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OGopOoT MUPOBOU INTEKTPOHHON

Toprosnu B 2007T.

Total Market: $334 Billion

5 Year Revenue CAGR 2007E Market Size

us 15% us $1648
Europe 21% Europe $1658
Asia 156% Asia $0.58

B US O Eurcpe BAsia

Source: Forrester, and CIEC Waorld Markets Corp.




O0opoT MUPOBOU INEKTPOHHON TOProBNU

U NPOHNKHOBEHNE UHTEepPHEeTa
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) - Peneteration Rates
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Source: Forrester, Shop.org, ChannelAdvisor, and CIBC World Markets Corp.



JTanbl Pa3BUTUSA NIEKTPOHHON TOProBnu
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Stage 1

PC/ Internet
penetration

Convenience
Early adopters
Low pricing
Internet tax laws

Penetration:
0%-2%

Exponential growth:

Penetration:
2%-6.5%

Stage 2

High double digit
growth:

Broadband penetratione
Ease of use increasing g

[ ]
sPenetration:

56.5%-10%

i

L]

«Stage 3

L

*Mid-teens Growth:
eCategory expansion
eBricks & mortar
sblurring the lines
eMarketing to the long
stail (targeting buyers)
eImproving logistics,
strust, site experience

Stage 4
Single Digit Growth:

Without any major
technologY changes,
market is likely to
grow closer to overall
retail/ GDP

More mature, stable
market

International growth
and consolidation
likely trends

" ° o i

Growing trust, : :Izr-mgorporatlng Web Penetration:

familiarity i~ .
° *International growth 10%-12%
& «Consolidation
: .
° L ]

S P PP FEFFPFCE KK K KK K

Source: Company reports and CIBC World Markets Corp.
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PocT no Kateropuam ToBapoB U MUHTEpPHeT

NPoOoHUKHOBEHUeE

30.0% ] 2007 20079 2007H

Key |Shop.org/ Foester/ CIBC | Penetration) Growth| _Size

. 1 . A Travel ] 153 244

25.0% © B |ApperelAccessoriesFootvware 104 2084 21

: . & C  |Corputer Hadvware & Softvarg 4] 1609 217

20.0%- 7 .In Y. Growihy: 18.5% D  |AtoAuoPats 24 174 19§

P Ty E  |HomeFuishings od 204 123
5 @ | F Consumer Bedronics 109 2144 119
o 15.0% G Msic\ideo 9 204 111
o I H  |Appliances & Tods 2 197 74
10.0% 1 [ Office Supplies 124 1854 77

: : J Sparts Goods/Appeard & 1909 74

K |Event Tickets (ind. movies) 169 554 72

5.0% | L Bocks 24 1094 71

1. , , M [Toys\ideoGames 124 2124 63

G0% e 07E Industry Penetration = 6.5% (excl. travel) N Gifts Cards/Certificates )

: - ' ' - 0 |Jevely od 1560 57

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% ||P [FeodBeverageiGrocery 14 404 4§

Q Howers/Cards 119 20.09 3

Penetration R  |OTCPersond CaelCosmetics 74 250 27

S |BabyProduds 1804 1434 18

Source: Shop.org, Forrester, and CIBC World Markets Corp.

Shading denotes nearterm category expansion opportunity
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Online penetration of US retail market (26)
Categories with more than 109 of sales online

Category

Computer hardware and software
Travel

Computer peripherals
Books

Music/video

Toys/video games

Baby products

Other event tickets

Gift cards/certificates
Consumer electronics
Office supplies
Flowers/cards

Movie tickets

Apparel, accessories, and footwear
Jewelry

Home furnishings
Sporting goods/apparel
Cosmetics/fragrances
OTC and personal care
Appliances and tools
Pet supplies

Auto and auto parts
Food and beverage

Al online sales as

a percentage of the
total retail market

Al online sales as

a percentage of the
total retail market
without travel

2007
2006 Projected
41%06 449
29% 349%
2496 249%%
21% 23%
17%6 20%
16%6 19%6
15% 18%6
15%% 17%6
15%6 17%6
149%% 16%
11% 13%
99%% 119
99%% 10%6
8% 10%6
8% 9%%
8% 9%
7% 8%
7% 8%
5% 6%
5% 5%
3% 3%
2% 2%
1% 1%06
8.2% 9.4%
6.0% 7.0%

Sowrce: The Sizte of Retalisg Onine 2007. 3 Shop.org Servey condacisd Dy Forrester Research, Inc
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* 0OKOJ10 21 MITH. MHTEPHET-NOSIb30BaTenen crapwe 18 ner

e B TOM 4yncne okosno 20 mnH. ctapwe 20 net

* 95% (okono 19 MnH.) nocelanm oHNanH-marasuHsbl

* OKono 15 MsH. coBepLuanu nokynku B Cetu

 3a nocrnegHue 3 mecsiua nokynanu 34%, OKono 7 MIH.

NHTepHeT-nokynatenu y3Hanu obd oHranH ToOproerie Yepes:
29% nounckoBble CUCTEMBDI;

23% 4epe3 baHHePbI U CCbISKU;
13% npunm no pekoMmeHgaumm 3HakoOMbIX

romir 1 4

monitoring



AnekTpoHHasa ToproBnsA B Poccum -
OZ0N

- 5 200 nHTEPHET-MarasnHoB
- O6opot 2007 rogy — 1,25 mnpa. gonnapos CLUA.

- Temnbl pocTta — 30-35%% B TeyeHmne nocnegHux 4-5 net
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40%

30%

20%

10%

0%

Mcnonb3oBaHWe UHTepHeTa NpU NOKyNnKe TOBapoB

Hao uurnnaneovin

NMonb3oBaTenu aNeKTPOHHbIX MarasuHoB

15,2%

U He ncnonbaytoT
O BbiGupatoT
O cpaBHuBatoT

3aKasblBaloT He Ha caulTe

B nokynatoT Ha caiite
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UcmoyHuk: Mail.ru OHnatH-onpoc 7000 pecrioHOeHmos




Kak yacTo Bbl coBepluaeTe NOKynKu yepes MHTepHeT?

NMepeoe nonb3oBaHue MHTepHeT'MaI'a3M HOM

Ju OHnaur

40% T
35% 17
30% -
30% - 25%
20% 171 25% 11 20%
20% -
10% 1- L
15% 1
10%
0% -+
10% 1
5%
5%
0%
0% -
NemoyHweMail

Kak Bbl oueHuBaeTe CBOW onbIT MOKYMNMoK 4yepes VIHTepHeT-MaFa3MHbI?

30%

25%

20%

15%

10%

5%

0%

NMpepanouynTaemMoe MeCTO NOKYNOK

Tonbko B ocHOBHOM B OCHOBHOM

[MopoBHY

1-oripoc 7@9%pecrioHOBAmMog Ha patote  Aoma U Ha

TonbKo Ha Apyroe

paboTe

HeT oTBeTa




ANeKTPOoHHasA ToproBnsa B Poccum

Bbi60p, NOMCK MK 3aKa3 TOBApPOB WK YCNYT B 3aBY
Mokynka yepes UHTepHeT
0% 10%
: 0% 5% 10% 15% 20%
CoToeble TenedoHb! L L L
Keurw | KHuru | ]
KomnbtoTepbl U nepudepus : AyAuo- 1 BUAEO ANCKA | :
KOMMbHOTEpHLIE KOMMIEKTY IOl e | CoToBble TenedgoHbl | I
Ay IMO- U BUIEO IMCKN BupTyanbHble TOBapbl Yepes UHTepHET (cotT, MP3) | ]
doToTeXHUKA | KomnbloTepHble KoMNnekTylowue | I
Ay MO-, BUIEOTEXHUKA | Menkas OblToBas TeXHUKa | |
Mejskas 6biToas TexHuka | KomMnbtoTepbl 1 nepudpepna [T
MNopTamerasn aseKTpoHuia | ' KocmeTuka, napdiomepns [
KpynHas GbiTopan TexHmika | ' ABna -4, 6uneTbl [T
BupTyansHbie Toeapul (codr MP3) | ' doToTexHUKa [
ABWa 1 -1 Gunetbl ] _:J
. Moaapku, CyBEHUpbI
Moaapkw, CyBeHnpbl ] b
1 Ayawo-, BUAeoTexHMKa [
O fiexxaa, 06yeb ] i
1 KpynHas 6biToBas TexHuka [
Kocmemka, napdromepus ] e ‘
ABTOMOBM | ] MopTaTUBHaA 3NeKTpoHUKa (Nneepbl, KNK [
JlexapcTea, TOBapbl A8 3A0POBbS | ] NekapcTBa, ToBapbl AnA 3a0poBbA [
MeBesb, npeMeTsl MHTepbepa [T BuneTbl Ha KynbTypHO-MaccoBble MeponpuaTa [T
Bunets [ Opexpa, o6ysp [T
TypucTMyeckue NyTesk [ MeuaTb choTorpaduin [
ApTo3anyacm _:l ABTO3anyacTv )
Toeapbl Ans criopra [T fetckue urpywrwm [T
Toeapbl Anda opuca _:I FoToBas eAa Ha AOM _:I
Toeapbl 4K CTpOMTeNbCTRBA U PEMOHTa _:I ToBapbl ANs oduca _:I
Acine My, | Me6ernb, NpeaMeThl MHTepbepa [
[oToRaa efla Ha oM [ —:
o A ToBapbl AN crnopTa
MNeyvat Qororpaduii ) 4
1 TypucTiyeckue nyTeBkn [
IOBe/MpHbIe yKpallleHna, yachl [ E
MOy KTbl NHTaHuS, HaNMTI [ MpoAyKTbl NUTaHUSA, HaNUTKM [T
LgeTn [ IOBenupHble ykpalueHus, yacbl [T
HUBOTHBIE M pacTeHua :: UgeTsl [
MpesmMeTbl nckyceTea [T AsTomobunu [T
Jpyroe [ ToBapbl AN CTPOUTENbCTBA U peMoHTa [T
>KnBoTHble n pactehns [
UecmoyHuk: Mail.ru OHnatH-onpoc 7000 pecrioHOeHmos8 Mpeamers! uckyccrea




HepocTaTkn UHTepHY

0%

NMpeumywectea UHTepHeT-MarasuHoB

0% 10%

Henbsqa "nowynatb" ToBap
HeyBepeHHoOCTb B KauecTBe ToBapa

HeunspecTHo, npuee3yT I UMEeHHO TO, YTO 3aKa3aHO

HenoHATHbI ycnoBus Bo3BpaTa U rapaHTUIMHOM
0OCNYKMBAHUA

Henb3a nonyu Tb ToBap cpasy Nocsie NoKynk1
Hoporaa goctaBka

JocTaBka gofiras Win HeyaotHasa

He goctatouHo uHbopMaLmm o ToBape
Heyao6Ho onnauneaTtbh

He ¢ keM nocoee ToBaTbCA

Bbicokue ueHbl

HenoHaTHo, kak aTo patoTaeT

Huskoe kayecTBO oﬁcnymwsa HUA

L]
L]
L]

Y n06HO M NEerko cpaBHMBATh LEHbI
I KOHOMUA BpeMeHU

EcTb goctaBka Ha goM

LIMpoKKMA aCCOPTUMEHT, eCTb TO, YeTo HET B
06bIYHbIX MarasmHax

Hukyna He Ha o X0 AU Th

MOXHO He TOpOoNnACh BblIGpaTh HPKHOE
Huskue ueHbl

Jlerko HaM T HYXHBIA TOBap

PafoTaloT KPYMOCYTOUHO, BCergia Nof pyKoi
MOXXHO flenaTb NOKyNKu B pat ouee ppems
HeTouepepnent

Hogas, npuBnekatensHan gopma TOproenu

He Hapo o6waThea ¢ NpojjaBuamu

20%

UcmoyHuk: Mail.ru OHnatH-onpoc 7000 pecrioHOeHmos




