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AOKJIAA

«IBOSMOUNA MeananiaHnpoBaHuA.
OT NOKYNKN TpadrKa K MNOKYMnKe ayguTtopum»



KAK
STO BbIANO £SOl

[epBble 6aHHepbl B UHTEpHeTe

/B Mmupe*

25 anpend 1994 roaa, caut HotWired.com
baHHep HUKyaa He BeA!

Have you ever clicked

your mouse right HERE? -

/ B Poccuu**\

1997 rog, Mail.ru
nepsble GaHHepbl NPoAaBa/iM No $35 3a AeHb

Kopnopauusa «<-AKAOEMCEPBUC»
(% Mytewecrsua CrpaHbl KypopTsl Busbl
AKALIEMCEPBKC  Typusm lopoaa Orenu

buneTbl
- _/

*UctouHuk: http://thelongestlistofthelongeststuffatthelongestdomainnameatlonglast.com/first66.html

**|{cTOYHMK: www.sostav.ru




MEPBbIE MOKA3ATEAU
QPPEKTUBHOCTHU £SOl

Pasmelaem 6aHHep Ha
F1aBHOM CTpaHuue camta N
Ha Hea e

C1eamm 3a nocewaemMmoCcTbro
CcauTa pek/amogartensa

U EC/IN NOCEWLAEMOCTb PACTET

3HauuT, peksama paboTaet!



NMPOABUHYTbHIU
YPOBEHb

CTanu n1aHMpPOBaTb TaKUe MoKasaTe/In, Kak
KO/IM4eCTBO Nnokasos, R&F, SOV

+SOL

oKTAGpL HOA6pL /\
Tun 02.10 - KonuuectBo 3
# Mnowapnka Mosnuus ®opmar RTINS Mepuon 0810 |09:10-15.10/16.10-22.1023.10-29.10{ 30.10-05.11] 06.11-12.11 13.11-19.11} 20.11-26.1 et SOV, %
OxBat
1 Mail.ru CTaproBas CTpaKuua (nocnie e8ona TeKCTOBIE BOK ¢ NoroTUNoM cratuka AeHs 06.0KT 30 okT. 14 300 000 100,00%
a— norvHa/napons)
KuHo
2 Kinomania.ru rnaBHasi, cnpasa 240x400 flash/gif cTatvka Hepenu 3000 000 100,00%
LifeStyle
3 [Timeout.ru BCE CTPaHuLibl, crpasa 240x400 flash/gif AvHaMuKa Hepenn 120 000 30,00%
PecTtopaHbl
4 |Afisha.ru / PecT Hbl pasgen "PecTtopaHsl", cnpasa 780x90 flash/gif cratuka Hepens 57 000 100,00%
5 enu.ru rnaBHasl, CBEpXy 600x90 flash/gif [AnHamuka Heaenu 14 56 000 29,79%
enoBble pecypcbl
6 nIing_r MnaBHas cTpaHuua, cnesa 240x400 flash/gif craTtuka Heaenu 200 000 100,00%
naBHasi CTPaHMLIa, BTOPOW 3KPaH, LIEHTP, . o
7 [Expert.ru Mocrea, Cankr MetepGypr. ExarepuHGypr 300x150 flash/gif [AvHaMuKa Hepenn 20 000 50,00%
Wroro nokasos:{ 17 753 000




NMPOABUHYTbHIU

YPOBEHb

U aaxke nporHosmuposaTb CTR u oxBar!

+SOL

Konunuyectso

Kak cneactBme — KO/IMYECTBO K/IMKOB UM aKTUBHOCTb NMO/Ib30BaTE/1€M Ha CanTe

pPeKNamMogaTena

# lNnowaaka MNo3nuus dopmat Tvn pasmeLyeHuns HOKA30B CTR Knnkun OxBaTt
1 Mailru ﬁﬁﬁ:‘;‘::p%f;”””a (nocre eeopa Te"i:)orz':ﬁng’;o" c cTaTuKa 14300 000 0.12% 17 160 3177778
2 Kinomania.ru rmaBHas, crnpasa 240x400 flash/gif cratuka 3 000 000 0,10% 3000 600 000
3 [Timeout.ru BCe cTpaHuLbl, cripaBa 240x400 flash/gif anHamunka 120 000 0,30% 360 30 000
4 |Afisha.ru / PecTopaHbl pasgen "PectopaHbl”, cnpasa 780x90 flash/gif cTatuka 57 000 0,30% 171 14 250
5 Menu.ru rnaBHas, cBepxy 600x90 flash/gif OnHamunka 56 000 0,20% 112 14 000
6 [nline.ru maBHasi cTpaHuua, crieea 240x400 flash/gif cTatuka 200 000 0,20% 400 50 000
7 [Expertru K;j‘:;g‘ é;‘;iﬁ”#:;;ggf;’r‘f' é::gf:p;;fg;& 300x150 flash/gif AvHaMMKa 20 000 0,30% 60 10 000

M 1oro: 17 753 000 0,22% 21263 3 116 822




TAPTETUHIH +SOL

TapreTupoBaHue — nepBble MOMbITKU KYMUTb HY>KHYIO ayAUTOPUIO Ha BbIDPAHHOM caiTe

Cou-aem TapreTuHr
(Ha pecypcax, rae
eCcTb Npodpuau
ayauTopun)

eorpagus,

YacToTa NoKasos Bpemn nokasa

KaK CpeACcTBO
onTUMM3aALUU
6roaxeToB
Ha KPYMHbIX
n/iowagKax



MPUMEPDI
OTYHETOB +SOL

OT4eTbl N0 KamMnaHuM nomoraroT oueHNTb adhpekTnBHOCTL Yxe NMOCITIE Toro, kak kKamnaHug
3aKOH4YeHa

OTtueT Adriver: oueHka 3¢ GeKTUBHOCTU UCMO/Ib30BAHHBIX B KAMMaHUM pecypCoB

200 H H H O Finmarket.ru
Expert.ru_text Mp! 3 Kpyra nponop y np. nocerutenei
X O Inout.ru
5 © Activist
DP.rut. £\
250 { SEEE]
s O Menuru © Expert ru (pop-under)
é O Timeout.ru
2 2.00 it
2 U Afisha.ru
I
E
e d . . o v
5 Rarbler v Otyet Adriver: nepeceyeHue aygMTOpUiA NO peKN1aMHOM KamnaHum
g
§ 140 6 Expetiu (nepergia) | : L
g = %
o g =3
H . 2 L
= Livepage ru = 3 = 2 = = = g% 2
3 S T = £ s 2 =) 2 2F =
I = o = 8 = T = 2 < 5 s ol © 7 =
3 E 2 E 2 5 E g 3 4 g S | 88| 85| B
3 5 T s 2 - 3 3 3 3 5 5 £S5 | 58 =
@ = = B G} o < < <L @ @ w < < 2 1)
[
Mail.ru(tizer) 33% 0% 3% 1% 5% 0% 0% 0% 2% 0% 1% % 2%
Mail.ru (240x400) 36% 0% 3% 0% 5% 0% 0% 0% 2% 0% 0% 0% 3%
Gismeteo.ru 14% 13% 0% 1% 3% 0% 0% 0% 3% 0% 1% 0% 2%)|
0.00
000 s00 1000 15.00 2000 Price ru 7% 10% 1% 4% 3% 0% 0% 1% 3% 1% 1% 1% 1%
CToMMOCTb NpuBneyeHua noceturens, USD
ito.mail.ru 34% 35%. 1% 4% 1% 1% 1% 0% 3% 1% 1% 1% 3%
Autonet.ru 15% 14% 1% 4% 1% M% 1% 0% 4% 1% 1% 1% 2%)|
Autoreview ru 1% 1% 1% 6% 1% 14% 1% 1% 3% 2% 1% 1% 2%
Sports.ru 10% 10% 0% 3% 1% 2% 0% 0% 20%. 1% 1% 1% 1%,
Saovsport.ru 18% 14% 0% 5% 1% 4% 1% 0% 5% 1% 1% 1% 1%
Ferraru 12% 10% 1% 4% 2% 5% 1% 0% 1% 4% 1% 1% 1%
Admedia.ru (Typuam)| 22% 15% 2% 4% 1% 4% 1% 0% 1% 4% 1% 8% 0%
Admedio HOTENG (I 5y [ % 1% 3% 1% 4% 1% 0% 1% 3% 1% 8% 0%
a3BneyeHus)
Izrukvrukiru 34% 43% 0% 7% 1% % 1% 0% 0% 2% 0% 0% 0%




A ECAM... +SOL

[MnaHnpoBaTb KaMNaHMIO TOSTbKO Ha TEX MONb30BaTeNENn, KOMY OHa MOXET
ObITb UHTEPECHA

ABTOMAaTUYECKN YyYNTLIBATL NepeceveHne ayantopus rno cantam
YXe no xoay KamnaHum ontTumMmanpoBaTtb 3PJEKTUBHOCTb pasHbIX KpeaTnBoB

OueHunBaTb pearnbHbIi UHTEPEC NOMb3oBaTesis K NoKasbiBaeMon peknave

TEMEPb 3TO BO3MOXHO!



A Definition? +SO0L

e Targeting collective segments of users with content and advertising based on
anonymous previous activity and attributes

Demo-Targeting

Creative Retargeting Search Re-targeting

Site Re-targeting Geo-Targeting

Workplace Targeting Behavioural Segments

http://www.imediaconnection.com/content/19275.asp




Opportunities to reach
engaged shoppers are limited +SOL

2 =

Decide you want to buy a car Vehicle Purchase

8-12 weeks in-market time

W
_ | maigine

Auto Marketing Dynamics

Consumers are in-market for an average of 8-12 weeks

During this time, consumers spend less than 5% of their time on automotive research sites
Until now, inventory targeted to in-market consumers has been in short supply



How Behavioural Targeting
Works

All segment memberships are
created in real time and loaded into
our real time JavaScript servers
which pass the segment IDs into an
array and stamp those IDs into a local
cookie in the publisher’s domain

ers are given a REVSCI cookle and
assigned to one or more segmeyts
based on:

What they do
* Sections/Categories
* Pages
e Microsites
e Words in articles

e Searching for specific terms

How they do it ~ P

3 R R A

e SIC(Industry)

e Domain (Company Name)
e FTSE Rank

¢ Registration Data?

Data collection and
segment definition is the
really interesting part

+SOL

On the user’s next page view after
they become a member of a
segment, their cookie is stamped
with all current segment IDs, and the
IDs are placed into the ad tag.

All ad calls now consider a user’s
segment IDs.

The Ad Server will always make the
final decision on which ad runs
(based on priority, CPM, etc) but
now it has a segment option




Four Primary Ways to Build

Audience Segments

+SOL

e Allusers that read “X” number of
pages in a specific area of the site over
the last 1 day to 12 weeks
e  When a campaign needs specific

targeting and a section is sold out

e Expanding the duration of a special
event or sponsorship

All users that read articles with the
following words/phrases over the
l[ast 1 day to 12 weeks

New “Virtual” categories provide
infinite possibilities for highly
targeted audiences, regardless of
what content areas you have

e Using Digital Envoy, the most trusted
and accurate IP resolution source
(used by DART/Atlas/etc) users’ IP

Address are resolved to target:

e Industry, Company Name, Company Size,
Speed, Geo, etc

Create audience segments based on
the words and phrases that users
type into your on-site search engine

e Grow search campaigns, by
targeting users after they search

Note: Any of these conditions can be combined
to increase reach and/or relevance.

e Profiles from key partner sites




Example of Advanced Segment
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Segment of

users likely to

want a
high-tech

mobile device
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26 mapra, uernepr.
:08 B Kazarn Ha Ky
APYGbi npreayT bapesu
Aebyp

900 Cyprnc Howa uems —
TengupenTop POC Anekceit COpOKIM PACCKAZN 0 HOROM KONTRKTE C "AGAAC", NDHGHANCA,  nobeaa s Kybke YEOAI
UTO OH HGMHOTO BLIOAHEE NPEAMIYWETD — © “HAKOM', W pacckasan o TOM, KaK
PaspaBaTbianace GOpHa A1 cBOPHOF 8:49 Konoeanos: Konaras Tvna
aopPsI He CHve, HO

~ Nosagy mKoro aweit Kpnnummow padorel, — cpasy  HenprATHe

3aA8MN COPOKNH. — CRIEAVIOUA MATY HALIA KOMANAR 643 Henomsuuséi: ans wern
OcHoBHEM  TPEGOS 7D0seRST YHG & HoRDh Gopie, Ova OTosiaeT acem "Sesur’ — oTRpLITaR K
o e mm‘ TPEBOBAHAAM,  KOTOpSIe MLl CTABWTH
He yHaB3eMOCTh, 3 WMeHHO KCKOSUBHOCT, YAOGCTBO H, KOMEUHO X, BHCOKSA 619 borre ey copryo Tt
JHHKANBHOCTS, abconoTan ICTETMKS. A KOME  3TOTO  CODTEETCTEYET  Foccm o saconapesican Pt g

MeHs ecTh KonopHTy — caenaWa noa uger

[T rerner Forgot your login

wername | |
Ecanpie Bogs e

R LiveEsourNAL

O Remember

INFOCUS | CREATE AN ACCOUNT | POSTTOJOURNAL | EXPLORELJ | GIFT SHOP

LU for mobie devices  Mabie seftings  AllLJ stafistics

»Kueon XKypHan — B N etpupylics
3TO BO3MOXKHOCTb BbIPA3UTb ceds, W YuTail.
noAenuTbCA CBOEN XN3HBK N CBA3ATLCA C
apy3bAMN B CeTU.

Say hello to iPhone.

Sbi MoeTe HCnons308aTs LiveJournal pashuinm cioCoBamM: Kak MsHLIR AHEEHNK, Bror,
SMCKYCCHOMHLIR (OPYM, COUMANLHYIO CeTh W Tak Aanee

2 Y

Kusoit wypnan Muunre

O

Obuaiirecs  Mobunuu

lf ¥ AudienceScience:




BP Target Neutral -
Multiple Success Points

g +SOL

{0)

C

BP Oil used behavioural targeting on Guardian.co.uk to educate consumers on how to
reduce CO2 emissions and drive sign-up for the target neutral scheme

COMPOSITION:

— Behavioural targeting advertising was more effective than ROS at reaching users who
are “very concerned” about the impact of vehicle CO2 transmissions on the
environment

— After exposure to the ads, users feel better about BP

e RESPONSE:
— Conversions attributed to the behaviourally targeted ads were significantly higher
than the non-targeted portion of the campaign
— Even though the actual click rate was lover for behavioural, the clicks were highly
qualified = far better conversion
— The guality of a click is usually more important than the guantity of clicks.




TEHAEHL UA +SOL

N3ameHeHne mMeananiaHa: OT NOKYyMnKn Tpacbvu(a K MOKYynNkKe ayanTtopun

Knaccnveckuin meguanaax HoBbili TUN MeguansaHa
Mokynka Tpaduka «Bcaenyro»: Mokynka ayautopun:
CnMCoOK canToB My»K4mHa, 25-35,
MapameTpbl TapreTuHra MockBa,
leo 25% BpeMeHU NpoBOAMT Ha
YactoTa aBTO-CaMTaXx,
Bpema 30% BpeMeHU YntaeTt busHec

Mo, Bo3pact HOBOCTHU




HOBbLIE MOKA3ATEAWU
OQPPEKTUBHOCTH
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Interaction

Rate =157

Doaococery  Doegame  vevasersore  Seines  CasliecTes

®paHuus spemer BTopoit MUpoBoi

Japerncrpmpyics u wnrak

33KNeeNDe 1 NEDEKOWEHHDIS HOMEDA

Pennmra

vS' anmﬁ.

B cTtaHaapTHbIN TB poank 6bin
p06aBneH 3nemeHT MHTepaI-(TVIBa<\
no/ib30BaTe/Ito NpeA/1arasnochb
ABUraTb MbILLKOM No 6aHHepy B

3a,@aHHOM HarpaB/IeHUU




HOBbLIE MOKA3ATEAWU
OQPPEKTUBHOCTH +SOL

VTR (view through rate), npusseyeHne BHUMaHuA
Ans in-video-banner
OMHOWeEHUEe NPOCMOMpPO8 8UOEO K NOKA3am bdHHepd

D ————— e VTR =17,2%

Bua

®aitn  [paska HKypHan

- . @ Q @htm:

L Windows Media || Windows | | BecnnatHas noutaH... [ HacTpoiika ccomnok

3aKknagakn  UHCTpyMeHTbI

Crpaska

.sol-agency.rufadvertiser fin-b-video.html

Livejournal.com

ADVERTISEMENT

Mo pesyabTatam
TEeCTOBOM
KaMnaHuu

* Gazeta.ru: Cpok rogHoctu Caakawsunm - Ao 2013 roga
* Gazeta.ru: HeaHaepTanbLa NPoYMTany LIENVKOM

p OLO( Y * YemnuoHat.py: Mpobbl "B" AxaToeoi, KOpbeson, ApoWweHKo -
NoNoXUTenbHbie 2

KVHOMOBW ToHO

* XOK-103epbl BEIGUPAKOT NYYWYH KHUry 2008 roga « sollife
u * B MOCKBE CHecnu Xpam « sol peolpe
» MaTemaTuka ybuBaeT KpeaTUBHOCTL « sol people

projects

AEXE HE SHAIC KAKOH Tar

nocTaEHThL

Comments

Date: May 22nd, 2008 05:47 am (UTC)

MpUMEpPHO elle rod Ha3af YNTan MHTEPELID C ApTemuenm TPOUUKNUM, OH FOBOPMI, YTO MOMOAEXE BCE MEHbLe U MeHbLWe CUANT Nepeq ALMKOM 1 BCe

yaue Ha MTV MOXHO 3aMeTUTb Knunel Hagexas! BadkuHoi u Ko.

¥ rTaR2nrG AU TAMM2 MAK FADANRKN FaNL82uA (TU UG AMATAIN ARSTARY UG KAR NNADSAITL ) LA TOURGUIIAG TAILA

uanun

Mepenada aanHsix ¢ waw.fsewt.com...

Mpumepsbl pasmelennii: hitp://www.sol-agency.ru/advertiser/in-b-video.html




PE3YABTATbI TECTOBbIX
KAMIAHUWU +SOL

P AE VIR,% CTR,%
eKk/1amMmupyembin bpeH
py S [NpuB/AEKaTE/IbHOCTb KAankabenbHOCTb

Tenabie nosbl «CALEO» 17,5 2,8
ABTOMOb6MU/b “SUZUKI Grand Vitara” 6,9 0,9
ABTOLLMHBI «Cordiant» 12,5 1,6
ABTOMObWM/IL «Peugeot 308» 7,6 0,9
[MpousBogutenb AXT «Caravelle» 16,2 1,8
KombloTopHasa urpa «Ropcapbi» 17,4 2,5
3UMHAA KOANeKUMA ogexabl «TomFarr 18,7 2,8
ABTOayamo cuctema «Prology” 17,2 2,1
ABTOMObMU/b «Cherry» 1,8 1,7

*Mo AaHHbIM 6 000 000 TECTOBBIX NOKA30B B TEYEHUE 1Heaenu

18



HOBbLIE MOKA3ATEAWU
QPPEKTUBHOCTHU

Interaction Rate, B3anmogencTene C KpeaTMBOM
Ana 6aHHepOoB- pacx/10MoB

OTHOLWEeHne Ko/m4ecTBa PacX/10MoOB K KO/IMHECTBY NOKA30B

A Oyr60n Ha Yemnronar.py - /lura Yemnuoroe, KyGok YEQA, Yemnmonat Poccum no dy6ony, HoeoctH dyt60 - Microsoft Internet Explorer
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PE3IOME +SOL

1. Peknama ctaHOBUTCA 60/1€€ arpeCcCcMBHOM:

* HOBble popmMaThbl
* BUAEO

* MHWHTEPAKTUBHOCTb

2. PasmeleHnsa ctaHOBATCA 60/1€e TOYEeYHbIMU

3. [lepexog ot CPM mogenu K npogaxam rno Interaction, CPC, CPA






