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KTO TAKOU ®OUAUIT
BYAPU?
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*Poauicsa B 1927 1.

Kiiaccuk PR, o/1uH U3 ocHOBarTesieu
PR B EBpotne

*«Relations Publiques ou strategie de
confiance», « Entreprise-humaniste»

*OcHoBaTeJIb O/IHOTO U3 IIePBBIX
ATeHTCTB B 1950-¢€ I'T. (KJIHeHThI —

Coca-Cola, BP, Natalys)
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Y10 passuBaet! AaTUHCKyIO Teoputio
NabAMK pUAEHLLH3 "
Ha yem ocHoBbiBaeTcsa 6a3al Ha noaxoae K
YEAOBEKY KaK K CYLLLEeCTBY COLlMAaAbHOMY
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EAUHAA CUCTEMA KOHCAATUHIA U
CO3AAHNE MOHUTOPUHIA OB UX
SBOAIOLINA




BEAYLWAA POAb OTAAETCA INPOLECCY
BSAMMOIOHNMAHWA N AMAANOTY
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OCHBHAﬂ LLEABb: YTOYHEHMNE CYTU U §

COAEPXAHUA ANCUUTNAMHBI TTABAUNK PI/I/\EI;1LI.JH3
B COUMAABHbBIX N HPABCTBEHHbBIX KOHCTIEKTAX %
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NABAUK PUAEULLH3 TECHO
CBA3SAHO C MHAYCTPHAABHBIM

MUPOM




OTAMNYME MABAMK PUAEMLLH3 OT
CMEXXHbIX OBLWECTBEHHbBIX
ANCUUATANH




YEAOBEK OBLLECTBEHHbIN B

KAYECTBE CO3AATEAA MHEHNWU
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