25-26 mapTta 2010 roga
YnpaBrneHue ayautopmeun n mapketuHr B UHTepHeTe

Kpyrnbin cton
«YOMNLUbl KOHTEKCTHOUN peKnamMbi»

Kupunn Yucros
KChistov@Subscribe.Ru

[—

etarget




B nonck nayt ooHuU CTapuku?

Q: When looking for new information online, on what type of website
do you start your search?

NMNounckoBble MaLUUHbI NO-

npexHemy sIBNAKOTCA
search Engines IR 37%  0CHOBHbLIM MECTOM Noucka

MH@@oOpMaunun
Aportal (Yohoo!, 5N, Ao, ecc) | 4% hopmauun G
A site dedicated to that type of information o
(i.e. CNET for technology) _ 1%
—
Wikipedia - 9%

slogs [ 5% o ?ggal media =
oBepue K pe3yribtatamM NoOUCKa nanaeT

Ho npoueHT «coumnanmncToB» ObLICTPO pacTeT

Facebook, Myspace, Twitter, etc. - 4%

—  Q: When researching a new purchase online, what tools
do you trust most to help you find the best information

Q: How accurately does this statement apply to you? 20%
“There is too much information Online."” 18% |
26% 16%
14%
12%
18%
10% | = Socializers
8% ® Portalists
6% | » Searchers
4%
5% 20 |
N o

Socializers Portalists Searchers Blogs Facebookor Message Wikipedia
Source: The Nielsen Company Twitter boards Source: The Nielsen Company



KoHTeKkCTHasa = ugeanbHO npocrasn?

U3rotoButb Hantn uenesyrwo [peanoxutb NMpuBneyb
NpoAyKT ayauTopuio NpoAyKT LIA Ha cauT

nunodoagaHoM
M BXULMLO MMneanion
1Iadowied aimasiag

Yoepxatb LA
(JloanbHOCTD,
BOBJIeYeHMe)

esoduds mwinitoundaiedex
M OINTIBLHOWIAD 91MhAEY

LHOWOW MI9HLBUdUOJeLQ
g y[1 mmnediHanHOM XeLoan
8 auHaxouradu ai1mLoaneed

auniteadi
MUNNLO9GHMN 9Lo0Waeuio
UUMKhAL 1 DIMNeNTON UMMKhAL aLMhaL2390 K LeiquAead MNpopatb NpoAaykr,
qaiedolqga u areaoduiosarody] uIagosHeHUd aLeLvh Monyuntb geHbrn
MI9g09HEHUK qaleinhood]]
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KoHe4YHO, BCe MOXeT ObITb MHTepecHeu
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