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g NCTOPUSI CO3JAHUA

¢ 2005 rona
00y4EHHE NHOCTPAHHBIM SI3bIKaM I10
COBPEMEHHBIM METOMKAM
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AHTJINHMCKNH, HEMENKUU, QPaHITy3CKHH,
UTAIbIHCKNH, HCIIAHCKUM, ATTIOHCKNH, TPeYEeCKHUM,
KUTANCKUU, IIBEJACKUN, apaOCKUU, TypeIKUM

KayecTBeHHOEe O0OyuyeHHNEe MHOCTPAHHBIM A3bIKaM




HAIIIN KJINEHTDbI

@ggv CGepbank

3AO III' <kMeTpan»
Coca-Cola Turanuk 2000
@ UniCredit Banca
Emerson Co. @ LniCredt SymiKa
% Unicredit La Cucaracha
La Farge M-CepBHc
Sun Inter Brew English Pub
BMW Kb «Ypaaaura»
British and
[ American
Unicredit Bank Tabaccos
French Bank Society

LAFARGE [CEEEIRAYIN ]

KayecTBeHHOEe O0OyuyeHHUEe MHOCTPAHHBIM A3bIKaM




MbI - IPOPECCHUOHAJIBI

CameloT Ha priEKe UenssOnMHCKA y:Ke O0Jiee 11ecTu JieT.
MpbI Bcerza uaeM B HOTY CO BpeMeHeM 1 HaXOAUM
OpUTHHAJIbHBIE PellIeHNsI HeCTaHapPTHBIX 3a/1au

KauecTBeHHOEe 0OOy4YeHHEe MHOCTPAaHHBIM A3BIKaAM ‘




BAILIIN INEPCIIEKTHUBbDI

3HasA aHTJIMVMCKUU B COBEPIIIEHCTBE, BbI
« QOcyI1mecTBiseTe BJIOKEHNE B CBOIO OYIYIITUI TOXO/]

¢ DKOHOMUTE HA IIyTEIIECTBUAX, 3aKA3bIBAA ITOE3KY
CaMOCTOATEIbHO

e Y3HaeTre 0 HOBOCTAX U3 IIEPBOUCTOUYHUKOB
« lere B HOTY CO BpeMEHEM
e fBisEeTECH AaBTOPUTETOM [JI1 CBOUX JA€TeN

Bjio:xeHUs: B CBOU 3HAHUS BCeria IPHUObLIbHBI!

KavecTBeHHOEe OOy4YeHHEe MHOCTPAaHHBIM fi3bIKaAM
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KOTJA HAYATD?

C nmoneaeipbHUKA!

*]Ilocae kaxxgoro ypoka Bbl ckaxeTe HOBYIO (ppazy

* CoBpeMEHHBIE TEXHUKH 00yUYEHMS MO3BOJISIOT CBECTH K
MUHUMYMY JOMAIIIHEE 3aIaHUE

* 3a71a4a HAIIEro Iejarora — Hay4YuTh (POPMHUPOBATH MBICIIb
Ha SA3bIKE. MBI yME€eM 3TO feJiaTh!

YT00bI HAYATH FOBOPUTH 3aBTPA,
IepPBbIA HIAT HEOOXOAMMO CA€eJIATh CEroaHs

KayecTBeHHOEe O0OydYeHUEe MHOCTPAaHHBIM A3bIKaM
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INPEUMYHIECTBA ObYYEHUA

JleleBjie yYuThCAa — Ha paodore!
CTouMOCTb 1 yaca B lieHTpe O0yUeHUsI —

153 pyOJis (BKIOUeHa apeHa!)
CTOMMOCTD 3aHSTHA B TPYIIIe HA TPEeAIPUATUU
OT 70 A0 100 pyoOJienn (apeHAbI HeT!)

+ BecriaTHO BbIe3:KaeM U IIPOBOJIUM TECTHPOBAHHE BCEX
YKEJIAIOIIUX

+ ®opMHUpyeM IPYIIIbI U COTJIACOBBIBAEM yA00HOE
pacnucaHue

+ ®opmMHupyeM NporpaMmy O00ydeHHUA o4, HY Kbl
IpeaIpUATHA

KavecTBeHHOEe OOy4YeHHEe MHOCTPAaHHBIM fi3bIKaAM
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YUYEBHBIA IIIAH

General English Konu4yecTtBO YacoB
In English Starter / Beginner 90
In English Elementary 90

Business English

Market Leader Elementary 150
Intelligent Business Pre-Intermediate 150
Intelligent Business Intermediate 150
Intelligent Business Upper-Intermediate 150

KauecTBeHHOEe 0OOy4YeHHEe MHOCTPAaHHBIM A3BIKaAM
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KOMMYHUKAIINUU B OBbYUYEHHUU

MpBICJIBb
HA PYCCKOM

MpbICJb HA
AHIJIMHUCKOM

KauecTBeHHOe O0OyuyeHHEe MHOCTPAHHBIM fA3bIKAM
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JOINOJIHUTEJIBHBIE INTPEMMYHIECTBA

Haiu rpenoiaBaTtein — ClenuaanCcThl MeKIyHAPOIHOTO
KJlacca

MHaAnBUyaIbHBIN IO/IX04 FapaHTUPOBAaH
HTEpaKTUBHBIE METOAUKHU 1 ON-line KOHCYJIbTaI[UI
CoBpeMeHHbIE METOINYECKHE TOCOOUA U TEXHUKU U3ydEeHU s
MHOCTPAHHBIX SI3BIKOB

[TogpoOHEBINM OTYET O IPOTrPECCe N3YUEHUs U KAUeCTBeE
YCBOEHHOT'0 MaTepuasia

YyacTtue HocuTess s3bIKa B ydeOHOM IpoIiecce
CrapToBOe, IPOMEKYTOUHOE U (PUHAJIPHOE TECTUPOBAHUE
COTPYZIHUKOB, CEPTHU(MUKAIINA KAXKIOTO

B03MOKHOCTDH MOJYUYUTh CEPTUPHUKAT MEKIYHAPOJHOTO
oOpa3siia 1o pe3yabTaTaM 00ydeHU s

Cpeanui 010/:xKeT B MecAll: 1800 pyoJien

KavecTBeHHOEe OOy4YeHHEe MHOCTPAaHHBIM fi3bIKaAM
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KOMMEPYECKOE NPEAJTOKEHUE

CIIEIIMAJIBHOE IIPE1JIOKEHUE

KOPIIOPATUBHDBIE KJIMEHTbBI

crnywartenu 1 2-4 5-8 9-12
pybnen/yac 400 280

KonrakTtbl: MakcuM HeuaeB 248-7-248

KayecTBeHHOEe O0OydYeHUEe MHOCTPAaHHBIM A3bIKaM
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KauecTBeHHOE 00yueHNe NHOCTPAHHbBIM A3bIKaAM

& CameloT

Bcerma e¢7hb B Kd4d3aATHh

Cnacu0o0 3a BHUMauue!
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