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Industries @0 Countries gﬂ’
Statistics 20,000 pblHOYHbIE JOMNW UHAYCTPUI 3 MUIMOHA ,U,%MOFp3C|3VIH€CKOI7I, bonee 1 MMNMOHA
¢ 80 cTpaH (M3Ha4anbHO 52) 3KOHOMUYECKOU U CTaTUCTUYECKOU MHdOpMaLMKM O
e 1999-2015 MapPKETMHIOBOM CTaTUCTUYECKOW CTWUNE XWU3HWU NoTpebuTenen
® 22 noTpebuTenbCKme phiHKK U MHEOPMALIM « 80 cTpaH
PbIHKW yCnyr 205 o 800 TMNOB AaHHbIX
200,000 pblHOYHbIE 40N CEKTOPOB N cTpata e 25 net: 1990-2015
o 80 cTpaH (M3HavanbHO 52) © 1,650 TMNOB AaHHbIX
o 1999-2012 e 33 ropa: 1977-2020
e 330 noTpebutenbCcknx NPOAYKTOB
Reports 1500 O630pbI NOTPEOUTENBCKUX 0630pb! MHAYCTPUANbHBIX PbIHKOB 0O630pbl 06paza XKn3HK
DLIHKOB 212 lMpocunu CcTpaH, perMoHoB 0630pbI CTpaTermii
6000 Mpodunu cTpaH 79 O630pbl Aemorpaduy
8500 0630pbl CEKTOPOB byayuiero
600 Mpodunu rnobanbHbIX 100 O630pbI cTpaH
KOMMNaHn
1600 O630pbl NHAYCTPUANBbHBLIX
PbIHKOB
Sources Toprosble accoumaumnm HauwnoHanbHble 610po CTaTUCTUKK HaunoHanbHble 6t0po
Toprosble XXypHainbl MexxayHapoaHble opraHu3aumm CTaTUCTUKK
[enoas v dmHaHcoBas npecca HaumoHanbHble 1 MexayHapoaHble u
MeXAyHapoaHble TOproBeble U pervoHasnbHble Opr-Lumm
NHAOYCTpUasbHblE OpraHM3aunm
Industry Watch — 5KCrepTHEIN Country Insight — Global Consumer Trend |
Comment | apanus srnsnns u nocneacteuii KOMMEHTapuUM1 3KOHOMUYECKUX, Monitoring — 13yyeHne
nocneaHnx cobbiTui B NOJIUTUYECKUX U rnob6asnbHbIX NOTPebUTENbCKUX
NHAYCTPUSIX NpaBUTENbCTBEHHbBIX NPO6IEM b Feligenimn’ International o
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= [ocTaBok B2B CIISTHWS

» PearnpoBaHue Ha U3MEHEHUS Ha PbIHKE
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m OrTpacnesbiX PbIHKOB
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Business Electronic Services Librarian,
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Concerns about food additives could change the face of
Chinese cuisine

Chinese cuisine has long been renowned for the intensity of its
'9:. flavours, influenced by both national diet staples such as duck,
¥ pork and beef as well as distinct local and...

Next steps in Unilever’'s food business strategy

g Unilever's recent large-scale acquisitions, that of Alberto-Culver for US$3.7
billien and a year earlier Sara Lee's personal care business for US$1.9
billien, have expanded the company's personal care operations, while...

Unilover
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Australia: Country Pulse
Hot topics in October 2010 - It pays to be IKEA's neighbour, Banks luring consumers into
overdrafts and Consumers flocking to shop online with strong dollar. from Countries &

sumers

Galdpagos Islands removed from danger list, but concerns remain

On 28 July 2010, the United Nations Education, Scientific and Cultural Organization
(UNESCO) world heritage committee removed the Galapagos Islands from the list of
world heritage sites in danger. ... from Industry Watch

Taiwan: Country Pulse
Hot topics in October 2010 - Cost of trading up to a bigger home surges, Mass wedding
on special day and Consumers paying too much for concert tickets. from Countries ¢

ISUMErs

Hong Kong China: Country Pulse
Hot topics in October 2010 - Home ownership and investment top under-35 wish-lists,
Fresher-than-fresh tuna for sashimi lovers and One mans' trash is another man's

treasure. from Countries &

& Consumers

Indonesia: Country Pulse
Hot topics in October 2010 - More traffic, better economy? Saving not on Indonesian
minds and Shoppers don't want coins. from Countries &

x Consumers

more...
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more...
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----CHFiz‘y-o-y s rataz) Consumer Expenditure on Beer
CHE (s et | Russia 1.834,9 2.212,1| 2.791,7 3.405,0 4.086,5 4.267,1
QV_CWEM,;MSGM ’ r Poland 2.143,6 2.220,2 2.338,1 2.484,9 2.719,5 2.837,2
G- Unit multiplier | Czech Republic 1.612,5 1.725,0 1.852,7 1.935,1 2.022,8| 2.057,2
[}~ Growth | Ukraine 268,1 361,1 436,4 570,5 772,4 787,9
[3}- Per capita/household o Lithuania 345,8 342,9 336,6 319,8 354,4 380,6
| Estonia 163,5 183,8 215,7 248,2 253,4 206,8
RN CITETIONs Consumer Expenditure on Tobacco
b Champs Time Senes | A Poland 5.498,9 5.972,5 6.344,4 6.856,7 7.633,2 8.110,3
O T o Russia 2.296,5 2.584,8 3.173,7 3.456,0 4.336,8 4.148,7
P Chabge Cooteophics | Czech Republic 2.770,7 2.828,0 3.006,4 3.431,2 3.849,4 3.816,1
(] Ukraine 435,4 617,8 790,2 1.065,0 1.478,4 1.539,7
| Lithuania 164,7| 185,4 239,8 310,8 372,7 267,2
| Estonia 170,6 186,7 209,7 237,4 239,7 186,2
Annual Gross Income
Russia 373.500,3 455.865,5 561.053,5| 687.047,7 859.982,6 910.285,3
Poland 259.160,9 275.514,0 292.510,0 318.583,3 340.661,1 357.268,0
Czech Republic 114.625,7 121.053,1| 130.913,6 143.397,1 152.858,0 150.116,4
Ukraine 35.035,2 49.038,0 59.561,0 77.626,3 106.096,8 102.775,8
Lithuania 20.568,9| 23.549,0 27.158,1 30.849,7 36.220,3 31.885,2
Estonia 9.467,6 10.804,1 12.921,2 15.613,5 16.936,7 14.260,0
Annual Disposable Income
[mE-ETE Russia 302.723,6 376.804,0 466.376,5 568.833,9 704.820,7 743.883,0
Poland 201.139,9| 211.163,1 222.043,4 237.860,9 254.567,6 267.505,7
Czech Republic 77.307,5 81.366,1 87.860,4 96.154,5 104.201,7 103.720,7
Ukraine 27.285,2 38.356,1 46.726,4 60.539,4 81.624,6 79.069,7
Lithuania 16.506,1 18.745,6 21.448,8 23.961,1 28.276,5 24.864,5
Img-EPE Estonia 6.888,2 7.877,5 9.461,8 11.389,1 12.259,0 10.285,1

Category definitions | Calculation variables

© Euromonitor International 21



Hemorpadunyeckmne nporHosbl o 2020 r.

il EELEEEE

Historic/Forecast ® '"000
Key: 8 Related Reports @ Related Comment s Chart for this Row

roede [ 2000~ 2005~ 12000 | z00r~ 009~ | 2009~ | 2010~ | o1~ | zora~ | swis~ | zo1e~ | 201>~ | 2010+ | 2017~ | zwio~ | zoio~ | “sor0~ |

Population: National Estimates at January 1st

rsE® Ezfg‘:: 335.630,1|334.361,2|333.158,3|332.128,6|331.514,8|331.100,7 | 330.688,2| 329.989,7|329.302,0 | 328.649,8| 328.025,3|327.374,6 | 326.698,8|325.994,3| 325.260,5|324.490,3 | 323.675,3
r e Albania | 3.008,7] 3.1106] 3.121,8] 3.132,5| 3.143,3] 3.1553] 3.169,1| 3.184,8] 3.201,8] 3.219,8] 3.238,0] 3.256,0] 3.273,6] 3.290,7| 3.307,1] 3.322,9 3.337.8
M 8E Belarus | o.849,1| 9.800,1] 9.750,5| 9.714,5| 9.690,0/ 9.672,0] 9.652,7| 9.626,3] 9.599,4| 9.572,0] 9.544,0/ 9.515,4| 9.486,3| 9.456,6] 9.426,1| 9.394,7| 9.362,3
M 8E® 222;;“”3 3.837,4| 3.842,5| 3.842,7| 3.844,0| 3.843,8| 3.844,5| 3.844,4| 3.843,7| 3.842,8| 3.841,5| 3.839,7| 3.837,1| 3.833,3| 3.828,5 3.822,8| 3.816,2| 3.808,6
M eEw® Bulgaria 7.778,1| 7.728,0] 7.676,1| 7.623,7| 7.571,4| 7.519,2| 7.466,5| 7.414,7| 7.362,4| 7.306,2| 7.249,8) 7.190,8] 7.130,7| 7.070,0] 7.008,9| 6.947,4| 6.885,4
(mE o1 Croatia | 4.441,8] 4a.443,9] 4.442,8] 4.439,9] 4.4350 4.428,5] 4.421,0 4.412,7| 4.403,7| 4.394,2] 4.384,1| 4.373,6) 4.362,7| 4.351,4| 4.339,6| 4.327,5) 4.314,9
M 8E. g;:g’t‘)“c 10.211,5| 10.220,6| 10.251,1| 10.287,2| 10.381,1| 10.467,5 10.512,4| 10.546,9| 10.582,5| 10.616,0| 10.646,5| 10.674,2| 10.699,6| 10.722,7| 10.742,9| 10.760,3| 10.774,5
[mE-TT Estonia | 1.351,1] 1.347,5| 1.344,7| 1.339,8] 1.3351| 1.330,6] 1.326,1| 1.321,7] 1.316,8 1.311,8) 1.3069] 1.302,2] 1.297,7| 1.293,4| 1.289,3 1.2855| 1.282,0
M 8E® lgeorgia | 4.315,2| 4.321,5| 4.401,3] 4.394,7| 4.382,1| 4.385,4 4.389,0| 4.393,3 4.398,1| 4.403,3] 4.408,6| 4.413,7| 4.418,2| 4.422,0 4.4252| 4.427,7| 4.429,4
8B Hungary | 10.116,7| 10.097,5 10.076,6] 10.057,9| 10.038,9| 10.019,7| 9.999,7| 9.979,5 9.953,7| 9.925,8| 9.897,3| 9.870,7| 9.843,9 9.817,3| 9.793,0| 9.769,6| 9.748,0
(i Kosovo | 2.041,0 2.070,0] 2.100,0] 2.126,0] 2.153,0] 2.180,9] 2.209,0] 2.236,6| 2.263,8] 2.290,7| 2.317,5| 2.344,6 2.372,0| 2.399,7| 2.427,5| 2.455,5| 2.483,5
(mE 1 Latvia 2.319,2| 2.306,4] 2.294,6] 2.280,4| 2.266,7| 2.253,5| 2.240,3] 2.227,6] 2.213,6] 2.199,3| 2.1853] 2.171,8] 2.158,6| =2.145,7| 2.133,3] 2.121,3] 2.109,9
r &8 lithuania | 3.445,9| 3.4253] 3.403,3] 3.384,8 3.366,3| 3.347,9] 3.329,5| 3.311,1] 3.291,9] 3.272,4| 3.253,1| 3.234,4| 3.216,1] 3.198,3] 3.181,2| 3.1650| 3.149,8
M 8E Macedonia 2.030,3| 2.033,7]| 2.036,4| 2.038,5| 2.040,0/ 2.040,9| 2.041,3| 2.041,3 2.040,8] 2.039,8] 2.038,6] 2.037,0]/ 2.035,3| 2.033,2] 2.030,8] 2.028,1| 2.024,8
M Bk Moldova | 3.819,6] 3.759,3 3.708,8] 3.667,5 3.633,4| 3.603,5 3.575,6 3.549,2 3.524,8| 3.502,3 3.481,6| 3.462,4 3.444,4| 3.427,3 3.410,8| 3.394,6 3.378,4
0 & Montenegro 622,1| 623,3] 624,22 6256 6268 6280 629,2] 6302 631,3 6323 6332 6341 6349 6358 6365 637,33 6380
[ &E® Poland | 38.190,6| 38.173,8 38.157,1| 38.125,5| 38.115,6| 38.135,9| 38.167,3) 38.189,3| 38.211,6| 36.233,0| 38.253,0) 38.268,8| 38.279,3| 38.284,1| 38.281,3| 38.269,7 38.247,9
M 8E Romania 21.711,3| 21.658,5| 21.610,2| 21.555,5| 21.496,6| 21.435,2| 21.369,8| 21.301,9| 21.232,3| 21.144,6 21.056,0| 20.953,0| 20.844,1| 20.733,3| 20.621,0| 20.506,2| 20.388,9]
M EEw® Russia |144.168,2(143.474,2|142.753,6(142.221,0|142.008,8/141.904,0|141.785,7| 141.466,7 | 141.172,9| 140.934,6 | 140.723,9| 140.507,2 140.274,8| 140.026,2|139.761,2| 139.476,6|139.169,5
M &E® Serbia | 7.463.2[ 7.420,8] 7.421,0] 7.402,2| 7.384,3] 7.367,2| 7.351,0] 7.3355 7.320,7| 7.306,7| 7.293,3| 7.280,6] 7.268,5| 7.256,9) 7.2459| 7.235,5| 7.225,5
M eE® Slovakia 5.380,1| 5.384,8) 5.389,2| 5.391,6| 5.393,6] 5.395,3| 5.396,7| 5.397,9] 5.398,3| 5.398,4| 5.398,3 5.397,8) 5.397,0] 5.396,0) 5.394,5| 5.392,7| 5.390,2
M SE® Slovenia | 1.996,4] 1.997,6| 2.003,4| 2.010,3] 2.016,5| 2.022,8] 2.028,9) 2.035,0| 2.038,8| 2.042,1] 2.045,1| 2.048,0| 2.050,8 2.053,5| 2.056,0| 2.058,5 2.061,0
&G Ukraine | 47.442,8] 47.101,2| 46.749,2| 46.465,7| 46.192,3| 45.962,8| 45.782,6 45.543,9| 45.299,9| 45.062,7| 44.830,8| 44.601,4| 44.377,0| 44.151,2 43.925,2| 43.697,9| 43.465,0
M EE® ;‘ﬁi‘:;" 464.135,8467.448,0{470.410,4|473.557,5|476.872,5|479.733,6482.231,8|484.341,2| 486.360,0 | 488.364,8|490.353,4|492.285,3|494.163,8|495.989,6|497.758,0|499.466,2 | 501.115,3
M e \Andorra 76,9 78,5 78,9 79,1 79,4 79,6 79,7 79,8 79,9 79,9 79,8 79,7 79,6 79,3 79,1 78,8 78,5
M eE® Austria 8.140,1| 8.206,5 8.265,9| 8.314,5| 8.351,8 8.383,1| 8.408,8| 8.433,9) 8.458,9| 8.483,6 8.507,4 8.530,5| 8.552,7| 8.574,1| 8.594,7| 8.614,7| 8.633,8
M eE. |Belgium | 10.396,4| 10.445,9| 10.511,4| 10.584,5 10.666,9| 10.750,0| 10.827,0| 10.896,3| 10.962,7| 11.028,6] 11.092,8| 11.155,7| 11.217,3| 11.277,7| 11.337,2| 11.395,8| 11.453,5
M e Cyprus 826,7| 836,0 8450 853,8] 62,4 871,00 879,7] ssss| 8974 o065 9155  924,6] 933,7| 942,8] 952,0 961,1] 970,1
& |penmark | 5.397,6| s5.411,4| 5.427,5 5.447,1 5.4758 5.511,5 5.526,0| 5.541,4 5.556,7| 5.572,0 5.587,1| 5.602,1 5.617,2| 5.632,6) 5.648,2| 5.664,2| 5.680,6
&G Finland 5.219,7| 5.236,6] 5.255,6] 5.277,0] 5.300,5| 5.325,1| 5.347,6| 5.368,7| 5.388,3| 5.407,5| 5.426,2| 5.444,0| 5.460,5| 5.476,8 5.492,3| 5.506,5| 5.520,0
r SE® France | 60.461,6| 60.825,0| 61.166,8| 61.538,3| 62.105,9) 62.449,0| 62.772,0 63.055,5| 63.339,9| 63.618,4| 63.889,1| 64.153,0| 64.410,8| 64.662,3| 64.907,5| 65.146,2| 65.378,6
M eE® lGermany | 82.531,7| 82.500,8| 82.438,0 82.314,9) 82.217,8| 82.002,4| 81.721,5 81.420,7| 81.147,5 80.884,4| 80.631,2| 80.373,5 80.110,2| 79.841,5| 79.567,8| 79.288,2 79.003,0
M e Gibraltar | 28,8 29,1 29,3| 29,3/ 29,3 29,2 29,2 29,2 29,2 29,2 29,3| 29,3 29,3 29,3 29,3 29,3 29,3
M 8Ew® lGreece | 11.040,7 11.082,8] 11.125,2 11.169,1| 11.211,5 11.251,9| 11.290,0| 11.324,9| 11.357,1| 11.367,1| 11.413,5 11.437,0) 11.456,9| 11.473,0) 11.485,6| 11.494,8) 11.501,2
O e Iceland 291,4| 205,7] 301,4] 3081 3155 322,7] 3293 335,1 340,2| 3447 348,9 353,0 356,9 360,6 364,1 367,4| 370,5
M 8E® Ireland | 4.027,7 4.109,2] 4.209,0] 4.312,5| 4.401,3] 4.450,0] 4.4558 4.437,9] 4.434,6| 4.441,5 4.453,5| 4.467,7| 4.483,7| 4.501,1] 4.519,5| 4.538,5 4.557,8
M eE® Italy | s57.888,2| s58.462,4| 58.751,7| 59.131,3| 59.619,3| 60.053,4| 60.401,1| 60.668,7| 60.892,0| 61.081,1| 61.246,6 61.392,2| 61.523,0| 61.640,8) 61.746,2| 61.841,7 61.928,6
B Liechtenstein 34,3 34,6 34,9 35,2 35,5 35,8 36,1 36,4 36,7 37,0| 37,3 37,5 37,8 38,1 38,4 38,7 39,0/ &
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Key trends in today’s post-recession fragrance market Latest Company Profiles
With the sheer number of new launches in fragrances and the
number of scent advertisements already beginning to snowball
in the run up to Christmas, many may be forgiven for...

» Evroset Group - Consumer Electronics - Russia
= Golder Electronics - Consumer Electronics - Russia

= M Video OAC - Consumer Electronics - Russia

SEARCH BRANDS i 7\ = Rolsen Electronics Inc - Consumer Electronics - Russia
| @ & s ARS Chemical (Thailand) Co Ltd - Home Care - Thailand
O = Bio Consumer Co Ltd - Home Care - Thailand
Next steps in Unilever’s food business strategy » ICC International PCL - Home Care - Thailand

billion and a year earlier Sara Lee's personal care business for US$1.9

05 ! o
billion, have expanded the company's personal care operations, while... = SCA Group in Tissue and Hygiene - World

% % Unilever's recent large-scale acquisitions, that of Alberto-Culver for US$3.7 « IP Manufacturing Co Ltd - Home Care - Thailand
» The Clorox Co in Home Care - World
more... = Wongkamol Ltd Part - Home Care - Thailand
Comment = Konsuma de Venezuela SA - Consumer Health - Venezuela

Retail viewpoint — September 2010 = Laboratorios Elmor SA - Consumer Health - Venezuela

Euromonitor International takes a look at how some of September's retail news could = Laboratorios Genven SA - Consumer Health - Venezuela

affect the industry. from Industry Watch = Rep No Hagas Dieta Olalde CA - Consumer Health - Venezuela
The BRICs and beyond: The lure of emerging economies for the beauty industry = Vargas CA - Consumer Health - Venszuela

Eurcmonitor International gives you an at a glance guide to why the BRICs = Easy Beauty Co - Beauty and Personal Care - Egypt

and other up and coming developing countries are set to prove so key for « Eva Cosmetic Laboratories - Beauty and Personal Care - Egypt

Watch

future beauty industry... from Indus

= Lord Precision Industries SAE - Beauty and Personal Care - Egypt

US dry pet food market hit by salmonella scare s Misr Cosmetics Co SAE - Beauty and Personal Care - Egypt

This first of a two-part series on the recent food safety scare to impact the
E ¢ US$19 billion US pet food market outlines its background, examines its
LI scope and analyses potential... from Industry Watch i

Can Gap Inc regain its lost ground?

Once comfortably ensconced as the world's biggest clothing and footwear specialist
retailer, for the past five years Gap Inc has watched its fortunes slide, but finally its
strategy is showing... from Industry Watch

more...

South Africa’s Famous Brands continues acquisition push with Vovo Telo deal
Coming on the heels of its purchase of grilled-chicken chain Giramundo,
Famous Brands has announced a deal to acquire bakery chain Vovo Telo,
part of a continuing strategy of building..

-

Corporate trends in consumer health

Corporate strategy in 2010 has been characterized by regional and local

mergers, acquisitions, and partnerships to support value growth. This article

provides a summary of relevant corporate strategies dominating the... from

Industry Watch

om Industry Watch
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Watch

future beauty industry... from Indus

= Lord Precision Industries SAE - Beauty and Personal Care - Egypt
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This first of a two-part series on the recent food safety scare to impact the
E ¢ US$19 billion US pet food market outlines its background, examines its
LI scope and analyses potential... from Industry Watch

Can Gap Inc regain its lost ground?

Once comfortably ensconced as the world's biggest clothing and footwear specialist
retailer, for the past five years Gap Inc has watched its fortunes slide, but finally its
strategy is showing... from Industry Watch
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Emerging Focus: Recovery in exports drive growth in emerging market economies
Trade linkages in emerging market economies not only amplified the initial impact of the
global economic crisis of 2008-2009 but also the recovery from it. Many of these
economies, particularly... from Countries & Consumers

New research points to consumer appliance growth in Ukraine

As one of eight new research markets, Euromonitor International research currently
being finalised indicates that Ukraine is set to be the second fastest growing consumer
appliance market in Europe in... from Industry Watch

Regional Focus: Eastern European economy to grow beyond manufacturing
Eastern Europe was the worst affected region during the 2008-2009 global economic
crisis, with the manufacturing sector being hardest hit due to plummeting global demand
for Eastern European goods. Meanwhile,... from Countries & Consumers

Emerging Focus: Spending power in emerging market economies grows rapidly
Consumer markets in emerging market economies are growing rapidly owing to strong
economic growth. Nonetheless, diversity amongst their spending patterns exists as these
economies are at different stages of growth.... from Countries & Consumers

Pack variety continues to excite in wine

Traditions in wine packaging have already been shaken in the last few years, in particular
since French wine producer Boisset introduced its French Rabbit range in Tetra Prisma
(Other shaped... from Industry Watch

more...

Latest Reports

» Camcorders - Ukraine

= Cameras - Ukraine

=« Computers and Peripherals - Ukraine

= Consumer Electronics - Ukraine

» In-car Entertainment - Ukraine

= Kyparis SP TOV - Consumer Electronics - Ukraine

= Mobile Phones - Ukraine

= Portable Media Players - Ukraine

= Televisions and Projectors - Ukraine

= Torgova Companiya Eldorado TOV - Consumer Electronics - Ukraine

more...
Key Metrics
Statistical Summa
Inflation (% change) 25.3 16.0
Exchange rate (per USS) 5.27 7.79
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Country Profile

Ukraine: Country Profile
In 2008, Ukraine's economy has experienced its worst
recession since the collapse of the former Soviet Union. A
modest recovery is underway in 2010 with stronger rates of
growth in...

iy

more...
Country Pulse

= Domino's pizza on the way, but local players are nonchalant (september 2010)

= Litter perceived as kiev's biggest problem (september 2010)

= Previous experience found to be most important factor in choosing medicines
(october 2010)

» Remembering chornobyl (october 2010)
» Waste hazard (october 2010)

Future Demographic

Future Demographic — Ukraine
Age Structure of the Population at a Glance, Each Dot Represents a Single Age Group--=
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[Filter by Geography H@ [Filter by Category u@ [Filter by Type u@ [Filter by Sub Type H@ [Sort by Title ﬂ@
Title -

Geography Type w Sub Type v Date -
Consumer Lifestyles - India India Country Reports Consumer Lifestyles 27/11/2008
Consumer Lifestyles - Canada Canada Country Reports Consumer Lifestyles 20/01/2009
New Frontiers: Strategy Briefing on the Next Eight Emerging Economies World Global Reports Strategy Briefing 14/01/2010
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CONSUMER TRENDS

The Ukrainian government attempts to stimulate population growth

The Ukrainian government has found ways to increase national birth rates. Since 2005, the government has provided financial
support to families when children are born. This financial help has increased significantly each year. In 2007, financial help was
differentiated between first, second and third children. Thus, for first child the family received UAH 8,000, UAH 25,000 for the second
child and UAH 50,000 for the third child. Such family support has served its purpose, as birth rates have started to grow. This growth,
however, is concentrated in urban areas where people have better employment opportunities.

Outlook

During the forecast period, the Ukrainian government plans to provide new social programmes in order to further increase birth rates.
The main incentive will continue as financial help, which applies not only after the baby is born, but also during pregnancy (during the
third trimester). The Ukrainian government also plans to invest in various youth institutions such as kindergartens and schools, which
are currently undersupplied. For example, with rapidly growing numbers of children in Kiev, only 30% are able to attend kindergarten
(according to Kievmiskadministratsia). The government plans to provide social apartments to young families and will assign them
according to the number of children in the family.

Impact

The Government's strategy has stimulated a birth rate increase. In 2007, birth rates were 3% higher than in 2006 (Ministry of
Justice). With a growing number of children, families in the Ukraine are starting to buy more goods for babies and children such as
baby food, diapers, wipes, toys, clothes, and shoes. The increasing numbers of children has also increased demand for durables such
as computers, juicers, washing machines, and dishwashers. Prior to the review period, parents were not paying much attention to
furniture made for children, but by the end of review period, more people started to perceive children’s furniture as a necessity. Pet
population is also growing along with child population growth. This is because Ukrainian parents think of pets as part of children’s
education and development. As a result, consumers are increasingly interested in pet food and animal care products.

Consumer disposable incomes are growing

During the review period, Ukrainian consumers’ disposable incomes continued to grow as the result of general economic growth.
Disposable incomes are shown to have increased, but since most Ukrainians do not declare all of what they earn, official records are
likely underestimating the actual growth. As an example, today in the Ukraine 47% of people have annual incomes greater than
US$1,000 (still growing), whereas the number of people who have incomes of less than US$500 is decreasing. The Ukrainian
economy has been recovering slowly across the entire review period. An informal market econemy is still a large part of the overall
economy, but its share is declining, which is gradually enhancing the clarity of the general economic situation. The Government
continues to try to eliminate informal business practices.

Outlook

Consumer disposable incomes will continue to grow during the forecast period. Consumer incomes will continue varying to actual
consumer incomes, as many people will continue receiving payments 'under the table.” Informal business is expected to remain
significant during the forecasted period.
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