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Oannble: TNS Marketing Index 2010/1, Poccus (100 Tbic.+), 16-54
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HaxHble: cpeaHenHeBHor oxeat TNS TV Index, Web Index, utonb 2010 roga, Poccus (ropoaa 100 Thic.+),
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OaxHble: TNS NRS 2010/3 (mapt 2010 - ntonb 2010), TNS WEB Index, Poccus (ropoga 100 Thic.+) , utonb 2010 roaa,




PacnpeneneHne peknamHbix 3aTpart no megma
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MICTOYHWK AaHHBbIX:
Accoumnauns KommyHuKaunoHHbIx AreHTcTB Poccun



OCHOBHbIE NMokasaTenu pbiHka MHTEPHET-PEeKNaMbl

HHM}

B 1 nonyrogun 2010 roga 242428

AnB-unioH ‘10, Pocm k siHe-uroH ‘09 Ans-uioH ‘10, Pocm K siHg - utoH
Mnpa py6nen, , MrH. USD, ‘09,
(Bkn. HOC) 8 pybriax (kn. HOC) e USD

MEOUNHAA 3.7 mnpp py6. 20% 123 mnH. USD 32%
WHTEepHeT-peKnama

KOHTEKCTHASA

7.5 mnpa pyo. 40% 250 mnH. USD 56%
WHTepHeT-peKknama
BCEFO,
MSANUHAA U 11.2 Mnpa py6. 33% 373 mnH. USD 47%
KOHTEKCTHasA

WHTepHeT-peKnama

*Cpeonuii kypc oonnapa 6 aneape-uione 2009 -33.13 pyb., 6 ansape-uione 2010 - 30.04 pyo.
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Spending on online advertising as a proportion of main media spend in 2009
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WARC'’s main media figures include spend on newspapers,
magazines, TV, radio, cinema and outdoor advertising
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Source: IAB Europe/WARC ©




Oona MHTepHeT B peKNaMHbIX 3aTpaTax
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Cnacnbo 3a BHuMmaHue!

Anekcen BensieB
(pykoBoguTenb oTAena uccnenoBaHnii IHTepHeT AHanutnyeckoro LieHTpa Buageo VHTepHewwHn)

ABelyaev@vitpc.com




