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Poccumnckmumn cpapmayeBTnyecKkUn pbIHOK:
rnporHo3 Ha mau 2008

Anew LlyaepmaH
(LAKRKA MockBa, moHb, 2004



. . . ~ (JAKRKN
Poccnricknii papmayeBTNYECKN PbIHOK:

TEHAEHUMMN pa3BUTUS ¢papMpbiHKa P®

I POCT YPOBHS XXU3HU HaceseHuss PO, poCT peasibHbIX 40X040B
HacesieHusi, pocT rnoTpebsieHus

I/ poCT pbiHKa 40 8,7 M/IpA4. A0J1/1apOoB
|/ cooTHoLWeHne nmnopta/cobcTBeHHOro rnponssoscrea - 80/20
Il cooTHoweHne Rx/OTC - 75/25

|/ 60os1€€ MHTEHCUBHbIN POCT PErMOHAasIbHbIX PbIHKOB (10
cpaBHeHuo ¢ MockBou n obsiactero, CaHkT-lleTepbyprom)
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Poccniicknmn ¢papmayeBTMYECKNN PbIHOK:
TEHAEHUMMN pa3BUTUS ¢papMpbiHKa P®

I KOHLEHTpaLns Ha pblIHKe ¢papManCcTpmnbboTOpPOB
|/ MHOCTpaHHbIE MHBECTULIMKW B ANCTPUOBIOLNIO

IpazButne anteyHbix certen (4o 80% pO3HUYHOro gpapMpbIHKaE
pbIHKa 6yAeT rnpuHaanexartb arirTe4HbIM CETSIM), MOsIB/IEHNE
YacCTHbIX MapokK

I/ CHUXXeHne Kosim4ecTBa HanMeHOBaHWI, nNpogaBaeMbiX Ha PbIHKE
JIC, nepepacripegesieHne cusl B CTOPOHYy 6osiee Ka4eCTBEHHbIX,
bpeHANpPOBaHHbIX Npenaparos

I/ cCHWM>xeHne foamn asaibcnpumpoBaHHbIx JIC, yCuieHne KOHTPO/Is
3a rnogAesikamMm co CTOPOHbI rocyAapcrBa

I/ y)KeCTOYEHMNE KOHTPO/IS 3@ PbIHKOM CO CTOPOHbI rocyapcrBa, B
TOM YMCJ/I€ M KOHTPOJIb LJEHOOO6PAa30BaHUA
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Poccniicknmn ¢papmayeBTMYECKNN PbIHOK:
TEHAEHUMMN pa3BUTUS ¢papMpbiHKa P®

{1 uameHeHue 0bpa3za XXu3Hu HacesieHus («340poBbif 06pa3
XKU3HU>» ), YXYALEHNE SKOJIOMTMYECKOU CUTYyaLnNn, UBMEHEHMNE

CTPYKTYpbl 3a60/1€BAEMOCTU

|/ pOCT couynasibHoro 1 GuHaHCOBOIO MOJIOXKEHMNS BPpave B
obLyecTBe

|/ noBbILIEHNE KBainpukaLmum Bpadvyen, rnoBblLLEHNE MHTEPECA K
HOBbIM riperaparamMm, N3MEHEHNE OTHOLLEHUS K (hapMKOMMNaHUSIM
(Hay4YHoe napTHepcTBo)

lTeHaAeHUMs1 K OTKasy OT UCIOJIb30BaHUS KBaJIMMULMPOBaHHbIX
Bpadyeun B KayecTBe sales force




