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aHun «ArtLife» npencrasmser
B COUCTAHUE HAIIPABJIICHUM,
i HA TIPOJIBUXKEHUU TOPIrOBOU

Alitliie

GCROURICEVIRANE




DEUI-MAPKETUHIOBOE ar€HTCTBO CPOKYCUPOBAHO Ha

icHIIe 00BEMOB ITPOJIA’K TOPTOBOM MapKH.

OCHOBHBIX HAIPABJICHUM JIESITEIILHOCTH ar€HTCTBA —

e TOPTOBBIX TOUEK, BKIIIOUAIOIIUX B CEOs 5

AaMMBI 1 OpraHH3aLHIo IpoIecca Aﬁ&ﬂf@
J [IPOEKTa TOPTOBOU TOYKHU, MOHTAKHBIE CROUP CONEANY

T'Y JUUISI TOPTOBBIX MPEACTABUTEIIEH

. KBATU(DUITUPOBAHHBIX

OB HAPYKHOU PEKJIaMBI.
HOIICHUS C

RO BCEX PETMOHAX




1T, HAKOIIJICHHBIN HaMU B 00J1aCTH HApY>KHOW PEKJIaMbl,
T BOBPEMsI PEIIaTh Pa3IMYHbIE PEKJIIAMHBIE 3a/1a4U U
B BLICOKOE KaueCTBO pe3yabrara. CoOCTBEHHAas

gasi 0aza v CKJIaJ MaTepHUalioB CBOIST K A &o f ®
K11 1 PUCKH IPH PeaIM3alliy CJI0KHBIX Wfﬁ &

S CROURICONANG

BO/ICTBEHHOM KOMIIAHUU
JOHAJIM3MOM COTPYIHHKOB, UTO
A3HO000pa3HbIE MTPOSKTHI U
aBTO MAapPK U HAJIMYUE
IICYMBAIOT

i [TPOTYKIIUH.
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unorpadgus «ArtLife» padoraer Ha o6opynoBaHuu
CTBYIOIIIEM COBPEMEHHBIM TPEOOBAHUSIM K KaYeCTBY H
{ [IEYaTH.
OBHEIX HAIPAaBICHUIN TUITOTPadUU SBISIETCS

©) ®)
{ [1e4aTh, KOTOPAs, B CBOIO O4Epe/b, Aﬁ&ﬂf@

CPHCPHYIO M HAPYKHYIO CROVEICONVENN Y

a(h1M COCTOUT U3 TAKUX
I, Seiko, Roland, Seal,

2 KO KQUYCCTBCHHBIC \\

cAMM 7 rro




AJIbLHBIM TUPEKTOD:
i1 Jlenuc

) 3.69
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