Pexnama B cTpaHax
bamxuaero Bocroka



IIpenmyiiiecTBa peKAAMHOTIO
pbIHKA bamxHero BocToka:

Hacenernne IOro-Bocrounon Asuu
cocTaBasgeT okono 300 maH. Uenosekx;
oO1IHH 06 BFEM HMIIOPTA OLIEHUBAETCS B
150 mapx. sonn. CIIA;

BBICOKHM YVPOBHEM HAIITHOHANABHOI'O
LOXOAA OTAMYAIOTCA TaKHe CTPAaHBbI, KaK
Kysenrt, Caynosckas Apasusa, OAO u
baxpemns.



North Africa covering Morocco, Libya, Tunisia, Algeria
and Egypt

Central Region covering Palestine, Syria, Israel,
Lebanon and Jordan

Arabic Gulf region covering Saudi Arabia, Kuwait,
Oman, United Arab Emirates (Dubai and Abu Dhabi1),
Bahrain and Qatar

Eastern Region covering Iran and Iraq.



B apabCckou KyALTYypE COLHAAbHAS
CTPYKTYPa, bHAOCODHS, I3bIK K DKOHOMHKA
IIORHOCTBIO OA3UPYIOTCS HAa HCAAMCKOH
penurun. McnamMckoe 1mmpaso, 1apHar,
OXBaTbhIBAET BCe chepnI OBIIIECTBEHHON
>KH3HH.

[TTapuaT npescraBasieT cCOboHn
BCE€OOBEMAIOIIIHH KOMIIAEKC,
PETrYAUPVIOUIUN MOpPaAb, MHAUBHAYAALHOE H
KONNEKTHBHOE IIOBEACHHE MYCYAbBMAaH BO
BCceX cdepax >XH3HH, B TOM YHCAE, H B
TOPI'OBAE.



ApanTanys 3allasHOd PeKAAMEI










MENA Cristal Awards 2009



@ The MENA Cristal Festival was created in 2005 as a
continuation of the European Cristal Festival with
the aim of introducing a new and ambitious
competition based on advertising in all the North
African and Middle Eastern countries.

MENA Cristal Festival

® YvacTHukaMiu MENA Cristal Awards cTaHOBSITCS
IIPEHMYVIIECTBEHHO PeKAAMHbBIEC KaMIIaHUH

arerurcts /\uBaHa, Erunrta, OAD, Anxupa, Kysewnra
1 CaynoBckor ApaBHH.




MENA Cristal Festival 2009

Ha crexyromimx cransax
IIPEACTABAEHBI HEKOTOPHIE
rmobeaurenu 2009 r.



Crpana: OAD
bpena: Masa Pest Control
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Pests are too smart to be fooled." pest control



The spacious GL-Class Mercedes-Benz



Ctpana: OAD

KaTeropusa: ConuanbHas peKaaMa
Advertology.Ru

Mannequing
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Crpana: ArKup

KaTeropusa: be3sankoroabHbIe HATTUTKHU
bpena:PEPSI
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“The Cooler”

el Objective:
(% Pepsi needed a landmark location to make a
1 H H H H H i Iﬂ statement about their Come Back to Algeria.
n.t’ypwg;tl tip ! tﬂ Solution:

Find a huge building and take the chalienge
to transform it into an eye-grabbing Creative
Pepsi Branding.
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The Creative Idea was adapted to the
location and the facade was transformed
into a giant 3-D like Pepsi Cooler.

Success Guaranteed!
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Ctpana: OAD
KaTeropus: beIToBas SAEKTPOHUKA, aYyAHO U BUAEO
Bbpera: Sony Micro Vault
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Cracu6o 3a BHHUMAaHHE



