MwnpoBble TeHOEeHU NN
Pa3BUTUA peKnamMHON MHOYCTPUN
dunocoduna npodeccruoHanbHbIX

CTaHOAapTOB B pekname
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CoumanbHO-3KOHOMUYecKkas
POSib PeKnambl

* Peknama — BaKHEULLUUN NMHCTPYMEHT
donHaHcoBown ctabunbHoctn CMU

* Peknama — MHCTPYMEHT MHJOpPpMaLIMOHHOTIO
obecneyeHunst npasa BbIbOpa Ans notpeburtens

« Peknama — peanbHbIli UHANKATOP Pa3BUTUSA
PbIHKA N 3KOHOMWKM CTPaHb
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OGbem peknamMHOro pbiHKa,

MnpAa. aonn. 498 142 3,8
OTHOwWweHUe obbema

peknamHoro pbiHka Kk BBIT 1,0 % 1,1 %
O0BbeM peknamMmHbIX 3aTpaT

Ha 1 yenoBeka, gonin. 500 22
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MexayHapoaHasa peknamHaga accounauns
International Advertising Association

MOBAJIbHOE
CTPATEM'MYECKOE
NMAPTHEPCTBO
PEKNAMOOATENNEM,
ATFEHTCTB
N CMU
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MexayHapoaHasa peknamHaga accounauns
International Advertising Association

HOewncteyeT B 94 cTpaHax n obbegunHaeT
KopropaTuBHbIX U MHOMBUAYaAlbHbIX YSIEHOB,
npeacTaBnAowmx 60MnbLLUNHCTBO
BIMUATENBbHBLIX CTPYKTYP MUPOBOIO PbIHKA:

NPOMBbILLUNEHHbIX, PUHAHCOBLIX, MEOUNHbIX U
PEKMAMHBbIX.
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European Advertising Standards Alliance

EASA

EBponenckun AnbsaHc no CtaHpapTtam B
Pekname
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CamoperynmpoBaHue

Ceobolda Hecem ¢ cobou u ornpeoderieHHYo
omeemcmeeHHocmb. [ peKnamMbl 3mo o3Had4aem
camopezyriupogaHue, Komopoe hakmu4ecKu
[aer15emcsi popMou camoo2paHUHYEeHUS.

Bmecme ¢ mem camopezyriupogaHue — amo He
MmorsibKO o2paHuyeHue. .. [lod0epxxaHue 8bICOKUX
cmaHoapmos C rMoMoubto Mpoyeccos
camopezyriupogaHusi criocobcmeayem 008epuro K
pekriame co cmopoHkI rnompebumered.

Kpucmoagpep Oz0eH,
[lepsbit rpedcedamerib EASA

V.
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CamoperynmpoBaHue

OPPEKTUBHOCTL U, crieaoBaTeNibHO, LIEHHOCTb
peKknambl KAk 9KOHOMUYECKOIo MHCTPYMEHTA
HenocpeaCcTBEHHO B3aMMOCBA3aHa C
BOCMPUATUEM MOTPeduTens.

[ns Toro, 4YToObI BbIMONHUTL CBOIO YOEXAatoLLLYIO U
MHOPMUPYIOLLIYIO 3aaady, pekniama JormkHa
NoNb30BaTbCs BbICOKOW CTEMEHbIO Ero JOBEPUS.
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CamoperynmpoBaHue

Ecnun notpedbutenn BBeaeHbl B 3abnyXXgeHne
PEKITAMOW, OHN HE CTaHYT NOKynaTb TOBap
NOBTOPHO; ECINN OHN OCKOPOIEHbI, TO MOTYT
BOOOLLIE HE COBEPLUNTL NEPBYIO MOKYIKY.

B 0ONrocpo4vHbIX MHTEPECAX BCEX TEX, KTO
BOBIEYEH B PEKNAMHY0 MHOYCTpUo (0yab TO
peknamMmogartenu, peKknamMmHble areHTCTBa Un
CMW), 3awmuats cBOOOAY KOMMEPHYECKOM
KOMMYHUKaLUWUN, nogaepKmBasa ee YeCTHOCTb.

V.
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CamoperynmpoBaHue

OTO JOCTUraeTcsl C NOMOLLbIO NMpaBui u
NPUHLNMOB Ny4LLEN PEKINTAMHOW MPaKTUKN.

Llenb — obecne4vyeHne BbICOKMX CTaHOJapTOB B
pekname n, Taknumv obpasom, JOBEPUA U
YBEPEHHOCTU NOTPEObUTENS, AN rnosib3bl BCEX,
3aMHTEepeCcoBaHHbIX B LMBUITM30BAHHOM
PbIHKE U pa3BUTOM rpaxgaHCKOM OOLLEeCTBE.
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CamoperynmpoBaHue

1937T. — MexayHapogHaa Toprosag [lanara
BnepBble onybnukoBana
MexgyHapoaHbin Kogekc
PeknamHon [1esaTenbHOCTHU -
ICC Code
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CamoperynmpoBaHue

[1lpn oeTanbHOM paccMOTPEHUN coaepXaHug
pekrambl, OCODEHHO TeX "BaXXHbIX MYCTAKOB",
KOTOpPbIE TaK MHOrO 3Ha4art gns norpebutens,

camoperynmpoBaHve obnagaeT npenmyLlecTBamm
B CKOPOCTU, TMOKOCTU U AeLUEBU3HE,

C KOTOPbIMN HE MOXET CPaBHUTBCA HUKAKOE CaMO€E
AeTalibHOE 3aKOHOOaTEJIbCTBO.

V.
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PerynupoBaHue (Espona)

3aKoH O peknamMme — 5 cTpaH

(BeHrpus, Yexus, Cnosakusa, Typuus, cnaHms)

3aKoH O pekrame, BBOASILLEN B 3a0nyxgeHne —
8 cTpaH

B ocTaniibbarona o pekname

(Benukobputanusa, Npnangnsa, PnHNaHaus,

LLiBeuusa, LLBenuapwusa n gp.) /A

RUSSIA




CamoperynmpoBaHue

TepmuH "camoperynmposaHue”
noTeHUMarbHO BBOAUT B 3abnyxaeHue,
TaK Kak, Ha NepBbIN B3rNsia, MOXeT
HaBOAUTb HA MbICIIb O HECKOJSbKO
bonbLiem, Yem JOOPOBOSIbHOE
caMOoOrpaHM4YeHne Co CTOPOHbI
OTAENbHOro peknamogaTens nnm
PEKNAMHOIo areHTCTBa.

V.
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CamoperynmpoBaHue

le BCAKNN CyOBEKT pblHKA N0 COOCTBEHHOM
BOJS1€ BbINOSTHUT NPUHSATBIE PELLEHUS, U
NMOCKOJSIbKY CaMOperynmpoBaHmue — 310
bonbLlle YeM TOSIbKO caMoorpaHn4YeHmne co
CTOPOHbI OTAENbHbLIX KOMMAaHUN, OHO
OOIMKHO MMETH B CBOEM PaCropsiKEHU
NEeNCTBEHHbIE CaHKLUN.
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CamoperynmpoBaHue

e HebnaronpusTHaa Ansa HapyLUTENs rnacHoCTb C
NOMOLLbIO NYONMKaumMn peLeHn no
obpalleHnsaM N NcKam;

* poBeAeHne 0ba3aTeNbHOW NpeaBapUTENbHON
NpoBePKM NocrnenyoLwmx peknamHbIX
MaTepuanoB HapyLIUTens;

« oTka3d CMW oT pasmelleHnsa peknamMmHbIX
MaTepunanoB HapyLUTens,;

* JIMLLEHNE KOMMEPYECKNX NMPUBUNETNIA, HAaNpPUMep,
NbrOTHbIX PACLEHOK;
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CamoperynmpoBaHue

Hapsay ¢ dopmarnbHbIMM CaHKUMSIMKN, HEOHBXOANMO
cornacoBaHHOE B3aMMOOEUCTBME BCEX YHACTHMKOB
PbIHKA.

Peknamogartenu n areHTcTBa MOryT OTKasaTbCA pasmellaTb
ceBon matepuansl B Tex CMW, KoTopble cuctemMaTnyecku
UrHOPUPYIOT NpaBuna.

Y areHTCTB, KOTOPble HE NOA4YMHAIOTCA NpaBunam, MoryT
BO3HUKHYTb TPYAHOCTM C NpUBNeYEeHNEM HOBbIX
peknamogaTenen.

B cBol ovepenb, areHTCTBa MOryT OTKasaTbCH OT paboThl C
peknamogarenem, KOTopbin NMOCTOAHHO npeHebperaeT
npasuamu.
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CamoperynmpoBaHue

OTO Henerknm Bolbop Ang y4acTHUKOB
MHOYCTPUN, CBA3AHHbLIN C MNOTEPEN
npunobLINN.

be3 roToBHOCTU OTAErNbHbIX NUL
XepTBOBaThL pagn AONroBpeMeEHHbIX
MHTEpPEeCOoB peknamMmHON NHOYCTPUA B
LlerioM HU ogHa cuctema
caMoperynmpoBaHnUa He CMOXET
doyHKLUMOHUPOBAaTb.
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CamoperynmpoBaHue

NMHaycTpunanbHbIN KOHCEHCYC -
BaXXHeuLlee ycnoBue
co3aHuA CUCTEMBI
camoperynnpoBaHus
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CamoperynmpoBaHue

[1lpn nogaepkke co CTOPOHbI MHOYCTPUN —
MOpanbHOW, NPakTU4eckon N oUHaAHCOBOUN —
camoperynmpoBsaHue nNposiBuUIo ceds Bo
MHOIMX ctpaHax EBponbl 1 MUpa Kak BbICOKO
9P EKTUBHBIN MYTb AS1A TOro, YTOObI
peknama bbina n octaBarnacbhb 3aKOHHOW,
NPUCTONHOWN, YECTHOM N NPaBANBOMN.
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What is ACT?

Adwertising Community

ACT (Advertising Community Together) is a
non-profit initiative whose goal is to showcase
the postive involvement of thousands
advertising agencies and advertising
professionals around the world.

ACT represents the international advertising community and shows
the importance of the the industry in promoting good causes and in
addressing the world’s social issues.

ACT federates and promotes pro-bono advertising through
AdForum’s web site and numerous exhibitions, showing that

advertising plays a significant role in participating in the world’s
social issues.

RUSSIA
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ACT Responsible Exhibition. -.
Ads that make us change. /“!
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We Advertise for a Better Future

Advertising commits itself to
sustainable development:

Addressing social and societal
issues, whether through public
-governmental or NGOs- action, or
by pro-bono initiatives, requires in
most countries, a large and growing
recourse to advertising and
communications techniques. There
is now no doubt that Advertising
and Communications are
indispensable tools and that the
players, in these activities, are
doomed to hold a key position in
the development of those policies
In the most recent period, Social
Responsibility has more and more
been at the heart of the main
Corporations policy, world-wide,
and therefore has become central in
their Communications. This
emerging trend of Social .

There is a case for gathering all
recent experience

This ad has been created
pro-bono by Y&R for WWF.
Find 300 other campaigns of
the advertising community
united for a better future at
www.adforum/act

Adertigng Comminity

INTERNATIONAL
ADVERTISING

Advertisin g. ASSOCIATION
A responsible voice for sustainable development



Cnacnbo 3a BHumMaHue!
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