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Tembl ans obcyxaeHus

UTo Takoe Ko-MmakpeTuHr ¢ IBM ?

OcHoBaHble aTarnbl Ko-MakpeTuHra ¢ IBM:
. - [NnaHnpoBaHue
. - [Nopaya 3asBKku

- [lpoBeaeHne Ko-MapKeTuHra
. - Nopgava TpeboBaHUs 0 BO3MELLEHUN
Kak 3anonHaTb Business -case ?

Kak 3anonHaTtb Application form?
Kak 3anonHatb Claim form?

[TonesHble KOHTaKThbI
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BeeneHue: 4to Takoe Ko-mapKeTUHr?

0 Ko-mapkeTuHr — ato [Nporpamma no COBMECTHOMY C MapTHEPOM (PUHAHCUPOBAHWNIO MAPKETUHIOBLIX KaMMnaHWUi, HanpaBeHHbIX Ha (hopMrpoBaHmne
cnpoca Ha npogykTel 1 ycnyru IBM, npn atom BnoxeHne IBM, kak npaBuno, coctaenset He 6onee 50% OT CTOMMOCTM MapKETUHIOBOW KaMnaHuu.

OcCHOBHble TEPMUHbI U NOHATUA:

0 Ko-mapkeTuHroBbIn npoLecc nogaepxusaetcs nHcTpymeHToM IBM Co-marketing Tool, kKoTopbii N03BONSIET BHOCUTL U OTCIEXMBATbL CTaTyC
3asBKM Ha COBMECTHO (PMHAHCUPYEMYO MapKETUHIOBYHO KaMMaHuio

0 BPSO (Business Partners Support Operations, Bpatucnaga, |IBMCFM@sk.ibm.com) - areHTCTBO, KOTOPOE 3aHMMAaEeTCs NOAAEPKKON
napTHepa nocrie nogavm TpeboBaHNsi 0 BO3MELLEHUN 32 NPOBEAEHHYIO COBMECTHYH MapKETUHIOBYHO aKTUBHOCTb

0 Application — 3asBka Ha COBMECTHO (PMHAHCUPYEMYIO MApPKETUHIOBYIO KaMMaHWUIo
0 Claim — TpeboBaHne 0 BO3MELLEHNN HA COBMECTHO (PUHAHCHPYEMYIO MAPKETUHIOBYIO KaMMNaHWIo

0 Unique Control Identifier ( UCID) , coctosawuin 13 11 cumBonoB andaBUTHO-LUMEPOBOW KOHTPOIbHbIN Kod, npucBanBaembli B CMT nocne
YTBEPXKAEHUS MEPONPUATUS U UCMONb3YEMbIN AN1S1 OTCIIKM K ONpeaeneHHoMY MeponpuUsiTUIO U COOTBETCTBYHOLLEMY TPpebOoBaHMIO O BO3MELLEHUN.

Onsa yyactus B nporpaMmme KO-MepKeTUHr
Buabl coBMecTHO (hpMHaAHCUPYEMbIX EkciTAsperaTAI I

MAPKETUHTOBLIX aKTuBHOCTENM |y peructpauus Ha Partner World 1 8 PPS (Partner Profiling
System), ctaTyc “active” (no6on ypoBeHb)

* Peknama

+ KoHdepeHuun Hoctyn B GPP (Global Partner Portal) ons Bo3amoXHocTu

* VIHTEepHeT - MapKeTuHT AanbHenLwero BHECEHWsI NPOEKTOB (NMO0B) B CUCTEMY

» TenemapKeTHHT * [lapTHep He gormkeH nony4vaTb oMHAHCMpPOBaHNE U3
* OTpaCJ'IeBbIe BbICTaBKU Apyrux nporpamm

. MapTHep rotoB NpuHATL onnaty ot IBM WTC

* [lapTHep oomkeH MMeTb NOMNOXUTENbHYIO NCTOPUIO MO
npeablayLLmMM KO-MapKeTUHIOBbIM aKTUBHOCTSM
(MpegocTaBUTb MOSTHYK OTYETHOCTL, BHECTU Heobxoanmoe
Konu4yecTtBo npoekToB B GPP, BbICTaBUTL (p1HANbHbIN
cyet B IBM WTC ansa nony4eHus KomneHcawmm)

*  [na yyacTtusa B Ko-mapkeTuHre Software yuntbiBatoTcs
OOMNONMHUTESNbHbIE KPUTEPUN

* [MpeKT — MapKeTUHr
(MPsIMON — MAPKETUHT)
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OCHOBHBIX 3Tanbl NPoLecca y4acTusa B NporpamMme Ko-MapKeTUHra:

MNnaHnpoBaHue
napTHepPCKNX
Ou3Hec - KemcoB

©,

NMpoBeneHne Ko-

<::> 3a;gﬁﬂ?::Ko <::> N eDonDHATn
MeponpuUaTUA
MapKeTUHr

»

Mogava
TpeboBaHuA o
BO3MELLEeHUU 3a
KO-MapKeTUHr

@

BpemeHHble pamku

3asBku B cneunanbHon dhopme
NMPVHUMAIOTCA Ha PacCMOTPEHNE B
TeyeHve NepBoro mecsua
TeKyLLero ksaprarna Ha
cnegyowmn ksaptan. Hanpumep,
3asBKM Ha 4 KBapTan NPUHMMAaTCS
B TEYEHME UNIoNS.

Nopayva 3aaBku Ha canTte Partner
World ( B HCTpymeHTe CMT)
OCYLLIECTBIISAETCSA MOCHEe MosyYeHnst
napTHEPOM NpUrnalleHns Ha Ko-
MapKeTUHI U MUHUMYM 3a 5 gHen o
Hayarna Ko-MapKeTuHra

B 3asaBke Ha cante Partner
World gatbl Havana un
OKOHYaHUS KO-MapKeTHHra
OOJMKHbBI CoBMagaTh pearbHbIMU
[atamu NpoBeAEHUS KO-
MapKeTuHra

B TeyeHne 60 gHer nocne gathbl
OKOHYaHMS MEePONPUATUS,
yKa3aHHOW B 3asBke

OcHoBHblE d)OprI an4d 3anoneHeHnd

BbuasHec — keic,
nporpamma
MEpPONPUATUSA, CIINCOK
Yy4acCTHUKOB, CMeTa

Application (3asiBka Ha
cante Partner World -
CMT)

Cover letter dopma, cuet ot
NOCTaBLLMKOB, JOKYMEHTHI,
nogTBepXaatoLme nposegeHme
MapKeTMHIOBOW aKTUBHOCTU
(noppobHoe onucanue
TpebyeMbIX JOKYMEHTOB B
NONOXEHUSIX U YCINOBUSIX

nporpaMmsbl)

Claim (TpeboBaHue o
BO3MELLEHNN Ha canuTe
Partner World)
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@'InaHm OBaHNE I'IaETHe CKMX BU3HEeC — Kencos

3asaBku NPUHNMAIOTCA B Te4eHNe MecdLla CO AHA Hadana niaHnpoBaHUA.
Ha KaXKayro MapKeTUHroByro akTUBHOCTb 3anonHAETCA OoTAeNbHaA 3asdBKa.

3asaBKM Ha nposeaeHmne Ko-MapKeTUHroBbIX aKTUBHOCTEN NPUHNMAIOTCA U paCcCMaTpPUBaOTCA UCKINIOYNTENbHO B paMKaXx CTaH,EI,apTHOIZ

dopmbl — BusHec keric (Business Partner Case).®opmy 3asBku (kenca) MOXHO 3anpocuTb Yy Ballero npeacrasmrtens B IBM.
Mpy nnaHnpoBaHMK Npocbba obpallate BHUMaHME Ha To, YTOObI B Kence Obino ykasaHo:

1) Business owner - npeacTtasutenb naptHepa B IBM (BPO)

2) DaTta/mecsu, mecTo npoBefeHus (roposa)

3) ®opmart (1-aHeBHOE MeponpusaTue, 2-OHEBHOE MeponpuAaTue, ...)

4) LleneBas ayguTopusi (3aKa34ynkuy, Kakme 3akasdmku, Kakom CEeKTop, ...).
5) YuactBytoT nu gpyrue cnoHcopsbl, kpome IBM (kakue)

6) Tabnuua Projected Performance B kence gomkHa 6biTb 3anonHeHa, ykasaHHble uudpbl 4OCTUXUMBbI!!!
PacwudpoBka Tabnuubl Projected Performance :

! IHCTpyKUMio NO 3anoneHeHno GU3HeC — Kenca Bbl MOXETE HaWTW B npunoxeHun 1!

VLC - kon-Bo noTeHuManbHbIX IMAOB B LUTYKax

Wins — kon-Bo BbIUrpaHHbIX IMAOB B LWUTYKax Projected Performance:

VLRC - kon-Bo noteHuuanbHbIX nuaoB B K USD

VLC
[©]

Wins

®

VLRC
(KUSD)

RRRRRRR

TOTAL

SK

Win Revenue — kon-Bo BbiurpaHHbix nugos B K USD

Brand

STG

System x

Systemp

Systemz

vju|ou|u

Storage

SWG

AIM

Info Management
Rational

Tivoli

WPLC

Services

U U Juuuu

GTS (ITS)
GBS (C&ST)

BHumaHume: B crniyvae, ecnu B Baluen mapkeTMHroBom TakTUKe NPUHMMAET y4acTme Opyron BeHOop,
nommmo IBM, Bam Heobxoammo n3BecTUTb HaAc 06 3TOM, yKasaB NpoueHT (PHAHCOBOIO y4acTust BCeX
CMOHCOPOB MapKeTuHrosomn TakTuku (IBM , opyrux BeHgopos, busHec-naptHepa IBM ) . O6pawiaem
BalLle BHMMaHue, 4YTto IBM nokpbiBaeT TonNbko oagobpeHHble Anda nporpamMmmbl Ko-mapkeTuHra pacxogpbi.

IBM Corporation



@ [lopaya 3aaBKM Ha KO-MaPKETUHT

a

1]

3a 4 Hegenv 40 Hayana akTUBHOCTY NapTHEP NPeaOCTaBsAeT cneayoLLyo MHPopMaLuio B 3aBUCUMOCTU OT TUMa COBMECTHOM
aKTUBHOCTM:

MapKeTUHroBbIN CEMUHap, KOH(epeHuus:

nporpamMmmy, CrMCcoK y4acTHMUKOB, CMETY + MaKeTbl 6p0Lu+0p, CLleHapMVI TernemMapKkeTuHra (ecnm €CTb TaKkad KaTteropumsa pacxonos)

1]

peKnamMmHasa KamnaHusa

MaKeTbl 68HHepOB, meana —nnaH

i
i

B cnyyae nogaepkaHusa napTHEpPCKon akTuBHocTY MNapTHep nony4vaeTt [purnacurtensHoe nucsmo (Invitation Letter) B kayecTtse
noaTBepXxaeHnsa brogxkera

BlooxeT BblaensieTca B nokanbHOW Bantote (hukcmpoBaHHbI Kypc USD no OTHOLLEHMIO K NoKasnbHOW BanoTe COAepKUTCS B
npurnacuTensHOM N1cbLMe)

[MpurnacuTenbHoe NMCbMO COAEPXUT B cebe MHCTPyKUuK No 3anonHeHuto 3asasku B cucteme (PW - CMT), cpoku (kak No BHECEHMIO
3aaBKu, TaK 1 NO NpegoCcTaBlIeHNI0 OTYETHOCTU NOCNe NPOBEAEHMSA KO-MapKETUHIOBOW akTUBHOCTU), MpaBuna n ycnosusi y4actus B Ko-
MapKeTUHre

B ykasaHHble cpoku napTHep 3aHocuT B cuctemy 3asaBky (Application Form)
HNHCTPYKUMIO NO 3anoneHeHuIo 3asiBKN Bbl MOXETE HanTU B NpunoxeHue 2!

3asBka (Application Form) gomxkHa 6biTb 3anonHeHa B PW 1 noareepxaeHa NnapTHEPOM HE MeHbLUe, YeM 3a 5 AHel 40 Havana
aKTMBHOCTM

BHumaHue!!!ll B cny4ae, ecnu 0o Havyana eawel MapkemuH20680l maKmuKu ee codep)xaHue npemepreeaem Kakoe-nu6o
U3MeHeHue (Hanp. mesieMapKkemuHa 3aMeHsiemcs 8bIlyckomM 0or. ne4yamHou npodykyuu, ama Mepornpusimusi MeHsiemcsi usiu
nodobHoe), eam Heob6xodumMo uzeecmumb 06 amom eawez20 npedcmasumerisi om IBM (BPR) u ymeepgumb u3MeHeHusl, nodae
U3MeHeHHbIU 6u3Hec-Kelic Ha ymeepxxO0eHue; 8 cjlyyae 3HaYumesibHbIX U3MeHeHull 6e3 npedesapumesibHO20 coas1aco8aHus
MapKemuHa2080U maKmuku o cocmaesy u cmoumocmu makmuk, IBM ocmaensiem 3a cobol npaeo He eo3mMewamb cmambu
pacxoda, He eHeCceHHbIe 8 nepeoHaYasibHbIlU Kelic/3asi8Ky 8 cucmeme
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KaTteropum pacxogoB

OrpaHunyeHus

Pacxogbl Ha o6cnyXuBaHue, eqy U HaNUTKU
(BKNIOYas ankoronbHbIe) =

CymMma pacxofoB Ha efly, HanuTku n obcrnyxnBaHne He MoXeT npeBbiwatb 10 000
ponnapoe CLIA Ha kaxxgoe MeponpusaTie; MakcuMarbHasi Ccymma BO3MeLLEHMS

coctaBnset 5 000 gonnapoe CLUA npu ctaBke Bo3meleHns 50 %.

Pacxoabl Ha pa3BrieKkaTesibHble U
CNOopTUBHLIE MeponpUATUA

Cymma pacxofoB Ha pasBriekaTefibHble U CMIOPTUBHBIE MEPOMPUATUS HE MOXET
npeBbiwatb 200 gonnapoe CLUA Ha ogHoro yenoseka un 2 500 gonnapoe CLUA Ha ogHo
MeponpusaTre; MakcumarnbHas cymma Bo3melleHnst coctaenset 1 250 gonnapos CLUA

npu ctaBke Bo3mMeleHns 50 %.

Pacxogbl Ha nogapkKu, peknamMmHyr A
npoaykuuio, Harpaabl U CyBeHUPbI

Pacxoabl Ha nogapku, peknamMmHyro npoaykuunio, Harpaabl U CyBEHUPbI HE MOTyT

npesbiwaTb 25 gonnapos CLUA Ha ogHoro yyactHuka n 4 000 gonnapos CLUA Ha ogHo
MeponpuaTre; MakcumanbsHas cymma Bo3melleHuns coctaenset 2 000 gonnapos CLUA
npu ctaBke Bo3meLlleHns 50 %. CmeTa pacxogoB AaHHOMO TUMa JOSMKHA YKa3biBaTbCS B

none onncaHmna meponpuaTna.

Pacxogbl Ha MeCTHble nepeBO3KU
Ha3eéMHbIM TPAHCMNOPTOM

3aTtpaTbl Ha MeCTHble NepeBO3KU HAa3eMHbIM TPaHCMNOPTOM He MoryT npesbiwate 1 000
ponnapos CLUA; makcumanbHasa cymma Bo3melleHus coctasnset 500 gonnapos CLUA

npu ctaBke Bo3meLeHns 50 %.

PacxogoB Ha roHopapbl BHELUHUX
[OKMnagumMKoB

Cymma pacxogoB Ha roHopapbl BHEWWHUX AOKNMag4YMKOB HE OOJKHA NpeBblillaTb 5000

ponnapos CLUA Ha ogHO meponpusiTue; MakcumasnbHas cymma BO3MeELLEHMS
cocTtaBnsieT 2 500 gonnapoe CLUA npu ctaBke Bo3melleHns 50 %.

IBM Corporation



OrpaHunyeHHble 1 He nognexaline Bo3MeLLEHMI0 pacxoibl B
pamMKax NporpamMmbl KO-MaKpeTUHra

KomaHaupoBoYHble pacxodbl Ha Bo3aMewarTcsa. KomaHanpoBOYHbIE pacxodbl BKIOYakOT 3aTpaThl Ha
pasMeLleHne B roCTUHMLE, aBMabuneTbl U NPOXUBaHWE, HAaNpUMepP CYyTOYHbIE U NNaTy 3a Takcu 1 Npoess
Ha MeponpUATKS, 3a UCKIIOYEHNEM PaCX0O0B, pa3peLLEeHHbIX B MyHKTe 5.

Pacxoabl 6usHec-napTHepa Ha 3apaboTHYyO NnaTy nepcoHana, obecneynBaroLero Nnoaaepxy
MapKETMHIOBbIX MEPONPUATUIA, BO3MELLATbCA He ByayT, 3a UCKITIOMEHNEM ClyYaeB, Koraa 3To SABHbIM
o6pa3om paspeLleHo Mo ycroBusam nporpammbel. Onnarta Tpyaa BpEMEHHOro nepcoHana MoXeT ObiTb
BO3MeELLEHa, ecnn 3TOT NepCcoHan HaHMMaeTCs crneumanbHO U UCKIIOYUTENBHO AN COOTBETCTBYHOLLEN
MapKETUHIOBOW KaMMaHuMW.

Pacxogbl Ha ycnyrn n obopynoBaHue, KOTOpble CYMTAKOTCS KanuTasbHbIMU pacxogaMmn Uin NCnonb3yTcs
B NoBceHeBHOW paboTe koMnaHun, Hanpumep mebenb, TenedoHHoe 060pyaoBaHMeE, BbIBECKN KOMMNAHUN
NN MpMeHHble BriaHkK, BO3MeLLLaTbCa He ByayT.

Pacxoapbl Ha NpMobpeTeHne eMOHCTPaLMOHHOIo 06opyaoBaHNa UN annapaTHOro obecneyeHnst, Takoro
Kak nepcoHarnbHble KOMMbTEPbI, HOYTOYKW, MOHUTOPbI UM CPEACTBa HarMsaAHOro NPeACTaBneHus,
BO3MeLlaTbCcs He ByayT.

PO3bII'prLLI NnpmM30B 3alnpeLleH, Kak 1 pacxoabl Ha nobble MeponpuAaATnA, KOTopble MOTryT BOCINPUHNMATbCA
KaK KOHKYPC, TOTanmn3atop uin Jiotepesd C BOSMOXHOCTbHO BbIUTpaTb NMpn3 Kakon-nmbo LLeHHOCTW.

PaCXOD,bI Ha noowlputenbHble akunn, HarnpaeJieHHblE Ha CTUMYITMpOBaHME rnpoaak, BO3MeLWaTbCA He
OyayT.

Pacxoabl Ha peknamHble cTaTbM (peknamMy B BUAe peaakuMoHHOro MaTepuana) Bo3amellatbes He byayT.
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[0 B nepunopg, korga 3asiBka co cTopoHbl IBM noarsepxaeHa B cucteme (cratyc -Application
Approved), Ho cTporo 1O Hayana akTMBHOCTU - Mexay napTHepom u IBM 3akntovaetcsa

[ B KOHTpaKTe:

0 n 1 — ykasaTb NnepeyeHb MapKeTUHIroBbIX ycnyr (= 3atpatbl B Application form none «Kpatkoe
onucaHue»)

0 n 2.1 — ykasaTtb Ty BanoTy, B KOTOPOW NiaHMpyeTe Nony4nTb KomneHcauuo (pyobnu
P®/gonnapbl CLUA)

0 n 2.2 —obuwyto ctonmocTb KoHTpakTa (Bknag IBM) ykasbiBaem 6e3 HOAC (cornacHo ctatbe
148 Hanorosoro Kogekca PO®)

On7- yKa3aTtb AaTbl Ha4alJia N OKOH4YaHUNA aKTUBHOCTHU

0 OnnaTa npon3BoAUTCA UCKNIOYNTESNBHO Ha cyeT lNapTHepa (onnarta Yyepes guctpubyTtopa u
npoyee HEBO3MOXHA, onnara vYepe3 opdLUOpHbIE KOMMAHUN HE OCYLLECTBMSAETCS), MOITOMY
yKasblBaeM POCCUMNCKNN CHET KOMMNaHUMN

BHumaHue: npaBku Tekcta KoHTpakTa Hegonyctumbl!
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@ [lpoBeaeHME KO-MapKeTUHra

Mpn NpoBeAeHUN Ko-MapKeTUHra napTHep AOSMKEH NOMHUTL Crieaylolime BaxHble npasuna pabotel ¢ IBM:

» |IBM He HeceT OTBETCTBEHHOCTU 3a yLiepb unm Bpea, NPUINHEHHbIN TPETbMM N aM Unn busHec-
NapTHepPY B CBA3M C MApPKETUHIOBLIM MEPONPUSATUEM.

= Pacxoabl Ha ankorosibHble HaNMTKW JOMNYCKarTCA TOSbKO MpU YyCNoBUKN COBNIOAEHNS MECTHOIO
3aKoHoaaTenbCTBa, ECNKU pacxodbl LenecoobpasHbl U HAaNUTKM NpeasiaratoTca B NpodeccnoHanbHom
aenosoun obctaHoBke. IBM He HeceT OTBETCTBEHHOCTM 3a yLlepd nnv Bpes 300poBbio, MPUYNHEHHbIN
TPETBUM NLAM BCEeACTBUE YPE3MEPHOro NOTPEBNEHNS ankorons, 1 ocTaeBsieT 3a cOboun NpaBo
OTKasaTb B BO3MELLEHUM pacxogoB Ha NMtobble MeponpusTUSl, Ha KOTOPbIX UMENO MECTO HEKOPPEKTHOE
nnn HenpodoeccruoHarnbHoOe NoBeaeHME.

» BbusHec-napTHepbl OMKHLI cobnoaaTth Npaswuna, onvcaHHble B Kogekce BegeHus 6usHeca IBM, npu
OCYLLIEeCTBMEHUM NMOObIX MAPKETUHIOBBLIX MEPOMPUSATUIA, B TOM YNCIIE MEPONPUSATUI, YTBEPXKAEHHbIX B
pamkax aToro npeasioxeHus. Kogekc 4ocTyneH rno
agpecy:http://www.ibm.com/partnerworld/pwhome.nsf/weblook/pub_join_memctr_agreement_code.html

» buaHec-napTHep HeCeT OTBETCTBEHHOCTb 3a BbINOSIHEHNE MAPKETUHIOBbLIX pekomeHaaunn IBM n 3a
npaBUbHOE UCMNONb3oBaHME aMbBnembl BM3Hec-NapTHepa, TOBApPHbIX 3HAKOB U MHTENNEKTyanbHON
cobcTBeHHOCTU IBM. IBM MOXET HEe BO3MECTUTb pacxodbl HA MapKETUHIOBLIE MaTepuans! U peknamHble
N3penna, KoTopble He COOTBETCTBYIOT pekomMeHgaumnam. CeBeaeHnst 0 Haanexatlem Ncrnonb30BaHnK
npuBeneHsl Ha Web-cante IBM PartnerWorld:
http://www.ibm.com/partnerworld/mem/mkt/mkt emblem.html

» ECnn B MAQpKETUHIOBOM MEPONpUATMM ByayT y4acTBOBaTb AOKNAAYMKN U3 rOCY4APCTBEHHbBIX YYPEXKOEHWUMN,
TO Bu3Hec-napTHep AOSMKEH NpeaBapuTENibHO NONyYnTh paspewenmne y IBM.
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@ [Togaya TpeboBaHMA O BO3MELLEHUN 3a KO-MaPKETUHT

= Tpe6boBaHUA 0 BO3MeLlleHUU, NoATBEpXKAalOWMe AOKYMEHTbI U CBeAeHUA O NOTeHUManbHbIX
cAenkax AOMKHbI ObITb NepeAaHbl B Te4eHne 60 kaneHAapHbIX AHEW C YKa3aHHOW AaThbl
OKOH4YaHusA MeponpuaTua. HeebinosiHeHUe amo20 ycsio8usi MOXem npusecmu K
aHHyupoesaHuro Mmepornpusimus u (unu) mpebosaHusi 0 803MeweHUU, MOCKOJIbKY
npoeedeHue dasibHeluwel om4yemHocmu noudem Ha exception basis

"4 wara" gna nogaym oTYeTHOCTU 3a KO-MAPKETUHT:

NMopaua
CospgaHue @ Mopaya oTYETHLbIX @ 3aHeceHne NMOoB B MHaNLHOro
TpebGoBaHuA O AOKYMEHTObI GPP cyeTa
BO3MeLLeHNUn
’s \
\

BpeMeHHbIN paMKu

XKenatenbHo B TeueHne nepebix 30 | XKenatenbHo B TedeHne nepsbix 30 >KenatenbHoO B TeYeHNE NepBbIX B TeueHune 60 gHen ¢ gatol
OHeln nocne gaTtbl OKOHYaHUS OHeln nocne gaTtbl OKOHYaHUS 45 gHew nocne AaTtbl OKOHYaHWs NOATBEPXKAEHNS OTYETHbIX
aKTMBHOCTM aKTMBHOCTM aKTUBHOCTMU OOKYMEHTOB
OcHoBHble (hbopMbl A 3anoneHeHust
Claim (TpeboBaHue o Bo3MelLeHUN Cover letter dopma, cuet ot ®dopma New Opp-ty Ha Global B kauecTBe obpasua puHanbHoro
Ha canTe Partner World) NnocTaBLUMKOB, NporpamMmma Partner Portal (GPP) cyeTa ucnonb3yem opmy
MEepPONPUATUS, CIUCOK Y4aCTHUKOB. Example of final invoice.

MakeT OTYETHBLIX JOKYMEHTOB B
3aBWCMMOCTU OT TWMNa MapKETUHIOBOM
aKkTMBHOCTM (OoTnpaensietca B BPSO
IBMCEM@sk.ibm.com)
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[1akeT OTYETHbIX AOKYMEHTOB

1) HokymeHTtanbHoe noaTesepxgeHne 100 % nOHEeCEeHHbIX pacxogoB NOCPEACTBOM AENCTBUTENbHBDIX,
AeTanm3anpoBaHHbIX CHETOB-(PaKTYp TPETbUX UL, (MU NHBIX NPUEMSIEMbIX JOKYMEHTOB, TakMX Kak
NPEeNCKypaHTbl, B pa3peLLEHHbIX CrlydasX), B KOTOPbIX YETKO onncaHbl paboThbl, BbIMOAHEHHbIE
NoCcTaBLLMKaAMMU.

BHumaHme!!! 3a pacxoabl, NOHECEHHbIE A0 yTBEpXAeHus meponpuaTtus IBM komnaHmen IBM,
OTBETCTBEHHOCTb HECET DM3HEeCc-napTHep. AT 3aTpaTbl HE NOANEXAaT BO3MELLEHMIO, €CINN TONbKO OHWU HE
OblnNn HeobxoanMbl ANs NpeaBapuUTeNbHOro 6POHNPOBAHUS MOMELLEHUI, ANS NONYyYEeHU CKUAOOK Ha
NPON3BOACTBO NapTUN MapPKETUHIOBLIX MaTepmarnoB Uu Ans onnatbl eXXerogHblX B3HOCOB A5 4OCTyna K
MapKeTuUHroBon 6ase AaHHbIX.

2) CsogHaga Tabnuua* (dopma Cover Letter) nogreepxgatolmx 4OKYMEHTOB TpeboBaHNS, B KOTOPOM
nepeyvncreHsl Bce cyeTa-hakTypbl NOCTaBLUNKOB, CBSI3aHHbIE C TPEOOBaHNEM O BO3MELLIEHUMN.

3) Ecnu B MapKeTMHroBOM MepOonpuaTUM Y4acTBOBamM rocyAapCTBEHHbIE CryXalime, HeobXxoaMmo
NPeaoCcTaBnUTb CMIMCOK BCEX YYACTHUKOB C YKa3aHWEM MMEH, AOMKHOCTEN U OpraHn3aLmin.

BHumaHme!!! IBM He paspeluaeT BKIIOYaTb B YNCIO YHACTHUKOB KOro-ninbo U3 crimcka sanpeLleHHbIX nnL,
(Denied Persons List, DPL), koTopbIn cocTaBnserca B bropo NnpombILLNEHHOCTN U Be30nacHOCTU
MuHuctepcTBa Toproenu CLUA n HaxoguTca no agpecy: http://www.bis.doc.gov/dpl/thedeniallist.asp.
BusHec-napTHep 0b64a3yeTcs cobntogatb 310 TpeboBaHne 1 nodble UHble TpeboBaHMSA 3KCNOPTHOIO
3aKoHoJaTernbCTBa, BKItoyas [Npasuna mexagyHapoaHon Toproenu opyxuem (International Traffic in Arms
Regulations, ITAR).

4) ﬂ,OKyMeHTaJ'IbHOG AOoKa3aTesribCTBO UCMOJTHEHUA, npeayCMOoTpeHHOoe and AaHHON KaTteropmm pacxogos.

1 IBM Corporation



KaTeropuun pacxonoB Ha
¢hopmupoBaHue

Tpebyemoe aoka3aTesibCTBO UCNOSTHEHUA

Peknama cnpoca

OneKkTpoHHas unmn bymaxkHas Konusi peknaMmHoro oobaABNeHns, doTorpadun
MoGbIX peKnamMHbIX LUTOB UM CLIEHapUIA peKnaMHOro ponuka ans paauno

KoHdepeHuun ans
3aKa34yuKoB

ﬂmallﬁeme Ha MeponpuaTne NN NporpamMmmMa, YMCro y4acTHUKOB.

NMpamon mapkeTUHr

OnekTpoHHas unu dymaxkHas Konus pacrnpocTpaHsieMblXx MaTepranos.

NHTepHeT-MapKeTUHr

ONeKTpoHHasa unu dymaxHas konma Web-ctpanuu. [na pasmewaembix Web-
TpaHCNALMA — npurnalleHne nnu nnaH.

Ycnyru no npoBeaeHuro
MapKeTUHIoOBbIX
KamnaHumn

Konumn pacnpocTpaHsieMbix NOYTOBbLIX OTNPABEHUA NN MAPKETUHIOBbIX
mMaTepuarnos.

MapkeTuUHroBble

MpurnalieHne Ha CeEMUHapP UM NporpaMmma, YMcro y4acTHMKOB.

CeMUHapbl
TenemapkeTuUHr Konus cueHapus unu MHCTPYKUUIK MO NPOBELEHNIO KaMNaHUN.
BbicTaBku [lokasaTenbCcTBa TOro, YTO NPOAYKTbI SN YCIyrn TOProBbiX Mapok IBM

peknamMupoBanunck Ha BbiCTaBke, Hanpumep doTorpacdum cteHaa, Konuu
MapKETMHIOBbIX MaTepuanos Unu onnucaHne MeponpusATHS.

KomnnekcHas kKamnaHus

OTa KaTeropusa rnpuMmeHAaeTcA, ecrin B pamMKax OQHOM KaMnaHun obbeanHaeTcs
HECKOJ1bKO TaKTUK BbllUe€yKa3aHHbIX TUMOB. Tpe6yeTc9| npencraBnTb
AoKasaTenibCTBa UCMNONHEHUS ONS KaX40W COOTBeTCTByIOLLI,el7| Kateropumm
TaKTUKN, BKITIOYEHHOW B KaMMaHMIo.

Y W Wa

m
||||| Sorporator




1) ®uHanbHbIN cHeT BbicTaBnseTcs Ha pekeu3nTsbl IBM World Trade Corporation :

IBM World Trade Corporation
Armonk, New York, 10504
New Orchard Road, USA

2) OpurnHan c4eTa JosmkeH ObiTb OTNPAaBEH NO agpecy:

IBM International Services Centre s.r.o.
dept. CoFund Marketing, dept. No. 02-357
Polus Millenium Tower Il

Vajnorska 100/B

832 86 Bratislava 3

SLOVAKIA

3) CueT gomkeH cogepaTb CrieayroLyo MHOPMaUUIo:
a) [ara BbiCcTaBneHus cyeTta

b) Homep cueta

c) Mpeamer cyeTa AOMKEH coepKaTb CreayoLLyo gpasy:
MpoBeneHue coBmecTHoro Mmeponpuatus UCID # /Performance of co-marketing activity UCID #
d) Cyet gonxeH 6biTb 6e3 HAC !!! B cootsetctaum ¢ nywktamu 1 (noanyHkT 4) n 1.1 (nognyHKT 5) ctatbu 148 Hanorosoro

Kogekca Poccuiickon dJep,epau.vm MEeCTOM OKa3aHUA MapKETUHIOBbIX (a TakK >Xe peKiiaMHbIX U KOHch'IbTaLI,VIOHHbIX) ycnyr He Npu3HaeTcHd
TEPPUTOPUA Poccuiickon d>e/:|,epau,V|V| €Ccnu nokynartenb He OCYUeCTBNAET AeATENbHOCTb Ha TeppuTopun Poccuiicknin @egepaumu.

e) baHkoBckune PEKBU3NTBLI NApTHEpPA (nonHoe HanmeHoBaHue b6aHKa — nony4yartens, SWIFT, BUK, UHH )

BHumanue!!!lNo ntoram npoBegeHns MapKeTUHroBOW akTUBHOCTU NpeaoctaBnseTca AKT, wabnoH u
MHCTPYKUUSA NO NOAMNMUCAaHUIO aKTa BbICbINTAETCSH NOcre nogreepXaeHna douHarnbHoro cyeTa u cratyc
TpeboBaHus 0 BodaMmeLlleHun gormkeH “Claim paid”.

1 IBM Corporation



[MpunoxeHne 1 - 3anosfiHeHne BU3HecC Kenc

Ha3BaHue mapkeTuHrosom
aktnBHoctu. Hanpumep, Q4 2011
B ouea et plon e s b Co-marketing activity with

% “BP’s name”
Busmess Case

sert name of campaign/tactic

MpeactaBuTenb naptHepa B IBM
Business Owner,BU: BPO r-eRM from IBM: <
Marketing owner: ' Olga Antilevskava
D

Venue, if applicable (city, country, etc.):
Budge

Data (Mecsau) n mecTto (ropoa)

A

npoBegeHusA MapKeTMHFOBOI;l

Overall Cost / W \ aKTUBHOCTU

/ Item / Action S ed
< Cost (U
’;/ \\ lMepe4yeHb 3aTpar Ha
Total Costs of the canpaign MeponpuaTne
Total IBM contribution: C YeTKUM yKa3aHueMm obLien
Othel: vendors contribution: CToMMOCTY 1 BKknaaa IBM,
Vendorl % napTHeba
Vendor 2 %% P pa,
Mibution ApYyrnx BeHOAOPOB - YyYaCTHMUKOB

3anonHsaetca B USD

IBM Corporation



OpraHusaTop MapKeTUHroBoOW

aAKTUBHOCTMU:

AnA KO-MapKeTuHra ucnormb3yem nméo

BP owned, nu6o 3™ party producer

(B cnyyae, ecnu napTHep npurnawaet IBM

K y4YacTuIO B BbiCTaBKe, OpraHusyemMmom

TpeTbumu nuuamun)

IBM owned BP owned 3" party producer
(specify name of (specify name of
BP) producer)
This campaign is run
by
\ HasBaHue napTHepa
Generation of new | Progression Closing Other,
leads of existing leads specify
leads
Role of campaign \/ \/ \/

LUenb MapKeTMHFOBOﬁ AKTUBHOCTMU:

MOXeT ObITb HanpaBrieHa Kak Ha reHepupoBaHWe HOBbIX NIMAOB (NPOEKTOB),

TaK U Ha NPOABUXEHME yiKe CYLLEeCTBYHOLWUNX U Ha UX 3aKpbiTue. Takum o6pasom,

OTMEeY€eHHbIM MOXeT ObITb Kak 0ogHO none, Tak n Bce.

Ecnu MapkKkeTUHroeass akTUBHOCTb HarnpaBfieHa Ha gpyroe, To

31O HeobxoaMMo yka3saTb B none “Other, specify”.

IBM Corporation




TOTAL

#]Projected Performance:

VLC - kon-Bo noTeHUUanbHbLIX NTMOOB B

Wins — kon-Bo BbIMrpaHHbIX NMNAO0OB B WITYyKax

VLRC - kon-Bo noteHuuanbHbIX nnaoB B K

Win Revenue — kon-Bo BbIUrPaHHbIX NMA0B

VLC

JVin Revenue

TOTAL

LRC
N4

Brand

STG

System x

Systemp

System z

Ulu|jlu|u

Storage

SWG

AIM

Info Management

Rational

Tivoli

WPLC

Uo|lu|(o|lo|w

Business Analytics
(Cognos)

Q

Industry Solutions

Services

Q

GTS (ITS)

Q

GBS (C&ST)

IBM Corporation




[lvm]]

B ran d Bobigensiem/nogvyepkmMBaem npogBuraemMble
nyTeM MapKeTMHroBOM aKTUBHOCTU GpeHAbl.
Hanee no kaxpomy 6peHay HeobxoaMMoO
yKasaTb NporHo3upyemoe Kon-Bo nmaoB
B % COOTHOLUEHUW.
Hanpumep, Boigensiem System x n System

starage, npu aTom B none Bbille

yKa3aHo 5 noTeHUManbHbIX INAOB:
nony4aem 60% un3 5 nupoB - Ha System x
1 40% - Ha System storage u T.A.

tra d

FProjected Performance:

Nk
TOTAL s // 0K | 150K
svstemx ¥ /[ 60% 4] 60% [ 60% 60%
Systemp / % % / % %
System z / % }/ % %

Storage # 40% #40% | 40% 40%

STG

Ulu|lu|u

BHumaHue: 3Ha4yeHue VLRC gomxHo ObITb 6onbLie, Yem Win Revenue. lNpy 3ToOM BaXkHO OpMEeHTUPOBATLCSA Ha TapreThbl:

Ha 1 MHBeCTUPOBaHHbIN Jonnap A0MKHO O6bITb MMHUMYM 70 aonnapoB peBeHto (no VLRC) n 1/50 - no Win Revenue.

IBM Corporation




OnncaHne MapKeTUHIOBOW aKTUBHOCTM,

TeMa, uerieBad ayanTtopus

s ampaign description:

OnucaHue MapKeTMHFOBOﬁ AKTUBHOCTMU:

Q Description anglbackground, aim and unigque value of campaign:

Other details:

npeaonocbUIKU, Uenu, OCOﬁeHHOCTM, Kon-Bo
npurnawaemMbiX Ha MeponpuAaTusa

(3aka3umkoB, ApPYyrnx BeHA0POB).

Q Topic. <&

~

u] reet audience:

[’

ApymepeTtanu: Ha3BaHue MepoNpUATUA

M OCHOBHbIe TeMbl AnA 06CcyXaeHus

Account Sz‘:ezﬁ. MM):

o

o Job position (CIO, CEO,CFQ. IT Manager, eic.):
o Industy:

o Win back (if applicable):

o Region(s):

o

Orther (nstall base, opt progression, business needs, etc.)
Q IBMsolutions presented.:

OnucaHue LeneBoi ayguropumn

IBM Corporation




Tun akTMBHOCTK 1 paboTa C LerneBon ayanTopuen

Tun MmapkeTUHroBomn

dKTUBHOCTU

Tactic Typ
/4)irect Marketing Advertising
/ Telemarketing Web campaign
/‘ E-mail campaign PR/ Media
\/ | Event Collaterals
Contact Plan:

Planned number of attendees {m cass of svent)

Planned Contacts responding*

submitted filled questionnaires

Clients business cards

Face-to-face meetings

List of contacts from campaign organizer

Other

T

<

~.

B cnyyae nnaH

MpoBaHUA MBEHTA

(cemunHap, KoH(epeHLUMs1) Heo6XoanMOo

pacnucaTtb nnaHbl NapTHepa no

paboTe c LUeneBon ayauTopuen:

Planned number of attendees - nnaHupyemoe kon-Bo y4acTHUKOB ,

Planned Contacts responding - pacnpocTtpaHeHue aHKerT,

c60p BU3MTHBLIX KapTouek,

JINYHbIE BCTPe4un n npoyee.

IBM Corporation



nasHan c'rpanvh.ia Suéﬁec;péme-uuﬁ M;I.'-ycny.rm

PartnerWorld

npOA'yKTb-I

[TpunoxeHue 2 — 3anonHeHne Application form

B Poccyn u ctpanax CHIN [ usmenuTs |

nop,ﬁep)kxé “ Sarpysxé F;ﬁo;"d 1BM

3gpaBcTeyiiTe Mxa Olga Proskurina [3To He Eni?] [ Bxoa ]

MossonbTe onbiTy IBM ctath onopow ans sawero 6usHeca. |
Y3Hante o npenmyLiecteax ansi busHec-naptHepos IBM.

= lpug

MpeuMywecTsa U y4acTie B NporpaMmax
PazeneanTe CECI GU3HEC C NOMOLWLK PECYPCOB
no M3pKETUHIY M NPoOaXKaM, TEXHUYECKNX,
0BYYaWMX M MHOTX OPYIMX PECYPCOE

.l_l!l_i;ﬁ MNpeanpuATHS Manoro u cpeaHero 6usHeca

] MonyyuTe QoCcTyn K NpoayKTam, yonyram u

s PECYPCAM, MPU2B3HHBIM NCMOYL BEAM NOELICUTE
NPUGBLINEHOCTE NPOAAX

W HOBOCTH 1 MEPONPUATHA
! s | Y3H3ATE NOCNEdHWE HOBOCTM O NPOAYKTAX,
L YCNyrax, peWeHnAx, PAcWHPEeHHbIX NPOrPaMmMax n
MeponpuATHAx IBM

MpeacraBnsem HOBbIE NOrOTUMbI
ans busxec-naptHepos IBM

N MpoayKThl, YCRyri v peleHus

ByabTe B Kypce gen Gnarcgapa goctyny K
noapcOHbIM CEEQEHWAM C NPOAYKTAX,
BO3MOM¥HOCTH 33rPy3KN NPOTPaMMHOro
ofecneyeHna U rMGKUM BapHaHTam
oBCNyKMEAHNA

Ortpacnu

MoganTe 23AEKY HA NCNYYEHWE NPEMMYLLECTE,
npegocTaenAemMblx NOCTAEWWKAM CTPACNEEBbIX
PEWEHWA, U OTKPONTE ANA cefA BO3MOXKHOCTH
COTPYOHWYECTEA

Yronok pykosogurens - Pu4 Xetom (Rich Hume)

G BO3MOKHOCTH CObITA OTPEXKAKT NNaH AeNCTEMA
IBM, 33030WKil HANPaBNeHWE Pa2enTHA go 2015
roaa

HauuHaetcs obpatHbiil OTCHET A0
Havyana koHdepeHuuu Lotusphere 2011

Hosocth 4

Mouck dusHec-napTHEpPOE §

Yyactue B nporpamme v

2&4

=

CTaHbTe Yy4aCTHUKOM
nporpammbt PartnerWorld

MepenTn K pecypcam ana
Y4aCTHUKOB

3abbinu napon

o

%

HysxHa nemotl

-

IBM Corporation
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IBM Registration

United States [change] [r~Russian Federation]

N -

Home Solutions ~

Services ~ Products ~ Support & downloads ~ My IBM ~

Help and FAQ

Central Sign-On

About IBM Privacy

| Sign in

Please enter your IBM ID and Password in the sign in area below. If you are not currently Additional resources
registered with our site please s

- IBM ID
Tip: To easily return to your destination, bookmark the page after this page. Do not boockmark X T
the sign in page. our pass d
IBM 1D: C d
Password:

6 Submit

IBM Intranet Users

Login with my w3 Intranet ID (requires IDs to be linked using Central Sign-On)

Link IDs using Central S

Contact Terms of use Accessibility IBM Feeds Jobs

IBM Corporation



Bbibpaem B MEHI0 “MapKeTUHr”

sword for "Proskurina.Olga@ru.ibm.com® on ibm.com?

B Poccun n ctpanax CHIN [ usmenuTe |

MmasHan cTpaHuua PeweHunsa Yecnyrmn MpoaykTbl

Ha’kaB KHOMKY BOCnpousseaeHnAa Bugeo.

NMopgnep:KKa v sarpyska

Mown IBM

3apaecTeyiTe -xa Olga Proskurina [3T0 He Bbi?] [ Boixog ]

= [locmoTpuTe BMAEOpONMK, NpeacTaenamni obzop canta
= YzHaiite Donbuwe o npeuMymiecTeax u pecypcax

MNMpAMbIe CChINKK

13yynTe BO3IMOXKHOCTH CAATa, NPOCMOTPUTE
Hanbonee NoNyNAPHLIE CTPAHUUE! UK CO303aNTe
COBCTEEHHLIN HA0op CChINOK, A0G3BME MXE
CNUCoK "MoM NpAMbIE CCbINKKU™.

Mowu npamble ccbinkun | Pasgenst | MonynsapHbie
CTpaHuubl

P Mpogaxn

P TexHWyeckne pecypcel

» OOyueHue u cepTUdUKaUNA
* COTPYOHWYECTBO

A Clooouerid

CroneTtHAA rogoswuHa IBM... 100 net
WHHOBAUWN

BO3MOXKHOCTH

8

t_ ,~ Y3HanTe GonbWwe o M3pKEeTUHIOBLIX CTRATEIMAX,

- sy Nporpammax IBM M MHCTpYMEHTapuK coolwecTe
p Web 2.0.

PaszymHan nnaHeta | Coobwecrtea | Pewenus IBM

O0630op

" OAuHamMunueckana MHPPacTpyKTypa
Pa3ymHble paboune npoueccsl

) BM3Hecc aHanUTHKa

" Green and Beyond

06

HOBLIE NOTOTUNLI ANA GU3Hec-NapTHEpPoB

Oobpo noxanosaTb
= OCHOBMTE CEOM npogaiin
= HaiTu OusHec-napTHepa

= HailTu pelweHue

Mbl BCerga rotosbl NOMOYbL

ﬁ CBfKMTECh C HaMK

IBM Corporation



Bbibpaem B MEHIO “ KO - MAPKETUHT

J_] E&d 1611 Partnerworid - Partnerworld g8 I S I

iord for "Proskurina.Olga@ru.ibm.com™ on ibm.com?

Fdarunervvoria

Bnarogapsa HoOBOW rmaBHON cTpaHuLe ANA y4acTHUKOB Nporpammt
Bbl NIETKO CnNpaBUTEChb CO CBOMMU 3agavamMu. Y3HaliTe noapooH!

Ha’XaB KHOMKY BOCnpou3segeHna sngeo.

= [locmoTpute BMAEOPONUK, NpeAcTaenaomui o63op cavta

= Yzhaiite ODonbue o NnpeuMmyHiecTeax u pecypcax

MpsiMbie CChINKN

ayynte BO3MOMKHOCTH CaNTa, NPOCMOTPUTE
HauGonee NoONyNAPHLIE CTPAHWUBI MW CO30aNTe
COOCTEEHHLIN HaGop CcCbinok, 4003EME UX B
cnUcoK “Mon NpAMbIE CChINKK™.

Mow npsimbie cebinku | Pasgenst | MonynsapHbie
CTpaHnLbl

L3R

iw MapKeTuHr

€ 100aeuTE E MOW NPAMBIE CCINKN

UBblE PECypChbl 1 MHCTPYMEHTHI
- OfByyeHue B 0ONACTU MAPKETUHIa

b Mpogaxu

» TexHuyeckue pecypchl

N eee “\ Mouck Buskec-
» OGyueHue n cepTUdhUKaUMA x ' napTHEpOE ne EceMy
- CoTpyaHuuecTeo HoBoctn | Meponpuatus MUDY
e | e e |

CronetHAA rogosuwmHa IBM... 100 net

WHHOBaUMWI

Bo3moxHOCTH

,‘ Y3HaiiTe Gonble ¢ M3apPKEeTMHIOBLIX CTPATErnAX,

nporpammax IBM u MHCTpyMeHTapuu cocbwecTe
) Web 2.0.

PasymHas nnaHeta | Coobuwecrtea | Pewenns IBM

€ 0630p

{, OuHamuyeckana MHGpacTpyKTypa
0 Pa3ymHble paboyne npouecckl

y BU3Hecc aHanuTuKa

'@ Green and Beyond

HoBOCTH U MeponpuAaTHA

Yronok pykosoautena Pu4 Xoiom
4 YTO HacC KOEeT B HOBOM roay?

y . HOBbIE NOroTUNLI AnA 6u3Hec-NnapTHepoB

Aobpo noxanosatb

— OGHOBMTE CBOW npodann
— HaiiTu GusHec-napTHepa

= HaiTu peweHue

Mbl BCcerga rotosbl NOMOYbL

OCHOBHbIE MOMEHTbI

IBM Corporation



St rnegaines ] ADI1 pl="0}

[}
MapkeTuHr

CoBMECTHO PHHAHCHPYEMDIN
MapKETHHT

MapKeTHHIoBbIE PECYPChI U
MHCTPYMEHTbI

O0yyenue B obnactu
MAapKETHHIA

NMpoaaxn

TexHnyeckne pecypcbi
Odyuyenne n ceptudmkauns
CoTpyaHu4yecTso
NpoaykTbi

Pewenun

Yenyrmn

OTtpacnu

Manbmw u cpegHuin GusHec
3akasbl U UX BbINONHEHWe
BnaHkn 1 4Orosopbl
Meponpuatua

HosocTtn

MNporpamma PartnerWorld
PartnerWorld: KOHTaKkTbI

Kapra canta

BM PartnerWorld - CosmecTHbiii ... [E3 I - [
— —

' COBMECTHbIN MapKeTUHT

OGsop Cospanne KkamnaH DUHaHCMPOBaHWe COBMECTHOIO MapKeTuHra

IBM c8beguHAET HECKOMNBKO Pa3HbIX MHCTPYMEHTOER ANA COEMECTHO PUMHaHCUPYyEeMOoroe
M3PKETHHIa 1 padoTel C KAMNAHWAMKM B COHOM MECTE — Ha HOBOM caiTe IBM Co-Marketing
Center. BHegpeHWe 3Toro MHCTPYMEHTA HAYHETCA B YeTEepToM KeapTtane 2010 roga m
33EEPWATCA B Nepeoi nonoenHe 2011 roaa. BHegpeHue OyaeT ocylWecTENATLCA CTAENBHO B
Kaxaon cTpaHe.

IBM Co-Marketing Center — 370 eQWHbIN MHTEMPUPOB3HHLIN MHCTPYMEHT ANA CO303HMA 1
o opMNEHNA KAaMNAHWA, 3 TAKKE YNPABNeHNA ELINNATaMKN, NEPeYNCNAEMbIMN GH3HEC-
NnapTHEPaM B PAMKaX PUMHIHCMPOB3HWA COBMECTHOMO MapKETUHIa, ECNW CHWU MMEIDT Ha 3TO
npaeoc.

Bbl OygeTe Npoaon:KaTe MCNONb20BaTh NEPEYNCNEHHBIE HWXKE MHCTPYMEHTLI COBMECTHO
PUHAHCUPYEMOTe M3pPKETUHIa O0 TEX NOP, MOK3 BaM He OyOeT NpeanoKeHo NepeTi K HOBoMY
cpeactey IBM Co-Marketing Center.

B nepexogHbli Nepuod 2aAEKNM H3 COBMECTHBLIA MApPKeTUHT M TPEG0B3HMA O BEO3MELWeHn ByayT
OOCTYNHbI K3K B MHCTPYMEHTE COBMECTHC BMH3HCUPYEMOro M3pKeTHHIa, TaK M Ha caiTe IBM
Co-Marketing Center. Bce cywecTEYIOWWME 23ABKN, NOA3HHBIE C MOMOLWBK MHCTPYMEHTA
COBMECTHO (PMHAHCUPYEMOro MapKeTHHra, GyayT o0pafoTaHbl, No3ToMy NPOUECC Nepexoaa He
33TPOHET BE3WMW TEKYIWLNE MEPCNPUATUA COBMECTHC BUHAHCHPYEMOrc MapKeTUHIa.

= Mocetute Web-caut IBM Co-Marketing Center

HWHCTpyMmel TITEre

DUHAHCHPOBaHWe COBMECTHOIO MapKkeTuHra (npamoe huHaHCcupoBaHne dus

naprHepoB) — EBpona, brivekHni BocTok, A puka

BoCnonb3yNTECh BEO2MOM¥KHOCTAMW COBMECTHC GBUHAHCUPYEMBIX MAPKETUHIOEBIX,
J3TMIA. KOTOPbIE OC0CTYNHBLI GU3HEC-NAPTHEPAM C COOTEETLIRY aTycom.

= DUHaHCHMPOBaHWe COBMECTHOIO MapKeTHHra (MCNonb30BaHue NnocTaBluWnKoB

NoBpo noxanosaTb
= 0O0HOBMUTE cBOI npodain
— HaitTu GusHec-napTHepa

= HaiTu pewexn

I

Mbl BCcerga rotosbl NOMOYb
Bam

0 CBR3aTbCA C HaMn

IBM Corporation



Worldwide [ select |

'Hdme \éolrt.l'tibns Seruices Proddcté Vsrﬁpporrtks-z dowrrlrlroad‘s MyIBM

Welcome Anna Seliverstova [Iot yvou?] [ 1B Sign out |

Co-marketing funds - Europe, Middle East, Africa

Marketing

IBM is pleased to offer co-funded marketing funds to eligible Business

Partners who have contributed to the success of IBM. Please see your IBM

representative or PartnerWworld Contact Services for more details on your = Update your profile
« Co-funded marketing qualification.

« IBM rmarketing
pragrams

« Marketing resources - Find a Business

rnditenls Partner
« Marketi traini B . . - d a solution
il b L The enhanced Web-based interface includes a pre-populated marketing Fine lutian
Selling application plus the ability to view the status of your applications and claims
T online. :
Technical
Training and certification We have worked diligently to make the participation process easy for you! ]Russian FederatiZI @
T But if you need help with your marketing application or claim, please contact
Collaboration i A R ek S A T Gl
Partnerworld Contact Services,
Products
Solutions
Services Step 1: Beqin to plan your campaign by reviewing the marketing
O e e materials, We have also provided you a list of IBM approved
European marketing vendors, should you require them.

Small and medium

business Step 2: Complete theTo-funded marketing application.

Orders and fulfillment you will be aske i
also download this user qui

en applying,
onditions. You can
de, which outlines how to submit your

Forms and agreements application. Distributors should refer to this user quide,

Sty Step 3: Once your application is approved, you will receive a

News confirmation e-mail. You can now start executing your
campaign.

PartnerWorld program

Contact PartnerWorld Step 4: The following documentation will be required prior to the
payment of claims: Input your custorner opportunities generated
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Connect to www-03.ibm.com

Ipartnerworld/mem/mkksoftwarejcofunding

User name: |

Password:

Remember my password

| OK I Cancel
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United States [change]

I oo

Home Business solutions IT services Products Support & downloads My IBM

IBM Co-Funded Marketing

Co-funded Marketing
» Brand solution

« Company

» Funding model

= Partner group

= Status

« Copy to clipboard
Contact PartnerWorld

Company record not
found.

Re-enter Enterprise ID or
Postal Cede

Welcome to the 2011 IBM Business Partner Co-Marketing Funding Site

From this page you will be able to do three things:

1. Create a new co-funded marketing application. Eligible Business Partners would have received
notification from IBM.

)

2. Review Fu Status. From this link you can review the status of co-funded marketing funds
available to your business.

3. Check on the status of applications you have already created.

If at any time you need assistance with this application please click on "Contact PartnerWorld" located at
the bottom of the navigation links on the left side of the screen. We appreciate your participation and
lock forward to sharing in your success.

@ew A IicatnD @ Create AP DGF / Custom Initiative
New Application

Claims

Claim [v] @

Status of 2011 Marketing Applications. Click on the UCID for additional information.

IBM Corporation




Support & downloads

IBM Co-Funded Marketing - Validate Eligibility

H.ome Busi.ness sol.l-rtions Ii‘ services rod?cts

Co-funded Marketing

« Brand solution

- Campany In order to grant you access to the co-funded marketing application, pleas
your company's Partnerworld Enterprise ID and the postal code for your

» Funding model If you do not know your PartnerWworld Enterprise ID, please contact your I

- Partner group marketing representative,

« Status

» Copy to clipboard The fields indicated with an asterisk (*) are required to complete this trang
Contact PartnerWord other fields are optional. If you do not want to provide us with the re

information, please use the "Back" button on your browser to resdfrto the previous
page, or close the window or browser session that is displayifig

PartnerWorld Enterprise ID* lj;/
Headquarters Postal code™ I

If your location does not have postal codes, enter "NA",

¥ Remember me

The information entered above will not be shared with any other IBM programs.

By clicking Submit, you agree to the following:
1) IBM may process your data in the manner indicated as described in the Privacy link below.
2) This application may send you email notifications regarding the status of your application.

About IBM Privacy Contact Terms of use

2 IBM Corporation



« Brand solution

« Company

» Funding modsl

» Partner group

= Status

« Copy to clipboard
Contact PartnerWorld

‘Business solutions

United States [ change ]

I Scorch
My IBM

IT services Products Support & downloads

IBM Co-Funded Marketing - Funding Summary

Select the radio button for one of the below Funding Models and click submit

Yearly Funding Summary for - {Russia Ruble - RUB)

Funding IBM Funding IBM Total Total YTD Remaining
Business Unit Model Funding Allocated Pending Approved Funds
% for 2009 IBM By IBM Available
Approval
¢ SMB Volume VAD S0 0 0
2009
¢~ STG Volume VAD S0 0
09
¢ Global VAD - 0 0
Technology

Services 2009

Our records indicate that you are locate MEA / RCIS / Russia

The information entered above will not be shared with any
By clicking Submit, you agree to the following:

1) IBM may process your data in the manner indicated as
2) This application may send you email notifications regar

nter your CEID and Postal Code.

pal

D
\

i)
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Co-funded Marketing
» Brand solution

« Company

» Funding modesl

» Partner group

= Status

« Copy to clipboard
Contact PartnerWorld

IBM Co-Funded Marketing - Funding Summary

Select the radio button for one of the below Funding Models and click submit

Yearly Funding Summary for - {Russia Ruble - RUB)

Funding IBM Funding IBM Total Total YTD Remaining
Business Unit Model Funding Allocated Pending Approved Funds
%0 for 2009 IBM By IBM Available
Approval
¢ SMBe Volume VAD S0 u} 0
2009
(¢ STG Volume VAD 50 518,664 u} 305,009 213,656
2009
Q1 0 0 0 0
Funding
Q2 305,009 0 305,009 0
Funding
Q3 213,656 [} u} 213,656
Funding
Q4 0 0 0 0
Funding
'® Global VAD = 167,8 u} 167,872 0
Technology

Services 2009

Qur records indicate that you are located in: EMEA / RCIS

The information entered above will not be shared with any other IBM programs.

By clicking Submit, you agree to the following:
1) IBM may process your data in the manner indicated as described in the Privacy link below.
2) This application may send you email notifications regarding the status of your application.

IBM Corporation



'lrlvome “Brusrivness sdlﬁiibns If ;serﬁices "P'rodrutv:-ts

Co-funded Marketing
+ Brand solution

« Company

» Funding model

» Partner group

« Status

« Copy to clipboard
Contact PartnerWorld

About IBM Privacy

Tactic Selection

Support gdownlba&s VMy IBM

United States [ change ]

I Scoch

Please indicate if this tacticis d

emand generation, recruitment or

enablement by selecting from the list below:

Tactic Selection

Select choice

The information entered aboveg

By clicking Submit, you agree
1) IBM may process your data

Select choj

eCrunrmernt
Sales Enablement
Technical Enablement

ams.

Privacy link below,

2) This application may send you email notifications regarding the status of your application.

Contact Terms of use

IBM Corporation



Home Business solutions

Co-funded Marketing
= Brand solution

« Company

= Funding model

« Partner group

« Status

« Copy to clipboard
Contact PartnerWorld

IT services Products Support & downloads My 1BM

IBM Co-Funded Marketing - Terms and Conditions

Qur records indicate that you are located in EMEA \ RCIS \ Russian Federation
IBM Co-funded Marketing Terms & Conditions
Business Partner Driven & Value Added Distributor Models

Acronyms legend
CMT: IBM Co-marketing Tool
DET: Data Exchange Template for leads submissions

GPP: Glcbal Partner Portal, the IBM leads entry and tracking system
PPS: IBM PartnerWorld Profiling System

UCID:

Unique Control Identifier, an 11-digit alpha-numeric tracking code assigned in CMT upon activity

approval and used to refer to the specific activity and corresponding claim
VAD: IBM Value Added Distributor, an IBM Business Partner type.

Approval to conduct an IBM PartnerWorld co-funded marketing activity is contingent upon adherence to
the following terms and conditions, which apply in addition to the terms and conditions governing the
Business Partner’s PartnerWorld membership. These provisions serve as a Supplement to the IEM
PartnerWorld Marketing Funds Attachment (Appendix B), and by accepting the terms and conditions of
this Supplement, the Business Partner accepts the terms of the Attachment. By acceptance of these

terms,

the Business Partner representative affirms that s/he is authorized to bind their company to

comply with these provisions. The Business Partner must accept the Terms and Conditions and may not
delegate the responsibility.

Lack of compliance with approval criteria or pregram guidelines may result in cancellation or rejection of

the Business Partner’s activity, claim or future participation in this offering or other co-marketing
offerings, as determined by IBM at its sole discretion.

Co-funded marketing campaigns are defined as activities that generate demand for IBM Products and/or

Services. Campaign costs are shared by IBM and the Business Partner at the reimbursement rate
specified on the CMT Funding Summary page and up to the alloccated, approved amount.

1.0 Requests for IBM Funding

If government employees will be invited to a planned marketing event, please refer to Sec.
4.1 for additional requirements for the funding request.

Activity submissions must meet a minimum value of 1,000 USD and requests for less than this
amount will be rejected.

The Business Partner agrees to contribute their share of the total activity cost up to the approved
amount and assumes responsibility for any expenses exceeding that amount.

Activities are to be submitted for authorized CMT marketing activities only; refer to Appendix A
and Limited and Ineligible Expenses below.

Activities must be anoroved bv IBM prior to the planned start date. To allow sufficient

IBM Corporation



We may make marketing funds available to you for your marketing activities. In order to
receive marketing funds you must meet qualification requirements and agree to provide
us the schedule of your marketing and technical events in sufficient time for us to respond
in a timely manner.

Wwe will provide qualification criteria to you in writing.

You agree to use such funds according to the guidelines we provide, to maintain records of
your activities and expenditures regarding your use of the funds for the term of this
Attachment, and to provide such documentation to us upon our reasonable request,

Liability
Under the terms of this Attachment the maximum armount either party will only be liable to
the other for any actual direct damages up to the greater of the amount of the total funds
we provided to you under the terms of this Attachment or the amount specified in the
Partnerworld Agreement International Basic General Terms. In all other respects, the

liability terms in the Partnerworld Agreement International Basic General Terms.
(including the exceptions) apply unchanged.

Ending this Attachment

Either of us may terminate this Attachrment, with or without cause, on one month’s written
notice. Termination of this Attachment includes termination of any associated Supplement.
However, any funding committed to you by IBM will be provided.

Either of us may terminate this Attachment and its Supplements including cormmitted
funding, imrmediately in the case of breach of a material term of this Attachment.

IBM funding for this initiative is limited and IBM reserves the right to modify or withdraw
this initiative at any ti iti iect to change.

V1 accept the terms and conditions outlined above

The information entered above will not be shared with any other IBM programs.

By clicking Submit, you agree to the following:
1) IBM rmay process your data in the manner indicated as described in the Privacy link below.
2) This application may send you email notifications regarding the status of your application.

g ﬂ Submit >

IBM Corporation



1BM PartnerWord®
Co-funded Marketing

» Brand solution
=« Company

« Funding model
« Partner group
» Status

» Copy to clipboard
Contact PartnerWorld

IBM Co-Funded Marketing - Application for funds

New y

Overall status: Runlication

The fields indicated with an asterisk (*) are required to complete this transaction; other fields are
optional. If you do not want to provide us with the required information, please use the "Back" button

on your browser to return to the previous page, or close the window or browser session that is
displaying this page.

Please do not use the "Refresh" button on your browser while working on this form. Use of this
feature could result in loss of data.

Business Partner Information
TO

Company: ‘ Enterprise id: Business unit: STG

Partner group: STG Yolume 2009 Funding model:

°lmp0rt PartnerPlan Activity

Name™ —

Email 1* >
Email 2 [
Email 3 I 2

Assisting Business Partner I

Funding request

Currency
Total cost of marketing tactic{#)* |
Fu quest from IBM{#)* l
IBM Funding Pe age 0%
Available at time of appliCatign:
2009 213 656
g1 0

IBM Corporation



Activity fEvent information

Start date *

{dd.mrm.yyyy)
Activity Name™ I

End date *
{dd.rmrm.yyyy)

IBM Program* | Select choice
Click here for

additional information
on IBM’s programs

Primary IBM |Selec't choice
brand*

Second IBM brand ISeIect choice

Third IBM brand |Se|ect choice

Fourth IBM brand ISeIect choice

Spending | Select choice
Category™

Primary Target Select choice
Customer Size*

Location® |

Estimated |

expenses for

entertainment (if

any)

Estimated 'y
expenses for

catering (if any)

Industry* | Select choice
YAD | -na-

Authorize IBM to |Select choice
share application

detail with

selected YAD

Invitees, end user touches or
calls *

validated leads™

vYalidated lead revenue®

Win revenue™

I—Re

endees *

es or

—

IBM Corporation



About IBM

Privacy

Expense/Revenue ratio %o
Number of estimated wins(#) |

Yalidated Lead Ratio 0% Win Ratio 0%

Brief description®

Please enter a brief description of your tactic and a breakdown of any planned entertainment,
transportation and/or catering (including alcohol) expenses, Refer to the Terms and Conditions on the
orior page for any requirements for additional information or cost estimates.

;'
=

Tactic type Demand Generation

The information entered above will not be shared with anWoth

By clicking Submit, you agree to the following:
1) IBM may process your data in the manner indicated as des
2) This application may send you email notifications regarding

_Document history

Date User Actions

08.Dec.2009 - 6:32 IBMuniqueldentifier=270001Y0FX/cn=people/c=RU/l=world Terms unit bpgroup
YAD EMEA 2009en-US Terms and Conditions accepted.

Agent History

Contact Terms of use

IBM Corporation
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PartnerWorld

npOA'yKTb-I

[MpunoxeHune 3 — 3anonHeHue Claim form

B Poccyn u ctpanax CHIN [ usmenuTs |

nop,ﬁep)kxé “ Sarpysxé F;ﬁo;"d 1BM

3gpaBcTeyiiTe Mxa Olga Proskurina [3To He Eni?] [ Bxoa ]

MossonbTe onbiTy IBM ctath onopow ans sawero 6usHeca. |
Y3Hante o npenmyLiecteax ansi busHec-naptHepos IBM.

= lpug

MpeuMywecTsa U y4acTie B NporpaMmax
PazeneanTe CECI GU3HEC C NOMOLWLK PECYPCOB
no M3pKETUHIY M NPoOaXKaM, TEXHUYECKNX,
0BYYaWMX M MHOTX OPYIMX PECYPCOE

.l_l!l_i;ﬁ MNpeanpuATHS Manoro u cpeaHero 6usHeca

] MonyyuTe QoCcTyn K NpoayKTam, yonyram u

s PECYPCAM, MPU2B3HHBIM NCMOYL BEAM NOELICUTE
NPUGBLINEHOCTE NPOAAX

W HOBOCTH 1 MEPONPUATHA
! s | Y3H3ATE NOCNEdHWE HOBOCTM O NPOAYKTAX,
L YCNyrax, peWeHnAx, PAcWHPEeHHbIX NPOrPaMmMax n
MeponpuATHAx IBM

MpeacraBnsem HOBbIE NOrOTUMbI
ans busxec-naptHepos IBM

N MpoayKThl, YCRyri v peleHus

ByabTe B Kypce gen Gnarcgapa goctyny K
noapcOHbIM CEEQEHWAM C NPOAYKTAX,
BO3MOM¥HOCTH 33rPy3KN NPOTPaMMHOro
ofecneyeHna U rMGKUM BapHaHTam
oBCNyKMEAHNA

Ortpacnu

MoganTe 23AEKY HA NCNYYEHWE NPEMMYLLECTE,
npegocTaenAemMblx NOCTAEWWKAM CTPACNEEBbIX
PEWEHWA, U OTKPONTE ANA cefA BO3MOXKHOCTH
COTPYOHWYECTEA

Yronok pykosogurens - Pu4 Xetom (Rich Hume)

G BO3MOKHOCTH CObITA OTPEXKAKT NNaH AeNCTEMA
IBM, 33030WKil HANPaBNeHWE Pa2enTHA go 2015
roaa

HauuHaetcs obpatHbiil OTCHET A0
Havyana koHdepeHuuu Lotusphere 2011

Hosocth 4

Mouck dusHec-napTHEpPOE §

Yyactue B nporpamme v

2&4

=

CTaHbTe Yy4aCTHUKOM
nporpammbt PartnerWorld

MepenTn K pecypcam ana
Y4aCTHUKOB

3abbinu napon

o

%

HysxHa nemotl

-

IBM Corporation



Headlines || IBM || IBM

-
.
.

IBM Registration

United States [change] [r~Russian Federation]

N -

Home Solutions ~

Services ~ Products ~ Support & downloads ~ My IBM ~

Help and FAQ

Central Sign-On

About IBM Privacy

| Sign in

Please enter your IBM ID and Password in the sign in area below. If you are not currently Additional resources
registered with our site please s

- IBM ID
Tip: To easily return to your destination, bookmark the page after this page. Do not boockmark X T
the sign in page. our pass d
IBM 1D: C d
Password:

6 Submit

IBM Intranet Users

Login with my w3 Intranet ID (requires IDs to be linked using Central Sign-On)

Link IDs using Central S

Contact Terms of use Accessibility IBM Feeds Jobs

IBM Corporation



Bbibpaem B MEHI0 “MapKeTUHr”

sword for "Proskurina.Olga@ru.ibm.com® on ibm.com?

B Poccun n ctpanax CHIN [ usmenuTe |

MmasHan cTpaHuua PeweHunsa Yecnyrmn MpoaykTbl

Ha’kaB KHOMKY BOCnpousseaeHnAa Bugeo.

NMopgnep:KKa v sarpyska

Mown IBM

3apaecTeyiTe -xa Olga Proskurina [3T0 He Bbi?] [ Boixog ]

= [locmoTpuTe BMAEOpONMK, NpeacTaenamni obzop canta
= YzHaiite Donbuwe o npeuMymiecTeax u pecypcax

MNMpAMbIe CChINKK

13yynTe BO3IMOXKHOCTH CAATa, NPOCMOTPUTE
Hanbonee NoNyNAPHLIE CTPAHUUE! UK CO303aNTe
COBCTEEHHLIN HA0op CChINOK, A0G3BME MXE
CNUCoK "MoM NpAMbIE CCbINKKU™.

Mowu npamble ccbinkun | Pasgenst | MonynsapHbie
CTpaHuubl

P Mpogaxn

P TexHWyeckne pecypcel

» OOyueHue u cepTUdUKaUNA
* COTPYOHWYECTBO

A Clooouerid

CroneTtHAA rogoswuHa IBM... 100 net
WHHOBAUWN

BO3MOXKHOCTH

8

t_ ,~ Y3HanTe GonbWwe o M3pKEeTUHIOBLIX CTRATEIMAX,

- sy Nporpammax IBM M MHCTpYMEHTapuK coolwecTe
p Web 2.0.

PaszymHan nnaHeta | Coobwecrtea | Pewenus IBM

O0630op

" OAuHamMunueckana MHPPacTpyKTypa
Pa3ymHble paboune npoueccsl

) BM3Hecc aHanUTHKa

" Green and Beyond

06

HOBLIE NOTOTUNLI ANA GU3Hec-NapTHEpPoB

Oobpo noxanosaTb
= OCHOBMTE CEOM npogaiin
= HaiTu OusHec-napTHepa

= HailTu pelweHue

Mbl BCerga rotosbl NOMOYbL

ﬁ CBfKMTECh C HaMK

IBM Corporation



Bbibpaem B MEHIO “ KO - MAPKETUHT

J_] E&d 1611 Partnerworid - Partnerworld g8 I S I

iord for "Proskurina.Olga@ru.ibm.com™ on ibm.com?

Fdarunervvoria

Bnarogapsa HoOBOW rmaBHON cTpaHuLe ANA y4acTHUKOB Nporpammt
Bbl NIETKO CnNpaBUTEChb CO CBOMMU 3agavamMu. Y3HaliTe noapooH!

Ha’XaB KHOMKY BOCnpou3segeHna sngeo.

= [locmoTpute BMAEOPONUK, NpeAcTaenaomui o63op cavta

= Yzhaiite ODonbue o NnpeuMmyHiecTeax u pecypcax

MpsiMbie CChINKN

ayynte BO3MOMKHOCTH CaNTa, NPOCMOTPUTE
HauGonee NoONyNAPHLIE CTPAHWUBI MW CO30aNTe
COOCTEEHHLIN HaGop CcCbinok, 4003EME UX B
cnUcoK “Mon NpAMbIE CChINKK™.

Mow npsimbie cebinku | Pasgenst | MonynsapHbie
CTpaHnLbl

L3R

iw MapKeTuHr

€ 100aeuTE E MOW NPAMBIE CCINKN

UBblE PECypChbl 1 MHCTPYMEHTHI
- OfByyeHue B 0ONACTU MAPKETUHIa

b Mpogaxu

» TexHuyeckue pecypchl

N eee “\ Mouck Buskec-
» OGyueHue n cepTUdhUKaUMA x ' napTHEpOE ne EceMy
- CoTpyaHuuecTeo HoBoctn | Meponpuatus MUDY
e | e e |

CronetHAA rogosuwmHa IBM... 100 net

WHHOBaUMWI

Bo3moxHOCTH

,‘ Y3HaiiTe Gonble ¢ M3apPKEeTMHIOBLIX CTPATErnAX,

nporpammax IBM u MHCTpyMeHTapuu cocbwecTe
) Web 2.0.

PasymHas nnaHeta | Coobuwecrtea | Pewenns IBM

€ 0630p

{, OuHamuyeckana MHGpacTpyKTypa
0 Pa3ymHble paboyne npouecckl

y BU3Hecc aHanuTuKa

'@ Green and Beyond

HoBOCTH U MeponpuAaTHA

Yronok pykosoautena Pu4 Xoiom
4 YTO HacC KOEeT B HOBOM roay?

y . HOBbIE NOroTUNLI AnA 6u3Hec-NnapTHepoB

Aobpo noxanosatb

— OGHOBMTE CBOW npodann
— HaiiTu GusHec-napTHepa

= HaiTu peweHue

Mbl BCcerga rotosbl NOMOYbL

OCHOBHbIE MOMEHTbI

IBM Corporation



St rnegaines ] ADI1 pl="0}

[}
MapkeTuHr

CoBMECTHO PHHAHCHPYEMDIN
MapKETHHT

MapKeTHHIoBbIE PECYPChI U
MHCTPYMEHTbI

O0yyenue B obnactu
MAapKETHHIA

NMpoaaxn

TexHnyeckne pecypcbi
Odyuyenne n ceptudmkauns
CoTpyaHu4yecTso
NpoaykTbi

Pewenun

Yenyrmn

OTtpacnu

Manbmw u cpegHuin GusHec
3akasbl U UX BbINONHEHWe
BnaHkn 1 4Orosopbl
Meponpuatua

HosocTtn

MNporpamma PartnerWorld
PartnerWorld: KOHTaKkTbI

Kapra canta

BM PartnerWorld - CosmecTHbiii ... [E3 I - [
— —

' COBMECTHbIN MapKeTUHT

OGsop Cospanne KkamnaH DUHaHCMPOBaHWe COBMECTHOIO MapKeTuHra

IBM c8beguHAET HECKOMNBKO Pa3HbIX MHCTPYMEHTOER ANA COEMECTHO PUMHaHCUPYyEeMOoroe
M3PKETHHIa 1 padoTel C KAMNAHWAMKM B COHOM MECTE — Ha HOBOM caiTe IBM Co-Marketing
Center. BHegpeHWe 3Toro MHCTPYMEHTA HAYHETCA B YeTEepToM KeapTtane 2010 roga m
33EEPWATCA B Nepeoi nonoenHe 2011 roaa. BHegpeHue OyaeT ocylWecTENATLCA CTAENBHO B
Kaxaon cTpaHe.

IBM Co-Marketing Center — 370 eQWHbIN MHTEMPUPOB3HHLIN MHCTPYMEHT ANA CO303HMA 1
o opMNEHNA KAaMNAHWA, 3 TAKKE YNPABNeHNA ELINNATaMKN, NEPeYNCNAEMbIMN GH3HEC-
NnapTHEPaM B PAMKaX PUMHIHCMPOB3HWA COBMECTHOMO MapKETUHIa, ECNW CHWU MMEIDT Ha 3TO
npaeoc.

Bbl OygeTe Npoaon:KaTe MCNONb20BaTh NEPEYNCNEHHBIE HWXKE MHCTPYMEHTLI COBMECTHO
PUHAHCUPYEMOTe M3pPKETUHIa O0 TEX NOP, MOK3 BaM He OyOeT NpeanoKeHo NepeTi K HOBoMY
cpeactey IBM Co-Marketing Center.

B nepexogHbli Nepuod 2aAEKNM H3 COBMECTHBLIA MApPKeTUHT M TPEG0B3HMA O BEO3MELWeHn ByayT
OOCTYNHbI K3K B MHCTPYMEHTE COBMECTHC BMH3HCUPYEMOro M3pKeTHHIa, TaK M Ha caiTe IBM
Co-Marketing Center. Bce cywecTEYIOWWME 23ABKN, NOA3HHBIE C MOMOLWBK MHCTPYMEHTA
COBMECTHO (PMHAHCUPYEMOro MapKeTHHra, GyayT o0pafoTaHbl, No3ToMy NPOUECC Nepexoaa He
33TPOHET BE3WMW TEKYIWLNE MEPCNPUATUA COBMECTHC BUHAHCHPYEMOrc MapKeTUHIa.

= Mocetute Web-caut IBM Co-Marketing Center

HWHCTpyMmel TITEre

DUHAHCHPOBaHWe COBMECTHOIO MapKkeTuHra (npamoe huHaHCcupoBaHne dus

naprHepoB) — EBpona, brivekHni BocTok, A puka

BoCnonb3yNTECh BEO2MOM¥KHOCTAMW COBMECTHC GBUHAHCUPYEMBIX MAPKETUHIOEBIX,
J3TMIA. KOTOPbIE OC0CTYNHBLI GU3HEC-NAPTHEPAM C COOTEETLIRY aTycom.

= DUHaHCHMPOBaHWe COBMECTHOIO MapKeTHHra (MCNonb30BaHue NnocTaBluWnKoB

NoBpo noxanosaTb
= 0O0HOBMUTE cBOI npodain
— HaitTu GusHec-napTHepa

= HaiTu pewexn

I

Mbl BCcerga rotosbl NOMOYb
Bam

0 CBR3aTbCA C HaMn
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Connect to www-03.ibm.com

Ipartnerworld/mem/mkksoftwarejcofunding

User name: |

Password:

Remember my password

| OK I Cancel

IBM Corporation



Worldwide [ select]

I -

Home Solutions

Marketing
« Co-marketing

» Marketing resources
and tools

= Marketing training
Selling

Technical

Training and certification
Collaboration

Products

Solutions

Services

Industries

Small and medium
business

Orders and fulfillment
Forms and agreements
Events

News

PartnerWorld program
Contact PartnerWorld

Site map

Serviceé Producté Support.& downloads My IBM

Welcome Miss Olga Proskurina [Mot you?] [ 1B Sign out ]

Co-hafketiné fund’s» éurébe, Middle East, Africa

IEM is pleased to offer co-funded marketing funds to eligible Business
Partners who have ccntrlbuted to the success of IEBM. Please see your IBM

representative or PartnerWorld Contact Services for more details on your
qualification.

The enhanced Web-based interface includes a pre-populated marketing
application plus the ability to view the status of your applications and claims
online.

We have worked diligently to make the participation process easy for you
But if you need help .\nth your marketlng application or claim, please contact

Step 1: Begin to plan your campaign by reviewing the marketing materials.
We have also provided you a list of IBM approved Eurcpean

marketing vendors, should you require them.

Step 2: Complete the co-funded marketing application. When applying, you
will be asked to agree to the terms and conditions. You can alsc
download this user guide, which outlines how to submit your
application. Distributors should refer to this user guide.

Step 3: Once your application is approved, you will receive a confirmation
e-mail. You can now start executing your campaign.

Step 4: The following documentation will be required prior to the payment of
claims: Input your customer opportunities generated by this
marketing activity. Validated opportunities may be entered before
and after the claim. You can also refer to this user guide which
outlines how to submit your leads.

Ste@mlt your ¢ n for reim@nt You can alse download

S e drree=tTOW to submit your claim.
Please cubmlt wcur claim documentation tc IBM BPSO

"

Russian FederaticiVI @

IBM Corporation



United States [ change]

N <o

Home Business solutions IT services Products Support & downloads My IBM

IBM Co-Funded Marketing

Co-funded Marketing
- Brand solution

« Company

« Funding model

= Partner group

« Status

« Copy to clipboard
Contact PartnerWorld

Company record not
found.

Re-enter Enterprise ID or
Postal Cede

< > we —

Welcome to the 2011 IBM Business Partner Co-Marketing Funding Site

From this page you will be able to do three things:

1. Create a new co-funded marketing application. Eligible Business Partners would have received
notification from IBM.

g

r any guestions vou may have while pre

sSSing vyour

2. Review Funding Status. From this link you can review the status of co-funded marketing funds
available to your business.

3. Check on the status of applications you have already created.
If at any time you need assistance with this application please click on "Contact PartnerWorld" located at

the bottom of the navigation links on the left side of the screen. We appreciate your participation and
look forward to sharing in your success.

a New Application d Create AP DGF / Custom Initiative
Claims

Status of 2011 Marketing Applications. Click on the UCID for additional information.

IBM Corporation



Support & downloads

IBM Co-Funded Marketing - Validate Eligibility

H.ome Busi.ness sol.l-rtions Ii‘ services rod?cts

Co-funded Marketing

« Brand solution

- Campany In order to grant you access to the co-funded marketing application, pleas
your company's Partnerworld Enterprise ID and the postal code for your

» Funding model If you do not know your PartnerWworld Enterprise ID, please contact your I

- Partner group marketing representative,

« Status

» Copy to clipboard The fields indicated with an asterisk (*) are required to complete this trang
Contact PartnerWord other fields are optional. If you do not want to provide us with the re

information, please use the "Back" button on your browser to resdfrto the previous
page, or close the window or browser session that is displayifig

PartnerWorld Enterprise ID* lj;/
Headquarters Postal code™ I

If your location does not have postal codes, enter "NA",

¥ Remember me

The information entered above will not be shared with any other IBM programs.

By clicking Submit, you agree to the following:
1) IBM may process your data in the manner indicated as described in the Privacy link below.
2) This application may send you email notifications regarding the status of your application.

About IBM Privacy Contact Terms of use
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IBM Co-Funded Marketing

Welcome to the 2009 IBM Business Partner Co-Marketing Funding Site

- Select language
From this page wyou will be able to do three things:

1. Create a new co-funded marketing application. Eligible Business Partners would have received
notification from IBM.

e Help Guides are available to answer any guestions yvou may while processing your application.

2. Review Funding Status. From this link you can review the status of co-funded marketing funds
available to your business.

3. Check on the status of applications you have already created.

If at any time you need assistance with this application please click on "Contact PartnerWorld" located at
the bottom of the navigation links on the left side of the screen. We appreciate yvour participation and
look forward to sharing in your success.

o New Application

| I Claim V| @

Status of 2009 Marketing Applications. Click on the UCID for additional information.

Date UCID Status a Requested Company name « Activity
&l 2009
04/08/2009 SWEBNO770409 Pending 100 EUR Test Test Activity
(Claim) lead

bmission

1,000 EUR Test Demonstration for

04/07/3@0%

Claim 100 EUR Test Test Activity

04/06/2009 SWBNO//0409
(Application pending

IBM Corporation



Home Business solutions IT services Products Support & downloads Ky IBR

Co-funded Marketing
- Brand solution

- Company

» Funding madel

» Partner group

- Status

« Copy to clipboard
Contact PartnerWorld

IBM Co-Funded Marketing - Application for funds

Owverall status: Application
approved

UCID: SWBNO7380409 - Vendor name: BPS0Z2

[E]Read terms and conditions

eate Leads in Glebal Partner

3
ortal (GPF)

The fields indicated with an asterisk (*) are required to complete this transaction; other fields are
optional. If you do not want to provide us with the required information, please use the "Back" button
on your browser to return to the previous page, or close the window or browser session that is
displaying this page.

Please do not use the "Refresh” button on your browser while working on this form. Use of this
feature could result in loss of data.

Business Partner Information

Company: Test, Enterprise id: demod4you, Business unit: SMB
Partner group: Mid-Market PF 20039 Funding model: Business Partner Driven

MPID: No MPID assigned Tactic Code: No Tactic Code assigned IBM Program Funding
Percentage - 50

IBM Corporation




IBM Co-Funded Marketing - Claim Form

Claim status:
New > -

UCID: SWEND780402 - Vendor BPS02 - Spending Category: Multi-Touch Marketing
Lead status: Not Submitted

Claim Form - 4 step process

Step 1 - Fill in tactic results, claim funds requested and completed activity date.

After completing step 1 you can begin the claim process by clicking on the submit button at the bottom

of this form. This will move the claim to a submitted status and notify the claim processor of your intent
to file a claim against this application. Step 3 must be completed before the claim can be submitted for

payment.

The fields indicated with an asterisk (*) are required to complete this transaction; other fields are
optional. If you do not want to provide us with the required informatien, please use the "Back” button on
your browser to return to the previous page, or close the window or browser session that is displaying
this page.

Business Partner Information - Test, Enterprise id: demo4you

Business unit - SMB, Partner group - Mid-Market PF 2009, Funding model -Registered
IBM Program Funding Percentage -

Name* IEric Test \ Phone * 012345678

Email * |epe|lerin@be.ibm.c0m ‘

Tactic information

Currency EURO (EUR)
Original
Actual values Eitimates
Invitees, end user touches or
calls (#)* [ ] 2
Resp or attend (#)* 150
Leads (#)* I:l 15
Completed activity date
(mm/dd/yvvy)® [ ]
Expected win revenue 1
(Estimated) (£)* [ ] 30,000
Funds request from IBM (#)* | | 1000 EUR 1,000

IBM Corporation



General comments

Fleaze use this field to make comments to and from the claim vendor related to the documentation you
are submitting for this claim: (Please date and initial all comments)

Past comments:

Step 4 — If in any of the sections above you indicated that you would be supplying

documentation via email, then please click on the link below.

Click here to create email with required attachments

The information entered above will not be shared with any other IBM programs.

By clicking Submit, yvou agree to the following:
1) IBM may process vour data in the manner indicated as described in the Privacy link below.
2) This application may send you email notifications regarding the status of your application.

IBM Corporation



Step 3 - Complete the geo specific requirements using the on-line claim tracking tool.

0On-line claim tracking tool

ICover Sheet - Click here to ses a sample

Select choice

How are you supplying documentation?

Wendor status

Supplier invoices

How are you supplying documentation? Select choice

Vendor status

Awaiting Documentation

Proof of EEI’TOFI’HBHCE for MarKeting Seminars

Invitation and Agenda

| Select choice

How are you supplying documentation?

endor status

Awaiting Documentation

IBM Corporation



Step 4 - If in any of the sections above you indicated that you would be supplying

documentation via email, then please click on the link below.

Click here to create email with required attachments

Send Send and File... Save as Draft Delivery Options... ﬂ>' @ Display* More™

To: IBMCFM@sk.ibm.com
Co |cnfunded@u9_ibm4cnm
Bee |

Subject: |Claim Attachments for: SWBMNOT30409

Default custom expiration date: 14-04-2010

Please attach the files to be sent via email for UCID: SWBMNOT80409

IBM Corporation



[Tone3Hasa nHpopmaums

= PartnerWorld — web-cant gna 6usHec-naptHepoB ibm.com/partnerworld

= CoBMeCTHO (pMHaHCUpPYyeMbIN MaPKETUHT —
https://www-304.ibm.com/partnerworld/wps/serviet/mem/ContentHandler/pw com cfm index

= PWCS — TexHnyeckas nogaepxka busHec-naptHepoB +7 495 2586383

KoHTaKTHbIe n1Mua no MapKeTuHry ¢ 6msHec —napTtHepamu B STG:

JIrogmuna Kysy6oBa

npe,D,CTaBMTeJ'Ib Nno MapKeTuHry ¢ 6|/|3Hec-napTHepaM|/|

Mila.Kuzubova@ru.ibm.com

Onbra AHTUNEeBcKas

Cneumanuct no COBMECTHO (hHaHCUPYEMOMY MaPKETUHTY
Proskurina.Olga@ru.ibm.com

AHHa AnbnopT
= Cneumanuct no KoHTeHTy Partner World
= elport_anna@ru.ibm.com
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KoHTakTHbIe nuua no mapkeTUHry ¢ 6msHec —naptHepamu B SWG

= Aptem PomeHcknn - SWG Channel Sales Manager
Artem_Romenskiy@ru.ibm.com

= TatbaHa Kncnakosa - SWG Channel Marketing
T.Kisliakova@ru.ibm.com

= MapuHa AnekceeBa- Software Sales Business Partner Representative

m.alexeeva@ru.ibm.com
= lOnuna 3eneHckas - Software Sales Business Partner Representative

julia_zelenskaya@ru.ibm.com
= EnunsaeeTta NokpoBckas - Software Sales Business Partner Representative

Elizaveta.Pokrovskaya@ru.ibm.com
= Cepren XpblkaHoB (CHI') - Software Sales SSR BP

skhrykanov@ru.ibm.com
= OkcaHa AnocTtonoBa - Software Sales Channel Account Manager

Oksana Apostolova@ru.ibm.com
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