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PHILIPS

OB30p pblHKaA U MOHUMAaHWE noTpeduTens

HoBas GbicTpopacTyliaa KaTeropnst Ha POCCUACKOM
PbIHKE C BbICOKOW KOHLIEHTPALMEl HOBbIX NMPOAYKTOB.

MoTpebutens:

75% XeHLWKHbI, 25-45 neT co cpegHNM N BbICOKUM
A0X0O0M, CreyuanucTbl UM MeHeaXKepbl CpeaHero
3BeHa. CocTaB cembu : 2 B3pOCIbIX, MO0 2 B3POCIbIX U
pebeHoK. NepBUYHas Nokynka

OCHOBHblE NMPUYNHBbI NOKYMNKA. y,EI,O6CTBO, 9KOHOMMUA
BpeMeH, He BOBI1e4EHHOCTb B Npouecc ( HaXXaJ1 KHOMMKY
7 3a6bIJ'I) NOMOLLb B PYTUHHOM MpoLuecce rotToBKH,
YHUBEPCAribHOCTb, 300poBad nuLla, ctpemMriieHmne K
MHHOBaLUNAM.

OcHoBHble bntoga, KOTopble rOTOBATCA B MySibTMBapKax:
puc, rpevka, Kawa, nnos, pary, cynbl n nuporn. OgHako
noTpebuTenen Bce ewe Hy>XHO oby4yaTb, kKakne bnoaa
MOXHO FOTOBUTb C MOMOLLIbIO MYNbTUBAPOK

[lepeBo NpUHATUA peLleHnit B kKaTteropun: bpeHa-ob6bem-
MaKCUMyM OYHKLMA — LieHa

MocKomnbKy 3HaHWE O KaTeropum eLle odeHb MarneHbKoe
BpeHa nmeeT peluatollee 3HadeHve. [Jaxe ecnv noam s
paccmaTtpuBatoT Nokynky B 6peHaa oHn douHanbHoO
nokynatoT A 6peHa, rapaHTUPYIOLLNIA Ka4ecTBO.

Supra
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Simplicity and convenience of cooking
Time saving on cooking

Cooking of healthy food

A lot of cooking regimes

No need to follow cooking process
Variety of recipes

Keeps maximum of vitamins

Cooking to a certaintime

Replaces several kitchen utensils and appliances
No need to use oil

Healthy food due to long-time cooking

Easy to cook complicated dishes (pilau, risotto)

Food is not burnt

Minimal energy consumption

Easy to cook complicated products (e.g., tough meat)

Costs the same as steamer, but has more functions

Easy to use for any family member
Keeps certain temperature/ Keepswarmth

. Brand considered
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Deluxe r
Bosch
Electrolux
Vitek
Sharp
Bork Mo
Tefal
Maruchi r.;‘
Braun |
|
Polaris |
Binatone !
Vikonte ‘h
Siemens ‘!
Samsung
LandLife
Daewoo
Hotter
Philips |
Kenwood
Redmond “ S
VES |
Moulinex

N> Panasonic

Source: Market Sense Nov, 2011, Multicookers owners 150 respondents
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PHILIPS

[To3numnoHunpoBaHne MynestmuBapok Philips

 [apaHmuposaHHOe ka4yecmeo J1lobumbix 6100 bnarogaps
onTMMarnbHbIM TEMNEPATYPHbIM PEXMMaM 1 PaBHOMEPHOMY
pacnpegeneHuto Tenna no texHonormn 3D

18 TeMnepaTypHbIX peXMMOB
AASl BKYCHbIX CYMOB, Kall, pary U nmMporos
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PHILIPS

[1lpogykTOoBOE NOPTAPONNO

May 2012
Excl Regions

Mopenb HD 3025
4n

PPL| 2590 py6.
PL 1818 py6.

Confidential

May 2012
Excl Federals

Mopgenb HD 3027
5n

PPLL 2790 py6.
PL 1959 py®6.
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May 2012

Mopenb HD 3033
4n

PPL| 3990 py®6.
PL 2801 py6.
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May 2012

Mopgenb HD 3039
4n

PPL| 4990 py6.
PL 3503 py®6.



PHILIPS
Xapaktepuctmkm mogenu HD 3025 A5

OnTumanbHble TeMnepaTypHble peXnumbl Ans 17
rapHMPOB U Kall U3 OBCAHKU, PUCa U FPEYKM.

* ABTOMaTun4eckoe nNpurotToBrieHme
« ABTOMaTU4eCcKoe NpUroToBIEHNE rapHUPOB 1 KaLl

* ABTOMaTnyeckoe nogaepxxaHne temnepatypbl 4o 12-u
Yyacos

* PaBHOMepHOe pacnpegerneHue Tenna no texHosnornn 3D

* [MatncnonHaga 1,5 MM BHYTPEHHAS EMKOCTb C 30510TbIM
HanblfIeHMeM paBHOMEPHO pacnpegenseT Tenno, YToobbl
6nioga NnonyyYnnuch elle BkycHee

* JlerkocTb ynpasneHus

» Bcero o gHa KHorka

* Makcumym ynobceTBa

* Jlerko ouniaemas BHyTPEHHSS KpbILLKa

* AHTMNpUrapHoe, yCToNYMBOE K LiapanuHam nokpbITUe nerko
Mopene HD 3025 O4ULLAETCS U rapaHTUPYEeT AONTUIA CPOK CryXObl

Obbem 4n * BHYTpeHHI0t0 EMKOCTb MOXHO MbITb B MOCYJOMOEYHON
MowHocTb 650W MaLLuHe

* Yawa ons npurotoBneHnsa Ha napy, bonbLuas foxka,
PPL| 2590 py®6. nonarka
PL 1818 py®6.
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PHILIPS
Xapaktepuctukm moaenun HD 3027 A,

OnTumanbHble TeMnepaTypHble peXnumbl Ans 17
rapHMPOB U Kall U3 OBCAHKU, PUCa U FPEYKM.

* ABTOMaTun4eckoe nNpurotToBrieHme
« ABTOMaTU4eCcKoe NpUroToBIEHNE rapHUPOB 1 KaLl

* ABTOMaTnyeckoe nogaepxxaHne temnepatypbl 4o 12-u
Yyacos

* PaBHOMepHOe pacnpegerneHue Tenna no texHosnornn 3D

* [MatncnonHaga 1,5 MM BHYTPEHHAS EMKOCTb C 30510TbIM
HanblfIeHMeM paBHOMEPHO pacnpegenseT Tenno, YToobbl
6nioga NnonyyYnnuch elle BkycHee

* JlerkocTb ynpasneHus

» Bcero o gHa KHorka

* Makcumym ynobceTBa

* Jlerko ouniaemas BHyTPEHHSS KpbILLKa

* AHTMNpUrapHoe, yCToNYMBOE K LiapanuHam nokpbITUe nerko
Mopens HD 3027 O4ULLAETCS U rapaHTUPYEeT AONTUIA CPOK CryXObl

Obbem 5n * BHYTpeHHI0t0 EMKOCTb MOXHO MbITb B MOCYJOMOEYHON
MowHocTb 650W MaLLuHe

* Yawa ons npurotoBneHnsa Ha napy, bonbLuas foxka,
PPL] 2790 py®6. nonarka
PL 1959 py6.
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PHILIPS
Xapaktepuctmkm mogenu HD 3033

10 TeMnepaTypHbIX PEXUMOB AJ1S1 BKYCHbIX Kall, CyrnoB U
NMUPOroB.

* ABTOMaTM4ecKoe NpuroTtoBrieHune
* BCTPOEHHbIN MUKPO-NpoLieccop
» OTcpoyka cTapTta 4o 24 yacoB

* [1aTMCnonHasa 2 MM BHYTPEHHSAS! EMKOCTb C 30/10TbIM HamnblfIeHNEM
paBHOMEPHO pacnpenenseTt Tenno, 4Tobbl 6noga NonyyYnnuck ele
) BKyCHee

+ ABTOMaTU4ecKkoe nogaepxaHve Temneparypbl 40 2 4acoB

» PaBHOMEpPHOE pacnpeaeneHune Tenna no texHonorin 3D

* JlerkocTb ynpaBneHus

* 4 kHOMNKM obecneyaT NerkocTb NPUroTOBINEHNA pa3HOoOpa3sHbIX OntoA:
-Cnarettn/pnc

-Cyn/kawwa/napoBapka

_— ->Kapka/bbIcTpoe npuroToBreHne
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-Bbinevka

+ Jlerko nporpammMmmpyemasi oTcpodka ctapTa
Moﬂ.eﬂb HD 3033 *  XKuakokpuctannuyeckui Aucnnen aAns npocToThl Beibopa BpeMeHU
Obbem 4n « Makcumym yao6cTea

« AHTUNpPUrapHoe, YCTONYMBOE K LlapannHam MoKpbITUE NErko oYnLLaeTCs 1
MowyHocTe 860W rapaHTMpyeT JONMnin CPOK CryXObl

* BHYTpPEHHIO EMKOCTb MOXHO MbITb B NOCY4OMOEYHON MalUuvHe
PPU, 3990 py6. » CneumnanbHas pyyka anga yaobcrea nepeHocku
PL 2801 py6_ * Yawa ang npurotoBneHnst Ha napy, bonbLuasa noxka, fonarka
* [Nepyatka gnga yaobctea BbIHUMAHUS
* KHura peuentoB
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PHILIPS
Xapaktepuctmkm mogenu HD 3039

18 TemnepaTypHbIX PEXUMOB AJI BKYCHbIX Kall, CynoB,
¢ ABTOMaTU4yeckoe npurotToBreHue
pary v nuporos.

* BcTpoeHHbI MUKpo-npoueccop
» OTcpoyka cTapTa oo 24 Jacos

* [MaTucnonHas 2,5 MM BHYTPEHHSS EMKOCTb C 30510TbIM HamnblfIEHUEM PaBHOMEPHO
pacnpegensieT Tenno, Ytobbl Onoga NonyyYnnnch elle BKycHee

+ ABTOMaTu4eckoe nogaepxaHve temnepaTypbl 4O 2 YacoB
{3 » PaBHOMEpHOE pacnpeaeneHune Tenna no tTexHonorum 3D
|

* JlerkocTb ynpaBrneHusi

* 8 KHOMOK obecneyaTt NerkocTb NPUroTOBMNEHMS pa3HoobpasHbix bnoa;
-Puc/rpeyka

-Cnarettn

-Cyn/knnadeHne

-NapoBapka

-Xapka

-Bbineyka

-Pary/Tywenne
-Pasorpes
MOD,eJ'Ib HD 3039 » Jlerko nporpamMmmmpyemasi oTCpo4ka ctapTa

Ob6bem 4n »  BonbLuoi XunakokpucTannuyeckuii gucnnen ons NnpocToTbl Belbopa BpeMeHu

MowHocTb 980W * Makcumym yao6erea
o AHTVII'IpI/II'apHOG, yCT0l7I‘-WIBoe K u,apanMHaM I'IOKprTI/Ie Nerko o4unaeTca n rapaHTMpyeT

OONTNIA CPOK CIyXObl
PPLI. 4990 py6 * BHYTPEHHIOIO EMKOCTb MOXHO MbITb B MOCY4OMOEYHOW MalLnHe
PL 3503 py6 « CneuuansHasi pyyka ans ynobctea nepeHocku
» Yawa ansa npuroToBneHnst Ha napy, 6onbluas noxka, nonarka
* NepyaTtka gna ynobcTea BeIHUMAHUSA
* Knura peuentoB

Confidential Marketing, October 2011 8



PHILIPS
CBogHasa Tabnuua xapakrepuctuk MynstnBapok

PPL] 2590 py6. PPLI 2790 pv6. PPL] 3990 py6. PPL] 4990 py6.
S s C W DL
3 S’Q NC \\79
; ¢ -
®yHKumu: Kawwu, rapHupel, PyHKLUMM: KaLum, rapHupsi, ®yHkumu: Cnarettu/puc, ®yHKumMK: Puc/rpedka,
nogorpes noporpes Cyn/kawa/naposapka, CnaretTn, Cyn/kunayeHue,
YKapka/bbicTpoe Maposapka, Xapka,
npuroToBrieHue, Beineuka, Bbineyka, Pary/TyweHue,
Mogorpes Pasorpes, Nogorpes
O6bem: 4 nutpa O6bem: 5 nuTpoB O6beMm: 4 nuTpa O6beM: 4 nuTpa
LiBeT: CepebpucTblit Liset: CepebpucTbini LiseT: 6enbiii Liset: CepebpucTo-6enbiii
MolyHocTb: 650 BaTT MowHocTe: 650 Batt MowHocTe: 860 BatTt MowHocTtb: 980 Batt
B komnnekTe: Yawa ansa B komnnekTe: Yawa ans B komnnekTe: Yawa ans B komnnexre: Yawa ana
MPUroTOBIIEHMSA Ha napy, NPUFOTOBREHNS Ha Napy, NPUroTOBMEHNS Ha napy, NPUroTOBMEHMS Ha napy,
Gonbluas noxka, nonatka  gonewas noxka. nonatka fonbluas noxka, nonarka, Bornbluas noxka, ronarka,
nepyaTtka, KHura peLenToB nepyaTka, KHUra peLenTtos

PaBHomMepHoe PaBHomMepHoe PaBHomepHoe PaBHomMepHoe

pacnpegerneHve Tenna no
TexHonorum 3D

pacnpegeneHue Tenna no pacnpegeneHve Tenna no
TexHonorum 3D TexHonorum 3D

pacnpegeneHue Tenna no
TexHonorum 3D

MexaHunyeckoe ynpasneHune

MexaHu4yeckoe ynpaBneHue  YnpasneHue MUKpo- YnpaBneHue MUKpo-
npoLeccopom npoLeccopom
BHyTpeHHss emkocTb 1,5Mm | BHyTpeHHss emkocTb 1,5 MM | BHYTpeHHSsISi eMKOCTb 2 MM BHYTpeHHss1 eMKOCTb 2,5MM
Otcpouka ctapTa 24 yaca Otcpouka ctapTa 24 yaca

CbemHas BHYTPEHHSISA CbemHas BHYTpeHHSA _ _
KpbILLIKa KpbILLKa
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PHILIPS
CpaBHeHue mMynsTUBapokK Phi
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PHILIPS *- yXe B yrnaKkoBKe

[logaepxka 3anycka:
PeknamHble matepuarnbl Ha NpoayKTe

* [loAcHeHMe PyHKLNN N TEXHOMNOIUMU
pacnpegeneHus Tenna 3D

__________________________________________

I 00 TemnepaTypHbIX PeXXUMOB
AASl BKYCHbIX CyrOB, Kalll, pary ¥ NMporoe

R e 59

Kalla Cyn

00 TemnepaTypHbIX peXxMMOoB
! AASl BKYCHbIX CyrOB, Kalll, pary W NM1Mporoe

3D warpesa
"

8 YAOMOEYHOM MalwMHe

NHpopMaunen No NPoayKTy
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PHILIPS

[logaepxka 3anycka:
TV ponuk B ntoHe Ha mogernb HD 3039 n Cet POSM
martepunanos (kak Ha Cube Cutter), Online nogaepxka

« TV ponuk:

- POSM

00 TeMnepaTypHbIX PEXUMOB
! AA BKYCHBIX CyrOB, Kall, pary ¥ MUpOroBs

e Online:
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