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Ycnex unghopmauuoHHO-KOMMYHUKAUUOHHBLX
mexnonao2uil (UKT)!

PeajIbHBIM MHTEPEC K H300pa3UTEJIbHOMY UCKYCCTBY?

IHepcnekTuBHbIe NyTH pa3zBuTuss UKT
B chepe ucKyccTrBa?

g Inf; on-C .
Technologies (ICT)!
Real interest in fine art?

Perspective ways of developing ICT
in the art sphere?



a) TexHO0J0Irn4YeCKUM MOAX0/1

1. UKT: npousBeaeHre HCKYCCTBA KaK BU3yaJIbHAasA
HHpopMaUs O NMPOU3BEIACHUMN.

2. Uudopmanusa: AMCKPETHOCTD, A€JIUMOCTD, AJ/IUTHBHOCTD.

3. OueHKa 3JICKTPOHHOM KOIUH 10 BO3PACTAHUIO KOJIHYECTBA
nHpopMauH.

1. ICT: a W(i{k of art as visual information on art
work.

2. Information: discrete, divisible, additive.

3. Appraisal of an electronic copy by the growth
of the quantity of information.



b) IlcHX0JOIrHYeCKHUHN MOIAXO0/

1. Ilpou3BeaeHre HCKYCCTBA KAK XYA0KeCTBEHHbIA 00pas.

2. Xy10:KeCTBEHHOE BO3/IeHCTBHE — EJbHOCTH BOCIIPUSATHA,
(3aK0H CaMOCTOSITEJILHOCTH 00J1e€ BLICOKUX CHHTE30B).

3. O11eHKa KONIMM 10 CTEIIEHH COOTBETCTBUS BO3/ICHCTBHUIO
OPMIHHAJIA.

Psychological Approach

1. A work of art as an artistic image.

2. Artistic impact - the integrity of perception
(law of the independence of higher synthesis).

3. Appraisal of a copy by degree of conformity to the impact
of the original. 4



HUcCKycCcTBO
U MHGopMaLUsa 00 HCKYCCTBE

1. IIpou3BeaeHne: HeNMOCPEACTBEHHOE BO3JeUCTBHE +
BU3YyaJIbHAsA HH(POPMAIIUS O IPOU3BEICHUU.

2. IlpousBeneHue = nmojaHast (TeXHHYECKHU HEAOCTHIKUMASA )
HHpopMaus, KOTOPYIO HECET OPUTMHAJL.

3. JKpaHHOe BOCIPOM3BeAeHUE = KOHKPeTHAas (HemoJIHAas)
BU3YyaJibHAsA HH(POPMAIIUS O IPOU3BEICHUU.

Art
and Information on Art

1. A work of art: immediate impact + visual information on work.

2. A work of art = complete (technically unattainable)
information contained in the original.

3. Screen reproduction = concrete (incomplete) visual information

on the vsvork.



M cKyccTBO
U uHGopManus 00 UCKYCCTBE

4. IIpoCcTPaHCTBO IKPAHA — MPOCTPAHCTBO KAPTUHBI.
Orimuusi: o ¢gusuueckue,
© « annepyenmueHble),
o« IMOUUOHAIbHDbIE).

S. Hludporoe MoaeiMpoBaHMe OPUTHHAJIA --
HHPOPMAUOHHBIA Ae(PUIUT.

6. IlepcriekTBa — MOJICJIMPOBAHUE 60CHPUAMUA OPUTHHAJIA.

Art
and Information on Art

4. Screen space - picture space.
Differences: . physical,
-~ “apperceptive”,
o “emotional”.

S. Digital simulation of the original -- information deficiency.

6. Prospects - simulation of t%e perception of the original.



IIpo0aema BocpusTUs

Oowue 3a0auu:

1. KomneHcauus 3KpaHHbIX adeppaumii
3a CYeT MOJACJUPOBAHUA BOCIIPUATHS.

2. OT TEXHOJIOTHI CTAHAAPTA K CHEUUAJTbHON TEXHOJIOTMH.

3. MyBGI/IHO Henarornqecm)e nccneszaHne
BOCIHIPUATHUSA 3.]1€KTpOHHOFO HCKYCCTBA.

4. IlpakTHyeckas 0a3a aJsi HCCJIEI0BAHMIA.

Problem of Perception

General tasks:
1. Compensation of “screen” aberrations
by a simulation of perception.

2. From technologies of standard to special technology.

3. Museum and teaching research
into the perception of "electronic'" art.

4. Practical base for research. 7



I1po0jeMa BOCIpUATHUS

Konkpemmnuwie 3aoauu:
1. Ucnosib30BaHue «3JEKTPOHHOI0» pecypcea.

CpaBHeHne XYy/105K€CTBEHHOI'0 BO3/1€MCTBUSA
nmuxked B 30 kb u 30MB.

2. BoisiBjieHUe cienM(PpUKH JICKTPOHHOU KONUH
B My3ee, B 00pa3oBaHUU, B IVI00AJIbHOM CETH.

3. U300pa3uresibHOEe UCKYCCTBO U UHTEpHeT:
aHaJIM3 MO3MTHBA U HeraTusa.

4. OT THNOBBIX (“TOBapHBIX ) NMpe3eHTANUH
K CIIeNHAJBHON XY10KeCTBEHHO! NMpe3eHTAllUM.

Problem of Perception

Specific tasks:
1. Use of “electronic” resources.
Comparing the artistic impact of images with 30 kB and 30 MB.

2. Revealing the specifics of an electronic copy
in museum, in education, in global net.

3. Fine art and the Internet:
analysis of the positive and negative.

4. From typical (“commodity”) presentations
to a special art presentation. 8




1/100aJ1bHBINM IPOTHO3
Bapuanm 1.

IlocToOsIHHOE YBEJIUYCHUE UHPOpMayuu 0 NPOU3EEOCHUU.
Nudopmanus o npousBeaeHuy << HHpopManus OPpUrnHAJIA.

Bapuanm 2.

MoneaupoBanue BocnpusiTusi. CeHCOpHBbIE CUCTEMBI.
YcioBusl, HEAOCTYIIHbIEC 1a)Ke B MYy3ee.

Global Forecast

Version 1.

A constant increase in the information on art work.
Information on the work << information of the original.

Version 2.

Simulation of perception. Sensory systems.
Conditions inaccessible in a museum.

9




