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AOCTYII K KYPCY LIEAHKOM HAH €TI0 YaCTH Ha AEKIIHH
HAH L0MA.

boraTeHIIui BbIOOP AOTIOAHUTEABHBIX MAaTEPHALOB K
KypcaM, KOTOPbIE IOAHOCTRIO AOIIOAHSIIOT YUEOHUK
BBICOKO IIEPCOHAAN3UPOBAHHbIE IIAAHBI OOYyUEeHHS
AAST KQXKAOTO CTYAEHTA. Y AOBAETBOPEHHE
VHHKAABHBIX TPEOOBAHHUN KaXKAOT'O CTYAEHTA
HHCTPYMEHTHI HACTPOUKH Bamrero xypca Inoxs
KOHKPETHOI'O CTYAEHTA: AOCTHXEHHE KOHKPETHBIX
IIeAEH C HEOOXOAHMMBIM KOHKPETHBIM COAEP>KAHHEM
OLlIeHKAa B PEanbHOM BPEMEHH IIPOrpecca KadXKA0ro
CTYAEHTA U I'PYIIIILI B IIEA0OM B COOTBETCTBEHHAS
KOPPEKIIHS IIpoliecca 0byueHUs

HNHCTPYyMEHTHI OOYy4YeHHS, BOBAEKAIOIIHE CTYAEHTOB
B IIPOIIECC, 3aCTABASSI HX XXHBO PEarupoBaTh,
BKAIOYAS aHMMAIIUH, BUAEO, HI'PbI, KBU3bI H
9NAEKTPOHHbBIE TEKCTHEI H T.A.



HU3naTenbCTBO

KaK BeAylllas MHpPOBas obpasoBaTeAbHAS KOMIIaHHU,
BHAHUT
CBOEH ILIeABbIO CAEAATh PAOOTY IpernosaBaTens |
ITPOIIECC
obyueHHI MaKCHMAaAbHO YAOOHBIM ¥ KOMMOPTHBIM,
IIODTOMY pa3paboTaHHbIE MaTEepPHANbI HAlleAEHbI Ha
AOCTIDKEHNE MAaKCHMAABLHOI'O KOHEYHOI'O pPe3yAbTaTa.
YuebHHKH H3AaTEALCTBA AN PABAHYHBIX KYPCOB
COIIPOBOXAAIOTCS CIEIIH(PUIECKHMH OHAAHHOBBIMH
cepBHCaAMH . Ka>kapIi IpoAYyKT obecrieunuBaEeT
6oraThif U riOKHY HabOp yUeOHbIX MaTEPHANOB AN
ApsIAY C HHCTPYMEHTAMH, KOTOpbIe

AR

OHUTDb HHTEPAKTHUBHBIN KYPC



UTro nmpeacTaBAsieT cCOOOM mporpaMma ?

B xauecTBe nmpuMepa BO3bMEM KYPC II0 SKOHOMHKE
(MyEconLab®).

YueOHbIH II1aH POPMHUPYETCA II0 PE3YAbTATAM KaXKAOT'O
CTYAEHTA IIPH IIPOXOXKAECHHUHU THIIOBBEIX TecToB (Sample
Tests) u 3asaHuy nmpenosasaTens. Cpasy >ke BUAHO, C
KaKHMH TEMaMH CTYAEHTBI CIIPAaBHUAUCE, H, UYTO eIlle bonee
Ba>KHO, HaA KaKHMMH UM €ellle CAEAYET r1opaboraTs. YueOHbIN
IInaH mpuBa3aH K AOIIOAHUTEABHBIM IIPAKTHIYECKUM

33 AaHHSM H 3353HHSAM IIPEIoAaBaTensdI, YTOOBI IOMOYD B
H3Y4YEHHUU IIPOONEMHBIX TEMBEI.
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Miller 15/¢ > STUDY PLAN

Study Plan

Click a chapter below to start practicing, or follow these steps to create a personalized study plan.

@ Take a gample test or an 3ssigned test or quiz. Then return to this page.
@ Practice the questions in the topics you need to study (4).

@ When you have answered all questions correctly ( \7 ) take another sample test or an assigned test or quiz to prove mastery (V).

[ Show All ¢ Show What I Need to Study ‘} *Jump to where I worked last

Time
Book Contents for All Topics Correct | Worked |Questions Spent

@ ch 1: The Nature of Economics 56
® ch 2; Scarcity and the World of Trade-0ffs | 52 52 d45m23s
® ch 3: Demand and Supply 38 2m 26¢
() ch 4: Extensions of Demand and Supply Analysis 48 am 125
» 4,1 The Price System and Markets ) ¢ 2m 12s
P 4.2 Changes in Demand and Supply
P 4.3 The Rationing Function of Prices
P 4.4 The Policy of Government-Imposed Price Controls
P 4.5 The Policy of Controlling Rents
P 4.6 Price Floors in Agriculture



MHorune y4ebHble nnaHbl U 3agaHnsl, cCo3gaHHble
npenogasartensamMmu, npeanoniaratoT aBToMaTuyeckoe
doopMmpoBaHME HOBbIX 3aa4y HEOrPaHNYEHHOE KOSTMYECTBO
pas, B 3aBUCMMOCTU OT pe3ynbraToB cTyaeHTa. [ns ygobcTea
CTyOEeHTa B KaXX40OM 3aJaHuUN eCTb CChISTIKN Ha pasnunyHble
pecypchbl, rae MOXHO Noy4YnuTb MHAOPMAaLUIO MO BOMNPOCY.
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myeconlab) :
Qi myeconiab, Martin Anderson

3.1 Demand
' q @@ @ @ @ D | 3.1 Exercise 2

0 correct | 1of5 complete [7]

Which of the following 15 consistent with the law of demand?

()4, The state of Washington has less apple regulation than California, and apple production 1s higher in California.
@E. A doubling of the price of salt led to a 5 percent drop in the quantity of salt purchased.

O)C. Asplanes flew with more passengers after deregulation of attlines.

=8

()D. Anincrease in the supply of oranges causes a decrease i the consumption of oranges.

.
() Nice Work!

The law of demand says that the price and the quantity demanded are mversely
related, that 15 they move i opposite directions.

—

Click to select your answer, then click Check Answer, ®

All parts showing [ Clear Al ] [ Check Answer ] [ Close ]

! ]




ARSI KQXKAOT'0 IMTPAKTHYECKOI'O 3aAaHHSI B AEBOM HIDKHEM
YI'AY €CTh CHOCKA C IIOACKA3KOH U3 TEOPETHYECKOH YaCTH
yuebHHuKa. Y CTYAEHTOB TAaKXXe €CTh AOCTYII K PELIEHHUIM
3aAaHUM, C IOAPO6HBIM ontcanueM KAK »5To mpaBHABHO
AenaThb, aHHMAIIHOHHOHU Ir'paduke, ayano dannaM, oadIII
KapTaM, CTAThIM C TEKYIINMHI HOBOCTIMH, IIPHUBI3aHHBIM K
COAEP>KAaHUIO I'aBbI ¥ I'padHuKaM.
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Economics

Part 1: Introduction / Chapter 4: Introduction to the Demand and ...

P> Equilibrium

Equilibrium price

The price at which the
quantity demanded is aqual
to the quantity supplied

Copyright © 2006 Pearson Education

o . J (8 5 LG )
they wait for higher prices, shifting the supply curve lefoward.

Table 4.2 summarizes the factors that can shift the supply curve. In the next sec-
tion, we describe how the forces of demand and supply interact to generare a single
price at which money is exchanged for goods or services, and how that single price
changes when one of the curves shifts.

The combined forces of demand and supply in a market determine the quantity of
a product or service sold in a given time period, as well as the price per unit, If we
compare the data for coffee shown in panel (a) of Figure 4.3 and panel (a) of Figure
4.9, we sce that at a price of $1.25, the quantity demanded (Qy,) and the quantity
supplied (Qy) are identical at 630 cups per day.

We can also find this point using a graph that shows the demand and supply
curves. To illustrate the demand and supply sides of the coffee market in Burlington,
Figure 4.12 combines the market demand curve from panel (b) of Figure 4.3 with
the market supply curve from panel (b) of Figure 4.9, At a price of $1.25, consumers
arc willing and able to purchase 630 cups, and supplicrs are willing and able to scll
630 cups. A price of $1.25 balances the markert, in the sense that all those willing
and able to buy or sell coffec ar that price can do so. We say that $1.25 is the equi-
librium price for coffee, The equilibrium price is the price at which the quantity
demanded 1s equal to the quantity supphied. At this price, we say that the market
clears, meaning that the quantity demanded equals the quantity supplied.

The Self-Correcting Market

We've seen that a price of $1.25 balances the desires and abilities of consumers and
producers. Yet why does this price actally prevail on the marker? No government
office proclaims the official price of coffee, nor do we read an announcement about

Chapter 4 + Introduction to the Demand and Supply Framework

95




MyEconLab® uzeT ¢ AByMS IpeABapPHUTEABHO
3arpy>KeHHBIMH THIIOBEIMH TecTaMM AAT Ka>XAOH I'aBBhI.
Taxum o6pas3oM, CTYAEHTHI MOTI'YT CAMOCTOSTEABHO
OLIEHHUTEL CBOE IIOHMMAaHHe MaTepHana. [IpenosaBaTenu
MOTI'yT HUCIIOAB30BATh 9TH THIIOBBIE TeCThI HAK CO34aBaTh
3aAaHHSI CAaMOCTOSITEABHO, HCIIOAB3YH KaK
IIPeAOCTAaBACHHOE Ha CauTe COAep XaHHe, TakK
cobCcTBEHHbBIE HAPAOOTKHU
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& < Martin Anderson

test: Chapter 4-A | Overview |
EHONORORORONONORONON ORI
 This Question: 1 pt This Test: 16 pts 0 of 16 complete 5’]\
In the accompanying graph showing the market for peanuts ‘ The Market for Peanuts Q)
the equilibrium price is $| | per bushel of peanuts and the g Price
equilibrium quantity is [ | million bushels.
1.754
Click anywhere in the graph on the right and use the
slider to drag the support price up to $1.25. 1.57 S
If a support price of $1.25 per bushel is established by the 1.251
government, the quantity demanded will be D million ; Restricted
bushels and the quantity supplied will be | | million bushels.
0.751
Before the price support program farmers' total revenues
were D million dollars and afterward their total revenues 0.5+ D
are |:| million dollars. 0.25- :
; ; ; Q4iQ,
ThecostofthxsprogramtotaxpayersnsDmillnondollars. 4— 41+ —+—+
o & 2 8../4:..8. 6.°F 8 9 10 11:12
Bushels of Peanuts
L Enter any number or expression in each of the edit fields, then click Next or Previous. ® iq

[ Previous || Next | |  Submit |




Kakx Tonrkxo Bl odopMaseTe 3aKka3s Ha KHUT'H, MbI
IIPOBEPSIEM €CTh M K HEH OHAANH IIPHUAOXEHUS, H IIOCAE
odopMAeHUS 3aIBKH, U35aTEALCTBO BhIChIAAEeT Bam Koz
AocCTyIia 110 SAEKTPOHHOM ITIOYTE.

Ha saHHBI MOMEHT IIPAKTHYECKH BCE IIPHAOXKEHHUS
AOCTYIIHBI OHAAWH B BBl MOXXeTe 3arpys3uTh HX.

[TpunoXxeHHs K pa3HbIM KypcaM Pa3AHYaIOTCH.
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PEARSON kf?f\,""
) o c(\




51 ARV ICIS

mymarketinglab



/- "Pearson Education - Windows Internet Explorer

F—
QjU v ‘ P http:/fwww, pearsoned. co.ukf

w & |3

x|

v {,;] pearson education - Nonck 6., | P Pearson Education

i -

. »
Crpaniua v {C Ceperc ~

PEARSON

—

Education

IMPRINTS | RIGHTS | CAREERS | CONTACTUS |

BOOKSHOP | AUTHORS | ACADEMICS | SCHOOLS | E-LEARNING |

TRADE |

I ‘" !I!! A | |l Pearson Education Europe, Middle East and Africa

AR il is the region's leading educational publisher.

- Bl Through our life-long learing programme, our
books and online resources help school children
and students to learn, teachers to teach and

professionals to develop throughout their
careers.

Our regional operations in Germany, Spain,
France, Netherlands, Italy, Switzerland and
Poland have developed dynamic local language
programmes and are market leaders in their own
right.

Latest news

17 May 11
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HU3naTenbCTBO

IIPEACTABASIET IIPOrPaMMYy OHAAMH IPUAOXKEHHN Wiley
Plus
KOTOpas IOMOTI'aeT IIpenoiaBaTeAIM B CTYACHTaM CAERATh
IIpolecc obyuyeHuss MaKCHMAABHO AETKHM H YAOOHBIM.

OcHosHaga dyukiusa Wiley Plus 3akaniodyaeTcsa B AOIIOAHEHHH

yuebHMKAa M 3HAHUM, IOAYYEHHBIX BO BPEMS AEKIIHH.

PyKOBOACTBO PEryAsipHO OOHOBASIETCS, UTOOLI
COOTBETCTBOBATH

COBPEMEHHBIM TPEOOBAHUAM H H3MEHEHHIMH,
IIPONUCXOAAIIHNMH
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Ilouemy ?

— IIpelliofaBaTENb MOXXET
3apaHee I'OTOBHUTSD IIPE3CHTAITHH ANA KAACCaA, ,B,O6a.BA$ITI:,
H3IMEHATDh H HACTPAHUBATb COACPXXKHMOE

— OOIIUPHBIN GAHK BOIIPOCOB,
aBTOMATHYECKAS IIPUBSI3KA K OCHOBHOMY TEKCTY

aBTOMATHYECKHH aHAAHN3 IIPOrpecca KAACCA B IIEAOM U
Ka>KAOI'O YY€HHKA B OTAENAbHOCTH

&) =5~ WILEY
NCAGRY s




Y10 Taxkoe 7

Kaxxaoe HarnMmeHnoBaHue Wiley Plus coaep>XUT ITORHBIN
TEKCT OCHOBHOTI'O YiU€OHHKA IIAIOC AOIIOAHHUTEADHBIE
yueOHbIe MaTepPHAaAbI: AHHMAIHSI, HHTEPAKTUBHBIE
HHCTPYMEHTBI, BUAECO, IPAKTHYECKHE IIPUMEPEI U T.A.

Ob6rnenuHEeHNE AOIIOAHUTEABHBIX IIPEIIOAABATE ALCKUX
MaTepHanos, caausoB PowerPoint, baHKOB BOIIPOCOB, TEM
LAST OOCY>KAEHMS, OHAAHH CChIAOK U T.A.B €AHHBIHN
yuebHbBIN IIPOIleCcC

[IpenosaBaTenu MOryT 500aBASITE COOCTBEHHOE
COAEP>KaHUE H CO34aBaTh BOIIPOCHI

&) )~ WILEY
NCAGRY s
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Taxoke xoTenocs ObI IPEACTABHTD
Bairemy BHEMAaHHIO IIPOrPaMMy

IpeAnaraeT IPOCTON M AETKHH IIYTh CO35aTh
Bamm
COOCTBEHHBIN YUIEOHHK H LOIIOAHHTH €I'0 IIOAD00PKOH
MaTepuanoB ansg yTeHud 110 TreMe (Course Pack readings).
OTO MOT'YT OBITH AMOO IPHUMEPHI U3 IIPAKTHKH, ANOO CTATHHU
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pelIaTsb
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Bce conepkanue us nroboro noapasasencuHus Wiley
MO>XET OBbITh MCIIOAB30BAHO AAS CO3AaHUA Bamiero
yueOHMKa (3a HCKAIOYEHHUEM KHHI' CEPHH «
YarmHUKOBY)
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: COAEP>XKUT OCHOBHYIO
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: KOPOTKHE BOIIPOCHI K KaXKAOH
Ir'iaBe, CChLAKH Ha CAHTHI U CIIE€IIHAAbHbIE MATEePHANBI K

KypcCy

: mpes3eHTalnu PowerPoint,
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1 The names and main characteristics of the four basic market models.

2 The conditions required for purely competitive markets.

3 How purely competitive firms maximize profits or minimize losses.
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4 Why the marginal-cost curve and supply curve of competitive firms are identical.

5 How industry entry and exit produce economic efficiency.

6 The differences between constant-cost, increasing-cost, and decreasing-cost industries.
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Graphing Exercise: Elasticity and Revenue

How will consumers respond to a price change? Sales will increase if price falls, but by how much? Wil a higher price lead people to buy a substitute instead? And if they do, is it possible that the seller’s revenue
might actually decrease? The price elasticity of demand, Ed. is a measure of buyer responsiveness to price changes. It equals the ratio of the percentage change in quantity demanded to the percentage change in
the price. If the percentage quantity change exceeds the percentage price change, Ed is greater than one (in absolute value) and we say demand is elastic. Demand is inelastic if the quantity change is less than
the price change in percents; Ed is less than one. The elasticity of demand varies from one product to another. It may even vary for the same product: demand for a product may be more elastic at high prices
than at low prices and is usually more elastic in the long run than in the short run.

“Z Exploration: How does the elasticity of demand vary along a straight-line demand curve?

($) Price ($) Expenditure
|

Elasticity Calculation:
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" Efashicly Caloulafon

The graph flustrates the demand for soft drinks at a large grocery store. At the current price of 83, sales are 3000 cases per week, generating total sales revenue of $9,000. By dragging the triangle on the price
axis of the demand curve, you can observe the relationship between the price and quantity demanded while total revenue is updated on the right-hand-side graph. Click on the Elasticity button to calculate the price
elasticity over the selected range of the demand curve. Clicking and dragging the demand curve label will change the slope of the demand curve.
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Graphing Exercise: Short-Run Profit Maximization

A competitive firm is a price-taker, able to sell as little or as much as it desires at the going market price. In other words, demand for a competitive firm is perfectly elastic at the going price. Since firms are
assumed to maximize profit the firm’s only choice s how much output, if any, to produce to achieve maximum profit.

IZJ\ Exploration: What output level will a competitive firm choose to obtain maximum profit?

Mc
Graw
Hill
($) Price, Average / Marginal Costs
180 Ra=80zt Q=80
160 MC MR=80z  MC=80zt
140 Revenue; 64002
Costs: 64002
120 ATC Proft -0z
100
AC
80 / D
HRN
80 |
o !
20 !
1=
A
0 20 40 80 80 100120 140 160 180
Quantity
(units perweek)

ronam: e

The graph shows the average- and marginal-cost curves of a typical competitive firm. Initially, price is $80 and the firm is producing 80 units per week. Its fixed costs are $2700 per week. To use the graph, click
and drag the bhue triangle on the vertical axis to change the market price, hence the firm’s demand curve. Click and drag the blue triangle on the horizontal axis to change the firm’s choice of output. Cost and
profit data are shown in the box at right; clicking on the Show Profit/Loss button will provide a graphical ilustration of the firm’s profit or loss: profit in green; losses nred. Clicking the Reset button will restore all
initial values.

1. At the initial market price of $80 and output level of 80 units per week, how much profit s the firm earning? Is there any other output choice that provides a higher profit at this price?

See answer here |
e T N B SR i
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Chapter 7: Pure Competition

Four Basic Market Models

« Economists group industries into four market

structures:

+ Perfect competition: large number of sellers,
standardized product, easy entry and exit

+ Monopolistic competition: large number of
sellers, differentiated product, easy entry and exit

+ Oligopoly: small number of sellers, standardized
or differentiated product, limited entry

+ Pure monopoly: one seller, unique product, no
entry

Corighe © 2010 v IR Grned) Canguan, I A ighe encrnd
Wm0 i

Slide Titles

1. Pure Compettion

2. Four Basic Market Models

3. Characteristics of Pure Competition

4, Demand as Seen by Purely
Competitive Firm

5. Slide 5

Economists group industries into four
market structures: Perfact competition
i3 characterized by a large number of
sellers, standardized product, and easy
entry and ext; Monopolistic
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0 Problem 7.1 - Profit maximization: MR = MC approach

Problem: Answer:

Suppose a competitive firm's cost information is as a.
shown in the table below. Its total fixed cost is $9.00.

Marginal revenue is equal to price, or §9.10 in
this instance.
b. The firm will expand production as long as MR

Average exceeds MC and price exceeds average
Marginal | Variable | Average variable cost. It produces 8 units to maximize
Output |  Cost Cost |Total Cost profits.
0 ¢. Per-unit profit is equal to average revenue, or
0 §8.00  [68.00  [617.00 price, minus average total cost, Per-unit profit
p 0 01240 B i ol
d. Total profit is equal to per unit profit ($.97)
3 .00 7.00 10.00 times the number sold (8). Profit = $7.76.
4 5.00 6.50 8.75 e. MR = price = $7.10. Comparing to MC, the firm
5 6.00 6.40 8.20 produces 6 units. The firm's per unit loss is
b 7.00 6.50 8.00 $7.10 - $8.00 = -$.90. Since this is negative,
7 5.00 6.71 5.00 check to see if price exceeds average variable
8 9,00 7.00 8.13 QO;t. At 6 units Of Output, AVC = $6-50, WhiCh
5 10,00 o T is indeed less than price, so the firm shpulfl
produce 6 rather than shut down. The firm's
10 11.00 7.70 .60 total loss is 6.90 x 6 = §5.40, The firm would

. . , lose an amount equal to its fixed cost (§9.00) if
a. Suppose the firm sells its output at a price of

: : : it were to shut down.
?ﬁal)% What is the firm's marginal revenue f, Marginal revenue is $6.10. This is lower than

_ the lowest possible value of average variable
b. Compare MR to mafrglnal'cost (MC) to cost, so the firm should shut down, losing an
determine the firm’s profit maximizing (loss-

o amount equal to its fixed cost, or §9.00.
minimizing) output level. Be sure to check
whether or not the firm should shut down.
¢. What is the firm's per-unit profit (loss) at this
output level?
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OPTION 1) Test Bank (Word). Here are the test bank questions delivered as Word files for maximum ease in use. The test bank word files can be
downloaded below:

aCravens Strateqic Marketing 9e Print Testbank (95.0K
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CucTreMa AHCTAHIIHOHHOTI'O OGY‘IQHHE

co3saHa AR paboThI soMa. 3A4ECH MOXHO CO35aBaTh
33AaHHS, TECTHI H BOIIPOCHI HA OCHOBE MaTepHana B KOHIIE
I'AAaBbI B OIIPEAEAECHHBIX YUeOHHNKaX. B HeKOTOPBIX Kypcax
MO>XHO CO34aBaTh 33AaHHSI HEOIPAHUYEHHOE KOAHYECTBO
pas AL AYYIIErO YCBOEHHSA MaTepHana. Takoke 9Ta
IIporpaMma IIOMOTr'aeT CTYAEHTAM OIIPEAEAUTh B KaAKOH
MOMEHT PELIEHHS OHHU OLIHOANCEH H IIOMOYb HCIIPABUTD
npobreMy.
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ARSI CTYAEHTOB
Aoctyn 24/1 pu HAAMYNH HHTEPHET COEAUHEHHS.
MruoBeHHBIN OTUeT 06 omnbKax 1o AoOMaAalllHEH paboTe.
BO3MO>XHOCTD IIOLIAT'OBO OTCAEANTD, KaK pelIaeTCsa 3a5ada
BesrparnuHas nmpakTuka. HOBEIM BapHaHT 3asavl KaXXABIN pas,
KOT'Aa CTYAEHT XOYET BBLIIIOAHHUTD 3aAaHHE CHOBA
IIoMmoraeT yAYYIIUTE YCIIEBAEMOCTE CTYACHTOB. Y CKOPSIET IIPOILIECC

obyuenusa. CTyAE€HTBI AyYIIIE IOATOTOBAEHBI K 3aHATHSIM B KAACCE
Ana npenosaBaTeneH

OKOHOMHS BPEMEHH IIPH IIPOBEPKE AOMAIIIHHX 33AaHMH, 3a Bac aTO

AenaeT cucTeMa

B xauecTBe soManIHEH PAOGOTHI MOXXET HUCIIOAB30BATHCS

aBTOMAaTHYECKOE TECTHUPOBAHHE

MO>XHO YBHAETH U OTCAEAUTH HH(OPMAIIHIO II0 OIIHOKAM KaXXA0T'O

CTYAEHTA U CPpa3y >ke pazodbparts npobremMy

OT4YeTHOCTD ITOKA3BIBAET, UTO CTYACHTHI YCBOMAH B I'OTOBBI AH OHU

ABUI'aTHbCS AAABIIIE

[Tepconann3npoOBaHHbIE OHAANH OTUETHI IIOKA3BIBAIOT IIPOI'PECC U

HHAWBHAYAABHYIO IIPOrpaMMy OOyUYeHHs AR KAXKAOT'O CTYAECHTA
> % B

Jc_\



MocxBa
109544, yn. BexoBas
som 21, oduc 103
Ten.: (495) 510-55-27
(MHOrOKaHAaALHBIMN)
(495) 510-55-20
E-mail:

Canxr-IleTepbypr
192007, yn. Kypckas
AoM 21, odpuc 2
Ten.: (812) 325 16 12
Ten./dpaxc: (812) 766 17 55
E-mail:



