3aD0poBbBe M YMCTOTa KaXKI0OMY



=il 4 BIQEOS . £ |
B coihe S8
e B

Kommanmsa «Taon» 0buta ocHoBaHa B Mockse B 1996r.

[ IlepBoHa4a/IbHO OCHOBHBIMY HaIllpaBJIEeHMSIMI Halllel
esITe/IbHOCTY ObUTM TMTMeHa M KOCMeTVKa, Mbl ObUIN

KPyHHEIIVMI AVNCTPUOYTOP ella, Ola!, Schwarzkopf
& Henkel, Procter & Gamble.

OCHOBHBIMUY KaHa/IaMW COBITA
PO3HMITAa, KOMIIAHWS VIMeJIa JIE

OIIT I OOVHOYHAS

1 Cash & Cary

B miociencrBum B accopTmme
100aBiIeHbl OpeHIbl OBITOBO
IIPOM3BOAUTETIE.



f Y .3 FARAN

B HacTos1ee BpeMs

['pyrirra xomrtaHmit «Tavimy» BXOOUT B HATEPKY KPYITHEVIIIIX
OVICTPUOBIOTOPCKIMX KoMIaHM Poccmm.

Har oOmmiz o6oport B 2009 romy coctaswut 200 e $

Y nac 800 corpymHMKOB

MpEbI mMeeM CcKJTaICcKOoM KOMIUIEKC B MockBe 1utonianabio 0ostee 8,5 ThIC.
M2, a TakXe 2 odica.

CoOcTBeHHBIN ITapK aBTOMOOMITeN (60 MaIlvH) I103BOJIseT pellaTh BCe
3aa4yi 110 OIepaTVBHOW JOCTaBKe TOBapOB 1 3P PeKTVBHOM
JIOTVICTUIKE

JJocTaBKa KJIMeHTaM OCYILeCTBIIeTCs B TedeHue 48 4acos.

B ocHOBY paboThI KOMIIaHVM OJIOXKEH IIPVHIIMII CICTEMHOTO IT0X0/1a
I VICIIOJTb30BaHMe COBpeMeHHbBIX OM3Hec ITPOLIECCOB, UTO IT03BOJISeT
IIPeIOCTaBUTh BCEM CBOVIM KJIVeHTaM ONTHMaJIbHOe COOTHOIIIEHVIe
IIeHBI 1 KaYecTBa ITpeloCTaB/IIEMOrO CepBIICa.

14 KJIeHTOB pa3paboTaHbl OOILIMPHBIE IPOrpaMMbl MapKeTHIOBO
TIOIJIEPKKAL.



Harmm rmapTHEepbI

Kommnanwvs Tavpm gasisgeTcst Haie>)KHBIM IHTapTHEPOM IS KPYITHEVIIIIVIX
MUPOBBIX Tpom3BoanTesen n3 Esponsl, AmMepukn n FOro-Bocrounom
Aszvu, Takmx Kak Reckitt Benckiser, SCA HYGIENE PRODUCTS, PZ
Cussons , Henkel , Hygiene Kinetics, Paul Hartmann AG,
DENTAL-Kosmetiks , 3M, BIC n gpyrux M3BeCTHBIX U yBa’kaeMBbIX
KOMITaHU.

YcnentHas pabota BeeTcs ¢ pOCCUMCKMMM M YKPaMHCKIIMIA
rpovisBoauTerIIMm 1 rioctasinukamm: Hadpwme Kocmetnke, "®@parrin”,
bymaxxknas npoayknmsa Cembs 1 Komdoprt , Ykpannackme
IIpOMBINJIEHHbIE pecypchbl, YKpamHcKkme A3po3osmi, Yepkecckast
bymaknasa ®Pabpmuka, Makcan, buorapa 1 MHOIMIMI SPYTUAMIL.
AKTVBHO pa3BuBaeTcCs HallpasjleHre coOOcTBeHHbIX OpeH1oB: “BioCos”,
“La Grase”, “Celesta/Safari” .

MBI sBIIIeEMCS SKCKITIO3VBHBIM OUCTprOyTOopoM OpeHios “Combat”
(Henkel), “Linteo”, Clorox.



Harmm rmapTHeprhl

Komrtanms «Tanmm» coTpyaHM4YaeT ¢ KPyIHENIIMU PO3HUYHBIMI CeTSIMIAL:

e DestepasibHbIe KOHTPaKThL: MeTpo, Peast, Amran, ATAK, X5 (Ilepekpectok,
Kapycens, IIarepouka, Dkcripecc_lIarepouka, Dkcrpecc-IlepekpecTok,
ITaTtepcon), Maruut, Mocmapt, Oxkern, 3ertprpocc, ABocbka, A30yka Bkyca,
bwwia, Buxkropus, Ksapras, ['mnepl'to0yc, Makccury, dukcn, Konerika,
Crmap, Tsont mom, Ilogpyxka, CutrMmapker.

eCetu B: ABK, baxetiie, Marpuna, Asneie Ilapyca, Ham [Tom, [JA!, [Tukcnka,
Yyno-Yamo n MmHOIrmMe apyrue.
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Harrmm xarasisr cObITa
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MBsI paboTaem 110 BceM OCHOBHBIM KaHaJIaM COBITa
( oIIT, CeTH, OAMHOYHAs PO3HUIIA),

[PV 3TOM CIlelaIn3upyeMcs Ha padore
B CETEeBOM V1 PO3HMYHOM KaHaJIax COBITa.
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11 pwmanos B kpynHermmx ropogax Poccrm:

Cankr-IlerepOypr, HoBocubupck, Ekatepnu0Oypr, Camapa, Kasans, Kpacropap, Poctos,
Hwvoxamm Hosropon, Xabaposck, Boponex, ToMck.

B Ka>xmoM 13 ropo1oB pacIioyioxkeH CKIIaJICKOV KOMIUIEKC IuIomiaabo okosro 1000 m2.
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Hanmm noctmxenu
51 PbIHKA BIQKHBIX CaI(ETOK

™ BioCos cocTaBiseT 5 %

cosmetics




Harmmm noctmoxkerms

Prmaounsbie o COMBAT
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* 1o daHHbIM AC Nielsen
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A3p0305I11 OT HACEKOMBIX: 8
Huckm oT HaceKoMbIx: 32%



Komnanusa "Tanan" crpeMmurcsa npegocraBuTh BceM CBOMM
KnmeHnTaM onnTMaJIbHOE COOTHOIIIEHME IIeHbI M KauecTBa

IIpeaoCcTaBIAeMOIo cepBuca.
CorpynHu4ecTBO C HaMW ~ TapaHTHsI Bamrero ycniexa m
IpouBeTaHms! —

Mps1 OyaeMm pangbl corpyaHudecTBy ¢ Bamm!



