@ B2B-Center

EanHas cnctema anekTpoOHHOM TOProBy



Cucrema B2B-Center — kpynHeunwasn B Poccum
3NeKTPOHHasi ToproBas nnouwjagka

— Ob6Lee KonmyecTBo y4acTHMKOB CUcTeMmbl
Bonee 26000 13 Bcex permoHoB Poccum

— OO0uee KONMYeCTBO TOProBbIX Npoueayp
bornee 64900

— CymMMapHbIn 06beM TOpPros
Bonee 474 mnpa. py6.

— JKOHOMUSA OT ncnonb3osaHnga Cuctembl 17%
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Kaxgasa komnaHusa MoXeT ObITb U YYaCTHUKOM,
N OpPraHM3aTopom JilodObIX BUAOB TOProBbIixX npoueayp*

— KOHKYpeHTHbIE NeperoBopbl;
— 3anpochl LeH/npeanoXXeHuu;
— AyYKUMOHbLI NpoaaBua/nokynarens;

— Pa3nunyHble BObl KOHKYPCOB
(NpocCTble, LEHOBLIE, Ha 3aKNYEHNE PaMOYHbIX COrMnaLleHnn,
KOHKYPCbI C NpeaBapuTerbHbIM KBanngukaLuMoHHbIM OTGOpPOM).

Balua koMnaHns CMOXET OpraHn3oBbIBaTb TOProBble NPOLIEAYPbI
Kak Ha Nnpogaxy, Tak 1 Ha NOKYMNKY TOBAapOB U YCyT.

* B EQnHon cucteme anekTpoHHon Toproenu B2B-Center npoBoaaTcs Bce BuAbl TOPros,
npeaycMoTpPeHHbIE POCCUNCKMM 3aKOHOA4AaTENbCTBOM.
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B Cucteme BO3MOXHO CaMOCTOATESIbHO NPOBeCTU
KOMMNJIeKCHbIU aHanus

Mo ToBapy/ycnyre, kotopble Bac nHtepecytor
(uccnegoBaHMe akTyarbHbIX M apXMBHBLIX TOProBbIX NpoLenyp);

[1To KOMNaHNAM
(KOHKYpEHTaM, KOHTpareHTam).

Oba kputepunst BOSMOXHO OLIEHUTb
No reorpadoUyeckomMy npu3sHaky.
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becnnaTtHaa peructpauusa gaet BO3MOXHOCTb

PeryndapHo nonyyaTb pacchifniky yBegoMieHUn
O NpodonnbHbLIX TOProBbIX Npoueaypax;

icnonb3oBaTbh peknamMmHyro yHkumo Cncremol
Ona npoaBukeHna Bawmx ToBapoB U yCnyr
B pasgerne «Karanor npogykuum n ycnyry,

[Tony4ynTb OOCTYN K paclUMpeHHOU MHopMaL K
O KOMMNaHUaAX-y4YacTHuUKax Cucrtemoil.
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NMonHonpaBHbLIN y4acTHUK* cuctembl B2B-Center moxeT

OpraHn3oBbIBaTb HEOrPAHMYEHHOE KONMMYeCcTBO
CODOCTBEHHbLIX TOProBbIX NPOLEAYp;

[TpHMMaTb y4YacTue B NoObIX TOProBbIX Npoueaypax,
o0bABNEHHbIX B CUcteMe;

CkadnBaTb JOKYMEHTaLuIo
rno no6bIM TOProBbIM NPOoLEeaypam.

* YT100bI CTaTb NOMHOMPAaBHLIM y4acTHMKOM cuctembl B2B-Center, Heo6xoaMmo 3akniounTb 4OrOBOp C
OnepaTopoM 1 MONyyYnTb AMEKTPOHHYIO Lmdposyto nognuce (SLUIM).
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JononHutenbHble CepPBUCDI

[TonyyeHne anekTpoHHOM DaHKOBCKOW rapaHTumn 3a 1-2 aHs;

OKCNpecc- KpeanToBaHME;

CTpaxoBble yCcnyru;

PacyeT NOormcTuKku;

[TomoLb B paboTte ¢ Cucremomn
(KOHTaKTHbIN LEHTP, OH-NauH KOHCynbTaumn, gemo-sepcns CUcTemsl,
oOyyatouime ceMuHapbl).
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NMpenmyliectBa ncnonb3oBaHus cuctembl B2B-Center

PacLlunpeHHbIN MOUCK™ cokpallaeT BpeMs
Ha NOWUCK TOProBbIX NAPTHEPOB;

CI'IpaBe,EI,J'II/IBaFI KOHKYpeHUUA NOCTaBLLMKOB B Cucreme
npmnBOoOANT K CHUAXEHNKO LEHbI 3aKYTIKN,

cnonb3oBaHue SLIT
obecneymBaeT LPUONYECKYIO 3aLLULLEHHOCTb COAESOK;

OneKTPOHHbIE CEPBUCHI
aenaroT NpoLecc 3akyrnkn 1 npoaaxu bonee onepaTtuBHbIMU;

«KaTanor npoayKkummn n ycnyr» gaet BO3MOXHOCTb becnnaTtHo
NPOBOANTb MacLUTabHble peknaMHble MepPONpPUATHUS.

* YyeT reorpadunyeckoro gpaktopa, obLLepOCCUNCKUI KnaccudmnkaTtop ToBapoB N YCIyr
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Cnacnbo 3a BHUMmaHume!

KoHTakTHasa nHgopmauums:

B2B-Center, Begywmn cneuuanmct no PR
EneHa CyntaHoBa

TenedoH/dakc: (495) 970-18-66, 0ob. 127

E-mail:



