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PA Mukcapm UHHOBauyusi pabomaem Ha peK/iaMHOM
pbIHKe 8 me4dyeHue 13 nem.

SHensisicb kKoMmriniekCHbIM TTL aceHmMcmeom,

Mukcapm uHHo8auyusi npeodsiazaem rnosiHbIU KOMIMJIeKC
ycriye e cghepe uzzomoesieHusi u pasmeweHuss POSM,
Ccy8eHUpHOU rnpodyKuyuu, nposedeHus events,

NMPOMOYWH, MepYyaHOali3uH208bIX akmusHocmeld,
mobile marketing
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Merchandising Sales Promotion

Consumer Promotion
-MOHUMOPUH2;
-oghopmiieHue mecm npodaxx POSM; - oebiwWeHue JIoSISIbHOCMu K
-crneyuanbHasl ebiK/1adKka moeapa; 6peHdy;
-ayoum; d
-aymcopcuHa, MocmpoeHuUe KOMaHObI = M0O0aPOK 3a IOKYIKY,
«C HYnsi» KOHCYyJibmauyusi
-aymcopcuHe, paboma - decycmauusi, CIMIIIUH2
«cywecmeyroujeli KOMaHObI» s
-aHaslumu4eckasi omyemHocmsb Pivot; .
-rnpozpamMmsbl J1I05IJIbHOCMU; - ugbnieumuHe;
-l?:ggg Kéz obyyeHue P
e nudfuuupgeaHHoao -8u3yaJsibHble KOMMYHUKauyuu
nepcoHana

lNpeumywecmea pabomsi ¢ Mukcapm
UHHoOBauyusi:

-KeanuguyupoeaHHbIU NMepcoHarsl;
-6os1bwol onbim pabomsi;

-MOKpbimMue : ecsi meppumopusi YKpauHbl;
-npedocmaessieHUe om4yemHOCmMu Ha ecex
amanax pabomsi;

-UHUYUamueHocmb @ peweHuu
¢hopcMaKoOpHbIX npobriem




Promation

CobcmeeHHOEe

lTpou3eodcmeo
rnpou3zeoocmeo Top208020
Hapy)XHoU peKsaMbl obopydosaHus
-HaKpbIWHbIe yCMaHOBKU; -«OcmpoeKU Kpacombli»;
-eblgecKU U mabrnu4dku -POSM (paspabomka, usaomoesieHue u
-6aHHepa, nrobasi popma ycmaHo8Ka 8 Mmecmax rnpoodax rno eceu
MemaJsislIoKapKaca; YkpauHe);
-1aUmO60OKcChI; -flpomocmouribi (pa3bopHbie,
-cumunaitmsi; YHueepcaJsibHble U yOobHbIe, ¢
-8bIcMaso4YHoe obopydosaHue; cyMKamu, j1iro6ol eud monnepa);
-wmeHOepa; -ducnsieu, cmesnaxu, Npuaasku;
-rMoJIHoysemHasi ne4yamsb; -Shopé&shop
-HEeoH

lNMpeumywecmea pabomsi ¢ Mukcapm uHHo8auyusi:
-Bbicmpbie npocyembl, B03MOXHOCMb 8JIUSIMb Ha UEHbI;
-EchbekmueHblie pe3ynibmamabli;

-OnepamueHasi paboma;

-Kopomkue cpoku npou3zeodcmea



CyeeHupHasi npooyKyusi llleeurasi npodykyusi

Baw npodykm OoJsixeH CobcmeeHHbIl uex ¢
npodasamncs eéblWueasibHbIMU U WeellHbIMU
daxe moa0da, Kko20a Bhbi MawuHamu

omosbixaeme! lMpodykyusi: MeQuUyUHCKUe
UmeHHO 0511 amozo cyuwiecmeayem Xxaslambl, KOCMIOMbI
cyeeHUpPHasi NPooyKyUsi ¢ salluM cney odexoda

Jioeomurnom. npomoghopma

Mb1 yxxe OasHO He npedsiazaem Xusemsl

cmaHOapmHbie nooxoobi! pyb6awku

Jocmaeka no kamasozam, ghapmyxu
uHOueudyasibHOe u32omoeJsieHue, nneobl

nowue u ece amo 6ydem moJsibKo Osisi u MHo20e dpyaoe

eawea20 npodykmal

lNMpeumywecmea pabomsi ¢ Mukcapm uHHo8ayusi:
-KOpOmkKue cpoku nocmaeku: om 7 0o 14 OHel;
-pa3pabomka uHOueudyasibHOU NMPoOyKyuuU OJisi Ka)KO0020 K/1lueHma;
-docmaeka om Hawe20 npou3ssodcmea k Bawemy ogucy 8o ecex
2opodax YKkpauHbl;
-ynakoeka, ghacoeka, cmukepoeKka ece amo aKoHomum Bawe epemsi



EVENT

-op2aHu3ayusi PpeKJiaMmHbIX U
coyuasibHbIX KOHUEepmos
-rnpuanaweHue 38630 poccutickou,
3apybexHoli acmpaodsbl, YUpKoebie
apmucmabi

-mexHuU4eckoe obecrie4eHue
KOHUepmoa: npogeccuoHasibHoe
ceemoeoe, 38yKoycusiusaroujee
ob6opydoeaHue

-¢heliepsepkKu, 8030yWHbIe Wapbl
-op2aHu3auyusi OHelU poxxoeHul u
Kopriopamueoe

Mobile
Marketing

=SMS u MMS komMMyHuKkauyuu

-MOOUJIbHbIU MapKemuHea
-Bluetooth-unmepakmus
-ODP-npunoxeHusi u MO6busbHbIE
KYrMOHbI

-l'onocoesbie ycnyau(lVR)

-New ! QR K0ObI

lMpeumywiecmea pabomsi ¢ Mukcapm uHHo8auyusi:
-KpeamueHoe MblWJsieHue;
-UHOueudyasibHbIU M0OX00 K Kaxkool udee
-eoruiowieHuUe moa2o, Ymo Ka3asioCb He803MOXHbIM;
-caMble HO8ble U 8bICOKOKa4YecmeeHHbIe mexHosio2uu;
-rnipogheccuoHasiu3mM 80 ecem, daxxe 8 demauisix!
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TM Tpu Medeedsi: «<Ayoum» TM Xumomupchki Jlacowi:
Mokpbimue: 7 KpynHelwux 20p0008 OpzaHusauus KOHL_tera K OHrO
YKpauHbl, pO3HUYHbIe Ma2a3uHbi U 2opoda XXumomup;

mopzoenie cembl nugpieumure;
Pesynbmam: co6paHa u KoHcynbmupoeaHue 8 TT no
cghopmupoesaHa npoodykyuu;

ebl0aya nodapkKa 3a noKyrnkKy;
eesiudeHue npodax e TT;
Paspabomka, uszomoeJsieHue

«Tpu Medeedsi», mop20e020 uHOUsUOyanLHOU NPOMOPOPMbI;

O6opydoeaHusi, UHGhopMauUsi 0 KOHKYPEeHmax. UHdueqdyaanag MexaHuKa Onsi
2009-2010 200 kaxxdou TT, e 3asucumocmu om

Hanu4usi NpPoldyKyuu;
paboma no pomauuu.

asleKmpoHHasi 6a3a, codepxkawasi
camMyro C8eXyHr UHghopMayur o
Hanu4uu npodykyuu TM

KomnaHusi «KOHUMUIIK»:

30 mepyaHpausepoB, 20 TT

Nopoa: Kues

MexaHuka: MepYyaHOau3uHr , BblKragka
NPOoAYyKLMN Ha NonKax, hacoBKa,
NPUMOTKKN, COOp 3aABOK Ha NpsiMble
noctaBkm B TT.

lMokpbimue: 60 mopaoebix Mo4ek;
MNopoda: Kumomup.
lNMpodykm: KoHdumepckue u3denusi



N

TM Kny6 Cbipa

2009 2

3apaum:

O3HaKOMJIeHMe noTpedurtenen

C npoAaykKuuen, nepeknovyeHne
noKynaresien ¢ KOHKYpUpyHLmnx
OpeHaoB, yBenu4yeHme npogax,
BblAa4vya NnogapKkoB 3a MOKYIMKY.
MexaHuKa : npoMoyTepbl B APKOU
npomochopme npoBoAUNN aeryctauuio
CbIpPOB, BblAaBasnv Npu3sbl 3a NOKYMNKU
aKUMOHHOM MNPOAYKLUM,
CTUMYNUPOBAnM NMOKYMKY,
npuBneKkanu

HOBbIX NoTpedouTeneun

MNMokpbiTue: Knues

Ul «Koka-Kona beeepudxu3 YkpauHa
JITA»:

29 mep4yaHOal3epoe

3adayu: cbop 3aka3oe,
noddepkaHue ypoeHsi SKU,
omcrnexueaHue u ycmpaHeHue 0O0S,
omcriexxueaHue Hanu4usi u
rnornosiHeHue POSM;

co30aHue HO80200HUX cmernaxel u
rnasiemorioJioK.

lNMokpbimue: Kuee, [JHernipornempoeck,
Xapbkoe, [JoHeuk

lMpodykmsbi: Coca-Cola, Bonaqua,
Fanta, Sprite, Shweps, Burn, Nestea













Topz2oeoe ob6opydosaHue
Hawu pabon




C Hadexdol Ha compyOHuU4Yecmeo!
2. Kuee, yn. Bacunbkoeckasi, 32, o¢h. 201

e-mail: tkachenko@mixart.com.ua
mern. +38 044

258-29-79

455-95-01

455-98-15




