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OnucaHue NpPoeKToB >

CTOYHMKN OaHHbIX — aHanuTuyeckne npoekTtbl komnaHnm SBC Consulting:

4M ( (Medical Mass Media Monitoring): MOHUTOPWHI
cneuunanunampoBaHHbix CMU

«  4M-Med MOHUTOPUHI MEONLUMHCKNX N3OaHU YKpauHbl 3a
2007-2009 rr.

e 4M-Pharm MoOHUTOPUWHI papMaLieBTUYECKUX N3OaHNN YKpaunHbl 3a
2007-2009 rr.

Ob6beMbl peknaMmHbIX UHBECTULIM NMPEeaCcTaBEeHbl B LieHaxX open rate
(6es
CKnaok u Hagbasok), B gonn. CLUA.



Anroputm nnaHUpoBaHUA MeANAaaKTUBHOCTHU
B ATC rpynne

et

[daHHbIM 0630p BKMNOYAET B cebsi 6a3oByto MHopmaLuuno 06 oueHke

KOHKYpeHTHon aktuBHoCTM B ATC rpynne C02 no megnumHCKon rnpecce u
R0O6 no dhapmaueBTU4eCKOmn rnpecce.

[nsa nosHon oueHKn 3o PEKTUBHOCTU BIIOXKEHHbIX PEKIMaMHbIX
NHBECTMLUMIN NO nHTEepecyrowmnm JIC 3a KOHKPETHLIN Nnepnog Heobxoanmo:

0OnpenennTb CNMCOK MHTepecyroLwmnx (LeneBbiX) npenapaTos.

OlNo kaxxgomy MHTepecyLemMy npenapary 13 rpynmnbl MpoOBeCTU
post-campaign analysis, cocTaBuUTb KNUNNUHT (NOAOGOPKY BU3YanbHbIX

06pa3oB, NCNoNb3yeMbiX B MaKeTax), a Takke pacCMOTPETb Nyonukaumm
HepPEeKNaMHOro CoaepKaHus.

(B 3aBepLueHnn paccyntatb KOMMYHUKALUNOHHYHO 3O EKTUBHOCTL (C
nomoLLbio NpoektoB MTI — Media Trust Index) No Kaxgomy
McnonbL3oBaHHOMY Meaua.




RHI-O‘-IeBbIe NMNOoKa3aTelsiun ogsopa rpynnbl 88! B :

MeAULIMHCKOW npecce -

« 3a Becb uccneayemoint nepunog (¢ 1 keaptana 2007 no man 2009 roga)
B rpynny C02 «['MnoTeH3mBHbIE CpeacTBa» B MeOULIMHCKYIO Npeccy
nusectuposaHo ceblwe 36 000 gonn. CLWA. B 2007 r. — cBbiwe 16 ThIC.
nonn.CLWA, B 2008 . — cBbiwle 13 Tbic. gonn.CLUA, B 2009 . — cBbilLe 6
Tbic. gonn. CLUA.

« B cpegHem 3a kBaptan B 2008 rogy B meguumHckue nedvatHole CMU
Hanpaensanucb peknamHble nHeectuumnm (PW) Ha cymmy cBbile 3 ThIC.
aonn. CLLUA. B atoT e nepwuog Tonbko 3 JIC akTuBHO
peknammpoBanucb, Takum obpasom, B cpegHemM Ha ogHo JIC B Kaxgom
n3 kBaptanos 2008 r. 6bino BrnoxeHo okosro 1 Teic. gonn. CLUA.

« [pynna CO02 xapakTepunampyeTtcst HeDOsbLLMM KOSIMYECTBOM Y4aCTHUKOB
— 4 J1C 3a Becb uccneayembint nepuog. donu J1C B PU (Share of Voice)
BO BCeW rpynne B nopsigke yooiBaHuns cnenytowme: Kapaypa (32,14%),
Makcoramma (30,03%), KamupeH (22,72%), dnsnoteHs (15,12%).

« [1ns npoaBwxeHus rpynnbl 3a BECb UccneayemMblin nepuoa
Ncnonb30Banucb 5 MeAULMHCKNX n3gaHumn, Hanbornee akTUBHO —
300pOBbE MYXXYMHbI 1 300POBLE YKPaUHbI.

Source: 4M-Med 2007, 2008, Q1 2009, Apr’09, May’09 SBC Consulting



Overview of advertising activity

List of Brands

All brands s
Cardura B
Kamiren '
Moxogamma

Physiotens

Company-advertiser

Amount of advertising investments

$36 793,82
All brands

$36 793,82
" All periods %]

Share of Voice, % (Selected quarter)
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O630p peknamHoun akTuBHocTuU B rpynne C02

{0 Month

ATC C02 med printed media

( www.sbc.biz.ua)

® Quarter

O Year

NMUCOK COKpa

eHUW Ha3BaHUW U3gaHum

Distribution of advertising investments
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Overview of advertising activity

List of Brands

All brands A
Cardura B
Kamiren '
Moxogamma
Physiotens

} ‘

Company-advertiser

{0 Month

ATC C02 med printed media

® Quarter

( www.sbc.biz.ua)

O Year

Pfizer

Amount of advertising investments

$11 824,53
All brands

$36 793,82
" All periods %)

Share of Voice, % (Selected quarter)

. \\uu luu/, N
( )/

32,14

NMUCOK COKpa

eHUW Ha3BaHUW U3gaHum

Distribution of advertising investments

Cardura
$3500,00
$3000,00 e
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Distribution by channels (media)

$12 000,00
$10 000,00
$8 000,00
$6 000,00
$4 000,00
$2 000,00

$0,00

Cardura

ZM

Th ZU

NMT

11E

mmunication



sgsop PeKnaMHOW aKTMBHOCTU MO npenapary Pe—
2 Consulting

BS [DIC

Mokcoramma
Overview of advertising activity ATC C02 med printed media ( www.sbc.biz.ua)
List of Brands () Month @ Quarter O Year
All brands 4
Cardura l Distribution of advertising investments
Kamiren | Moxogamma
Moxogamma $5000,00
Physiotens $4500,00 e
$4000,00
$3500,00
$3000,00
$2500,00
- $2000,00
1% $1500,00
) $1000,00
Company-advertiser ‘ $500,00 S e e R E =
Woerwag Pharma ‘ @ O 9 9 & & 9 e o
v ™ ™ < — o a) < =
o @ @ L O @ @ O o

Amount of advertising investments

FLLDA7;49 | Distribution by channels (media)
All brands Moxogamma
$36 793,82 $5 000,00
( . : $4 500,00 .
" All periods %) +4.000.00
Share of Voice, % (Selected quarter) $3 500,00
— 43 000,00
g, ™ $2 500,00
7\ “ $2 000,00
‘ %1 500,00
$1 000,00
555 0 $500,00
P& 'S L
g o Th ZU NMT IJE

— ZM

Cnucok cokpalieHn Ha3BaHUN u3gaHnmn
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KamupeH S
Overview of advertising activity ATC C02 med printed media ( www.sbc.biz.ua)
List of Brands ) Month ® Quarter O Year
All brands :
Cardura B Distribution of advertising investments
Kamiren { Kamiren
Moxogamma $4500,00
Physiotens $4000,00 e 8
$3500,00
$3000,00
$2500,00
$2000,00
| $1500,00
b $1000,00
: $500,00
Company-advertiser ‘ $0,00 S
KRKA | © o ©o © © o o o o
R ™ ™ < — o ™M <t —
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Amount of advertising investments

ool Distribution by channels (media)
All brands Kamiren

$36 793,82 $9 000,00
" All periods . $8 000,00
- & ﬂ %7 000,00
Share of Voice, % (Selected quarter) $6 000,00
45 000,00
. \\\\uhm/, X $4 000.00
$3 000,00
$2 000,00
/ $1 000,00
22,72 $0.00

L ZM Th ZU NMT IIE

CnuncokK cokpalleHU Ha3BaHUW U3gaHumn
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Overview of advertising activity ATC C02 med printed media ( www.sbc.biz.ua)
List of Brands () Month @ Quarter O Year
All brands 4
Cardura l Distribution of advertising investments
Kamiren \ Physiotens
Moxogamma $3100,00
Physiotens $3000,00 Q
$2900,00
$2800,00
$2700,00
;‘ $2600,00
a $2500,00 e
Company-advertiser ‘ $2400,00 R e S R =
Solvay Pharma ‘ o o O o o e O o o
— ™~ ™M < — ™~ m < —
o o o O o o o o o

Amount of advertising investments

39552;50 ‘ Distribution by channels (media)
All brands Physiotens
$36 793,82 $3 500,00
" All periods %) $3 000,00
Share of Voice, % (Selected quarter) $2 500,00
«‘“T”"Z, $2 000,00

£ . 2 $1 500,00
“ $1 000,00
/ $500,00

15,12 48 $0.00 ,
e i ZM Th ZU NMT IJE

CnuncokK cokpalleHU Ha3BaHUW U3gaHumn
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cdapmaueBTUYECKOU npecce s

« 3a Becb uccneagyemoint nepuog (¢ 1 keaptana 2007 no man 2009 roga) B
rpynny RO6 « AHTUrMCTaMWHHbIE CpeacTBa ANl CACTEMHOIO NPUMEHEHUS» B
doapmaueBTUYECKYHO npeccy nHBecTuposaHo cabiwe 223 000 gonn. CLUA. B
2007 r. — cBbiwe 124 tbic. gonn.CLWA, B 2008 . — cBbiwle 67 Tbic. gonn.CLUA, B
20009 r.- cebliwe 31 Tbic. gonn. CLUA.

B cpegHem 3a kBaptan B 2008 rogy B hapmauesTuyeckne nedvatHole CMU
HanpaenanMcb peknamHble nHeectuumnm (PUW) Ha cymmy cBblwe 16 Toic. gonn.
CLWA. B atot xe nepuog Tonsko 11 JIC akTUBHO peknamMmpoBanucb, Takum
obpasom, B cpeaHem Ha oaHo JIC B kaxgom u3s kBaptanoB 2008 r. 6biro
BrnoxeHo okono 1,45 toic. gonn. CWA.

« [pynna RO6 xapakTepuanpyetcs 60nblLInM Konnyectsom yyactHukos — 19 JIC
3a BeCb nccnegyemoli nepuog. MakcumaneHas gons B PU (Share of Voice) Bo
Bcen rpynne y cneaywowux JIC: Tendpact (19,33%), AnepoH (17,35%), L-Llet
(9,95%), KnaputuH (9,57%), LleTpuH (7,99%). [No 06bemMy peknamHbIX
MHBECTULIMIM 3a BECb pacMaTpuBaeMbli nepuog npenapaT komnaHum Kusum
Healthcare — L-LleT BxoguT B nepByto NATEPKY U 3aHUMAET 3 MeCTO.

« [Ina npoaBwXeHUs rpynrbl 3a BeCb UCcrneayemMblv nepno ncnosnb3osanmch 8
dapmaueBTUYECKNX N3aaHn, Handonee akTUBHO — ExkxeHegenbHUK AnTeka u
dapmaueBT NpaKTuK.

Source: 4M-Pharm 2007, 2008, Q1 2009, Apr’09, May’09 SBC Consulting
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Overview of advertising activity ATC R06 pharm printed media ( www.sbc.biz.ua)
| List of Brands ) Month ® Quarter O Year
All brands 21
Aleron D Distribution of advertising investments
Allertek [ All brands
Altiva $70000,00
Amertil $60000,00
Analergin $50000,00
Cetn-‘lsmum $40000,00
Cetrine $30000.00
Claritin L et '

Donormyl v #20000,00
$10000,00

Company-advertiser | $0,00 T ——

| © © o ©o o © o o ©O

— ™~ ™M < - o m < i
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Amount of advertising investments

$223:961;52 | Distribution by channels (media)
All brands All brands

$223 961,52 $70 000,00
" All periods %] $60 000,00
Share of Voice, % (Selected quarter) $50 000,00
B $40 000,00
N $30 000,00
( t)\) | $20 000,00 I | | |

'//" $10 000,00 I I

100,00 ¢0.00

ool e MB GA FP P Zdo FPR Zde

CnuncokK cokpalleHU Ha3BaHUW U3gaHumn
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Overview of advertising activity ATC R06 pharm printed media ( www.sbc.biz.ua)
| List of Brands () Month @ Quarter O Year

Edem 2
L-Cet Distribution of advertising investments
Lorano m Telfast
Lorano ODT $30000,00
Loridin rapid
Phencarolum $25000,00
Sondoxum $20000,00
Suprastin
Telfast L $15000,00
Zyrtec % $10000,00
Company-advertiser $5000,00

Sanofi Aventis

Q1'07
Q2'07
Q3'07
Q4'07
Q1'08

Amount of advertising investments

o)
o
o
(@4

Q4'08
Q1'09

0
=
m
o

CnuncokK cokpalleHU Ha3BaHUW U3gaHumn

$43 294,50 Distribution by channels (media)
All brands Telfast
$223 961,52 $16 000,00
" All periods %) $14 000,00
Share of Voice, % (Selected quarter) A (A
$10 000,00
_ \\\\ulm,/, < $8 000,00
$6 000,00
eo. ) $4 000,00
P, $2 000,00
Gt 000 g Ga Fp P Zdo FPR Zde
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AnepoH
Overview of advertising activity ATC R06 pharm printed media ( www.sbc.biz.ua)
List of Brands () Month @ Quarter O Year
All brands Al
Aleron D Distribution of advertising investments
Allertek Aleron
Altiva $16000,00
Amertil $14000,00
Analergin $12000,00
Cetirisinum $10000,00
Cetrine $8000,00
Claritin L $6000,00
Donormy! v $4000,00
$2000,00
Company-advertiser ‘ 40,00 N Th S R -
Actavis ‘ & © &y 8 @ & 8 9
- N ™M \T v~ ™ m < i
o o o o o o o o o

Amount of advertising investments

$38 858,10 Distribution by channels (media)
All brands Aleron
$223 961,52 $25 000,00
( o g
_ All periods h—l'] $20 000,00
Share of Voice, % (Selected quarter)
$15 000,00
_ \\\\ulm,/, N
$10 000,00
(".' ) $5 000,00 |
17,35 48 $0,00
o o MB GA FP EA P Zdo FPR Zde

CnuncokK cokpalleHU Ha3BaHUW U3gaHumn
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Overview of advertising activity

List of Brands

Altiva 2
Amertil m
Analergin
Cetirisinum
Cetrine
Claritin
Donormyl
Edem
L-Cet
Lorano v

Company-advertiser

(0 Month

ATC RO6 pharm printed media

® Quarter

( www.sbc.biz.ua)

O Year

Kusum Healthcare

Amount of advertising investments

$22 291,47
All brands

$223 961,52
" All periods %)

Share of Voice, % (Selected quarter)
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NMUCOK COKpa

eHUW Ha3BaHUW U3gaHum

Distribution of advertising investments

L-Cet

$8000,00
$7000,00
$6000,00
$5000,00
$4000,00
$3000,00
$2000,00
$1000,00

$0,00 ~ ~N IS ™~ 0 w @ 0 a

& 2 8 & 8 & & 8 9

- N ™M < — N ™ < o
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Distribution by channels (media)

$20 000,00
$18 000,00
$16 000,00
$14 000,00
$12 000,00
$10 000,00
$8 000,00
$6 000,00
$4 000,00
$2 000,00
$0,00

L-Cet

MB GA FP EA P

Zdo FPR Zde
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Overview of advertising activity

List of Brands

Altiva
Amertil
Analergin
Cetirisinum
Cetrine
Claritin
Donormyl
Edem
L-Cet
Lorano v

A
j

Company-advertiser

ATC RO6 pharm printed media

® Quarter

(0 Month

( www.sbc.biz.ua)

O Year

Schering-Plough USA
Amount of advertising investments

$21 426,46
All brands

$223 961,52
" All periods %)

Share of Voice, % (Selected quarter)
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NMUCOK COKpa

eHUW Ha3BaHUW U3gaHum

Distribution of advertising investments

Claritin

$9000,00
$8000,00
$7000,00
$6000,00
$5000,00
$4000,00
$3000,00
$2000,00

RN

$1000,00

Q4'07

~
©
™
o

Q1'07
Q2'07

Distribution by channels (media)

Claritin

$20 000,00
$18 000,00
$16 000,00
$14 000,00
$12 000,00
$10 000,00
$8 000,00
$6 000,00
$4 000,00
$2 000,00
$0,00

Q1'08

Q2'08

w0
e
<
(@4

Q3'08
Q1'09

MB GA FP EA

p

Zdo FPR Zde




O630p peknamMHOM aKTUBHOCTU NO nNpenaparty 131 T
onsulting

ueTp M H . \'Il’l'i'\\l-'_l‘ |||1,‘€l'l('~\ communication
Overview of advertising activity ATC R06 pharm printed media ( www.sbc.biz.ua)
| List of Brands () Month @ Quarter O Year
Altiva 3
Amertil m Distribution of advertising investments
Analergin Cetrine
Cetirisinum $6000,00
Cetrine $5000,00
Claritin |
Donormyl $4000,00
Edem $3000,00
L-Cet L $2000,00 ®
Lorano v
= $1000,00
Company-advertiser ‘ $0,00 T 5 %5 55
Dr. Reddy s ‘ e o 0O o o e o o ©
i ™~ ™M < - ™~ (ap] < —
o o o o o o o (@4 (O 4

Amount of advertising investments

$17 885,75 Distribution by channels (media)
All brands Cetrihe
$223 961,52 $10 000,00
( o g
_ All periods h—l'] $8 000,00
Share of Voice, % (Selected quarter)
$6 000,00
_ \\\\ulm,/, N
$4 000,00
P $2 000,00
7 99 $0,00

MB GA FP EA P Zdo FPR Zde

CnuncokK cokpalleHU Ha3BaHUW U3gaHumn
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