB
V4 VHTepakTvBHbIX Ycnyr

info@ipcomms.ru




KTo 3Aechb!

® Onepatopbl ycayr
® MpaBoob6ArapaTeAn
® Arperatopbi

® Accoumaumsa MocTaswmkos
MHTepaKTUBHbIX Y CAYT



