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[lonb3oBaTenn MHTEPHET B MUPE

MWUIINTMOHBbI NoJfib3oBaTeneun

Internet Users in the World
by Geographic Regions - 2010
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[ lpOHUKHOBEHME NHTEPHETA B MUpPE

% OT YMcna Xxuteneun

World Internet Penetration Rates
by Geographic Regions - 2010

North America 77.4%

Oceania /

Australia 61.3%

Europe 58.4%

Latin America /
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Middle East 29.8%
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Camas bbicTpoacTyLllasd NnonckoBas
cuctema B mmpe Yandex

' Top 10 Search Properties by Searches
Conduicted Searches (MM)
December 2008 vs. May 2010
Total Worldwide, Age 15+ - Home & Work Dec-20 @ Dec-20 = May-20
Locations 08 09 10
Source: comScore Search
Worldwide 89708 | 131354 | 134784
Google Sites 55638 | 87809 | 85480
Yahoo! Sites 8 389 9444 10 390
Baidu.com Inc. 7 963 8 534 10 021
Microsoft Sites 2 403 4 094 4408
Facebook.com 1023 1572 3 089 \
Yandex 992 | 1892 | 2522 +33%
eBay 1327 2102 2177
' NHN Corporation 1892 2 069 1936
CONDUIT.COM 1559
| Ask Network 1053 1 507 1536
http://adv-online.ru 4



/-e mecTo B EBpone no orogxkeram
Ha UHTEPHET peknamy

Online advertising spend by country 2009
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€1760
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12-e No gone B peknamMHOM «Nnpore»

Spending on online advertising as a proportion of main media spend in 2009

UK 27.3%
Denmark 25.5%
Norway 23.4%
Sweden 22.6%
Netherfands 21.8%

Germany
France 15.3%

Switzerland 14.0%

Finland

Poland

Spain

ﬁ Russia
Belgium

Italy

17.8%

Hungary
Turkey
Austria

Slovenia

Bulgaria
Croatia
Creece

Romania

9 of main media spend Source: AB furope/ WARC ©

WARC's main media figures include spend on newspapers,
magazines, TV, radio, cinema and outdoor advertising

http://adv-online.ru 6




MHTEPHET B POCCUIA !
4TO USMEHWITOCb 3A NMOCJIEOHNN
[O07
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MHTepHeT ayauTtopma B Poccuu

YucneHHOCTb MHTEPHET nonb3oBaTenen. Poccua. 18 net u
cTapLue, MIH. Yern.

MeCAYHasn ay AMTOP A
CYTOMHAR ayanTopus Hede/bHan ayANTOp uA
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KonnyecTtBO MHTEPHET NMONb30BaTENEN

MapTt 11 B MnH.4en. u B % OT HaceneHusa 12+ net

MOJIb3YIOTCA MHTEPHETOM XOTA Bbl OAVH PAS...

B MECAL B HEOENIO
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[lnHamunka ayautopmm MHTEpHeTa

% oT Monthly Reach, 12+ net
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CTpYKTypa MHTEPHET ayauTopumn no
BO3paCTHbIM KaTeropnsam

™ 55 et wcTapwe
=™ 45-54rona
® 35-44rona

= 25-34rona

18-24 ner
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Ocens 2008 1
Ocens 2009 1
wma 2009-2010
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Neto 2010
Ocenn 2010 -

1

l
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[ TP OHWMKHOBEHWNE UHTEPHETA cpeamn NULL C
pa3HbIM MaTepuarnbHbIM MOMOXeEHUNEM

75

Nlero 2009 Ocens 2009 ™ 3ypma 2009-2010 "™ Becwa 2010 ™ Jleto 2010 ® Ocens 2010 73 72

64
61
12
NEeHerHe xparaertT Ha niMTanne Ha NMTaHne xsBaraeT Haoaexay - Ha OeXAY XBATALT, Ha KPYNHY IO Ha 6NTOBY'O TEXHUKY XBaTaeT, Ha Ha dﬁTOMOéHJ’Ib XBATAET M Bbille
HeT OBITOBYIO TEXHUKY - HET asToMoOune - HeT
R — T
http://adv-online.ru 12
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[Tonb3oBanncb COToBbLIM TENEMOHOM AfA
BbIXOda B UHTEPHET

MapT1'10, % ot Monthly Reach 12+; Bkn. WAP n GPRS

Poccusa 100 000+

10.7 MnH. yen., unun

30% nonb3oBarenen

MockBa

1.8 MNH. yen., unu

28% nonb3oBareneu

C.-Metepbypr

0.7 MNH. ven., unu

27% nonb3oBareneu

ExkaTtepuHbypr

0.3 MnH. vyen., unun

35% nonb3oBarenen

17%

15%

e 5%

14%
8%

_5%

19%
11%

_5%

= Kaxxabi AeHb UNn Heckonbko pas B Heaenio
= Heckonbko pa3 B mecsy
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allMTS RUS = 15:28 O 73% ®

SHnekc BOMTU

( Hantu )

Kaptei Cnosapu Mapker KapTtuHku

3aKkasaTb nuuuy

Muuua Kopneoxe
[ocTaBka nMuubl, CyLUX, NMPOroB.

Mopapku!!! Cemba 6yaer gosonbHa!
¢ NoasoHute www.corleone.ru  Mockea

Bce obvaenenus (17)

Haweénca 1 MNH OTBETOB.

«Cutun Muuua» - 3aKkas nuuubl 1
BecnnarHas KpyrnocyroyHas AocTaBka...

Muuyua roToBMTCA Ha CTaHAAPTHOM TecTe.
Ecnu Bbl xoTuTe 3akasarbs nMuuy Ha
TOHKOM TecTe, o6a3aTensHO yKaxuTe a1o B
none "MoxenaHna" B KOp3uHe 3akasa.

KOHTEKCT B MOOUJIbHBbIX

+7 (495) 979-66-31

=T,

Cancel Call

http://adv-online.ru



BYAYLWEE 3A N'EOJIOKAUNOHHBIMW
CEPBNCAMWU
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[Tonck B Poccum
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Temnbl pocTa

Ob6bvem peknamsbl B cpeacTBax pacnpocTpaHeHms no gaHHbim AKAP

S 2009 roq ™ 2010 rog

130,7

113,7

+7%
+18%
42

_— o +46%
+28% +44%

16,85
98 114

+11%

we 118

1.7

26 3,7

Tenesugexne Paawno MUK Hapymka MeguiHas W New Media

MHTEPDHET-pexRNaMa MWHTEPHEeT-peKnama

http://adv-online.ru

OkcnepTHble aaHHble koMmnaHmi AKAP, MindShare Interaction, AHgekc n np.



VIHTEepHET peknama B Poccun

Monyrogoesou obopor, Mnpg pybneit

160
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140
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, [0
8,9% MumepHem
100
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MctouHuk: AKAP, 2007-2010



VIHTepHeT peknama B Poccun

20 T e ——
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B PbiHOK MeauIMHOM pexknambl, mapa pyb
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McTouHKK: oueHkn akcnepTtos, aaHHble AKAP, 2007-2009
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N I3TO HE MNPEOEJ

% of Time Spent in Media vs. % of Advertising Spending, USA 2009

* Time Spent Ad Spend

:
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M St l Node: Time spent dats per NA Technographics (2009), ad spend data per VSS, indernet advertising opportunily assumes onfine ad
Organ an ey srenve ofau il arsa) 08 fime sperd share, par Yahoo! Source: Yahoo! nvestor Day, 570. 2§




PbIHOK KOHTeKkcTa B Poccum

« Okono 78% pblHKa
KOHTEKCTHOW peKknambl no
ntoram 2009 rona*

o ObbsaBneHus dupekTa 75-80%
eXxeaHeBHO BUAAT bonee 22
MJ1H. nonb3oBartenen®

e bonee 86 MNH. KINMUKOB B ® Angekc.[lupekt M BeryH + Google AdWords

http://adv-online.ru 21
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[ne pactem?

| nepexonkl na Mockeel, Cankr-MNeTtepbypra u obnacten
| nepexoabl u3 Apyrux pernoHos Poccun
80 %
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[aHHble AHgekca, neto 2010



BrnnaHme dpmHaHCOBOro Kpusuca

CpepgHsas nnara 3a nepexop, pyo.
2008 2009 2010

e sroyent CpegnHee

hMHAHCOBbBIA KPU3UC

AHBapb UIOHb AHBapb UIOHb AHBapb UIOHb

http://adv-online.ru 23



BnnaHmne donHaHCOBOIo Kpuauca

N3meHeHne nnatel 3a nepexon
No CpaBHeHUIo ¢ ypoBHeM sHBaps 2008
2008 2009 2010

Yenyru ans 6usHeca
(koHcanTuHr, Byxrantepus,
nonurpacdus, Nepeso3Ky 1 T.n.)

+40%

+20%

CpegHee no B2B
TenekoMMyHHUKAUUOHHBIE YCAYrU

MocTtaeku Marepranos

-20% p -
1M O0OpyaAOBaHHA ANA OMU3HecCa

-40%

hbMHAHCOBBIN KPU3MC

AHBapb HIOHb AHBapb HIOHb AHBapb HIOHb
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BnnaHmne doHaHCOBOro Kpusuca

N3meHeHue nnatol 3a nepexopq,
no cpasHeHMIo ¢ yposHem sHeaps 2008

2008 2009 2010
+100% O6paszosaHue
Otabix 1 passneyeHus
+50% Pabora

Cpearee no B2C

HeasmxMMoCTs

’50“1)

hUHAHCOBbIN KPU3KUC

SHBapb UIOHDb SHBapb HIOHb AHBapb HIOHDb

http://adv-online.ru
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