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TeKywime nporHo3bli

e Temnbl pocta BBI1 CLWA 3amegnsatorcsa (B 2011r.
He npeBbicUT 2,9%, XoTa paHee oxuganu 3,2%)

o EBpona — poct BBI1 Ha bnuxaniwume roabl gaxe no
nporHo3am He npesblwaeTt 1,6%, a B 2012 rogy u
BoBce cocTtaBuT 0,3%.

o BBI1 Poccumn pactet, HO oXknagaeTcda CHUKeHUe Temna
pocTta (B 2011r. +4,3%, B 2012r. +4,1%).

Poccusa nget kK ctarHaummn?..

o ChblipbeBas 3KOHOMMKA

e OTTOK KANUTana

e CMepTHOCTb NpeBbIWAET POX4aeMOCTb
e HecTabunbHOCTL MMPOBOMN SKOHOMUKMU
e [eononutunyeckne puckm




3aTpaTtbl Ha AT pacTyT, gaxxe npu He-
yBeNM4YeHUn Yucna CoTpyaHMKoB

[TonoBunHa onpoweHHbIX Nucleus Research komnaHmnu
nnaHmpytoT Ha 2012 roa ysenuueHune UT-01o0gxeTos.

B 2012 r. MupoBble pacxoabl npeanpuatnm Ha T
nocturHyT $2,7 TpnH, yeenuumeLuMch Ha 3,9% no
cpaBHeHUto ¢ $2,6 TprH, KOTopble NMPOrHO3UPYIOTCS B
2011 r., Gartner.

PocT 3arpart enterprise Ha 0bradyHoe XxpaHeHne AaHHbIX
yBenununtcs ¢ 9.5% B 2010 go 24% B rog B 2015.

PoCT 3arpaT Ha CUCTEMbI XpaHEHUA OAaHHbIX Ha
coBCTBEHHbIX cepBepax komnaHum — 3.9% rogoBbIX.



2012 Strategic Planning

AKTYarbHOCTb «ObICTPbIX» peLleHui

PocT noTpebHOCTM B NPOrHO3MpoBaHUN Pe3yrbTaToB
Bo3pacTaeTt ponb ayTcopcuHra, Bkrtoyas «obrakay
PacTteT noTpebHOCTb B 3HEPTrO3(PAEKTUBHBIX PELLEHUSIX
PocT cnpoca Ha aytctadodouHr

HenonyuweHue ctpontensctBa LIOJoB B roccekTope

OCHOBHOWN OXUaaembln pesynsTaT —
noBbILLIeHNne 3P PEKTUBHOCTH



lMoBbllWWeHe 3HAYNMOCTMH
MOOUNBbHBLIX TeXHONONrMu

OVER HALF

Corporate Market: Current Table Usage * fons acoount e e
Percentage of Respondents Whose Companies Currently Provide for an average of B 52%
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Note: The May and August 2010 survey question asked “Has your company or organization purchased
Apple iPad tablets for business purposes?”




Cnacnb6bo 3a BHUMaHue
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reHepanbHbIV OUPEKTOP
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