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Glohal Marketing

Bawe aBuXeHne K nnpepcTByYy

IIpoeKTHBIM MEHEeIKMEHT

MapkeTuHIroBO€ CONPOBOKICHNE TeATEJbHOCTH NPEeANPUATHN
MapKeTUHTOBBIE UCCIEI0BAHUS

BricTaBouHast nesITEIIBHOCTD

Pa3memienue pexiaambl B CMHU

JAu3aiin 1 noaurpadusa pexjiaMbl

IIpoBenenne mpomMo=aKmuu

Direct — marketing

Merchandising

Event — mapkerunr

N3rorosijieHue npoMo = popMbly COMYTCTBYIOILECH aTPUOYTUKHU

Cailt koMmnanuu: WWw.ra-gme.ru

HoBocunbupck 2010
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Glohal Marketing

Bawe aBUuXeHne K nunpapepcTByYy

IIpoeKTHBIN VM eHeTKMEeHTs

HoBoe HanpaB/ieHHEe JeITEJIbHOCTH HA PhIHKE
MAPKETHHTOBBIX YCJIYI'y BKJIKOYACTS

» bBu3Hec - nnaHnpoBaHue NpoeKTa

s OpraHusauua gesaTeribHOCTU MO NPOEKTY
= [lpoasunxeHune npoekta B CMU

s MOHUTOPUHI UCNOSTHEHUA NpPOEeKTa

s OueHka acpchpekTMBHOCTU NpoeKTa

Hosocnbupck 2010
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Global Marketing
MapKeTHHrOBOe Bawe ABUXKEeHWNWNe K nunagepcTBY

ConpoBoxaenue /leATeJJbHOCTH
IpeanpusaTHNE

AHann3 nonoXeHua gen Ha npeanpuaTnmn

AHanna notpedbuTtenen npoaykuum npeanpusaTus
AHann3 KOHKYpPEeHTHOM cpeabl NpeanpuaTmns

AHann3 adpeKTUBHOCTN MAPKETUHIOBbLIX MEPOMPUATUN
[TpennoxeHne ycoBepLUeHCTBOBaHUA NPoayKTa

PaspaboTka komnnekca mMep no NoBbIlWEHNIO 3PFEKTUBHOCTH
opraHusaumn MapkeTuHra Ha npeanpuaTun

= Pa3paboTka nnaHa peknamHO - MapKETUHIOBbLIX MEPONPUATUI Ha
roa, KBapTan

= OntTnmunsayms 3aTtpaTt Ha peKrnamMmHO-MapKeETUHIOBbIE YCITYTA

HoBocunbupck 2010



" S //’jﬁ

Global Marketing

Bawe aBUuXeHne K nunpapepcTByYy

IlpoBenenne MapKeTHHIOBBIX
UccaenoBanum:

m CDOpMyJ'II/IpOBKa MaBHbIX 3aa4 UccrieaoBaHnAd, CoBMeECTHO C
3adKa34MKOM

s [lpoBegeHmne Ka4yeCTBEHHbIX N KONMMMYECTBEHHbLIX KADMHETHbIX U
NofeBbIX UCcnegoBaHUN

= AHann3 Norny4YeHHbIX pe3ynsraToB

= BbipaboTka npeanoXXeHur no Ncrnonb30BaHUIO MNOMYyYEHHbIX
pe3ynLTaTtoB UccnegoBaHns

HoBocunbupck 2010
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Global Marketing

Bawe aBUuXeHne K nunpapepcTByYy

IlpoBeeHre BhICTABOKE
HOBOE HANMPABJICHUE ACATEIbHOCTH
KOMIIAHUM

s [logrotoBka kaneHagapst BbICTaBOK 4S9 HOBOW BbICTaBOYHOW
nrowaaku, ¢ ydetom rpadonkoB OpYyrmx BbICTaBOYHbIX OOLLECTB

s BbICTaBOYHbIN HEMMUHI

= [InaHupoBaHne OeaTenbHOCTU KaXaoW BbICTaBKU

s OpraHnsauums paboumx rpynn, no noaroToBKe BbICTAaBOK
= [lpogBmxeHune BbicTaBok B CMU

= [lporHo3snpoBaHme BbICTABOYHOWN AEeATENBHOCTM Ha HECKONMBKO NeT
Bnepen

HoBocunbupck 2010
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Global Marketing

Bawe aBUuXeHne K nunpapepcTByYy

Pasmemienne Pexkaambl B CMU:

s AHanna apPeKTUBHOCTN peKknaMHbIX HOCUTENeu Ans HyxXA4
KOHKPETHOro 3akas4yuka: TenesuaeHune, pagmo, ra3etbl U XXypHanbl,

Hapy>XHas pekrama, peknama Ha TpaHcnopTe, pekrama B CeTu
NHTepHET, pacchbIniku

n MeumannaHMpOBaHme: COCTaBJ1ieHMNE NEePCNEKTUBHDLIX MNMJ1aHOB
peKIMaMHbIX KamMnaHum Ha KBapTar, nomnyroaume, rog

= Peanunsauuna nonHoro Kommnrekca peknamHO — MapKeTUHIOBbIX
MepOonpUATUN

s AHanna apPeKTUBHOCTN peKnamMHbIX KaMnaHun

HoBocunbupck 2010
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Global Marketing

Bawe aBUuXeHne K nunpapepcTByYy

Pa3padorka u [lpoBenenue Iipomo

— MeponpusaTuns

IIpomMo — MeponpusaTHA
HCHOJb3VIOTCH J1J1518

= [lpnBneyeHna HoBbIX
noTtpedoutenen

s YOepXXaHuda CyLleCTBYOLLNX
noTpeoutenen

s YBENUYEHMs KonnyecTea
NOKYMNOK TOBapa B CpeaHEM Ha
25%

m  YCUINEHNS BO3OENCTBUS
peknambl

s [lpe3seHTaunm HoBOro ToBapa,
BblBOJA €ro Ha PbIHOK

HoBocunbupck 2010

Hama komMnanus
npeajaaraers:

= PaspaboTky ngeun, nnaHa, rpaduka
npoBeaeHNst N cnoraHa npomo —
akuumn, npeseHTauumn, gerycraumu,
TOPXXECTBEHHOIO MEPONPUATUSA,
sSipMapKu, Bbl€3aHON TOProBnu,
KOHdbepeHumn, ceMmmnHapa,
KpYrnoro crona, OTKpbITUS
MarasmHa

Nnn > dextuBHO peanusyer Bairy
uzero!
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Direct - Marketing:

Direct - marketing -
9P eKTUBHOE CpeaCcTBO ANd
NPSIMOro OOLEHNSA C
noTpeduTenssmMmn — paccbInku
NHPOPMALIMOHHBIX MaTepnanos

HUcnoab3vercst ajisis

s PacnpocTpaHeHusa peknamsol
TOBapOB W yCnyr

= [loncka HOBbIX NAapTHEPOB,
OnnepoB, ONTOBLIX MOKynarTeneun

= [lpurnaweHus Ha Kypchl,
KOHJoepeHLumKn, npeseHTauuu,
BbICTaBKN UM TOPXKECTBEHHbIE
MepPOonpUATHS

HoBocunbupck 2010

Global Marketing

Bawe aBUuXeHne K nunpapepcTByYy

Hama komMranus
npeajiaraers

N3rotoBneHue
nonurpaguyeckon npoayKunm

[locTaBKy peKkrnamHbIX
MaTtepmanos No NOYTOBbLIM
saumkam HoBocmnbupcka

PaccbInky anekTpoHHOW
peknamsl

KypbepcKyto paccbifiky no
ohmucam opraHnsaumnm

dopmupoBaHne 6a3 gaHHbIX
No 3aJaHHbIM KPpUTEPUAM

Pernctpaumio TOproBbix Mapok
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Global Marketing

Bawe aBUuXeHne K nunpapepcTByYy

Merchandising:

Merchandising -

ncnonb3yeTcs Ans Hama xomMnaHus
NPVBNEYEeHNS BHUMaHWS npeLiaraers
nokynaTens K npoayKTy Unm

6paHay HenocpeacTeeHHO B = AyauT TOProBbIX MroLageil

TOYKaX KOHEYHOro
npuobpeTeHNsI 3a CYET
opopMneHna ToproBoro 3ana,
KOHTPOJSIA BbIKITadKu TOBapa,
opraHu3aunm TPEHMHIOB C
npogasuamMmu ToBapa

u KOHTpOJ'Ib BblIKJ1aKMN TOBapa

m I[IpoBenenue akuun «TanHbIN
[Toxynaress»

HoBocunbupck 2010
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Event — mapkerunr,

HJIN COOLITUMHLIA MAPKETHUHT -
NCNoSib3yeTcsa ANns BO3AEUCTBUSA
Ha LeneBylo ayauTopuio Ha
9MOLIMOHANbHOM YPOBHE,
dopmMmnpyeT NO3NTUBHbLIE 3MOLINK
N accoumauumn, conmxarmwme
notpedutens ¢ bpeHaom

Hosocnbupck 2010

Global Marketing

Bawe aBUuXeHne K nunpapepcTByYy

Event — MapkerTunrs:

Kovniannus
npeajaraers

[MpoMoOyLIH-UBEHT —
npoaBMXeHne npoaykra B
doopmaTe decTmnBarneu,
KOHLEPTOB, BbICTaBOK,
pasBneKkaTesibHbIX
MepPOonpPUATUN

PR-uBeHT — npoaBuxeHne
npoaykTta B popmarte
npeseHTaumn, KoHdepeHuUn,
CeEMMHapOB, Npecc —
KOHdbepeHLUi
KopnopaTuBHbIN NUBEHT —
YKpensneHne KoprnopaTtMBHOU
KynbTYpbl OpraHmsauun B
doopmaTte BEYEPUHOK,
npasgHMKOB, KOPNopaTUBHOIO
oTAbIXa
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Global Marketing

Bawe aBUuXeHne K nunpapepcTByYy

U3srorosienue lloaurpadpuyeckou u
CyBenupHoii llponyknuu, a Takmxe
Odopmaenue Ilpomo = CTeHa0B

Hama xomMnanus
Bce, 4TO HeobxoamMmo Ans IpelIAraeTs
BbINOSIHEHMA NiaHa
MapKETUHIOBbIX
KOMMYHUKaLNW

Bbl MOXeTe onepaTuBHO
N3roToBUTL Y HaC.

= V3rotoBneHmne cyBeHUpPHON U
nonurpaguyeckon npoayKunm

s 3rotoBneHmne dpmpmeHHON
ogoexabl

= VI3roToBneHne peknamHbIX
KOHCTPYKUNU

= [lowwuB OPUTNHAJlIbHbIX
KOCTHOMOB

s MV3rotoBneHme u odpopmreHue

CTEHO0B

* no npegocTaBreHHOMY
MakeTy 3aKa3uuka

HoBocunbupck 2010
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Global Marketing
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KonrakTHass Hdopmanus:

630102, r. HoBocubupck,
yn. Bocxopn, 1a, odpuc 11,
AononHuTenbHbIU BXoA, 1 atax

Ten. (383) 206-18-09
cor. 8-913-388-87-71

e-mail: ra-gmc@mail.ru www.ra-gmc.ru
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